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From the Olympian heights of the Esso Standard Oil Co. building in New York's Radio City, Dr. George 
W. Fiero contemplates year ahead as newly elected president of Chemical Specialties Manufacturers Assn. 
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~ Faster-selling 
paint removers begin with... 


Formulations data and Facts on 


Yours for the asking—this wide variety of Solvay techni- 
cal literature and folders, plus objective articles from 
the chemical press, to help you evaluate Solvay® Methy- 
lene Chloride for your paint remover formulation. 

This chloromethane solvent is the ideal active ingredi- 
ent for products designed for the growing ‘“‘do-it-your- 
self” market. It is safe—non-flammable, low in toxicity 
—yet effective. Rapidly removes a wide range of finishes, 
including stubborn, caustic-resistant organic types, from 
a great variety of bases—wood, aluminum, many others 
attacked by caustic. Perfect for scrape-off, flush-off or 
aerosol formulas. 

Solvay Technical Service can also help you plan and 
compound paint remover specialties. 


Sodium Nitrite ¢ Calcium Chloride ¢ Chlorine « Caustic Soda * Caustic Potash 
Potassium Carbonate * Sodium Bicarbonate ¢ Chloroform ¢ Methyl Chloride 
Soda Ash Vinyl Chloride * Ammonium Chloride ¢ Methylene Chloride ¢ Carbon 
Tetrachloride * Snowflake® Crystals * Monochlorobenzene ¢ Ortho-dichlorobenzene 
Para-dichlorobenzene *« Ammonium Bicarbonate * Hydrogen Peroxide « Aluminum 
Chloride * Cleaning Compounds * Mutual® Chromium Chemicals 


“| SOLVAY PROCESS DIVISION 


61 Broadway, New York 6, N. Y. 


SOLVAY branch offices and dealers are located in major centers from coast to coast. 


e 


Mail to SOLVAY for sample, literature, technical aid! 


Please send: DM-10A 
( Solvay Methylene Chloride sample 
[) Chemical Week article—“Brighter Finishes Spotlight 


New Strippers” 
Fact folder OC-11 
“Non-Flammable Paint Strippers’”—3 articles 


Solvay Methylene Chloride for Paint Removing 
Compounds 3-558 


Effect of Methylene Chloride on Nylon Paint Brushes 5-55 
Evaporation retarders for Paint Removers 8-55 


Research on Thickeners for Paint Removers 9-55 


Oooo o0ang 


Methylene Chloride Paint Brush Cleaner 12-55 


( See attached letter on remover I want to market 
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You should keep women much on 
your mind. They like the very fine fra- RY 
grances. You're giving them the fine f | 
fragrances when you perfume fine fi 
products with traditional good scents 
from Norda. 













Rely on great skills—from Norda. Ex- 
pect even greater to come from con- 
tinuous research and development 
in quality, creator of confidence. 















Norda makes good scents 
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Ore floatation agents 





Burnishing compounds 








Sulfates 


oe Maprolit .... 


by ONYX 


The Maprofix series of anionic 
surfactants ... for use in dispers- 
ing or foaming or surfactant ap- 
plications. Specially prepared by 
ONYX, the leader in lauryl sulfate 
Fine fabric detergents technology. Highly surface active 
... easily soluble .. . excellent 
chemical stability. 


There is a specific Maprofix 
available for every process or 
product requiring dense, stable 
foam or efficient dispersing. 


Consult ONYX first on your specific application. Our 
large and capable research, development and technical 
service staff will be pleased to review your problems and 
suggest the ideal MAPROFIX compound to satisfy your 
every requirement. 

Write for free 24-page booklet which describes our 
line of highly developed surface active agents. 
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» Packaging 
flexibility! 


it’s just another way to say 


we save you time, trouble and money 
on 


_ Westvaco 
© Phosphates 


Customers profit by our experience and versatility as phosphate 
suppliers...our broadly diversified product line, multi-plant pro- 
duction and our ablility to accommodate special requirements. 





For example, our flexibility in providing the most convenient 
and economical packaging. 

With color-coded bags, reusable or disposable drums, unitized 
shipments on wooden or disposable pallets, semi-bulk bins and 
hopper cars, we can ship your phosphates in the way you find 
best suited to your purchasing, storage, inventory control, in- 
plant handling and processing. 





When standard packaging doesn’t fill the bill, we're always 
ready to make modifications to meet your individual needs. 


Your nearest Westvaco office will be glad to discuss your 
packaging requirements with you. 


Sodium Acid Pyrophosphate Sodium Tripolyphosphate 


SODIUM PHOSPHATES Disodium Phosphate Hexaphos® Fosfodril® Sodaphos* Monosodium Phosphate 
Trisodium Phosphate Monohydrate 


Tetrasodium Pyrophosphate Trisodium Phosphate Anhydrous Trisodium Phosphate Hemihydrate 


POTASSIUM PHOSPHATES Dipotassium Phosphate Monopotassium Phosphate Potassium Tripolyphosphate Tetrapotassium Pyrophosphate Tripotassium Phosphate 


Putting ldeas to Work 


Wie FOOD MACHINERY AND CHEMICAL CORPORATION 
Westvaco Mineral Products Division 


FOOO MACHINERY a : 
ANO CHEMICAL General Sales Offices: 


a PORATION ae 161 E. 42nd STREET, NEW YORK 17 
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STEPAN 


427 W. Randolph St. 
Chicago 6, Illinois 
STate 2-4711 


JANUARY, 1960 









STEPAN 


CHEMICAL COMPANY 






NeW WV AMIDE 


SOLUBILITY 


‘IN HARD WATER AND MAXIMUM 
STABILITY 
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ANAND CLEniniERS 
@ DETERGENT SANITIZERS 








This Stepan product is a completely new and different type of fatty acid alkylolamide detergent de- 
rived from coconut oil. Among its distinctive advantages over the usual amides, Ninol 1301 offers the fol- 
lowing: HARD WATER CLARITY. Clearly soluble in hard water. There is none of the usual haze or turbidity 
and this carries over to the formulated cleaners based on Ninol 1301. It is soluble in water at all concen- 
trations. COMPATIBILITY WITH QUATERNARIES. Disinfectant cleaners can be formulated from Ninol 
1301 and quats with excellent clarity and viscosity. ALKALINE STABILITY. Completely stable to boiling 
in alcoholic potash, making it possible to use Ninol 1301 in highly alkaline liquids. COLOR. In the very 
light yellow range, making it possible to dye formulations to any particular shade. ACTIVITY. Virtually 


100% active, giving maximum detergency per pound. Write for samples, prices, literature. 


STEPAN CHEMICAL COMPANY sie 
427 W. Randolph Street Name 
Chicago 6, Illinois 

Firm 
Gentlemen: Please send me com- 
plete information, prices and a Street Address 
sample of NINOL 1301. 

City Zone State 
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Chemical Department 


100 Church Street, New York 7, N. Y. 








Top detergent quality 
in every granule... 


AA QUALITY 
SODIUM 
TRIPOLYPHOSPHATE 


“Bulked” for detergent use 

Particle size and density of AA Quality 
Sodium Tripolyphosphate is determined by 
special control of the slurry quality and the 
subsequent spray drying and calcining oper- 
ations. The result is a powder or granule just 
1 right for the great majority of detergent- 
si blending needs. 





Unusually uniform temperature rise 


Your own temperature-rise specification will 
be met within a very narrow range by AA 
Quality Sodium Tripolyphosphate. This is 
because an excellent degree of control over 
the flow rate-temperature relationship in the 
calcining process permits a very consistent 
product within each batch—and from one 
batch to another. 


Free-flowing 


Uniform particle size to assure thorough 
blending and easy pouring was a particular 
requirement of the process design. The results 
will speak for themselves in your product. 


Service... “straight” or mixed 


The economy and convenience of mixed 
phosphate shipments from The American 
Agricultural Chemical Company provides the 
most economical way of maintaining supply 
and inventory of detergent-grade phosphates. 


AA QUALITY SODIUM TRIPOLYPHOSPHATE 
AA QUALITY TETRASODIUM PYROPHOSPHATE 
AA QUALITY TRISODIUM PHOSPHATE 

AA QUALITY DISODIUM PHOSPHATE 
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New and patented developments 
by the organic chemists of The 
Glidden Company have now made 
it possible to produce synthetically 
the aromatic chemicals previously 
obtained from remote natural 
sources. These newly derived ma- 
terials offer manufacturers a series 
of important advantages. 


Most important of these advan- 
tages is freedom from the supply, 
quality, and price fluctuations 
which are characteristics of natu- 
ral aromatic oils. The raw material 
utilized in these processes assures 
that these synthetically produced 
“natural” products will continue to 
be readily available in unlimited 
quantities on a realistic and stabi- 
lized cost basis. 

Another major advantage is the 
purity these new processes make 
possible. Since they involve the con- 
version of pure ten carbon atom 
hydrocarbons to such products as 
linalool, geraniol, and citronellol 
which are ten carbon atom alcohols, 
no strange products appear in the 
reaction and it is possible to achieve 
a purity entirely impractical with 
isolates of essential oils. ‘High off- 
odor values” are practically elimi- 
nated. The perfumer, freed from 
the limitations imposed by undesir- 
able and unpredictable side ele- 
ments occurring in natural prod- 
ucts, may modify .the basic pure 
material to achieve whatever fra- 
grance notes he desires. 

Developed with the technical col- 
laboration of Firmenich, who for 
more than seventy years has been 
a world leader in the supply of 
flavors and fragrances and among 
whose associates are a Nobel Prize 
laureate and 4 ACS-administered 
award recipients, these new 
aromatics are being manufactured 
by The Glidden Company and will 
be distributed exclusively through- 
out the United States and Canada 
by Firmenich Inc. Terpenic ar- 
omatics now available include: 
geraniol, linalool, citronellol and 
their esters. For further informa- 
tion on this revolutionary new 
development write Firmenich Inc., 
250 West 18th Street, New York 
11, New York. 





A NEW AND CERTAIN 
SOURCE OF 
AROMATIC CHEMICALS 





The Glidden Company 
and Firmenich Incorporated 
have now joined to provide 

synthetic aromatic chemicals 
from a source in 
unlimited domestic supply. 





FIRMENICH INCORPORATED 
' 


FIRMENICH & CIF 
CHUIT. NAEF & CIE 
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STEER A STEADY COURSE WATER EMULSION WAXES 


tc me 


with CANDY PRODUCTS Seieeneee 


CANDY’S SUPREME (standard) 
PRIVATE BRAND* RESALE BUYERS OF WAXES BRIGHT BEAUTY® 
CANDY’S SUPREME Special WR 


AND KINDREC PRODUCTS... Your Quality Guide... SUPER (4\)-b0\” 
CANp-poy? #CS 
CANDEWIY 46000 
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Beauty and Durabil, 


Initial appearance is important 
waxed surface to remain beauti 
be durable. Durability depends 
resistance to abrasion of traffich 
more so on resistance to discolorif 
Durability should be measured by 
the waxed surface maintains a nice, 
ance before complete removal and 
ing is required. 


CANDI-COAT 1000, WATER RESIN EMULSION —As a floor coating for 
use under specific conditions of continued maintenance on certain types of 
floors this water resin emulsion has none of the faults associated with coatings 
of this type. It is the finest product in its class produced up to this time. 


Bright Beauty WAX REMOVER & all-purpose SURFACE CLEANER- 

For removal of water-emulsion waxes from any floor without harmful effects. It 

is the perfect maintenance program wax remover and all-purpose surface 

cleaner. Pleasant odor, crystal clear color and thorough cleaning action with 

all types of equipment. Unaffected by hard freezing. Furnished ready for resale 
— orin concentrated form forlocal packaging ...nothing but water to buy or mixin. 


Anti-Slip 
Anti-slip, or reasonable safety un 
does not mean that the qualilies of 
and protection need be sacrificed. The p 
balance—a wax film which is not exces3M 
slippery, yet which is not tacky and doe 
collect dirt readily—gives the performay 
that answers the foremost original reason 
use of a floor wax—beauty and protectio 


: CANDI-CLEAN all! surface—all synthetic CLEANER —This is an all syn- 

\ thetic and all purpose surface cleaner with free rinse and free wipe off qualities. 

an Furnished in several colors and odors, and properly priced. Available in two 

\\ concentrations for resale and in concentrated form for dilution with water for 
local packaging. 


Bright Beauty CREAM FURNITURE POLISH—A cream furniture polish 

\\ \ \ that spreads easily, polishes without excessive effort to a deep impressive 

\\ \ lustre. Permits repeated repolishing with a dry cloth, thus saving many re- 
applications. A very economical polish of the very highest quality. 





. Bright Beauty PASTE WAX—Properly blended and refined from excellent 
\quality solids and solvents that produce the best drying time and evaporation. 
fasy to handle, having ‘‘creamy"’ consistency and stability that lasts through- 
out Storage and usage life. 


Bright Beauty LIQUID (spirit) PREPARED WAXES—A complete line of 
\ spirit dissolved waxes that meet a wide variety of demands for durability, color 

and types of usages. Each acts as a ‘‘dry cleaner'’ to keep surfaces wax pro- 
ected\with a superb coating necessary for many applications such as 
wood me certain other types of floors; for bars, wallpaper, etc. 


Bright Beauty GLASS POLISH & CLEANER and SILVER POLISH— 

\ A’ glass cleaner (pink color) it applies evenly with little effort, wipes uff 

: : ak il with negligible ‘‘powdering’’ and produces an undeniable ‘‘feel'’ of 

2s important a the quality ofthe solids. Good \’ cleaniiness tg glass. As a cleaner of silver, it polishes to a high lustre without 

an indicates 12° of solids as the answer | om. abkasion and gan even correct the abuses of scratchy ‘‘quick-polish"’ inferior 
4 \ ae ’ * = 

for most well planned maintenance programs. 8 roduct 

Two applications of 12% gives better results 

than one of 18%. ‘“‘Washed out” floors and 

other special problems maintain better when 


Water Resistance 


Frequent damp mopping or wet traffic can 
make water resistance very important. Over- 
doing this quality when no problem exists out 
of the ordinary, simply increases the diffi- 
culty of complete removal or applying multi- 
ple coats. Removability must be considered 
as important as water-resistance under most 
normal conditions. 











Solid Content 








oa 
— Bright Beauty DANCE FLOOR WAX—Does not “‘ball-up’’ and gather dirt 


vat impregnates floors with hard spots difficult to remove... free from dusty 
acts. Its p otective quality adds more ‘‘floor-years'’ to expensive ballroom 



















more concentrated waxes are used. Over- x Se. fidors. 

waxing and resultant greater difficulty in ‘ ; ’ \ 

removal for periodic maintenance should i x nt Beauty\Heavy Duty PASTE CLEANER — Cleans and scours more 
be avoided. vely and qyicker than most scouring powders. Depending on applica- 


dan clean to perfection even painted walls to provide a suitable 
Mog surface) 100%\ active, free from excessive abrasive qualities, it 
ast every surface from all foreign matter. 


te 
R SILK SCRI N LABELING—Now you can have dramatic, 
ielMag of you private brand name on all 55, 35, 30, 20 & 15 ga/. drums 
This added service is accomplished right in our plant. 
. or wi\te for details. 


Carnauba Wax 


The most important features of a good wax 

.. all-around quality of performance . . . are 
buiit around Carnauba Wax. When refined 
and compounded with other additives and 
scientifically controlled in manufacture, Car- 
nauba imparts the beauty and protection that 
makes the use of floor waxes both profitable 
and possible. Make-shift manufacture or 
over-emphasis on any one given wax feature through distributors except for experi- 
should be avoided and proper care taken to mental accounts in Chicago essential to 
provide for most satisfactory performance. e- ; mS <p om 
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est. 41891 
Wax Specialists for over 65 years 2515 W. ol ST., CHICAGO 32 
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* All Candy's products are available for 
private brand resale and are sold only 
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SHULTON 


FINE CHEMICALS 


JANUARY, 1960 


FINE CHEMICALS DIVPSION 
SHULTON, INC. 
ROCKEFELLER CENTER 


NEW YORK! 








Improve your 
dishwashing compound 
with Blockson 
Trisodium Phosphate 
Chlorinated 





In commercial dishwashers...steps up grease removal. Speeds 
cleaning cycle. Releases chlorine rapidly. 


14 





w TSP Chlorinated boosts your dish- 
detergent’s cleaning power, speeds re- 
moval of grease and fats. It’s buffered for 
optimum pH, detergency and solution 
stability. Gives dishes, glasses, flatware a 
free rinsing sparkle. Destains and bleaches, 
too! Its chlorine is readily available. At all 
Blockson jobbers. WRITE FOR DATA BULLE- 
TIN, SAMPLE. 


PRIVATE LABELERS: As a sanitizing-disinfectant 
for DAIRIES, BREWERIES, CANNERIES, etc.—TSP 
Chlorinated is one of the steadiest repeat sellers in 
the chemicals field. Write for Special Bulletin on 
private labeling and registration required by U. S. 
Dept. of Agriculture. 


BLOCKSON 


BLOCKSON CHEMICAL COMPANY 
Chemicals Division 
Olin Mathieson Chemical Corp. . 
Joliet, iil. 


In home dishwashers...imparts free rinsing sparkle. Substan- 
tially boosts cleaning power. 
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with detergents made from 


NEOLENE 400 


The proven chemical intermediate... Neolene" 
400... is used by many of the world’s leading 
processors of detergents and surfactants. It 
is an alkyl benzene of the highest quality and 
is an exceptional base for both liquid and dry 
detergents. Why not put Neolene 400 to 
work for you? Its many outstanding charac- 
teristics include: 


Stability during sulfonation 
Uniformity and purity 
Excellent color and odor 


Makes detergents with exceptional wetting, 
cleansing and foam properties 


c_—_™ 


v 
i Conoco 
ai Petrochemicals 





Petrochemical know-how from the ground up! 


c) 1960, Continental Oil Company 


JANUARY, 1960 


CONSIDER CONTINENTALS: 


QUALITY — Neolene 400 is consistently high in quality as are all other 
Conoco petrochemicals. This reputation for quality is the result of 
steadily improved production facilities and Conoco’s determination to 
find better ways to produce superior products. 


QUICK DELIVERY — Conoco's extensive distribution facilities assure 
you of fast service, whether by tank car, tank truck, or barge. This 
assurance of quick, efficient delivery simplifies your own inventory and 
storage problems. 


TECHNICAL ASSISTANCE —Whether you purchase in large or 
small quantities, Conoco technicians stand ready to help you improve a 
product or a process, to find new applications, to suggest ways of cut- 
ting costs. 


May we suggest that you call or write today for samples and more information 
about Neolene 400. 


CONTINENTAL OIL COMPANY 


Petrochemical Department 
1270 Avenue of the Americas, New York 20, N. Y. 
European Sales Office: Box 1207, Rotterdam, The Netherlands 
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Pig te NEW PERSPECTIVES 
a IN PERFUMERY 
: si a Rare as the far-ranging 
= , imagination of the poet... 
FLEUROMA contributes to the 
. ° science of chemical specialties 
the distinctive and unusual in 
perfume compounds. With the true 
creativity that admits of no 
limitation, FLEUROMA offers fragrance 
horizons as broad as the combined 
possibilities of chemistry and 
nature... approaches masking 
problems from uniquely 
different angles to give you 
‘“‘new perspectives in perfumery.” 





FLEUR O Mae 


‘NEW YORK maladie) LONDON SAO PAULO 


<e me er 








recommended to create products that combine 


excellent detergent action with gentle mildness and high-sudsing properties. 
Outstanding for soap-free skin cleansers, luxurious bubble baths and billowy shampoos. 


Ideal choice as a base for medicinal detergents, a foaming agent in dentifrices 


or to add new appeal to a variety of other cosmetic preparations and toiletries. 


Samples will be provided on request. 


hemical 





NATIONAL ANILINE 


DIVISION 
40 Rector Street, New York 6, N. Y 


Atienta «Boston «= Charlotte §=— Chicago = Greensbore = Los Angeles 
Philedeiphie § Portiend, Ore. Providence Sen Francixo 
tn Conede: ALLIED CHEMICAL CANADA, LTD., 100 Worth Queen Si, Toronto 18 
throughout the world For infermetion 
ALLIED CHEMICAL INTERNATIONAL + 40 Rector St. Wew York 6, 8. Y 
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The higher the quality of your detergent 


the higher the quality of your 


finished products. And in the future 










as In past years A ALKANE* will remain the finest 


quality raw material you can buy. 


For when it’s possible to 


— 








volume produce a better alkylate, 


you can be certain (ORONITE ) will have it. 


*Oronite’s trademark for its detergent intermediate. 


VY ORONITE, CHEMICAL COMPANY 


EXECUTIVE OFFICES « 200 Bush Street, San Francisco 20, California 


SALES OFFICES « New York, Boston, Wilmington, Chicago, Cincinnati, Cleveland, Houston, 
Los Angeles, San Francisco, Seattle 














Foreign Affiliate: California Chemical International, Inc., San Francisco, Geneva, Panama 


SOAP and CHEMICAL SPECIALTIES 
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New Beach Soap Treasurer 

Howell M. Stillman was 
elected treasurer of Beach Soap 
Co., Lawrence, Mass., early this 





Howell M. Stillman 


month. A director of the company 
since 1943, Mr. Stillman is well 
known in the banking and invest- 
ment business. He is a director 
and member of the executive com- 
mittee of the Massachusetts Busi- 
ness Development Corp. and a di- 
rector of the Massachusetts Small 
Business Investment Co. Prior to 
his election as treasurer of Beach 
Soap, Mr. Stillman was president 
of the Bay State Merchants Nation- 
al Bank, Lawrence, Mass. 
etn ip sien 

Mrs. Koppelman Dies 

Frances Speyer Koppelman, 
widow of Harold Koppelman, 
founder of U.S. Sanitary Special- 
ties Corp., Chicago, died Dec. 10 
at the age of 69. Mrs. Koppelman 
died of a heart attack while visit- 
ing her doctor for a check up. 
Born in Kansas City, Mo., she 
grew up in Lexington, Ky., where 
she met Harold Koppelman. The 
couple moved to Chicago, where 
he was manager of West Disinfect- 
ant Co. for the midwestern area. 
Their only daughter, Eleanor is 
the wife of W. S. Jessop, now 
president of U. S. Sanitary. 
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In 1917 Harold Koppelman 
left West to found his own firm, 
the U.S. Sanitary Products Co., 
now U.S, Sanitary Specialties Corp. 
When he died in 1932 Mrs. Kop- 
pelman took over the direction of 
the business. 

Mrs. Koppelman is survived 
by her daughter, Eleanore Claire 
Jessop; a son-in-law, W. S. Jessop; 
and two grandchildren, Mary 
Frances, and Adam S. Jessop. 

ne ee 
Twin City Shellac Expands 

Additional equipment was 
installed recently in the plant of 
Twin City Shellac Co., Brooklyn, 
N. Y., to meet the increased de- 
mand for the firm’s line of waxes 
and heavy duty detergents manu- 
factured under private label for 
chain stores and cooperatives. 
Twin City had been marketing 
these products under its ‘“Dan-Dee” 
tradename for several years and 
recently entered the private label 
packaging field. 

a en 
Balis Joins Mollen 

Leonard Balis has been ap- 
pointed a sales representative for 
Mollen Chemical Co., Philadel- 
phia, it was announced recently 
by Walter N. Mollen, president. 
The company manufactures the 


Leonard Balis 








“Mol-O-Matic” drip machine. Pre- 
viously Mr, Balis was sales promo- 
tion and advertising representative 
for Industrial Bank and Trust Co., 
Philadelphia. 
ae en 

Allderdice Heads Bell 

C. E. Allderdice, Jr., was 
elected president early this month 
of The Bell Co., Chicago, manu- 





Charles E. Allderdice, Jr. 


facturer of automotive chemical 
specialties, Presently second vice- 
president of the Chemical Special- 
ties Manufacturers Association, Mr. 
Allderdice recently completed two 
years service as a member of the 
association’s Board of Governors. 
He joined Bell in 1941 and is re- 
ported to have been responsible 
ior the firm’s previous growth and 
current plans for further expan- 
sion. At the same election, J]. M. 
Bell became chairman of the board; 
M. B. Bell was elected vice-presi- 
dent; and C. J. Bell was elected 
secretary-treasurer and appointed 
chairman of the executive commit- 
tee. 
ee 

New Dow Auto Chemical 

A new cooling system fluid 
for automobiles was announced re- 
cently by the Dow Chemical Co., 
Midland, Mich. The new product, 
known as “Dowgard,” is a clear 
blue liquid which the maker states 
protects cars against rust, corrosion, 
freezing and overheating. It pro- 
tects from 40°F below zero to 
240° F above zero. It is stated to 
give a car the equivalent of a seal- 
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ed cooling system for a full year 
and eliminates the necessity for 
seasonal draining and flushing. 

“Dowgard” will be sold to 
the public only through service 
dealers. It will be advertised na- 
tionally in newspapers, general cir- 
culation magazines, automotive 
trade magazines and on television 
starting in May. It will be sold 
by a national brands sales group 
within the Automotive Chemicals 
Division, Specialty Chemical Sales, 
of Dow Chemical. The following 
have been appointed regional sales 
managers for the new _ product: 
Robert Gow, Atlanta; Donald 
Legassey, Seattle; Robert Simonin, 
Camden, N. J. and George Slater, 
Chicago. In addition 24 men will 
work full time as national brands 
sales representatives. 

ee 

Huisking Marks 50th Year 

Chas, L. Huisking & Co., 
New York, marked the beginning 
of its 50th year this month with 
the announcement of a substantial 
increase in its research and de- 
velopment activities in the past 
year and plans for a broad product 
development program for 1960. 
The chemical firm recently expand- 
ed into the manufacture of chemi- 
cal specialties for the plastics, 
and textile industries, and drugs 
for pharmaceuticals and _proprie- 
tary drug products. Incorporated 
as Chas. L. Huisking, Inc., in 1917, 
the origin of the company dates 
back to Jan. 1, 1910, when Charles 
L. Huisking, at 25, became the 
youngest drug broker in American 
chemical industry's history. 

Although its reputation in 
the chemical industry was estab- 
lished principally as broker, agent 
and distributor, the firm decided 
to expand into manufacturing in 
the fifties. Milestones in this ex- 
pansion were the formation of its 
subsidiary, Clintbrook Chemical 
Co., for the production of fine 
chemicals in 1955 and the subse- 
quent expansion of that company 
with the purchase of the Wm. S. 
Gray & Co. plant in Lyndhurst, 
N. J. In August 1958, Huisking 
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acquired the assets of Glyco Prod- 
ucts Co., now the Glyco Chemicals 
Division, which produces chemical 
specialties. Another Huisking di- 
vision, Peder Devold Oil Co., 
originally acquired in 1946, was 
consolidated into Chas. L, Huisk- 
ing & Co., together with Glyco and 
Clintbrook, at the end of 1958. 

Chas. L. Huisking is operat- 
ed by three of the founder's sons: 
William W. Huisking, president; 
Edward P. Huisking, vice-president 
of operations at the Lyndhurst 
plant; and Richard V. Huisking, 
secretary. Charles L. Huisking, the 
founder, is chairman of the board. 
On the occasion of the firm’s 50th 
anniversary, William W. Huisking 
presented an honorary award pla- 
que to his father, Charles L. Huisk- 
ing citing the company’s transition 
from distribution and export-im- 
port to manufacturing. 

anit ty eninns 

New Friend Rug Shampoo 

A new rug and upholstery 
shampoo concentrate called “RCL” 
was introduced recently by Friend 
Soap Co., Chicago. The new prod- 
uct is reported to contain wetting 
agents, emulsifiers, phosphates, and 
optical brighteners and requires no 
pre-mixing. Two or three ounces of 
“RCL” to one gallon of water is 





the required dilution for the prod- 
uct’s use as an upholstery cleaner. 
A one to one or one to two ratio 
is recommended for use as a spot- 
ting solution. “RCL” is packaged 
in one gallon jugs, 50 pound pails, 
and 30 and 55 gallon drums. 


mm fo 


Brooks in U.S.I. Post 

Albert C. Brooks has been 
named manager of the Baltimore 
sales division of U. S. Industrial 
Chemicals Co., New York, it was 
announced recently by Alden R. 
Ludlow, vice-president of sales. Mr. 
Brooks succeeds James F. White- 
retired. With 
years, Mr. 


scarver who has 
U.S.I. for about 25 


Brooks joined the division in 1940. 





—— 
Gillespies Shift at G-R-P 
John T. Gillespie, Sr., re- 
signed as president of Gillespie- 
Rogers-Pyatt Co., New York, Jan. I 
to become chairman of the board. 
He is succeeded by his son, John 
T. Gillespie, Jr., who represents 
the fourth generation of Gillespie 
management. The firm, which im- 
shellac and 
shellac specialties for industry, 
stems from a merger in 1929 of 
L. C. Gillespie and Sons and the 
Rogers-Pyatt Shellac Co. 


ports and processes 


William W. Huisking, left. president of Chas. L. Huisking & Co., presents plaque to 
his father, Charles L. Huisking, chairman, on occasion of 50 anniversary of founding. 
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Firmenich Opens New Lab in Geneva 


EW research laboratories were 
N officially opened recently by 
Firmenich & Cie., essential oil and 
aromatics house in Geneva, Switz- 
erland. Construction and fitting of 
the new facilities took four years, 
according to Roger Firmenich, one 
of the partners of the firm. Dr. 
Firmenich spoke at the inaugura- 
tien ceremony. Equipment pro- 
vides for the very latest methods 
of analysis and for the addition 
of an isotope laboratory in the 
near future. 

The building houses princi- 
pal and subsidiary laboratories 
for fundamental organic research; 
a physical chemistry department 
which comprises micro- and macro- 
analytical and spectographic lab- 
oratories as well as a laboratory 
for the assembling of chemical and 
physical apparatus; a department 
for paper chromatography; and a 
pilot plant. In addition, every con- 
ceivable auxiliary tool is provided. 
These facilities serve a research 
teem under the leadership of Max 
Stoll, Firmenich’s research direc- 
tor. Work on natural and synthetic 
compounds is carried on, but stress 
is placed on the analysis of the 
former. 

Firmenich’s tradition of re- 
search goes back to 1912 when one 
of its founders, Philippe Chuit, 
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built research facilities which were 
in use until the new center was 
completed. The original building 
and equipment had, of course, 
undergone extensive modifications. 
In 1926 the firm retained the serv- 
ices of Leopold Ruzicka, world 
authority on sterols and essential 
and alkaloid plant principles, who 
was then professor at the Swiss 


‘Federal Polytechnic. This policy of 


maintaining ties with academic re- 
search has led to the creation of 
centers in Paris in 1947, and in 
Cambridge, Mass. in 1955 and 
1958. 

A 40-page illustrated — bro- 
chure has just become available 
from Firmenich, which describes 
the layout and equipment of the 
new center. Also included are re- 
ports on current projects carried 
out in the Geneva _ laboratories, 
such as a new ambrinol synthesis, 
isolation of a new epoxide in 
the field of ambergris, and other 
original work. 

Firmenich’s American asso- 
ciate is Firmenich & Co., located 
at 250 W. 18th St., New York II. 

ieentee desnnmein 
New Form of Granular MSP 

A new porous form of gran- 
ular mono sodium phosphate said 
to combine the desirable qualities 
of both crystalline granular and 





powdered MSP, was announced 
recently by the inorganic chemicals 
division of Monsanto Chemical 
Co., St. Louis. The new product 
was developed for use in the metal 
cleaning, phosphatizing, and dairy 
cleaning fields. It will hold up to 
10 per cent liquid nonionics with- 
out becoming wet in appearance. 
According to Monsanto the new 
grade MSP has the nonionic hold- 
ing power of a powder, the flow 
properties of a granular material, 
and the ability to dissolve more 
rapidly in water than crystalline 
granular products. 
a [ns 

In General Mills Post 

Alfred G. DeMeurisse has 
been named national field sales 
manager of the chemical division 
of General Mills Corp., Kankakee, 
Ill., it was announced last month 
by Howard T. VonOehsen, divi- 
sion manager of sales. With Gen- 
eral Mills since 1957, Mr. DeMeu- 
risse previously served as New York 
district sales manager for the chem- 
ical division. He now makes his 
headquarters in Kankakee. Before 
joining the company he was with 
the Barrett Division of Allied 
Chemical & Dye Corp., New York, 
where he served as assistant sales 
manager in the chemical sales de- 
partment. In his new post he sup- 
ervises field sales of the firm's 
“Versamid” polyamide resins, fatty 
nitrogen chemicals, ‘“Genamid” 
liquid epoxy curing agents, “Gen 
Epoxy” resins, and “Deriphat” am 
photeric surfactants, to all domest 
ic markets. 


Alfred G. DeMeurisse 
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New Rohm & Haas Pres. 

Fritz Otto Haas, formerly 
executive vice-president of Rohm 
& Haas Co., Philadelphia, was 
elected president and chairman of 
the company’s executive commit- 
tee on Dec. 31 at a special meeting 
of the board of diretcors. Dr. Haas 
succeeds his father, the late Otto 
Haas, who died Jan. 2 at the age 
of 87 (see page 203 for full obitu- 
ary). At the special meeting two 
days before his death Mr. Haas 
was elected honorary board chair- 
man; Ralph Connor was elected 
chairman of the board; and John 
C. Haas was elected vice-chairman 
of the board replacing Dr. F. O. 
Haas. 

Dr. Haas was executive 
vice president since 1953 and was 
a member of the executive com- 
mittee since 1951. He has been a 
director since 1948. Dr. Connor 
joined Rohm & Haas as associate 
director of research in 1945. He 
continues as a member of the ex- 
ecutive committee and as _ vice- 
president of research, a post he 
has held since 1948. Mr. J. C. 
Haas continues as a vice-president 
and a member of the executive 
committee. 


—*- 


New Intex Chemical V. P. 
William B. Mason has been 
named vice-president of sales for 
Intex Chemical Corp., Lodi, N. J., 
it was announced early this month 
by Herman Schulman, president. 
Having served most recently 
as general sales manager since 1957, 
Mr. Mason now has full charge of 
sales of the company’s line of tex- 
tile and industrial chemicals. Be- 
fore joining Intex, he was district 
sales manager for Onyx Oil & 
Chemical Co., Jersey City, N. J. 


—_-— 


Stern New Washine V.P. 
Arnold Stern was appointed 
vice-president of sales early this 
month for Washine Chemical 
Corp., Lodi, N. J. Most recently 
general sales manager and prior to 
that assistant sales manager, Mr. 
Stern has been on Washine’s sales 


22 





Arold Stern 


staff since 1953. In his new posi- 
tion he is in charge of sales direc- 
tion for the firm’s industrial chem- 
icals and laundries divisions. Be- 
fore joining Washine he was a 
chemist and sales representative 
for United Distillers Corp. of 
America, New York. 


—yJ;¥-— 


SAACI Induction Meeting 

The Salesmen’s Association 
of the American Chemical Indus- 
try, Inc., New York, (SAACI) will 
have its annual election and in- 
duction of officers on Jan. 19 in 
the Grand Ballroom of the Hotel 
Commodore, New York. Cocktails 
will be served at 11:30 a.m. and 
luncheon at 12:30 p.m. 


— ys 


Colgate Appoints Two 

A. Kenneth Tosh was ap- 
pointed quality control manager 
in the household products division 
and John Major was named qual- 
ity control manager in the toilet 
articles division early this month at 
Colgate-Palmolive Co., New York. 
Mr. Tosh joins the household 
products division after having 
served as toilet articles quality con- 
trol manager for the past two years. 
In his 28 year career with Colgate, 
he has held several technical posts. 
Mr. Major went with the company 
in 1951 as a senior project chemical 
engineer in the research and de- 
velopment department and _ later 
moved into toilet articles quality 
control. 





Firmenich-Glidden Pact 

A long-term agreement has 
been reached by Firmenich, Inc., 
New York, and Glidden Co., Min- 
neapolis, under which Firmenich 
will be exclusive distributor of 
most aromatic products of Glid- 
den’s organic chemical division. 
Effective Jan. 1, the agreement 
was announced last month by 
Dwight P. Joyce, Glidden’s chair- 
man and president and Charles 
C. Bryan, president of Firmenich. 

Firmenich will also execute 
all marketing and sales develop- 
nient programs in connection with 
these aromatics and will exchange 
pertinent technical information 
with Glidden. 

The Glidden research group 
at Jacksonville, Fla., has created 
and patented processes for syn- 
thetic terpene chemicals, including 
geraniol, linalool, citronellol and 
its esters, hydroxy-citronellal, cit- 
ral, ionones, and methyl ionone, 

Firmenich’s many import- 
ant discoveries are in the area of 
perfumery materials, such as mac- 
rocyclic musks, irone, ambergris, 
jasmin, violet, etc. 

The joint announcement in- 
dicated that the agreement will be 
extended to embrace most world 
markets. However, Glidden con- 
tinues unchanged its association 
with A. Boake, Roberts & Co. of 
London, England, in the develop- 
ment of new processes for produc- 
ing aromatic terpene chemicals. 

eee 
GAF Advances Bergman 

Carl A. Bergman was re- 
cently appointed chemical sales 
manager-southern region, a new 
post for General Dyestuff Co., a 
sales division of General Aniline 
& Film Corp., New York. In his 
new position, Mr. Bergman directs 
and coordinates chemical sales at 
the Charlotte, N. C., and Chat- 
tanooga, Tenn., branches of the 
company, under C. C. Cayce, 
southern regional manager. 

With GAF for more than 
22 years, Mr. Bergman served most 
recently as assistant branch man- 
ager for the company’s Antara 
Chemicals division. 
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THE MOST EXPERIENCED NAME 
IN WATER-SOLUBLE PERFUMES 
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ONE great 
Atlantic 
- Ultrawet in 


SOMO GIS 
...for a wide 

range of 
formulations 


Atlantic’s Ultrawet 35K X or KX is the first truly 
general purpose alkyl aryl sulfonate for a multiplicity 
of formulations, It is offered in either liquid or flake 
form for your convenience and production economy. 

The unique characteristics of Ultrawet 35KX or 
KX are excellent solubility without the addition of a 
solubilizing agent and superior wetting action in hard 
water. Other outstanding characteristics are better 
mixing properties that resist caking and a degree of 
whiteness unequaled by competitive products. 

In addition, 35KX and KX bring you the advan- 
tages of unusually low unreacted oil content and high 
active ingredient levels characteristic of Atlantic’s 
full range of surfactants. 


You are invited to consult Atlantie’s chemically 


KX (flake) 





trained sales engineers on formulations employing ver- 
satile Ultrawet 35KX or KX, or for technical assistance, 
without obligation, on other Ultrawets to improve prod 
ucts or processes or for developing new applications or 
proposing ways to cut manufacturing costs. Write to 
Chemicals Division, The Atlantic Refining Company. 
260 South Broad Street, Philadelphia, Pa. 
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THIS WAS HUISKING IN 1910... } 


THIS IS HUISKING IN 1960 
3 ‘ P 7 . } 





Lyndhurst, New Jersey 


Williamsport, Pennsylvania 
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POLYHYDRIC ALCOHOL ESTERS 





Huisking has kept pace 
your need for industrial 


and fine chemicals 


The Huisking story began on January 1, 1910, when 
Charles L. Huisking opened a drug and chemical broker- 
age and commission office in New York. After the Ist 
World War, the firm soon expanded to meet new needs, 
and became a major factor in the import and export of 
drugs and special chemicals. Manufacturing operations, 
on a modest scale, were started in the late 1930's, and when World War II 
came to a close, plans were drafted to intensify this phase of the Huisking 
activities. In 1956 the plant was moved to Lyndhurst, New Jersey, and its 
Clintbrook Chemical Company division was formed. Two years later the 
Glyco Chemicals division with its plant at Williamsport, Pennsylvania, 
greatly eniarged Huisking’s manufacturing facilities and scope of operation. 





Today, Huisking remains a principal factor in import, export, and dis- 
tribution of pharmaceutical and industrial chemicals. Its manufacturing 
divisions are steadily increasing operations. Glyco Chemicals division manu- 
factures chemicals for the needs of the food, cosmetic, plastics, paper, 
electronics, metals, paint and textile industries, expanding its product lists 
constantly. Peder Devold Oil Company division is a primary source of Cod 
Liver Oil, Feeding Oils and other Vitamin Oils. Clintbrook Chemical Com- 
pany division produces Pharmaceutical Chemicals. 


GLYCO CHEMICALS PEDER DEVOLD OIL CO. CLINTBROOK CHEMICAL. 






CLINTBROOK 





) HEMICA 
w~ 
DIMETHYL HYDANTOIN & DERIVATIVES COD LIVER OIL, MEDICINAL CAMPHOR USP & Technical 
EMULSIFYING AGENTS CAMPHOR TABLETS ~ 
COD LIVER OIL, VETERINARY THEOBROMINE SALTS 
DEFOAMING AGENTS PROCAINE BASE 
THE TETRINES® DEVOLKOD® PROCAINE HCL 
(Sequestering agents) Vitamin Oils PABA 


PARA-AMINO BENZOATE 


DEVOLD VITAMIN A & D FEEDING OILS Potassium & Sodium 


ee ACETIC ACID 
: DEVOLD VITAMIN A OILS ACETONE 

GLYCOMULS® ALCOHOL PROP. 
GLYOSPERSES® WHEAT GERM OIL METHANOL 


417 Fifth Avenue, New York 16, N. Y. « Telephone: ORegon 9-8400 


Cables: HUISKING, NEW YORK Chicago Office: 
VITAMINE, NEW YORK 435 North Michigan Avenue 
GLYCOPON, NEW YORK Chicago 11, Illinois 


Since 1910 


CHAS. L. HUISKING & CO., INC. 





co. 
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OF THE MAP 


to give caustic users faster service ! 


When it comes to deciding which supplier will give you 
consistently fast service one thing is certain: you've got to 
forget “as-the-crow-flies” geography and consider the 
actualities of railroad routing, interchanges and layovers. 


CAUSTIC SODA If you make such an analysis, chances are, like many alkali 
Liquid 73%; / buyers in the East, mid-South and Midwest, you'll see the 
Liquid 50%, Regular and e 1 f ] ° d h f I ° ° h 
Low-Chloride Grades; / wisdom of placing a good share of your business wit 
Flake, Solid and Ground. / Westvaco. Our strategic location at South Charleston, W. Va., 
often enables us to be in your plant faster than producers 


CAUSTIC POTASH 
45% and 50% Liquid; i who are closer on the map. 


/ 
Hehe. If you want to know what we can do for you, call our nearest 
office today. We'll be happy to quote prices and delivery time 
j right to your plant. 





Putting ldeas to Work 


FOOD MACHINERY AND CHEMICAL CORPORATION 
Westvaco Chlior-Alkali Division 


’OO MACHINERY 
General Sales Offices: 


AND CHEMICAL 
ae 


tanta 161 E. 42nd STREET, NEW YORK 17 


ne 
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“U. S and Foreign Patents 





Product Derivative Main Uses Form Remarks 
Miranol Coconut Detergent Liquid yeneral purpose high alkali and stable greas« i 
CM CONC.** Monocarboxylic sifying agent. An outstanding detergent with excep 
tional wetting power. Extreme chemical and phy 
11 stability over entire pH range. High tolerar 
for alkalies and electrolytes. Fully compatibl: 
ill anionic, cationic and non-ionic agent Sp 
lited for liquid heavy duty household and indu 




























trial cleaner liquid steam cleaning ym pound 
white wall tire cleaners, etc 
Miranol Coconut Detergent Liquid For cosmetic and pharmaceutical applications. Out 
C2M CONC.** Dicarboxylic tandingly mild, non-irritating surfactant, yet with 
extremely high tolerance up to 50% for alkalie 
und/or electrolytes. Uses shampoos, cream 
tior topical application heaviest duty liquid 
leaning compounds, liquid household laundry 
pound Partly interchangeable with Miranol CM 
CONC 
Miranol Lauric Detergent Liquid Interchangeable with Miranol CM CONC. Suggested 
HM CONC. for applications where a pure lauric derivativ 
dpa > requirement 
Miranol Capric Detergent Liquid Outstanding detergent with exceptional spreading 
SM CONC.** Emulsifier but low penetrating propertie wpe fically re I 
ended for edicated shamy n | af 
hampo yermicidal hand 1 md ay ‘ 
> nt ym bir it yT } lymer zat n er i] her na 
jreatest suri t n red J propert 1 
M i } 
Miranol Oleic Detergent Liquid Salt free amphoteric detergent and emulsifier. | 
OM-SF CONC. Emulsitier w priced high v ity clea } formula 
, I y | l-up f¥ ’ 
1 y ‘ 
Miranol Linoleic Detergent Liquid Detergent capable of holding alkalie ind « 
L2M-SF CONC. lyte in emul n sucn as eaning waxe 
not readily redi lve 
Miranol Octoi Wetting Liquid Wetting agent for use in solutions containing 3 to 
JEM CONC. 23% caustic soda, as well as other solutions of 
high solid content. Used in dairy cleaners, bottle 
washing, food peeling, alkaline degreasing, mer 
cerization, kier boiling, etc 
Miranol DM Stearic Softener Paste Low priced fabric softener and hair conditioner 
Miranol Amphoteric Detergent Liquid Non-irritating to skin and eyes and: eyestinging 
MSA Modified Salt hampoo base, also for impregnating paper and 
fabric for skin and body wash, et 
Miranol Amphoteric Detergent Liquid Same as MSA Modified 





2MCA Modified Salt 

**Also available in salt-free form. 

- Samples and technical information upon request 
for above and other Miranol Derivatives. 





THE MIRANOL 


CHEMICAL CO.,INC. 
275 COIT STREET, 
IRVINGTON, N. J. 
Tel: ESsex 4-2500 
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BORAX 


Nome & Screen 
Designation 


Gronvlar 8 40 
Speciol Mesh 


Granular 8 60 
Special Mesh 


Granulor 30 60 
(Speciol Mesh 


Granular 30 70 
Special Mesh 


Gronvlor 30 80 
Special Mesh 


Gronular 30, 100 
Special Mesh 


Granulor 40 100 
Speciol Mesh 


Granvlor 40 140 
Special Mesh 


Gronuler 40 200 
(Special Mesh 


Gronvior 60/200 
Special Mesh 


Gronvier 80/200 
(Specie! Mesh 


GRANULAR —TECHNICAL ... 


Typicol 


Porticle Size Ronge 


US. Stendard Sieve No 


+ 30 
70 


+ 30 
80 


30 
100 


Nil 
96.8". 


Nol 
80.0% 


0.5%. 
69.8". 


0.3% 
71.0% 


0.8% 
76 6% 


Nil 
86.7" 


Nil 
89.0% 


01% 
88.8". 


0.1% 
84.1% 


0.1% 
66.7% 


2.0% 
67.6% 


AVAILABLE IN THESE SPECIAL MESHES AND GRAIN SIZES 





Screen Specification 
US Stendord Sieve No 
Wher Pocked 


30 
100 


30 
40 


35 
100 


40 
100 


+ 35 
100 


ss 


min 95° 


none 
min. 90°. 


mon 1% 


min. 80°. 


mon. 1%. 


mox. 20°. 


mon " 


none 


min. 85% 


mox.0.5% 
min. 88° 


none 
min. 50% 


none 


none 
mox. 5% 


1 





| 
Poudened, Hand, Soaps are better performers 


when borax is part of their make-up. They work better 


in any water -- cut grease quicker — and feel smoother. 
Our granular borax is free-flowing and 100% soluble. 
This material is now available to you in anv of the 
many special uniform meshes listed at left. Samples, 
bulletins, or technical advice can be obtained from 


the sales office nearest to you. Write today! 


U.S. Borax CHEMICAL CORPORATION 





NEW YORK - 50 Rockefeller Piaza, New York 20 
CALIFORNIA - 630 Shatto Place, Los Angeles 5 
ILLINOIS - 3456 Peterson Avenue, Chicago 45 
GEORGIA - 1145 Peachtree Street, Atianta 9 
MISSOURI - 4150 Laclede Avenue, St. Louis 8 
OHIO - 5012 Euclid Avenue, Cleveland 3 
PENNSYLVANIA - 302 Wilford Bidg., Philadelphia 4 
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IF NOTHING HERE WILL DO IT... 


TRIS AMINO 


TRIS 
AMINO! 











be és 
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This unique chemical may be just what you're looking for 


Tris (hydroxymethyl) aminomethane is a primary 
amine with three hydroxy groups. This reactive 
nitroparaffin derivative has great potential in 
chemical synthesis. In manufacture of resins, dry- 
ing oils, surface-active agents. In preparation of 
cosmetic creams, textile specialties, cleaning com- 
pounds, etc. Evaluate Tris Amino. Mildly alkaline 
Tris Amino is a good buffering agent and CO: ab- 











Industrial Chemicals Dept. 
Commercial Solvents Corp. 
260 Madison Ave., New York 16, N. Y. 
Please send me 
[| Sample of Tris Amino. 
Technical Data on Tris Amino. 








sorbent for biological systems. Name 
FOR Title 

PROPERTIES SAMPLE 

Chemical Formula (CH,0H); CNH, Company 

Molecular Weight 121.14 AND TECHNICAL 

Boiling Point, °C 219 to 220 at 10mm Street 

Melting Point, °C 171 to 172 DATA— 

pH .1M Aqueous City. _ Z State 
Solution at'20°C 10.4 ruLour =.” = . 

Solubility in Water 
at 20°C, g/100 mi 80 COUPON TODAY! 





INDUSTRIAL CHEMICALS DEPARTMENT 


COMMERCIAL SOLVENTS CORPORATION 


260 MADISON AVE., NEW YORK 16, N.Y. 
Atlanta *« Boston «+ Chicago « Cincinnati « 
Los Angeles * New Orleans «+ 


bites CS OS a ae pa 


JANUARY, 1960 


Cleveland + Detroit + Kansas City 


Newark « New York «+ St.Louis * San Francisco 
IN CANADA: McArthur Chemical Co. (1958) Ltd., Montreal + iN MEXICO: Comsoimex, S.A., Mexico 7, D.F. 
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fowest-cost 


with Monsanto 


detergent phosphate: 


compounding flextbilit 
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THE ONE 
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“RIGHT” STP DENSITY FOR 


PHATE) 


EACH PRODUCT 


In your search for new and improved deter- 
gent products, take a new look at what Monsanto 
STP can do for you. From three STP densities, 
Monsanto can always deliver the one “right” 
density for each product you make... give you 
lowest-cost compounding flexibility to best meet 
every detergent-building need. 

EXAMPLE: Monsanto’s light-density STP 
gives you the faster solution rates you need at 
high concentrations or low temperatures. It will 
carry the most liquid active and still remain 
free-flowing. And because Monsanto’s light- 
density STP stays granular and low dusting, 
it causes no irritation in the plant, resists 
caking and gives uniform bulk. 

You get lowest cost when you make one-stop 
volume-discount purchases—and Monsanto 
gives you the opportunity to carry out one- 
stop purchasing most often. You can get any 
one STP density or combination of densities in 
mixed shipment with the widest variety of 
sodium and potassium phosphates available— 
as well as with a complete line of SANTO- 
MERSE (anionic) and STEROX (nonionic) 
surface-active agents! 

In bag, drum or carload, each density of 
Monsanto STP is immediately available from 
a plant, warehouse or service-minded distribu- 
tor near you. For more information, use the 


convenient coupon. 
Santomerse, Sterox: Monsanto 7.M.'s., Reg. U. S. Pat. Off. 


YOU CAN 
MAKE — 
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For low-dusting granules that For free-flowing, fast- | For mo. 
soak up liquid active dissolving dry compound | bulk 


‘ 


With no bias in favor of any single STP density, 
Monsanto draws from broad, basic knowledge of all detergent 


phosphates to answer your specific compounding questions. 
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Dense Granular STP 


Medium-Density Granular STP 
(60-70 Ibs. /cu. ft.) 


“Light-Density” Granular STP 
(44-55 Ibs./cu. ft.) 


(32-38 Ibs./cu. ft.) 


Vials contain exactly the same weight of STP 


For greater liquid load- 
ing of your dry deter- 
gents, for faster dry de- 
tergent solution rates, for 
more bulk and low-dust- 
ing...specify Monsanto 
“‘light-density’’ STP. 


For profitable repeat 
sales for your regular 
line, make Monsanto's 
medium-density STP your 
standard. You can 
always trust in highest 
quality and uniformity. 


To cut packaging costs, 
you can decrease the 
bulk and container sizes 
for your industrial deter 
gent compounds by spec- 
ifying Monsanto dense 
granular STP 


4 Let this 36-page Guidebook 


or, better yet, a Monsanto 
aan representative give you more 
facts about industry’s 
largest and most diversified 
line of phosphates. Just fill 
in the coupon. 





FOR STP SAMPLES, 
GUIDEBOOK, PERSONAL 
SERVICE—USE COUPON 


— | 
Ue 


st- F . 
} For most profitable compound 5 
und | bulk and package size Monsanto Chemical Company 
} Inorganic Chemicals Division 
Department 92, St. Louis 66, Missouri 
I would like to have a 
0) copy of Monsanto's 36-page Guidebook 
8-oz. sample(s light-density STV medium-density STV 
> ORY: | f 0 high-density STP 


Monsanto representative contact me 
Nome 
Company 
Address 
® City sepeeeesorooocees Zone te 
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HOW 

» SERVES 
THE CHEMICAL 
INDUSTRY 


eer 
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During the past decade, FMC has become one of the most 
progressive producers of basic chemicals for industry, agri- 
culture, and national defense. Shown on the right are FMC’s 
operations that serve the chemical industry. Producing 
organic and inorganic chemicals, as well as a variety of 
machinery products, these divisions represent a balanced 
network of processing plants, and raw materials and pro- 
duction facilities. 


In addition, FMC is a principal factor in the petrochemical 
field through joint ownership of Petro-Tex Chemical Cor- 
poration, major producer of butadiene, butene, butylene, 
isobutylene, diisobutylene, triisobutylene, and alkylate. 


Our company’s dynamic progress as a supplier of basic 
chemical materials for industry and agriculture has resulted 
from aggressive programs directed at continual expansion 
and modernization of research and production facilities, to- 
gether with development of strategic raw materials sources. 


Progress of this sort highlights FMC’s policy of planned 
diversification in three primary fields: Basic Chemicals, 
Industrial and Agricultural Machinery, and Military 
Defense Materiel. 


For complete listing of our products 
and services, contact FMC, Dept. PRA, 
Box 760, San Jose, California. 
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Becco Chemical Division : Peroxygen chemicals including 








‘ 
BECCO ‘ hydrogen peroxide, peracetic acid, persulfates, sodium perborate 
\ 
7 
/ 
: Chemicals and Plastics Division: Organic chemicals, 
Me plasticizers, plastics, allylic and epoxy resins and chemicals 
(Fauna Fairfield Chemicals: Basic chemicals for formulators of 
“saw | household and commercial pesticides 





Niagara Chemical Division: Insecticides and fungicides; 
weed killers; industrial sulphurs 





— 


Westvaco Chior-Alkali Division: Alkalis, chlorine, 
chlorinated solvents, carbon bisulfide, soda ash 





Weétvaco Mineral Products Division: Sodium and 
potassium phosphates, phosphoric acid, barium and 
magnesium chemicals, sodium sulfide 





Chicago Pump Company: Sewage and industrial waste 
treatment equipment 





{ 
FMc Packaging Machinery Division: Filling, packaging, 
and paper box machinery; bag makers; wrapping machines; 
paper and film génverting equipment 





~~ 


John Begn Division: Industrial high-pressure 
reciprocating pumps 





Pderless Pump Division: Complete lines of 
centrifugal pumps for CPI 





Packing Equipment Division: Drum and case automatic 
handling and warehousing systems 








Petrotex 





*Petro-Tex Chemical Corp.: Butadiene, Butene-1, 
Butene-2, Butylene, isobutylene, diisobutylene, triisobutylene, 
alkylate 


*50% owned by FMC and Tennessee Gas Transmission Co. 
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Putting /deas to Work 





FOOD MACHINERY AND CHEMICAL CORPORATION 
Executive Offices: San Jose, California 


iano “ADMINISTRATIVE OFFICES: Machinery Divisions, afd Defense Materiel, San Jose, California 
Sis Lilie &) Chemical Divisions, New York City «+ FMC international, San Jose, California; New York City 
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QUALITY 





FOR 
THOUSANDS 
OF SOAP 


FORMULATIONS ARITON \ 


Thousands of soapmaking formulations call for tall oil and 
its derivatives. For their supplies of these essential materials, 
leading soap manufacturers turn to Arizona. These industry 
leaders know they can rely on the uniformity of Arizona’s 
quality tall oil products. Uniformity that saves time and 
money, eliminates formulation adjustment, keeps processes 
constant, product quality consistent. They also rely on the 
swift dependability of Arizona service. Discover how you 
can benefit from Arizona quality, uniformity and service. 
Call Arizona next time you need tall oil. 


ACINTOL® Products: 





DD: 
u 


ARIZONA 


CHEMICAL COMPANY 


30 ROCKEFELLER PLAZA, NEW YORK 20, N. Y. 





DISTRIBUTORS: A. J. Lynch & Company, Los Angeles, 
Alameda * Charles Albert Smith Ltd., Toronto, Montreal, 
Vancouver *T.G. Cooper & Company, Inc., Philadelphia 
* Farac Oil and Chemical Company, Chicago * George 
E. Moser & Son, Inc., Detroit * Donald McKay Smith 
Company, Cleveland * Thompson-Hayward Chemical 
Company, Houston and New Orleans * Van Waters 
& Rogers, Inc., Dallas * N. S. Wilson & Sons, Boston * 
M. J. Daly Company, Ludlow, Ky. * Great Western 
Chemical Company, Seattle, Spokane, and Portland 
(Oregon) * Welch, Holme & Clark Company, Inc., 
New York * Whitaker Oil Co., Atlanta, Georgia 


ACINTOL D and ACINTOL DLR Special Distilled Tall Oil + ACINTOL FA 1, FA 1 Special and FA 2 Tall Oil Fatty Acids + ACINTOL R Tall Oil Rosin * ACINTOL P Tall Oil Pitch » ACINTENE” Terpenes 
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When 
it comes 
to Basic 
Chemicals 
for SOAP and 
DETERGENTS 









...come to General Chemical ! 


There are good basic reasons for making General Sulfuric Acid Sodium Metasilicate, 
Chemical your source of supply for basic chem- Oleum Anhydrous and Crystal 
icals. Our large-scale production is one. Long Sulfan” Stabilized Sodium Sulfate, Anbytrous 

. . Sulfuric Anhydride Aluminum Sulfate 
experience is another. And there are many more Hydrochloric Acid Senden itis Settien 
—including consistent high quality and uni- (Muriatic) Sodium Thiosulfate, 
formity of product . .. top-notch technical serv- Disodium Phosphate Anhydrous and.Crystal 
ice .. . a coast-to-coast network of plants and Trisodium Phosphate, Sodium Sulfite 
distribution points ... plus efficient follow- Crystal and Flake Sodium Bisulfite, Anhydrous 
through from order to delivery and beyond that peen oe rt cee 
to satisfactory performance. That’s why—when gn eae . rete 
it comes to basic chemicals—it’s wise to come Sodium Silicate, Solutions Propellants 
to General Chemical for all these products. . . . Baker & Adamson® Laboratory Reagents 

P 
Gaele to llied GENERAL CHEMICAL DIVIS:ON 


rica’s Progress 
America's 9 40 Rector Street, New York 6, N. Y. 


hemical 











Hand polished? No! Washed and rinsed in a commercial 
dishwasher ... but with one important difference. 
TRITON CF-10 was included in the built detergent used, and 
in the final rinse additive. More and more fine eating places 
now use this double protection to insure spotless crystal, 
china and silver. 


Whether you recommend the use of either a detergent or a 
rinse additive based on TRITON CF-10... or both... you'll 
be ahead in satisfaction and sales. Why make and sell com- 
mercial dishwashing compounds on price alone? Your cus- 
tomers are now looking for performance! Give it to them 
with TRITON CF-10. Write for formulating help. 


PRETO 
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DIRECT FROM COMMERCIAL DISHWASHER TO TABLE 


FR Chemuals for Industry 
ROHM & HAAS 
= COMPANY 


ena WASHINGTON SQUARE, PHILADELPHIA 5, PA. 


TRITON is a trademark, Reg. U.S. Pat. Off. and in prinei- 
pal foreign countries. 
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HAARMANN & REIMER 


AGRUMEN ALDEHYDE 
Refines the fresh green note. Adds a fresh and piquant note to 
Eau de Cologne and Citrus type perfumes. 
Also useful as top note in Pine odors. 


INDOFLOR H & R 


The Indole note without discoloration, for use in cosmetics and soaps. 


MUGOFLOR 
Of true Muguet quality. It is a marvellous blending agent. 
Tenacious, intense, yet of fine floral character. Non-discoloring. 


LILAC 9830 W.O.J. 
For many years a world renowned Lilac, very true to nature. 
Outstanding base for creams, perfumes, and lotions. 


NEROFLOR 
Flowery with a pronounced odor of Neroli Oiland 
Orange Blossom with an interesting animal under-note. 
Non-discoloring and an excellent fixative. 


Write for our complete list of specialties 


and other aromatic chemicals. 








REGISTERED TRADEMARK 


VERONA AROMATICS 


A DIVISION OF VERONA-PHARMA CHEMICAL CORP 


Plant and Main Office: Branch Office 


26 VERONA AVENUE, NEWARK 4,N. J. © 1210 ROSEDALE AVENUE, CHICAGO, ILL 








TECHNICAL BOOKS 
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CHEMICAL SPECIALTIES ° 


INSECTICIDES ° 
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Company 


Address 


Analysis of Insecticides and Acaricides, by Gunther-Blinn. 706 
pages, 72 illus., 50 tables. Complete treatise on sampling, 
isotation and determination, including residue method. Price: 


$15.00. 


- Organic Solvents, completely revised second edition by Riddick 


and Toops. 560 pages inciuding tables of physical properties 
of 254 solvents. Covers physical properties and methods of 
purification. Price: $10.00. 


. Surface Active Agents and Detergents, by Schwartz-Perry. Two 


volumes. Volume 1: 590 pages, 51 illus., 4 tables. Covers 
processes for synthesizing and manufacturing surface active 
agents, physical chemistry of surface active agents and prac- 
tical applications of surface active agents. Price: $13.50. 
Volume Ii: Approximately 860 pages, approximately 26 illus. 
and tables. Covers processing for synthesizing and manufac- 
turing surfactants, special function surfactants and composi- 
tions, the physical and colloidal chemistry of surfactants and 
practical applications of surfactants. Price: $19.50. 


. Detergent Evaluation and Testing, by Jay C. Harris. 220 


pages, 26 illus., 15 tables. A critical selection of methods 
and procedures for the testing of detergents. Price: $4.50. 


. Organic Insecticides, by R. L. Metcalf. 402 pages, 7 illus., 70 


tables. Covers most organic insecticides, their chemistry and 
their mode of action. Price: $10.00. 


. Advances in Pest Control Research, edited by R. L. Metcalf. 


Volume 1: 522 pages, 11 illus., 13 tables. Covers the most 
recent advances in all phases of the applied science of pest 
control. Price $12.50. (Volume II also $12.50) 


. Modern Chemical Specialties, by Milton Lesser. 514 pages, 22 


illus. Covers formulation, properties and uses of some fifty 
types of household, industrial and automotive chemical 
specialties. Price: $7.25. 


DISINFECTANTS . 


O 8. 


0 10. 


ETA. 


SOAPS 
TOILETRIES 


Handbook of Cosmetic Materials, by Greenberg-lester. 467 
pages. Covers the properties, uses and toxic and dermato- 
logical actions of over 1,000 materials selected in response to 
a questionnaire sent to cosmetic manufacturers. Includes a 
chapter on the skin by Howard W. Haggard, Director, 
Applied Physiology Laboratory, Yale University. Price: 
$13.50 


. Soap Manufacture, by Davidson et al, in two volumes. Volume 


1: 537 pages, 66 illus., 118 tables. Covers the history of 
the soap industry, theoretical principles of soap manu- 
facture, raw materials of soap manufacture and the fatty 
raw materials. Price: $13.50. (Volume II in preparation) 


Cosmetics: Science and Technology, edited by Edward 
Sagarin. 1453 pages, 138 illus., 107 tables. Covers origin, 
development of cosmetic science and discusses individual 
products such as hand creams, suntan preparations, skin 
lighteners, shaving soaps and creams, nail polishes and 
removers, deodorants, aerosol cosmetics and many other 
cosmetic and toiletry products. Price: $27.50. 


Industrial Oil and Fat Products, by Alton E. Bailey. 991 
pages, 164 illus. 133 tables. Covers the nature of fats and 
oils, their composition and structure; raw materials; industrial 
utilization. Price: $18.00. 


. Fatty Acids, by Klare S. Markley. 678 pages, 81 illus., 163 


tables. The chemistry and physical properties of fats and 
waxes. Price: $14.50. 


. International Encyclopedia of Cosmetic Material Trade Names, 


by Maison G. de Navarre. Nearly 400 pages of the most 
complete listing of all the materials of the world used in 
cosmetic manufacture. Includes quick, concise descriptions of 
approximately 4,000 moterials and the names and addresses 
of the suppliers, as well as a cross-index of the materials 
and their uses. Price: $7.50. 


. Pressurized Packaging (Aerosols), by A. Herzka and J. Pick- 


thall. 411 pages, 19 chapters, well illustrated. The first 
complete work on aerosols yet to be published. Covers pro- 
pellants, filling techniques, laboratory testing, dispenser com- 
ponents, and formulations of most aerosol products. Includes 
an index of aerosol trade names and glossary of terms. 
Price: $12.00. 


Check must accompany order 


MAC NAIR-DORLAND CO. 
254 West 31st St., New York 1, N. Y. 


Enclosed find check for $...............~....... for which send me the books checked above. 
Return this page with check. All books postage paid within U.S. A. All others add 50c additional 


postage and handling charge. 


(Add 3% sales tax if in New York City) 
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others can, and improving them is our specialty. Plax concentrates on 


packaging in plastics. We design and manufacture, in hundreds of shapes and sizes, 


plastic containers that squeeze, spray, pour, drip or “carry’’—for foods, drugs, 


cosmetics, detergents and industrial liquids. Some examples of packaging designed 


by Plax for leading companies are 


shown on the pages following. — 
GIVES A PACKAGE 
A PLUS 








wo. ainsi 
TEMPORAL 
hatrcolerng 
TRIPLE ACTION 
Pn 

CONDI On 





© AMTIALLERGK os : 
a © ARALGESIC 7 i : 
‘ tee 





—TaROAT SPRAY | | 
| 


YOU'RE IN THE BEST OF COMPANY... 


Today’s plastic containers, properly designed and fabricated, are far more attractive, 


safer and easier to handle than glass or metal. More important, the modern touch 


of “squeeze-bottle” plastic can move your products off the store shelf quickly 


and profitably. Many companies, once doubters, are now enthusiastic users. 
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WHEN YOU USE PLAX CONTAINERS 


The large staff of Plax designers and 

engineers, working with your special- 

ists,can give your package unique PLAX 
styling and functional advantages. Plax GIVES A PACKAGE 


is the foremost producer of plastic A PLUS 


containers, with the largest manu- 
facturing capacity in the industry. 








FOR 

PEOPLE 
AND 
SALES 








For over 100 years, shippers have used heavy, old-fashioned glass bottles. The 


new square plastic 1-gallon container by Plax, shown here, weighs only 3 ounces 


—15 times lighter than the glass bottle it replaces! Startling savings in freight costs, 


too, and no breakage or disposal problems. Industry is buying them by the thousands 


for shipping a wide variety of liquids... 


from chocolate syrup to sulfuric acid. PLAX 
Piax Corporation, Hartford 1, Conn. wae - 


In Canada, Plax Canada Ltd., Toronto 
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sy HAZARD LABELS... Hazardous sub- 
ll stances labeling bills introduced in the 
—£© last session of Congress are again being 
actively considered at the current session. Hear- 
ings on Senate bill, $-1283, will undoubtedly 
be held early this year. This bill is generally 
acceptable to the chemical specialties manufac- 
turers and its early passage will be urged by 
the industry at the hearings. Its chief benefit 
will be to set a pattern for future state legisla- 
tion and to avoid if possible badly conceived 
laws of a conflicting nature which might be con- 
sidered by individual states. 


Obviously, manufacturers of products which 
may be hazardous cannot afford to label their 
products differently for each state. To a degree, 
this has happened in the past in some types of 
legislation and practical chaos has been the re- 
sult. If the states will follow the well-thought- 
out pattern of the federal law, obviously the 
problem will be simplified. It is with this thought 
in mind that CSMA and leading manufacturers 
in the field are giving their full support to the 
new proposed legislation. 


1960... Although 1960 opens up under 
a full head of steam for most businesses, 
4 they tell us that things are going to get 
even better next year. We hear predictions of 
unprecedented prosperity for the “Fabulous 
Sixties.” Big orders, big jobs, big wages, big 
everything! It seems that we are due to knock 
the lid right off our old economy. Well, if we 
are, let’s hope that it is not history repeating 
itself. 

This talk of the “Fabulous Sixties” may be 


solid as a rock, based on unimpeachable economic 
facts. But it still gives us a chill. We lived 


JANUARY, 1960 





through 1929 and the decade which immediately 
followed. And many of these predictions re- 
mind us of 1929 when the “old order” was con- 
signed to the junk heap and we all entered a 
new world of continuous and everlasting pros- 
perity. Truck drivers wore silk shirts to work 
and “two chickens in every pot” became a 


national slogan. Then came the cold, gray dawn. 


With the outlook so bright, we hate to be 
accused of pessimism. And really, we're not 
pessimistic. We were burned once and we're 
just careful. Basically, we feel that 1960 should 
be a good year, — that it might taper off a bit 
toward the end. Business has a habit of getting 
tired when things are too good. So let’s forget 
this “Fabulous Sixties” dream and just stick to 
our knitting. And business should stay real good 


for a long time. 


ADVERTISING .. . Boys, we got a hunch 


that the old Federal Trade Commission 


ra 


2) could close in on us any day now. As a 
matter of fact, the commission had one wax 
maker on the pan just last month. Some of our 
alleged scientific (sic) advertising of detergents, 
shampoos, cosmetics, cigarettes, automobiles, 
foods, ef al, has aroused the ire of maembers 
of that august body, Congress. And they have 
told FTC to turn on the heat. That could mean 
trouble. When Congress tells any government 
department to turn on the heat, invariably the 


heat is turned on. 


Now the boys of FTC know their way around 
too. When they decide to go after some outfit, 
do they pick on little Joe Blow out in Honk- 
ville? Not that we can notice. They pick ’em 
big and strong so when they throw the male- 


factor, if they do, it gets in the papers. Normal 
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Increasingly the product of choice... 





SINDAR’S G-11 (HEXACHLOROPHENE U.S.P.) 


Here are the facts which have con- 
vinced so many leading manufac- 
turers of soaps and cosmetics that 
G-11 is the most effective germicide 
and deodorant available. 


Deodorant Action: Scientific studies 
have proved that G-11 remains on 
the skin even after washing. It there- 
fore provides continuous control — 
between washings—of bacteria that 
cause perspiration odor. 

Proof of Skin Degerming: 40 inde- 
pendent investigators agree that 
G-11 reduces the bacterial popula- 
tion of the skin by 95% or more. 150 
scientific publications attest to its 
effectiveness. Over 95% of America’s 
hospitals use it for surgical scrub 
and other purposes. 


Consumer Acceptance: More con- 
sumers buy G-11— Hexachlorophene 
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—soaps than any other deodorant 
bar. Hexachlorophene is known to 
millions of people. 

Soap Compatibility and Stability: 
G-11 is effective in all types—bar, 
powder, and liquid soaps and deter- 
gents. It is also non-corrosive, alkali 
stable, effective at all pH’s. 
Non-Irritation of the Skin: Estab- 
lished by its use in biilions of cakes 


of soap and millions of units of cos- 
metic and pharmaceutical products 
such as lotions, oils, powders and 
ointments for babies as well as 
adults. 

Quality: All production meets U.S.P. 
specifications. 

Availability: Immediate shipment of 
truck or carload quantities from 
stock. Available around the world. 


Technical Service: Sindar discovered hexachlorophene, holds the patents, 
pioneered its use in antiseptic and deodorant soaps, and 
is ready to assist you with your technical problems and 
to supply data on its varied applications. 


MD) Cecection 


Industrial Aromatics and Chemicals 


321 West 44th Street, New York 36, N. Y. 
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ly, they’re not wasting their time on little punks 
when there’s-a nice, big juicy outfit waiting to 
be knocked off. The bigger they come, the 
greater the splash, apparently reasons FTC. So 
if we were a real big outfit whose advertising 
had become highly scientific of late, we'd get 
our lawyers together for a conference real quick. 

Old FTC could start shooting any day now. 
Let’s hope, they go after a couple of real bad 
guys first, like a few of the cigarette or food or 
automobile fellows. That would give us deter- 
gent and shampoo and cosmetic outfits a chance 
to sort of look things over. 


GERMICIDAL .. . You would think that 
after all the excitement caused by maga- 
zine and newspaper articles on “golden 

staph” about a year ago that all hospitals would 
be doing everything possible to guard against 
spread of this infection. Not so, dear reader. 
In public toilets available to visitors in hospitals 
chances are there will not be germicidal soap. 
Now while we don’t think that the use of a 
soap containing a bactericide will stop “golden 
staph” dead in its tracks, we do feel the absence 
of any spossible preventive measure is symptoma- 
tic of the carelessness probably responsible for the 
spread: of this infection. It is also possible that 
soap salesmen may be overlooking a chance to 
help their customers and themselves. Might be 
worth looking into. 


CHISELERS .. . Dilution of well-known, 
branded products and reselling the sophis- 
ticated material as the original is a crook- 

ed stunt as old as the hills. It has plagued manu- 
facturers of branded items for years, — and still 
does. Mostly the practice is confined to the sale 
of larger packages to the industrial market, al- 
though now and then it crops up in the small- 
package field. Over the years, certain insecti- 
cides and disinfectants have been the particular 
victims of the chiseling dealer. Not only does 
the manufacturer of the product lose business, 
but his reputation likewise suffers. The user does 
not realize that he is being cheated, but believes 
the quality of the original material is off. 

We realize that these crooks buy back empty 
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containers from their customers and reuse them 
for diluted material. And they also fake pack- 
age seals where products are and can be effec- 
tively sealed. But it is still primarily the manu- 
facturer’s problem to keep his pocket from be- 
ing picked. A package which must be destroyed 
through use, a seal which cannot be duplicated, 
— these would be ideal solutions. Maybe they 
can be found; maybe not. Nevertheless, most 
manufacturers are careless. They make sophis- 
tication too easy. We feel that is the first thing 
to be corrected. 


A recent U. S. Court decision in Boston pin- 
pointed this age-old chiseling. We were happy 
to see that the crook got what was coming 
to him. 


£ CORRECTION ... Last November, Drew 
Pearson took a crack at Lestoil in his 
column, “Washington Merry-Go-Round.” 
He said that commercials for the liquid cleaner 
were misleading and that the Federal Trade 
Commission was taking action to ban them. 
Then a few weeks later, a correction was pub- 
lished stating that the commercials in question 
had been voluntarily withdrawn by the manu- 
facturer in cooperation with the FTC in Feb- 
ruary, 1958. The correction also stated that 
“independent laboratory tests have proved that 
Lestoil is not a dangerously flammable material.” 
But the correction did not appear in Mr. 
Pearson’s column, nor was it signed by anybody. 
Just a small item at the bottom of the page 
in one newspaper. If it showed up in others, 
we didn’t see it. Pearson missed the boat by 
almost two years. He dug up what had long 
since been a dead body and thought apparently 
that he had a live one. Maybe that’s the reason 
why he failed to apologize in his column. Maybe 
he just couldn’t afford to do so. It would have 
made him look rather silly, — or at least the 
people from whom he gets his alleged inside in- 
formation. As a newspaper man, surely he has 
heard of verification. If he hasn’t somebody 
should enlighten him. How anybody can have 
any faith in all these columnists and the mis- 
leading junk which they repeatedly dish out is 
beyond our understanding. 
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put 
POTASSIUM SILICATE 
in your formulas! 


Kasil potassium silicates are effective detergent builders. If you are 
revising a formula or working on a new compound, these detergent 


properties of Kasil potassium silicates are of interest. 


* Kasil increases the sudsing of liquid or paste potash soaps 
* Kasil potassium silicates are good soil suspenders 

* They prevent the redeposition of removed soil 

* Kasil also prevents corrosion of iron and tin plate 


* Kasil added to built liquid synthetic detergents increases solubility 





Kasil is compatible with phosphates 


Samples and further information available on your request. 


| PHILADELPHIA QUARTZ COMPANY 


152 Publi Led Buildi », Philadelphi 6, Pa. 
PQ SOLUBLE SILICATES ee ee ee ee . 


SODIUM SILICATES + POTASSIUM SILICATES 





_— 


Associates: Philadelphia Quartz Co.of Calif. Berkeley & Los Angeles, 
Calif., Tacoma, Wash.; National Silicates Limited, Toronto & 
Valleyfield, Canada. Distributors in over 65 cities. 


EMARKS REG S. PAT. OFF 


PQ PLANTS: ANDERSON, IND.; BALTIMORE, MD.; BUFFALO, N. Y.; CHESTER, PA.; JEFFERSONVILLE, IND.; KANSAS CITY, KANS.; RAHWAY, N.J.; ST. LOUIS, MO.; UTICA, ILL 


cr 
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as the reader sees it... 





“Down's” Test Markets 
Editor: 

The November issue of 
Soap & Chemical Specialties, as 
usual, was a splendid one and the 
cuts of “Dawn” floating deodorant 
bath and beauty bar on page 124 
came out extremely well. 

I would like to call to you 
attention the fact that “Dawn” is 
not sold in the New York area, 
as is stated in the caption. The 
original marketing areas of the 
product were Phoenix-Tuscon, 
Ariz.; St. Louis, and Portland, Me. 
We have not as yet expanded mar- 
keting of “Dawn” beyond these 
areas. 

Howard H. Besuden, 

Public Relations Department, 

Procter & Gamble Co. 

Cincinnati 

We are grateful to Mr. Besuden 
for straightening us out on “Dawn's” 
proving grounds. We still can’t figure 
out how we managed to include New 
York as a test market. Ed. 


cumnno. fly sassenss 
Brighteners Rebuttal 
Editor: 

We would like to take this 
opportunity to answer a letter to 
the editor which appeared under 
the heading “As the Reader Sees 
It” in the November issue of Soap 
& Chemical Specialties. In the let- 
ter the writer labeled the article 
“Bleaches and Brighteners’” as a 
“phoney.” 

It was an inadvertent omis- 
sion not to have indicated that 
the photographs were taken with 
ultraviolet light in order to be 
able to show photographically the 
difference in performance of fluo- 
rescent brighteners in the presence 
of chlorine bleaches. The film used 
in this study was not ultraviolet 
sensitive film as the letter to the 
editor indicated. In order to photo- 
graph such swatches as were used, 
one would naturally use film which 
would be sensitive to visible light 
rather than ultraviolet light, since 
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it is the visible light produced by 
the action of ultraviolet light on 
fluorescent brighteners which ac- 
counts for the whitening perform- 
ance of these brighteners in de- 
tergents. 

The differences which were 
shown by this method of photo- 
graphing are also discernible (to 
a lesser degree) in a visual observa- 
tion of these swatches under or- 
dinary daylight conditions or un- 
der artificial light which meets the 
specifications of Standard I[llumi- 
nant C, 

It is well known by those 
experienced in the art of evalua- 
tion of fluorescent brighteners that 
if the brightener has had an op- 
portunity to deposit on the fabric 
before a chlorine bleach is intro- 
duced into the wash water, the 
fluorescence will not be damaged 
to any noticeable degree by the 
bleach. Also it is known that for 
most fluorescent brighteners, the 
simultaneous addition of chlorine 
bleach and a detergent containing 
a brightener may result in destruc- 


tion of a large portion of the 
brightener with subsequent pooret 
performance on the fabric. 
Articles pointing out this 
feature of fluorescent brighteners 
have appeared from time to time 
in Soap & Chemical Specialties. 
We wish to point out again 
that the optical brightener used 
in “Beads O’ Bleach” is stable to 
hypochlorite with the result that 
delayed addition of bleach to the 
washing solution is not necessary 
in order to secure the maximum 
degree of brightening from the 
detergent. A simultaneous addition 
of this dry bleach permits a full 
length bleaching period equal to 
the detergency cycle. 
Brett Rich, 
Director of Research, 
Purex Corp., Ltd. 
South Gate, Calif 
san dp cme 

Read That Label! 

Editor: 

Your comments on page 47 
of the December issue of Soap ¢ 
Chemical Specialties on the lady 
who sprayed a bug with green 
paint bring to mind a_ similat 
incident that occurred this summet 
at Bishop Gilmore's “Legendary 
Lodge” in Montana. The father of 


(Turn to Page 217) 





Genevieve, famous French singer and frequent guest on Jack Paar's nightly tele- 
vision show, is so fond of “Bon Ami” cleanser that she uses it to brighten plaster 
cast on her leg. Genevieve's leg was fractured last summer when she fell on 


darkened theatre stage. Oh yes, Bon Ami is one of Paar’s sponsors. 
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THERE'S A 





PRODUCT 
FOR EVERY 
FORMULATION 
NEED 


wa 


z0 


A neutral nonionic synthetic de- 
tergent of the 100°) alkyl-phenol 
ethylene oxide condensate type. 
A light-colored liquid with a 
clean, pleasant odor. Its superior 
detergent, wetting and emulsi- 
fying properties offer excellent 
performance in liquid detergents, 
sanitizer detergents, self-emulsi- 
fying solvents, laundry deter- 
gents, glass, textile and dairy 
cleaners, insecticides, and bottle 
washing compounds. 





eat ii 





AMBER GRANULES 


( 

A neutral 88°), 42°C titer type A neutral synthetic detergent, 
} wetting and emulsifying agent 

of the 40°, active sodium alkyl 

aryl sulphonate type. A white 

spray-dried product that can be 

used effectively in the blending 
baths, car washes, 


| 
| 
AB GRANULES | 


soap of outstanding purity and 
uniformity. Well suited for the 
preparation of paste or gel-like 
products because of its high titer. 
Its granular form makes it ideal 

for powdered products. Excel- | 
lent for the compounding of 
hand cleaners, paste cleaners, 
polishes, lubricants and coatings. 


of bubble 
dishwashing compounds, dairy 
cleaners, laundry 
detergents, rug and upholstery 
cleaners. 


ee 


insecticides, 


—— . -- 





J tig a 
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—_—___ Procter & Gamble will gladly sup- 
| ply you with information on how 
| you can save time and money 


ES PASTE when you formulate with Procter 
A specially developed synthetic 
detergent whose active ingre- 
dient is mainly modified sodium 
alkyl sulfate. Offers exceptional 
efficiency and stability over a 
wide range of operating condi- 
tions. Itsexcellent wetting, pene- 
trating, sudsing, dispersing and 
emulsifying properties make it 
well suited for the preparation 
of liquid shampoos, bubble baths, 
liquid detergents, liquid floor 
cleaners, insecticides, car washes, 


we emulsion cleaners, 


& Gamble products. You can also 
get technical help in connection 


with their use by writing to: 


| 
—_- SNS, 





_ rm . 


BULK SOAP SALES DEPARTMENT 
P.O. BOX 599, CINCINNATI 1, OHIO 


| 
| 
} 
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PROCTER & GAMBL KS 


WA PASTE 


A neutral synthetic detergent 
and wetting agent whose active 
ingredient is mainly sodium alkyl 
sulphate. Excellent sudsing, wet- 
ting, dispersing and penetrating 
( properties. Ideal for paste and 
\ liquid shampoos, bubble baths, 
) liquid detergents, liquid car 

washes, liquid floor cleaners, in- 
i secticides, glass cleaners, rug 
| and upholstery cleaners. 


_—_—_— 


‘ 
fay | 
IVORY BEADS ‘ 
A medium titer, neutral spray- | 
dried white soap of exceptional | 
purity and quality. Well suited 
for compounding products where | 
a mild but effective soap is re ! 
quired — hand 
protective creams, dishwashing 
compounds and paper coatings. 


soaps, polishes, 


—_— 





) 
| 
| 


| 


— 
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K LIQUID 


A modified, highly concentrated 
ammonium lauryl sulphate 
modified for increased sudsing 
) and mildness. Exceptionally low 
( cloud and pour points. Highly 
fluid and easy to handle. Ideal 
for clear liquid shampoos and 
liquid detergents where high 
foaming is required, 
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liquid 


detergents 





PILOT HA 


The building block for all sulfonate detergents... 


Pilot ABS-99, dodecyl benzene sulfonic concentrate, offers 
amazing flexibility for your detergent formulation: for 
direct neutralization of carbonate or bicarbonate mixtures 
to give dry compounds; can be mixed with a variety of 
bases and solvents for oil or water dispersable products; 
will form low sulfate liquids and pastes of light 
color for all-purpose liquid detergents; will form amine 
sulfonates which are directly soluble in oil, 
alcohol and non-aqueous media. 

ABS.-99 is made by Pilot's unique Cold Processing 
and gives 14%, more active ingredient than ordinary 
88%, pure sulfonic concentrates. Detergent products can be 
made more efficient and manufactured at a lower 
processing cost by using highly concentrated Pilot ABS-99. 

Because of its high purity, ABS-99 may be kept in 
plain steel containers! 

Write now for technical information and sample. 
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PILOT & 


PILOT Cchfmi Co 


215 WEST 7th STREET ¢ LOS ANGELES 14, CALIFORNIA 
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Soap Industry Meeting 


“Challenges of the 60's” is theme of 33rd 


INE concurrent round 

table discussions will turn 

the spotlight on all bast 
phases of production and market 
ing at the 33rd annual soap indus 
ry mecting to be held January 
20, 21, and 22 at the Waldorf 
Astoria Hotel, New York. The con 
vention is sponsored by the Associ 
ation of American Soap and Gly 
cerine Producers, its theme: “Chal 
lenges of the 60's in’ Soap-Syndets 
Fatty Acids Glycerine” 

Among the meeting's high 
lights will be the keynote address 
by krwin D. Canham, editor of the 
Christian Scrence Monitor and pres 
ident of the United States Cham 
ber of Commerce Mir. Canham 
will speak on “Challenges of the 
Sixties” at the general session set 
lor Thursday morning, Jan. 24 

Rav Scherer, NBC Whit 
House correspondent, is leatured 
speaker at the group luncheon on 


fan. 21, his subject “hkiscnhowe 


annual meeting of Assn. of American Soap 


& Glycerine Producers, January 20th-22nd. 


Phe Personal Diplomat Min 
Scherer will present his impressions 
on the President's recent trip 
abroad 
Marcus Nadler prolesser ol 
finance at New York University’s 
School of Business \cdiministration 
will preview the “keonomic Clit 
mate During the Next Decade” in 
at post luncheon address on Friday 
Jan Ze 
Wednesday Jan 20, the cay 
preceding the official opening of 
the convention, will be devoted to 
mectings of the Batty Nctd and the 
Glycerine Divisions, who will view 
them products tn relation to the 
Poilet Goods and Cosmetics Tndus 
tries and to a session of the Lads 
trial Division. Pheme of the Fatty 
\cidl Sympostum starting at 10:00 
on Wednesday morning, Jan, 20, ts 
\ New Look at Fatty Acids and 
Derivatives on Poilet Goods 
Speakers and thei subjects sched 


uled for this session include: Jol 


Hardiman, Kessler Chemical Co 
on Ratty. Esters and) Derivative 
Produced lor Toilet Goods Som 
New Developments’; Gabriel Ban 
nett, Goty Ine, New York, on “The 
Scope of batty Acids Derivatives in 
Cosmetie  bormuhations and | 
Kenneth hark Assistant to the 
Comiuisstoner, Food & Drug Ad 
ministration, | S. Department of 
Health, Pducation and = Wellare 
Washington, D. ¢ on \cldlitive 
Legislation \flecting Foods and 
Cosmetics I Hh. MeGeuine ol 
Wilson Martin Division, Philadel 
politi will prosicle at the VET POS 
hum. Ma. MeGuine as chatman of 
the Fatty Acid Research and ‘Tech 
nical Committee 

Phe combined Fatty Acid 
Glycerine and Pndustrial Divistons 
will have thei divisional luncheon 
ut 12:50, following the Fatty Acid 
Symposium \\ QM. Robertson 
chaimman of the Fatty Acid Steer 


ing Committee and chatrman of 





Erwin D. Canham 
‘Challenges of the Stvtu 
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Dr. Marcus Nadler 


heconomec € limat, 


Ray Scherer 
huscnhowers Tri 


] 

















the board of A, Gross & Co., New 
York, will preside at the luncheon 
and present the Fatty Acid Veteran 
of the Year Award. He will be 
followed by N. L.. Gianakos of Shell 
Chemical Co., chairman of | the 
Givecrine Research Committee pre 
senting the Glycerine Research 
Award. The luncheon session will 
be concluded by Duncan Ridler, 
Fats and Oils Section, FAO of the 
United Nations, Rome, Italy, who 
will present “A World View of the 
Coconut Oil Supply-Demand Situ 
ation.” 

Phe Glycerine Symposium, 
scheduled for 2:30 on Wednesday 
afternoon, Jan. 20, will be presided 
over by W. W. 


the Glycerine Steering Committee. 


bray, chairman ol 


Mr. Bray is manager of the glycer 
ine sales department of Procter & 
Gamble Co., 


who will present various aspects ol 


Cincinnati. Speakers 


glycerine in’ toilet: goods will) in 
clude: Steve L.. Mayham, executive 
vice-president of the ‘Toilet Goods 
Association, on “The ‘Toilet Goods 
Industry in the 60's"; Paul Laufle 
of Northam Warren Corp., Stam 
lord, Conn., on “Glycerine a Versa 
tile Medium in Cosmetic Formula 
tion’; S. J. Strianse, Yardley Inter 
national Research Laboratories, 
New York, on ““Voday’s ‘Trends in 
Toilet 
Phey 
and = Derivatives’; and 
MI.D., 


Co., “Glycerine in Cosmetics—Some 


Goods Formulations — as 
Milect the Use of Glycerine 
Fred Hi. 
& Gamble 


Snyder, Procter 


S. L. Mayham, 
“Tetlet Goods im Stirttes” 


Ih 


o 
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Relationships to the Biology of the 
Skin”. 

Concurrently with the Gly 
cerine Symposium at 2:30 on Wed 
nesday afternoon, Jan. 20, the In 
dustrial Division will meet under 
the chairmanship of Clarence Wei 
rich of CG. B. Dolge Co., Westport, 
Conn. oN) division business meet 


ing will be followed by a seminar 


entitled “Methods of Performance 


Screening of Industrial Cleaners”. 
Phe following speakers will parti 
cipate: J. S. \merican 
Hotel Association; William EH. Joy, 


building and office supply stand 


Fassett, 


ards engineer, American Telephone 


& ‘Telegraph Co.; Albert J. Burner, 
supervisor of cleaning standards, 
Port of New York 
representative of the General Ser 
Administration; and George 
Rubber 


soctation, 


\uthority; a 


VICES 
Klint, Manulacturers As 

Phe program of Wednesday, 
Jan. 20, will conclude with a cock 
tail party at 5:00 P.M. at which 
Soap and Chemical Specialties will 
be host. 

Phe convention does not 


open officially until Phursday 
morning, Jan. 21, at 9:30) when 


\. K. Forth 


man presents his address of wel 


association president 


come. Mr. Forthman who is presi 
dent of the Los Angeles Soap Co. 
will be first speaker in the General 
Session scheduled for the morning 
of the 2Ist at which Roy W. Peet, 
association manager will preside. 


Phe presidential address will be 


Sabbat J. Strianse, 


hormulations” 


“Trends in 


SOAP and CHEMICAI 





followed by Mr. Canham’'s keynote 


address. ‘Vhe remainder of — the 
General Session will be given over 
to nine concurrent round table dis 
cussions. ‘Those attending the con 
vention are free to join whichever 
the topic ol 


Keach 


group will have a discussion leader. 


table is) discussing 


greatest. interest to them. 
Phe following subjects and leaders 


are scheduled: “Factory Produe 
tion What's 
ing” with Richard Kozacka, Mon 


santo Chemical Go., St. Louis, Mo., 


\head in’ Process 


as leader; “Factory Production 

What's Ahead in) Finishing’ with 
Leo A. Scott, Colgate Palmolive 
Co... New York: “Warehousing and 
Shipping—Mechanization to Speed 
Order Handling” with Donald D. 
Derricott, Machinery & 
Chemicals Corp., New York; “New 


Materials 


kood 


Products and Raw 
Approach” with Peter 
Arthur DP. Little, Ine., 
Miass.: “Package De 
sign Giving the Package ‘Sell’ 
with Walter P. Margulies, Lippin 
“Market 


ing Techniques for Industrial Pro 


Avenues ol 
B. Baker, 


Cambridge, 


cott and Margulies, Ine.; 
ducts”, Balfour J. Augst, Industrial 
Soap Division, Armour and Co., 
Chicago, leader; “Successful Mar 
keting of Household) Products”, 
Robert Ek. Kahl, Borden Foods Co., 
leader; “Othcee Automation — Elec 
tronics Set New Pace’, Robert M 
Smith, editor, Office Management, 
leader; and “Product Diversifica 
tion Adjusting to Growth” with 
Samuel L. Hl. Burk, Rogers, Slade 


& Pill, as leader. 


Fred H. Snyder, M. D., 


Glycerme im Cosmetics 
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Andrew K. Forthmann 
Reports as President 


Luncheon following the Gen 
eral Session at 12:30 0n Jan. 21 will 
be presided over by Milton © 
Mumtord, president of Lever Bro 
Co. Alten Mi 

will give his talk on the 


thers luncheon 
Scheret 
President's trip abroad. 


“Maid of 


scheduled 


Phe annual Cot 


ton” fashion show, fon 
1:00 P.M. 
gram set for Jan. 21. 

Phe 


which is sponsored by 
magazine (7:30 to 9:00 A.M.) will 


will conclude the pro 


breaklast, 
Slory 


convention 


1) uc 


the conven 
tion, Friday, Jan. \. B. Hers 
berger, — Atlantic Co., 
Philadelphia, will preside at— the 
General Session opening at 9:30 on 
the 


start the final day ol 


Oo” 


Refining 


9 
Jan. 22. 


“Report of the “Pechnical Advisory 


‘This session will hear 
Council’, to be presented by - 
David 
that council’s steering committee 


Justice, vice-chairman — ol 


Dr. Justice is assistant research di 


rector at Lever Brothers Co. He 


will be followed by Arch Patton 
of McKinsey & Co. who will speak 
on “Phe Care and Feeding of 


Executives”. 


Friday's (Jan. 22) General 


Session will then hear a report on 
reached 


conclusions the previous 


day by the nine round table cis 


cussion groups. Conclusions will 
be presented by the respective dis 
cussion leaders on reporters on the 
following topics: processing, finish 
ing, olhee automation, package de 
sign, marketing industrial products, 


(Turn to Page 56) 
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“What's 


Yom ubiquitous young woman 
of classical beauty wh ha 
been a lixture these many year 
it soap industry conventions is a 
woman of mystery to many at 
tending these meeting She i 
usually een tanding tall and 
seTlOUS it the back f the room 
clutching a handful of papers and 
wearing a pencil in her hair 

A scientist by training, she 

a publicist by avocation 

Joyce Cotter, the wife of 
George Kern, an account execu 
tive in radio and television for 
McCann Erickson advertising 
igency, received a BA. degre 


Richard Kozacka 


lhead in L’rocess 


Ubiguitous Woman 





Arch Patton 
ceding i fivecout 


Joyce Cotter Kern 





Ne! tr i ( 
College for W er y tead 
fastl reluse t i rie ! 

pviou rea I f i 11a 
yraduate work in bacteriolog if 
Columbia Universit ind { e 
eal wa i bacte ist at I t 
Graduate Hospital Ne York 
City. Thi i paid a pitta 
1 rding t J ( but arried 
the title f A tant Profe r of 
Racteriolog 

From 194 until 1944 J f 
was a chemist with Vick Chem 
cal Co. And in the latter year she 
was infected by the writing bug 
when she joined Ame ind N 
public relations firm employed | 
the Soap Association. Joyce came 
by her writing bent ifurall 
since her father wa in editor and 
writer for the Wall Street Journal 
ind the author of several 
n finance. Foll iq a ! 
tint ith Ame 1 Nort ( 
went th the ipA it t 
1949 on a full-time ba A ng 
her other duties there, she edited 
the nthly Fatty Acid | t 

n 19 hie imbed t 
thie lure 1 pe i r 
fror hicl r take : 4 
months each year to help in pul 
licizing the 1m Industry meeting 
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marketing household — products, 


product diversification, warehous 
ing and shipping, and new prod 
ucts and raw materials. 

At the group 


Morgens, president of 


luncheon 


Howard J, 
Procter & Gamble Co., will preside. 
Dr. Nadler will review “The Eco 
nomic Climate During the Next 
Decade”. 


Luncheon will be followed 


immediately by the annual busi- 
ness meeting of the Association of 
American Soap & Glycerine Pro 
ducers. Later the 
board of directors will meet. 


association's 
In the evening of Friday 
January 22, there will be a recep 
tion and cocktail party by courtesy 
of the association. This will be 
followed at 7:30 by the annual 
banquet at which an entertainment 


program will be featured. 


Additives in Modern Dentifrice Formulas 


URFACE active agents and 
S polishing agents are the two 
basic ingredients of toothpaste for 
Modern 
dentifrices, annual sales of which 
run to around $250,000,000, con 


mulations, old or new. 


tain a number of additives, cach of 


serves a distinct purpose, 


which 
according to a recent issue of the 
Givaudan Flavorist. In an article, 
Flavor,” 


“Dentifrices and Then 


which external 


appears in the 
house organ of Givaudan Flavors, 
Inc.. New York, the author lists 
as dentifrice additives: binders o1 
stabilizers; humectants:; sweeten 
ers; medical principles: flavoring 
or aromatic materials 

Calcium carbonate, di- on 
tricalcium phosphate, calcium sul 
late, and a number of other abra 
sives are used as polishing agents 
These constitute the bulk of the 
dentifrice formulation. Exact: pro 
portions depend on viscosity, which 
is governed by the binders. Pol 
ishing agents are worked into a 
paste with water, glycerine, sorbi 
tol, or any other liquid ingredients. 

Main function of surfactants 
is formation of foam during brush 
ing. Popularity of foam has led to 
the virtual disappearance of all 
non-foaming types of dentifrices, 
according to the Flavorist. Sodium 
lauryl sulfate, sodium, alkyl sul 
foacetate, and sodium lauryl sul 
foacetate are but a few of the 
wetting agents commonly incorpo 
rated in toothpaste formulations 
They are used at the rate of 0.5 
to two per cent of the paste base 


Nearly all binders or stabi 
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livers used today are hydrophilic 


colloids, which thicken or give 
body to the paste, contribute to 
suspension of abrasive — particles 
and to viscosity. of the product. 
Gums, such as tragacanth, acacia 
and karava, most widely used 
thickeners, have recently found a 
rival in’ Trish moss extractives. 


Surface active agents and 
polishing compounds usually have 


a bitter, harsh 


soapy, fatty ol 
taste, requiring the presence of a 
sweetener, The latter may be 


saccharine and/or sodium cyela 
mate im proportions ranging from 


05 to one per cent. 


Glycerine, sorbitol and pro 
pylene, either individually or in 
combinations, may serve as humec 
tants which preserve the correct 
moisture content, consistency and 
gloss properties in’ the finished 
products. 

Medicinal ingredients most 
popular today include among 
others: sodium lauryl sarcosinate, 
an antienzyme compound which 
prevents acid formation in- the 
oral cavity; ammonium salts and 
urea compounds which inhibit lac 
tic acid formation; fluorides (so 
dium and stannous) which prevent 
combining 


or reduce caries by 


with tooth enamel and thereby 
hardening it against acid) attack. 
Sodium oxalate is a novel additive 
claimed to form a film on_ the 
teeth and to build up a hardened 
wall against acid attack. Several 
toothpastes on the market today 
contain “G-1I" 


Givaudan-Delawanna, Inc., New 


(trade name. of 





York, for hexachlorophene, USP) 


and claim to give improved protec 
tion against decay causing micro- 
organisms and “bad breath.” 
With the growing complex 
ity of modern dentifrice formula 
flavors 


tions selection of correct 


compatible with the ingredients 


has become more complicated. 
Peppermint oil or spearmint oil 
with some menthol added for a 
freshening effect sufficed in older 
formulations. Today, mint, spice, 
and herb type essential oils form 
the bulk of materials used in den- 
formulations with 


tifrice flavor 


judicious addition of aromatic 
chemicals to give them harmony 
and balance. 

Phe flavored product must 
be tested for sheif stability. Dis 
coloration, moisture loss, viscosity 
and other factors must be evalu 
ated, before a flavor can be termed 
fully compatible with and suitable 
for the individual paste. Flavor, 
acording to the author, is one of 
the main sales points of dentifrices 

* 


Conoco to Build Lab 

Plans for the construction of 
a customer service laboratory) in 
Englewood, N. J., for Continental 
Oil Co., Houston, Tex., were an 
month by H. P. 


Solem, general manager of petro 
facility 


nounced — last 


chemical sales. The new 
will take on all petrochemical cus 
tomer service activities formerly 
handled at the Chestertown, Md., 
and Ponca City, Okla, research lab 
oratories, except for oil field prod 
ucts work. Currently located at the 
Englewood property are the com 
pany'’s eastern regional petrochem 
ical sales office, export sales de 
partment, accounting and credit 
departments, and products ware 
house and shipping. 

J. C. Stanberry, 


and associate re 


jJr., a re 


search chemist 


search chemist with Conoco = at 
Ponco City since 1955, will be di 
rector of the new laboratory. 
Harold McDonald, with the com 
pany since 1953, has been named 
research group leader at the lab 
supplies inter 


oratory. Conoco 


mediates for making detergents. 
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MONG the numerous types 
of surface active agents 
marketed today, there are 

three unsulfonated amides with 
somewhat similar structure and 
uses. 

The first type', which is by 
far the largest in volume, consists 
of fatty acids diethanolamides on 
monoalkylolamides, and = can be 
represented as 

RCON (C.H,OH) 
Employed mainly as foam boosters, 
viscosity builders and auxiliary de 
tergents in household and = indus 
trial cleaners, amides of this type 
are used to the extent of over 


thirty million pounds annually. 


Making up another class of 
amide surfactants are fatty acid 
amides of a simple amino acid 
called sarcosine. They can be rep 
resented by the following struc 
ture: 

RCON (CH,) CH.COONa 
Ihe chief use for these materials 
so far has been as foaming and 
antienzyme additives for tooth 
pastes. 

A third class of amides 
forms the subject of the present 
paper. These are the fatty amides 
of complex polypeptides derived 
from proteins. Proteins such as the 
collagen in leather or the casein 
in cheese, are complex chains of 
various amino acids. When some 
of these insoluble proteins are 
heated with alkalies the amide 
links are split, with some evolu- 
tion of ammonia, and a_ lower 


1“Ninol,” trade mark of Stepan Chemi- 
cal Co. 

“*Maypon,” trade mark of Maywood 
Chemical Works. 

*Paper presented at 46th annual meet- 
ing, Chemical Specialties Manufacturers Asso- 
ciation, Washington, D. C., Dec. 8, 1959. 
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molecular weight, water soluble 
polypeptide is obtained. This poly 
peptide might be represented in a 
highly simplified manner as fol 
lows: 
R’ id 
| 
NH.CHCO (NH CH CO), 
R” 


| 
NH CHCOOH 


where the various R's represent 
the different types of groups found 
in the constituent amino acids. Of 
course, if the alkali treatment of 
the protein is carried far cnough 
it will eventually be broken down 
into a mixture of the individual 
amino acids. It is believed that 
both polypeptides and amino acids 
are present in our protein derived 
fatty amides. 

When these are reacted with 
fatty acid chlorides, such as lauroy! 
chloride, under alkaline condi 
tions, any free amine groups pres 
ent in the polypeptide chain will 
form fatty amides, so that a lauric 
“Maypon”™ structure may be writ 
ten as: 

R’ 
C,,H., CO-NH CHCO 
x” ig 


! 


(NHCHICO)., NHCH COO Me 


Protein Based Detergents 


By H. L. Sanders* and M. Nassau 


Stepan Chemical Co Maywood Chemical Work 
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where Me can be any cation such 
as sodium, potassium, triethanol 
amine etc. Obviously, these com 
pounds are anionic surfactants 
somewhat related to soap in having 
a terminal carboxyl group 

In practice, the most com 
monly used source of protem is 
scrap leather, and the fatty acids 
are usually coconut or oleic. “The 
resultant amides are amber col 
ored, syrupy liquids contaiming 
about 35-10 per cent of the sur 
factant in water 

fable | lists some of the 
standard properties of the “May 
pons” currently on the market 

\lthough this) group ol 
amides has been on the market 
for the past 20 years, their inte 
esting properties have not been 
fully realized. They are potentially 
useful in a wide variety of sp 


cialties 


Alkaline Cleaners 

Phe “Maypons” are solubl 
in unusually high concentrations 
of many salts, particularly alkals 
types. lable 2 lists some of the 
values obtained. 

Although the entire serics 
forms almost clear solutions in on 


dinary hard waters, it ty precipi 








Table I. 
(°F) 

Fatty % Cong. Spec. 
Type Acid Cation Form Color Activity pH Pt. Grav. 
4C Coco Potassiun Liquid Ambe 35 6.5 29 8 
4Cl ' Trietha Liquid Ambe 3! 68 25 6 

noiamine 

DF Liqu Ambe 40 8 10 } 
SK Liquid Ambe 35 90 10 
K Oleic Sodiu Liquid Ambe 4 4 30 
K903 Sodium Liquid Ambe 42 9 30 7 
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tated out by more concentrated 
solutions of calcium or magnesium 
salts. 

Solubility of — these com 
pounds in highly concentrated 
phosphate solutions immediately 
suggests their use in alkaline liq 
uid cleaners such as steam cleaners, 
wax strippers and other heavy duty 
cleaners. For example, a product 
of the following composition can 
be formulated quite economically: 


per cent 
Maypon SK” 15 
Tetrapotassium pyrophosphate 25 
Sodium metasilicate 9 
Water 55 


This can be used for white wall 
tire cleaning, wax stripping, ete. 
Or a so called) “scum remover” 
can be made up, consisting of a 
strong solution of a sequestering 
agent containing a wetter. ‘This is 
used for removing lime soap film 
from. terrazzo floors, and can be 


formulated as follows: 


per cent 
Maypon 4C ] 
Versene 100" (Dow) 30 
Water 69 


Phe chemical stability ol 
these protein condensates in al 
kaline solution is excellent if the 
pl is not pushed too high, Pre 
liminary investigations — indicate 
that the “Maypons” are stable tor 
long periods ata pH of up to 12 
but may begin to show some 
saponification at a higher pH. Fon 
example, “Maypon 1 will dissolve 
readily in 15 per cent sodium hy 
droxide, but after a few weeks ol 
storage at 120°F, turbidity appears. 

Incidentally, none of these 
condensates is soluble in acids and 
will precipitate out of solution be 
low pH 5 in the form of their tree 
acids. This is reversible, and the 
white precipitate will redissolve on 


addition of alkali. 


Laundering Detergents 

In Europe these products 
were widely used as textile scour 
ing agents and are employed by 
some mills in this country for re 
moving grease from synthetics and 
woolens. ‘The excellent scouring 
action of protein condensates was 
demonstrated by Barnett and Pow 
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Table II. Salt Concentrations Tolerated 


“Maypon” 
Salt 4c SK K903 

Tetrapotassium 

pyrophosphate 30 30 20 
Sodium 

metasilicate 40 40 20 
Sodium chioride 15 20 5 
Sodium sulfate 15 25 10 


ers (Proc. Sci. Sec. ‘Voilet Goods 
Assoc. May, 1954) who measured 
the amount ol grease removed 
from wool by 0,25 per cent sur 
factant solutions. Protein conden 
sates are also said to protect fibers 
from the chemical action of al 


kalies used in the scour. 


A larger market, however, is 
ollercd by household laundry com 
pounds where washing of soiled 
cottons is the prime purpose. Here 
the protein condensates are not 
cllective cnough by themselves, 
but by blending with phosphates 
and amides high detergency can 
be obtained. ‘Vhis is illustrated in 
Pable 3, where the ellects of build 
ing are seen, using two different 
types of soiled cotton in a “LPerg 
QO-Tometer.” 


Table III. Effect of Builders 
on Detergency 


Increase in Reflect- 
ance Readings 


CSTC ACH 
Detergent Cloth Cloth 
Water | 5 
Maypon 4C’' 
(0.5% active) 5 6 
Maypon 4C 
(0.5% active) 
Potassium pyro 12 19 
phosphate (0.1% 
Maypon 4C” (0.04%) 
Ninol AA62’ 
(Stepan) (.01%) \ 19 22 


Potassium Pyro 


phosphate (0.1%) 


As a consequence of these 
findings a heavy duty liquid laun 
dry detergent for household use 


was formulated as follows: 


pcr cent 
Maypon SK” 20 
Stepan DT-20" 25 
Amidox C2” 2 
Tetrapotassium pyrophosphate 20 
Sodium metasilicate 5 
Water 33 


If desired, the inorganics 


can be increased to the 35 per cent 
level by using only sodium meta 
silicate, in which the protein con 
densates are more soluble. Storage 
stability at this high pH has not 
been studied however. Addition of 
carboxymethyl cellulose for in 


creased soil suspension is suggested. 


Shampoos 

Protein condensates are es 
pecially well) suited) for use as 
shampoo components because of 
their mildness and absence of eye 
irritation. Being based on proteins 
similar to those found in’ skin, 
hair and eyes it is, perhaps, not 
surprising that these surfactants 
are non-irritating to human tissue, 
and exhibit desirable physiological 
properties. 

For example irritation tests 
run on rabbit eyes by the Draize 
Woodward method gave a score of 
zero. for full) strength “Maypon 
IC.” Skin irritation tests on guinea 
pigs showed a complete absence 
of sensitization; tests run oon hu 
man cars by a firm using “Maypon 
K" in an car medication, showed 
no reactions. Oral toxicity tests 
were carricd out on rats, and an 
LD50 of 35 grams per kilogram 
was found for “Maypon 1C;"" this 
is a very low order of toxicity, in 
the range of soap. 

“Maypon dC" or the tri 
ethanolamine salt “ICR are ree 
ommended for use in cosmetic 
products since they are purified 
lor lighter color and casy perfum 
ing. By themselves, these conden 
sates do not produce quite as much 
foam as the widely used lauryl 
sulfates. However, blending with 
foam boosting amides greatly en 
hances the foam volume as scen 


in Table 4. 


Table IV. Foaming Properties 


Ross-Miles 
Detergent (0.05% active) Foam (mm) 


Sod. Lauryl sulfate 177 
Maypon 4C’ 138 
Maypon 4CT” 140 
Maypon K903 108 


2 “Maypon 4C”: | fatty 
acid alkanolamide 
Ninol AA62 Extra’) 175 
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Addition of the alkanol 
amide also increases the viscosity 
of the formulation, approximately 
one part of alkanolamide being 


required for one part active protein 
condensate “4C”" in order to obtain 
appreciable body, ‘This can be seen 
from the data in ‘Table 5, where 
total activity is maintained at 15 
per cent while the proportion of 
“Ninol AA62” Extra’ brand of 


alkanolamide is increased: 


Table V. Effect of “Ninol” on Viscosity 
% Ninol Viscosity of Maypon Blend 
AA62 Extra 4c 4CT K903 


0 3 3 9 
| 3 4 128 
2 3 4 3600 
3 K 4 10,100 
4 10 5 1900 
5 12 5 440 
6 5( 14 

F 72 108 

8 1500 1006 

g 1000 1300 

10 465 600 


A simple formulation for a 
clear shampoo with good lather 
and attractive viscosity can be 


made up as follows: 


per cent 
Maypon 4C 30 
Ninol AA62” Extra 7 
Water, perfume, et Balance 


By adjusting the pit to 
about 7 with an acid) such as cit 
ric, considerably higher viscosity 
can be obtained. It is also advis 
able to add about 0.1) per cent 
of formaldehyde or other preserva 
tive to avoid) bacterial attack. 

In addition to being non 
sensitizing by themselves, protein 
condensates seem to protect the 
eye from other more irritating 
shampoo ingredients. For example, 
a 12 per cent active solution of 
sodium lauryl sulfate alone caused 
definite eye irritation in’ rabbits, 
whereas a blend of 12) per cent 
sodium lauryl sulfate plus five per 
cent (active) “Maypon 10° was 
found to be non-irritating. In 
view of the constant problem of 
formulating shampoos which form 
good lather and pass the Draize 
test, this is an important observa 
tion. 


This protective action of the 
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Table VII. Dishwashing Performance 


Detergent 
Sodium Dodecyl benzene sulfonat 
Maypon 4C” 
‘Maypon 4CT” 
Maypon K903' 
2 “Maypon 4C”: | fatty acid alkalolam 
2 Dodecyl benzene sulfonate: | fatty a 
| “Maypon 4C”: | Dodecyl benzene 


1dé¢ 
‘id 


ulfor 


Plates washed 


alkanolamude ll 


ate: | alkanolar 





protcm condensates makes them 
valuable as additives to the con 
ventional lauryl sulfate shampoos 
where they contribute loaming and 
cleaning action as well as protec 
tion against irritation. 

It has repeatedly — been 
claimed in the German. literature 
that protein condensates are sub 
stantive to hair, and have a pro 
tective and conditioning eflect. In 
this country they are being used 
as additives to cold wave thiogly 
colate solutions to mitigate dam 
age to hair fibers. In a paper pub 
lished in the July 1959) issue of 
Journal of the Soc. of Cos. Chem 
ists the adsorption ol amino acids 
onto hair was studied. By a CH 
labelling technique, it was shown 
definitely that) protein derived 
compounds are actually plated out 
of shampoos onto the hair “This 
would seem to confirm the possi 
bility that the “Maypons” also are 
adsorbed and exert a conditioning 
ellect. 

Phis conditioning action of 
proteins is currently being utilized 
ina number of cosmetic shampoos 
on the market which contain 
polypeptides. Maywood Chemical 
Works markets a product called 
“polypeptide No. 37° which is a 
50 per cent solution of the straight 
sodium polypeptide (not reacted 
with fatty acids). Addition ol 
about 15-20 per cent. ol such a 
solution to conventional shampoos 
definitely leaves the hair more 


manageable. 


Rug Shampoos 

\ different type of shampoo 
is used in rather large volume ton 
cleaning rugs and upholstery. In 
this field sodium lauryl sulfate has 


been most widely used because of 


its combination of good lathering 
and rather slow wetting action 
which helps to decrease penetra 
tion and wetting of the underlying 
padding material, The “Maypons 
are even slowen wetting agents, as 
shown in “Table 6, where 0.1 pet 
cent active surfactant was used 
and the sinking time of a cotton 
skein measured by the  Draves 


Table VI. Wetting Speeds 


Product Sinking Time (sec) 
: 1 lauryl ilfat 
Maypon 4C 4 
Maypon 4CT 69 
Maypon K903 14 


Using a simulated carpet 
cleaning test ino which a brush ts 
used to Lencral lather ona rough 
surface, “Maypon Ie or USK 
appeared to develop Satishactors 
volumes of stable foam with slow 
penctrating action, Rug and up 
holstery shampoos might be based 


ona formulation of the lollowing 


type: 

per cent 

Mayr K K903 4 

| i! ! pr I } la 1 ) 

propyl Alcoh 5 

Wat 50 
In this combination laurie 
isopropanolamide acts ay addi 


tional foam builder 


Dishwashing Compounds 
Dests were run on the dish 
washing performance ol several 
protein condensates by washing 
soiled dishes to the foam end point 
inva dishpan. In all cases 0.05 pe 
cent active surfactant was used 
at °C 


able 7. 


Phe results are shown in 
It would appear that the 


“Maypons” do not give quite as 


(Turn to Page 122) 
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New Hair Shampoos Cut Eye Irritation 


EW developments in shampoo 

formulation designed to min 
imize the possibility of eye irrita 
tion were described in the October 
issue of Schimmel Briefs of Schim 
mel & Co., 601 West 26th Street, 
New York 1. ‘The detoxifying ac 
tion of polyvinylpyrrolidone, dem 
onstrated in other fields has been 
applied to a shampoo formulation 
containing a bacteriostat. ‘The 
product per se was shown to cause 
severe eye irritation in rabbits 
followed by infection in’ two out 
of three test animals. With an ad 
dition of 0.5 per cent PVP the 
same shampoo caused no more 


than a omild = irritation which 
cleared up within three days. 
The subject of eye irritation 
by shampoos was reported in con 
sumer complaints relating to a 
combined cold) wave neutralize 
detergent: shampoo, according to 
Briefs. Neutralizers 
alone are only 


irritants. However, mixtures of the 


Schimmel 
mild = temporary 
oxidizing agents with a surfactant, 
especially a cationic, might pro 
duce irritation, The product which 
gave rise to the complaints has 
been withdrawn by the manufac 
turer, 

The problem of eye irrita 
tion by shampoos first became 
acute in 1951 and 1952 when FDA 
investigated consumer complaints 
charging that certain shampoos 
designed to control dandruff had 
such an effect. Well founded, the 
complaints related to products 
based on a nonionic detergent, in 
most cases an alkyl phenol ethy- 
lene oxide, and containing a quat 


ernary as a germicide. In at least 


“BTC” (Onyx Oil & Chemical Co.) lauryl dimethyl benzyl 


ammonium chloride 


“Hyamine 1622” (Rohm & Haas Co.) p-diisobutyl phenoxy 
ethoxyethyl dimethyl benzyl ammonium chloride 5 
“Roceal” (Sterwin Chemicals, Inc.) alkyl dimethyl benzyl! 


ammonium chloride 


“fsothan Q-15" (Onyx) lauryl isoquinolinium bromide 
Ethyl Cetab, cetyl ethyl dimethyl ammonium bromide 
“Triton G-400" (Rohm & Haas) stearyl dimethyl benzyl 


ammonium chloride 
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two of the shampoos the quat 
ernary was lauryl isoquinolinium 
bromide. 
Cationic surfactants gener 
ally are more irritating to the eyes 
than anionics or nonionics, Schim 
mel Briefs Draize 
Kelley tests are cited for the maxi 


mum concentration of various sur 


states. ‘The 


lactants tolerated by the tissues of 
the eye. These authors considered 
a solution was tolerated if the 


treated eye returned to normal 


within seven days, even though 
some irritation may have been pro 
duced. ‘Volerances for several ca 
tionic surfactants are given below. 

Among anionics tested by 
these investigators, sodium lauryl! 
sulfate generally was tolerated at 
up to 200 pe 
NRSF” 


Division) an 


concentrations ol 
cent, whereas “Nacconol 
(National Aniline 
alkyl aryl sulfonate was tolerated 
only up to five per cent. Most of 
the nonionics were found to be 
mild in their action on the eye. 
However, “Triton X-100° (Rohm 
& Haas Co.), an alkyl aryl poly 
glycol cther was found an irritant 
at concentrations above five per 
cent. 

Maximum tolerated concen 
trations for cationics as — listed 
above do not apply to these prod 
ucts in a shampoo formulation. 
They were determined on a simple 
water solution. Safe concentration 
of these germicidal agents in sham 
poo bases would be much lower, 
the writer points out. ‘Phey would 
have to be determined for each 
individual detergent base. Some of 
the fatty acid alkanolamine con 
densates are quite mild in’ then 


Maximum tolet 
ated percentage of 
active ingredient 





effect. on the eyes and might be 


used in formulating shampoos 
with a cationic ingredient, accord 
ing to this report. 

* 
Improves Toilet Soap 

\ new improved version of 
“White King” granulated soap has 
heen developed by Los Angeles 
Soap Co., Los Angeles, Calif. The 
product’ now combines the most 
desirable properties of both syn 
thetic detergents and soap, accord 
ing to Martin C. Spiegel, directon 
of sales. 

A new dispersant is incorp 
orated in the soap which minim 
ives. precipitation of lime soap. 
David C. Porter, assistant techni 
cal director of the firm said: “A 
large number of dispersants were 
investigated before locating a com 
bination which operated synergisti- 
cally to provide adequate disper 
sion at the necessary low cost. This 
particular combination, which we 
do not feel free to divulge at this 
time, permits free rinsing of the 
Clothing and minimizes visible lime 
soap particles retained on the walls 
and agitator of washing machines.” 

According to Mr. Porter 
“Reduction or climination of lime 
soap scums inp washing machines 
removes one of the most serious 
objections to the use of soap by 
housewives and may well be re 
sponsible for reversing an other 
wise declining market for laundry 
soap.” 

' Los Angeles Soap is promot 
ing its improved product on the 
West Coast by newspaper adver 
tising, points of sale promotion, 
and radio advertising. 

* 
New Allied Group 

The formation of a new 
technical service group, directed by 
J. E. Loughlin, manager, was an 
nounced last month by National 
Aniline Division, Allied Chemical 
Corp., New York, With head 
quarters in Buffalo, N. Y., the new 
unit will gradually broaden its 
scope of operations to offer techni 
cal service in connection with all 
dyestufl 


chemical and products 


marketed by the division. 
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LROSOLS’ 


growth in the past decade 


spectag ulin 


resulted from the com 


bined cllorts of many industries 
Our company was among the firms 
investing much research ellort in 
the solution of problems pertain 
ing to perfuming of acrosol pack 
When the 


accorded the 


aged con 


specialties, 
suming public first 
pressure packaged insecticides and 
mothicides an enthusiastic wel 
come, far sighted manufacturers in 
many fields recognized the great tu 
ture possibilities of the new pack 
aging 
difficulties 


medium. Hlowever, many 


had to be overcome 
before the pressure package could 
deodorants, 


be used to” market 


shaving creams, and many othe 
products which are now success 


fully 
in this form. 


presented to the consumer 


Solution of these problems 
required more than the established 
knowledge and experience gaine | 
by chemists and perfumers ins the 
cosmetic and other specialties in 
New 


and 


dustries. specialized 


knowledge experience — wer 


necded to answer questions pecul 


*Paper presented at the second annual 
meeting, Canadian Manufacturers of Chemi- 
cal Specialties Association, Toronto, Nov. 3 
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Aerosol 
Pertuming 


By Victor DiGiacomo” 


Givaudan-Delawanna, Inc 


New 


York 








iar to the aerosol. These include 
among others corrosion of metal 
parts, valve clogging, leakage, 


emulsion stability within the con 


changes due to in 


kach of 


answered in 


tamer, odor 


compatibilities, Cuc. these 
questions has to be 
new acrosol 


dividually for cach 


And the 
facing the 


formulation most import 


ant problem acrosol 
formulator arises from the propel 
lant, the product compatibility ol 
which must be established in. cach 


mstance. 


Perftuming Problems 


Very early ino our. studies 
it became obvious that cach 
pressurized formulation created 


individual perfuming — problems 
Therefore cach product: required 
shelf 
could be considered ready for the 
market. No great’ dith 


culty is encountered in creating a 


accelerated testing before it 


comnsumect 


perfume blend. But it ts necessary 
to know in cach instance the ctlect 
of the blend on acrosol containers 
or their components; on the other 
ingredients of the basic formula 
tion; and on the very small orifice 
through which the product must 
must) know 


Conversely one 


of all these 


pass. 


the effect acrosol 


components upon the — perfurnn 
material 

In addition to compatibilt 
ties, the pressure at which the con 
tamer os packaged was found to 


cause changes ino the odor char 


acteristics of the perfume blend 
High pressures permit: more com 
plete dissemination of the heavier 
odor components of the fragrance 


del 


only on the top 


composition thus exerting a 
terrous eflect not 
note but on the total olfactory 


blend 


and 


character of the 


Research testing pro 


cedures applicd in’ the past) ten 
years have taught us how individ 
ual chemicals and perfume blends 
contact with 


will be aflected by 


the various acrosol components 


and basic formulation ingredients 
We have also learned how to adapt 
our formulations to the compat 
bility requirements of the various 
containers, metallic and non-me 
tallic and of the propellants and 


propellant mixtures in general use 


Development and applica 
tion of epoxy and other resinous 
coatings for use in aerosol cans 


did much to aid in the diversih 


cation of the acrosol package. With 
coating materials, it 


these new 


became possible to package prod 
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ucts which previously reacted with 
the container wall if contact was 
made with the metal. These resins 
made possible the pressure pack- 
aging of certain detergent mate- 
rials and opened the door to ap 
plications of the aerosol in’ the 
food industry where wide use of 
this packaging medium is possible 
and expected. These newer coating 
materials also opened up a wide 
potential for the aerosol in’ the 
pharmaceutical industry, where the 
application of the pressure pack- 
age is now developing rather rap- 
idly. In this field the aerosol offers 
several advantages over other pack- 
ages, including longer and = more 
sterile shelf life, less contamination 
in use and easier application. 

Research brought about the 
use of nitrous oxide, carbon di 
oxide, nitrogen and other such 
gases as propellants. While some 
of these compressed gases are inert, 
others are reactive and their use 
with certain products proved to 
be detrimental. The fact that these 
newer propellants are compara 
tively less expensive stimulated re 
search which made their applica- 
tion to aerosol packaging a reality. 

Phe valve mechanism, an 
important part of the aerosol con 
tainer, also went through several 
stages of development. We have 
reached a point where there are 
different valves for different: types 
of products. The metered valve 
has made aerosol use by the con 
sumer easier and much more con 
venient. ‘These new metered valves 
have also made possible a more 
economical package, since most 
consumers tend to use more of a 
given pressurized product than is 
actually necessary. 

Some of the recent develop 
ments outlined above aided the 
pertumer by allowing him greater 
flexibility in the perfume mate 
rials that can be utilized in aero 
sol fragrances. In addition, the 
newer valves and glass containers, 
particularly of the purse flacon 
size, have led to the adoption of 
the aerosol by the classical per 
fume organizations. 

We have long advocated 
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careful selection of perfume ma 
terials intended for aerosols, in 
view of the problems of hydrol- 
ysis, insolubility, coloration, dis- 
coloration, and metallic contami- 
nation. As a result of the newer 
procesing techniques, we can now 
use aromatic materials which here 
tolore were banned for one reason 
or another. Up to very recently, 
it was impossible to use in aerosols 
certain fragrance products contain 
ing resinous and herbaceous in 
gredients which were insoluble. 
‘Today, research has made avail- 
able molecularly distilled products 
which may be incorporated into 
acrosol formulations without fear 
of experiencing solubility difhcul 
tics. 

In working with the more 
recently developed aerosol con 
tainers, we have found that certain 
metals react untavorably with the 
ingredients of a perfume blend. 
In most of these cases, our research 
has indicated that one of the sev 
eral internal coatings now avail 
able will prevent such a condition, 
We have obtained excellent re 
sults with stainless steel containers 
lor perfume application, but based 
on our experiences, would recom 
mend that aluminum containers be 
carefully coated to) prevent per 
fume deterioration, 

The most recent develop 
ments in aerosol packaging have 
been the use of synthetic resin 
containers made of such materials 
as nylon, “Zytel” (du Pont) and 
others. We have found that nylon 
is not an ideal medium for the 
dispensing of fragrance products. 
It is, however, suitable for various 


cosmetic preparations. 


Product Formulation 

Many acrosol  formulators 
may not realize that the procedure 
lor preparing aerosol — perfumes 
and colognes is basically the same 
as that used for the conventionally 
packaged products. Alcoholic per 
fume and cologne solutions are 
always allowed to stand for a spe 
cifie period of time prior to chil 
ling, filtering, and packaging in 
non-acrosol containers. “This per 


mits precipitation or settling of 


any resins, waxes and other insol- 
uble materials, which may be part 
of the natural ingredients used. 
This procedure assures that the 
solution will remain clear, with no 
evidence of insolubilities, through- 
out its shelf-life and period of use. 
In the case of aerosol cans on 
coated bottles, which are opaque 
we have found that this procedure 
has not always been followed. Ac- 
tually the solubility in aerosols ts 
more critical than in conventional 
packages. The carrier in which the 
pressure packaged perfume oil is 
dissolved consists of alcohol and 
propellants having a lower solu 
bility factor than the — straight 
alcoholic solution used in’ con 
ventional glass-packaged products. 
This may accelerate the rate of 
precipitation of the basic compon 
ents which may in turn aflect the 
valve mechanism and = cause an 
inoperative container. “The proper 
chilling and filtering of alcoholic 
solutions is, therefore, far more 
important in aerosols than in con 
ventional packaging. We recom 
mend the following — procedure 
when preparing a. perfume ot 
cologne solution for acrosol appli 


cation. 


Phase I.—Preparation of an alcoholic 
cologne solution 

\. Incorporate desired ratio of oil in 
alcohol 
(95% SDA recommended for all 
propellants except those subject to 
hydrolization such as #11--Tri 
chloromonotluoromethane ) 

B. Allow alcoholic solution to age at 
least 48 hours 

C. Chill) solution for at least five 
hours at minus 5°C-— minus 10°C 

D. While at these low) temperatures, 
filter several times through may 
nesium carbonate or other suitable 


filtering medium 


Phase II.—Preparation of finished 
product 
Recommended formula for aero 
sol cologne mist for use in coated glass 
contamers : 
4.0 Perfume Oil 
46.0 SDA 40 
50.0 Propellants  (114-85% ) 
100.0 ( 12-15%) 
In order to prepare the 


above solution, it is recommended 
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that an 8 per cent concentration 
of perfume oil be prepared in the 
alcohol solution and treated as 
recommended above. “To prepare 
the finished aerosol cologne mist, 
50 per cent of the 8 per cent al 
coholic solution and 50° per cent 
of the propellant: mixture would 


be used. 


Metered perfume spray for use in 
metal containers 
60.0 Perfume solution, 20% perfume 
in SDA alcohol 
40.0 Propellants (114-60% ) 
100.0 ( 12-40% ) 

The alcoholic solution given 
in the above formula should be 
treated as recommended above and 
charged into a metered aerosol 
container, Since this product con 
tains a high concentration of per 
fume oil, metered valves are sug 
gested to guard against any pos 
sible difficulties due to the particle 
size of the spray. It is necessary to 
use a higher pressure in this system 
10 obtain proper spray character 
istics. We should also” mention 
that in view of the vast difference 
in specific gravities of the alcohol 
and the propellants used, all con 
centrations in’ these formulations 
are based on weight. 

We have thus far pointed 
out how necessary it is to carefully 
prepare perfume solutions for acro 
sol application to insure the prop 
er functioning of the pressure con 
tainer. We now want to emphasize 
that the same care should be ap 
plied to the scenting of other acro 
sol products. They must be studied 
to determine the best method for 
incorporating the perfume oil, and 
the oil itself must be selected on 
custom-made especially for — the 
product in which it is to be used. 

Basic formulations of fin 
ished products are modified fon 
pressure packaging. While we can 
mostly incorporate a perfume oil 
into a base to be conventionally 
packaged, it) sometimes becomes 
necessary to suspend an oil in an 
acrosol product to prevent separa 
tion of the perfume compound 
For aerosol insecticides and simi 
lar products, it may be necessary 
to use a high concentration of a 
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co-solvent with the perfume oil in 
order to solubilize it in the hydro 
carbon base of the principle. It 
is therefore essential that the in 
dividual product be evaluated to 
determine how the perfume oil is 
to be formulated and incorporated 


lor best: results. 


Aerosol Testing 

‘To successfully recommend 
fragrances and product formula 
tions for acrosol applications one 
must maintain a testing program 
to insure not only the initial per- 
formance of the perfume product 
but its continued performance over 
a long period of shelf lite. Whether 
the ingredients chosen for an acro 
sol product are essential oils, aro 
matic chemicals, isolates, etc. on 
cosmetic components such as wax 
es, lanolin and its derivatives, on 
other raw materials, their sutta 
bility lor this application must be 
determined prior to their selection 
lor a specific formulation, Even 
alter a case history has been de 
veloped on cach of these compon 
ent materials by both accclerated 
and long shell testing procedures 
they must be formulated into then 
respective cosmetic bases or pet 
fume compounds and then tested 
again as a complete acrosol for 
mulation using the same test meth 
ods. We have learned that many 
of the materials which have been 
proven suitable for aerosol use 
individually react quite differently 
when incorporated into a blend 
or formulated into a cosmetic base. 
One thing must be emphasized, 
and that is uniformity of — test 
methods. ‘The methodology must 
be determined prior to the begin 
ning of the tests and the procedure 
must be maintained throughout 
the test evaluation period. 

Our company’s acrosol test 
ing program is a continuous one 
and includes both accelerated and 
long shelf tests. Various types of 
acrosol formulations are prepared 
and packaged in the type of con 
tainer used for commercial appli 
cation. The product is shelf tested 


for a period of one year and under 


goes accelerated testing at the ini 


tial stages of evaluation. Each 
month during the test period, and 
during and after the accelerated 
procedure, the products under test 
are evaluated for odor quality, 
stability, corrosion, perfume pet 
formance and other qualities. Gom 
parisons are made with control 
samples throughout the test peri 
ods. In this way old and new ma 
terials are constantly being evalu 
ated and re-evaluated) in) various 


acrosol media. 


Future Developments 

What about the future of 
the pressurized pare kage? One ol 
the imminent advances in the field 
involves standardization, Acrosol 
containers, coatings, valves and 
other component parts are cut 
rently undergoing standardization 
Producers will not be contronted 
any more with the multitude ol 
different COMPOTCH Es now on thre 
market. Within the next few years 
when standardization is accom 
plished, we will have better con 
sume products and the cost. ol 
production should he reduced 
considerably 

\ system of acrosol stand 
ardization will help both the per 
flumer and the cosmetic chemists 
as they will no longer be faced 
with the many variables that exist 
today. It will give them greater 
Hexibility in cosmetic and perfume 
formulations and allow them even 
more freedom of ingredient choice 
than they have today. With a 
smaller number of | standardized 
components to choose from, they 
will be able to prepare complet 
research historics on cach and will 
be able to choose the component 
that will be best suited for the 
product: being developed. 

Phe future will bring othe: 
new developments in pressure 
packaging. We can safely predict 
a tremendous market for this pack 
aging medium in foods and phar 
maceuticals where its use will fa 
surpass that of cosmetics and 
toiletries. 

In addition, almost every 


conceivable type of toiletry will 
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eventually appear in pressurized 
form. Face powders, lipsticks, hair 
tints and dyes, and hair waving 
preparations will all be aerosol 
packaged, Aerosol sanitizing and 
degerming specialties containing 
highly effective bactericidal — in 


gredients will become as familiar 
to the housewife as the hair spray 
is today. And the use of these items 
will not be limited to the home. 
They will also be used in hospi- 
tals, in schools and for industrial 
applications. We could) mention 
many more products which we be 
lieve will be areosol packaged. One 
thing is certain: The aerosol can 
be expected to play a much bigger 
role in packaging during the years 
to come and fragrance will have 
a major part in its further expan 
sion. 


* 


Piatt & Smillie Moves 

Piatt & Smillie Chemicals, 
Inc., makers of “First” Floor Clean- 
er, recently consolidated its opera 
tions into a new factory at 3419 
Gratiot St. St. Louis 3, Mo. 
Vhrough the move the firm was 
reported to have doubled usable 
space as well as obtaining a fenced 
open storage area and a railroad 
siding. According to David L. 
Smillie, executive vice-president, 
the research and development plant 
in San Carlos, Calif., also will un 
dergo an expansion. 


-¢— 


McConnon & Co. Acquired 

A majority interest in Mc- 
Connon & Co., Winona, Minn., 
manufacturing chemists, was sold 
recently to five businessmen in that 
city, who served as the company’s 
board of directors since a manage- 
ment reorganization in 1956. Start- 
ed in 1899, McConnon & Co. was 
owned by the James and H. G. 
McConnon families. The five new 
owners are: B. A. Miller; E. H. 
Finkelburg; J. H. Baker; F. O. 
Gorman; and George E. Kelley. 
Richard G. Vickery, formerly vice 
president of Knight & Bostwick, 
Newark, N. Y., has been named 
vice-president and general manager 
of McConnon & Co. 
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TGA Hears of New Hair Spray Formula 


N aerosol hair spray formula- 
A tion based on panthenol was 
suggested by a speaker at the 27th 
midyear meeting of the Scientific 
Section of the ‘Toilet Goods Assn. 
held Dec. | at the Waldorf-Astoria 
Hotel, New York. Seven papers 
were presented during the all-day 
mecting. 

The aerosol hair spray for- 
mulation was contained in a paper, 
“Panthenol in Cosmetics,” by S. H. 
Rubin, L. Magid and J. Scheine: 
of Hoffman-La Roche, Inc., Nut 
ley, N. J. Panthenol is described 
as the alcohol analog of panto.- 
thenic acid, a vitamin of the B 
complex group essential for growth 
and normal maintenance of skin 
and hair. 

The authors claim — that 
panthenol is a “desirable” addi- 
tion to hair sprays and lotions fon 
the following reasons: Pantothenic 
acid is a normal constituent. of 
healthy — hair; topically applied 
panthenol increases — pantothenic 
acid content of hair; and panthe- 
nol adds luster to the hair and is 
an excellent grooming agent which 
does not contribute oiliness on 
objectionable — stickiness. A sug 
gested panthenol acrosol hair spray 
is composed of the following: 


A per cent 

d or dl-panthenol 1.0 
“Lanogel 21° (Robinson- 

Wagner Co.) 0.5 
“Zelek NK” antistatic 

(E. I. Du Pont) 0.1 
Perfume q-s. 
Alcohol SDA #40 28.4 


“Freon” (du Pont) propel- 
lants 11/12 (60/40) 70.0 


Procedure: Mix A, chill 
overnight at 4°C. and filter clear. 
Add B by cold process and fill into 
aerosol cans. 

Additions of panthenol are 
suggested also for a number of skin 
lotions, creams, lipsticks, anti-per- 
spirants, ete. 

‘Two papers were presented 
on the application of modern in- 


strumentation to fragrance evalu 
ation: James A. Rogers, Jr. of 
Fritzsche Brothers, Inc., New York, 
spoke on “Instrumental Evaluation 
of Citronella Oils and Palmarosa 
Oil Geraniol, Citronellol and 
Other constituents.” “Recent Ad 
vances in Instrumental Examina 
tion of Fragrance Materials’ were 
described by Ernst ‘T. ‘Theimer, 
van Ameringen-Hacbler Division 
of International Flavors and Fra 
grances, Inc., New York. 

Other subjects — included: 
“The Synthesis and Properties of 
Mercaptans Having Different De 
grees of Acidity of the Sulfhydryl 
Group,” by J. W. Haefele and R. 
W. Broge, Procter & Gamble Co., 
Cincinnati; “Phe Objective Meas 
urement of Odor II1.—Breath Odor 
and Deodorization,” by Donald A. 
M. Mackay and Murray Berdick 
of Evans Research & Development 
Corp. and David A. Lang of Amer 
ican Chicle Co.; “Protection of 
Hydrogen Peroxide Bleached Hain 
with Acid Solutions,” by Peter 
Flesch, M.D., department of det 
matology, University of Pennsyl 
vania Medical School, Philadel 
phia; and “Methionine in Cos 
metics and Pharmaceuticals,” by 
H. J. Prebluda, U. S. Industrial 
Chemicals Co. and Irwin I. Lu 
bowe, New York Medical College. 

* 


Larrick Defends Seizures 

George P. Larrick, commis 
sioner of the Food and Drug Ad 
ministration, speaking before the 
food and vegetable conference at 
the American Farm Bureau Fede 
ation’s 41st annual convention in 
Chicago recently, stated that the 
cranberry poison situation was 
“out of control” when the govern 
ment took action. He defended 
FDA's seizure policies as the best 
possibie course of action under pre 
sent conditions and cited DDI 
among the insecticides — which 
might be improperly applied, not 
ing that its use on spinach had 
at times led to seizure. 
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Cosmetic Chemists Honor Gump 


William S. Gump of Givaudan Receives 1959 Medal 
award of Society of Cosmetic Chemists for work 
which led to the development of hexachlorophene 


OPHIE L.. Plechner of Carter 
Products, Inc., was chosen 
president-elect. to head the 
Society of Cosmetic Chemists in 
1961 at the group's 15th annual 
mecting, Dec. 2, at the Commo 
dore Hotel, New York. Dr. Plech 
ner is the first woman to be elected 
to the office. Herman J. Amste 
dam of International Flavors & 
Fragrances, Inc., will be president 
of the society in) 1960, succeeding 
Savery FF. Coneybear of Colgate 
Palmolive Co. Mr. Coneybear will 
serve as Chairman of the executive 
committee 
With Carter since 1945, Dr. 
Plechner holds — the position ol 
scniol pharmaceutical — research 
chemist. Prior to joining Carte 
she had been with Bristol Myers 
Co. for two years. Dr. Plechnes 
graduated with a B.S. degree trom 
Douglass College, with an M.A 
and Ph.D. from Columbia Univer 
SILV. 
Phe 1959 special medal was 


Dr. William S. Gump, (left) of Givaudan-Delawanna, 1959 
medal award winner of Society of Cosmetic Chemists, re- 
sponds to eulogy for medalist given by Robert E. Horsey. 


presented to William S. Gump of 
Givaudan Corp. at the society's an 
nual dinner dane Phe award 
was given to Dr. Gump in recog 
nition of his outstanding contribu 
tions to the art and science of cos 
metics which include the develop 
ment ol hexachlorophen 

Pwo newly elected directors 
ol the society are Pheodore | 
Ostrowski of Germain Montel, 
Ine., and Martin Rieger of Lam 
bert-Hudnut Manulacturing Labo 
ratories, Inc., Morris Plains, N.] 

Re-elected as treasurer of 
the society was Lester [. Conrad, 
CXCCULIVE VIC president and tech 
nical director of American Choles 
terol Products, Inc., Edison, N.] 
Robert A. Kramer, vice president 
of Evans Research and Develop 
ment Corp., was re clected score 
tary, an office he has held since 
LOD]. 

At the dinner, R. EF. Horsey, 
Vice president in charge of sales at 


Givaudan-Delawanna, Ine. acted 


(right), vice-president 


as culogist flor the medalist and 
outlined briefly Dr. Gump's career 
in Germany and in the United 
States. Son of a lawyer, Dr. Gump 
broke with a family tradition and 
studicd chemistry, first in “Puebin 
gen and later in’ Munich, wher 
he graduated with a Ph.D. in 1925 
Ile came to this country im) 1927 
and took a position with Monsanto 
Chemical Co. In 1929 he returned 
to Germany, where he stayed two 
vears. He finally settled in the 
United States in) L9O8l, where he 
first yorned: the Prudeau Founda 
tion. He came to Givaudan in 
1937, where he soon began work 
on bacteriostatic agents which cul 
minated in the discovery of hexa 
Chlorophenc 

})) Gump responded to Mi 
Hlorsey’s address by a short) sum 
mary of the work which led to 
the first bisphenols and finally to 
(,-11" 

Thi role, actual and pote i 


tial, of polyviny! acetate copolymen 


in charge of sales for Givaudan. In 


center photo Dr. Gump receives plaque from Society president. 
S. F. Coneybear of Colgate-Palmolive Company, New York. 
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as a film former in’ hair sprays, 
was one of the subjects discussed 
during the all-day technical pro- 
gram which consisted of seven 
papers. Paul Weitz ol National 
Starch and Chemical Corp. spoke 
on polyvinyl acetate copolymer 
which is soluble in water, soap and 
solvents. Designated “Resyn 28 
1310", the copolymer is modified 
to contain carboxyl groups which 
are sensitive to alkalies and thus 
render the compound soluble in 
soap solution. “Phe material ts 
soluble im most of the common 
solvents and may be rendered 
water soluble by partial or com 
plete neutralization with ammonia 
or stronger alkalies. AMPD (2 
amino - 2- methyl-1,3-propanediol) 
clleets permanent neutralization 
without adversely allecting solvent 
solubility. Thus it is possible to 
formulate an alcohol solution. of 
the copolymer which will dry to 
a water soluble film simply by 
adding AMPD to the solution, o1 
by adding it to the alcohol before 


making the solution. 


Hair sprays based on the 
copolymer are shampoo — soluble 
due to the presence ol carboxyl! 
groups, as mentioned above. An 
added safety factor in the form ol 
water solubility can be built) into 
these films by complete or partial 
neutralization olf the resin. How 
ever, the degree of neutralization 
governs the moisture pick-up ol 
the film and determines its water 
repellency and tackiness character 
istics. This makes it a critical point 
in formulation but offers the 
lormulator a wide scope wherein 
he may tailor his product to in 


dividual requirements, 


Vinyl acetate copolymer in 
corporating carboxyl groups and 
AMPD yields acrosol hai sprays 
of good affinity for hair, luster, and 
curl control, “The resin provides 
controlled water sensitivity and 
alkali dispersibility. Sprays can be 
cold filled or pressure loaded with 
propellants Tl and 12.) In ordes 
to maintain solubility at tempera- 
tures of OCF. solvents must be 


added such as, for example, ace 
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tone, cthyl acetate or methylene 
chloride. A 20 per cent by weight 
replacement of special denatured 
10 anhydrous alcohol is suggested. 
Conventional tin lined cans can be 
used without corrosion problems, 
according to Weitzer. 

Phe material has been test 
ed for skin irritation, cye irritation 
and oral toxicity and found to be 
harmless, according to the speaker 
Inhalation tests are currently be 
ing carricd out. Mr. Weitz report 
ed that) “at the present — time 
‘Resyn 28-1510" is being used in 
several hair spray products and a 
number of companies have been 
sufficiently impressed by the prop 
erties of the resin to advance be 
yond the lab testing stage.” Na 
tional Starch has filed a patent 
application covering the material, 
its neutralization with AMPD and 
its applications. 

“New Polysaccharide Gums 
by Microbial Synthesis” were de 
scribed by Dwight L. Miller, R.b 
Anderson, Allene Jeanes, and S.P 
Rogovin, Northern Regional Re 
search Laboratory, USDA, Peoria, 
Hl. Pwo new water soluble gums 
produced) by microbial conversion 
of glucose were introduced. “Then 
range of potential applications in 
cludes hair sprays and other cos 
metics, where they might be film 


formers, viscosity regulators, ct 


Pheir use for personal products 


would not be hampered by any 
LOXICILY problems. 
Phosphomannan — produced 
from glucose by a new yeast ts 
mainly composed of mannose, 
pyrophosphate, and potassium in 
the approximate ratio of 10:12 
Phe material is a white slightly 
hygroscopie powder, which iS 
readily water soluble. Solutions 
are clear and thixotropic and at 
concentrations above one per cent 
they have a gel-like aspect. Vis 
cosities of one and 1.5) solutions 
are comparable with those of some 
of the commercial water soluble 
gums. Phe gum complexes read 
ily with borax to IVE a cohesive 


gel that does not adhere to glass. 


Polysaccharide B-1459) is a 
high molecular weight: heteropoly 
saccharide produced trom glucose 
by bacterial conversion. Major 
components are mannose, glucose, 
potassium glucuronate, and acetyl 
in the approximate molar ratio of 
ys bh £4 


powder slightly colored by pig 


This gum is a soft bulky 


ment from the culture. The solid 
swells in water and dissolves to 
form homogeneous, opalescent, 
pscudoplastic solutions which set 
to a solt gel when cold. Viscosity 
increases in the presence of salt, 


is not affected by the presence of 


(Turn to Page 115) 


Speakers at the annual meeting of the Society of Cosmetic Chemists included. 
l. to r.: Dwight L. Miller, Northern Regional Research Laboratory, U.S.D.A., Peoria, 
lil; Dr. J. C. Houck, Childrens’ Hospital Research Foundation, Washington, D. C.; 
Dr. Stanley Hazen, Eastman Dental Dispensary, Rochester, N. Y.; Paul Weitz, Na- 
tional Starch and Chemical Corp., New York, Dr. Joseph V. Klauder, dermatologist, 
Philadelphia, and Dr. Lester D. Apperson, Colgate-Palmolive Co., program chairman. 
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discovered: a key to hidden treasures of fragrance! 


nerone 


(brand of menthenyl ketone) 





NERONE, a new Givaudan synthetic aromatic chemical, makes available to the 
perfumer for the first time the fresh, natural odor effect of the exotic ketone portion 
of the essential oils. 
NERONE is a pure concentrated note, free from the terpene and ester components 
that would hamper its adaptability, and.is extremely stable without any discolor- 
ing effects. It enables the perfumer to achieve new and 
unusual soap and detergent fragranees that are also 
stronger, more stable and lasting — with increasing 
independence from essential oilat 
NERONE offers fascinating possibilities for the creation } 
of distinctive perfumes for Cosmetics and toiletries,and (reanEy A U DAN 
also proves valuable as a fortifier for such essential oils 
as petitgrain, bergamot, lavender, neroli, vetiver, gera- — 
nee Pop : / 9 GIVAUPAN-DELAW ANNA, INC. 





nium, lemon. May we send you samples and full infor- 321 West 44th Sireet 
mation on this new Givaudan development? New Pah 2 YA, 
© Trede-qper-—Potens eins ; 
i «, 7 . , ' if 4% 
) bine tnd ety 
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The Hyonic’ LA Series .. . 


HYPURITY ALKYLOLAMIDES 


for use with other surface-active agents in 


DISHWASHING DETERGENTS ¢ SHAMPOOS « BUBBLE BATHS « INDUSTRIAL CLEANSERS 


LIGHT DUTY LIQUID CLEANERS ¢ FLOOR CLEANING PREPARATIONS «¢ TEXTILE DETERGENTS 


Conventional alkylolamides have long been made 
by condensing two moles of diethanolamine with 
one mole of fatty acid. The excess quantity of 
diethanolamine was considered necessary to pre- 
vent the formation of undesirable ester-amide at 
the expense of the true surface-active agent. 
The conventional alkylolamides, therefore, con- 
tain about 60% alkylolamide, with the remainder 
being unreacted diethanolamine and diethanola- 
mine soap. 


Now, however, with increased understanding of 
the chemical reactions involved, we have produced 
a series of alkylolamides which virtually eliminate 
unreacted diethanolamine, ester-amide, and other 
by-products. These new surfactants are the Nopco 
Hypurity Alkylolamides. Their amide contents 
approach 100%, in contrast to the usual 60%. 


Nopco manufactures a complete line of surface- 
active chemicals, and manufacturers who place 





a single order for all their needs make a dual 
saving—they qualify for quantity price discounts 
and they save on freight. 





ADVANTAGES OF NOPCO HYPURITY ALKYLOLAMIDES 
when combined with other surface-active agents 
They build and stabilize foam 

They increase the viscosity of liquid detergent 
products 

e They improve detergency and wetting 

e They inhibit rusting of steel containers 











Write today for samples and literature on the 
Nopco Hypurity Alkylolamides: 

Hyonic LA-96 «+ Hyonic LA-90 + Hyonic LA-70 
Hyonic LA-50 + Hyonic LA-45 + Hyonic LA-40 
Let Nopco chemists help tailor your product to 
your exact performance and sales requirements. 


They are waiting to go to work for you. Nopco 
Chemical Company, 60 Park Place, Newark, N.WJ. 


VITAL INGREDIENTS FOR VITAL INDUSTRIES 


Harrison, N.J. ¢ Richmond, Calif. « Cedartown, Ga. « Boston, Mass. « Chicago, Ill. « London, Canada 
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Today pine oil is one of the most important raw mate- 


rials used in the manufacture of liquid detergents, soaps, 
laundry aids. general cleaners, disinfectants. and deo- 


dorants. There are two good reasons for this acceptance. 


PINE OIL SMELLS CLEAN — I: provides the end prod- 


uct with a smell as fresh and reassuring as a pine forest. 


PINE OIL CLEANS CLEAN — Pine oi! does more than 





impart odor. It has definite chemical properties as a 
wetting agent and solvent to actually assist the other 


g grease. And 


components of a cleaning agent in cuttin 
it has high bactericidal qualities as well. 

To keep pace with the expanding demand for pine oil, 
Hercules and other producers have steadily increased 


their output and plan still more capacity for 1960, 


Pine Chemicals Division 


Vaval Stores Department 


HERCULES POWDER COMPANY 


Nyso 900 Market Street. Wilmington 99. Delaware 
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A\nnual Meeting -— 


my t the 46th annual meeting of the Chemical Specialties Manu- 
Wa facturers Association held last month at Washington, D. C., 
$ one thousand representatives of the chemical specialties indus- 
try attended, the largest gathering of chemical specialty manufacturers 
in history. Producers, large and small, from all parts of the country, 
of aerosol products, floor maintenance products, detergent and soap 
specialties, polishes, automotive chemicals, deodorants, disinfectants, in- 
secticides, and other chemical specialties were represented. 






Since the founding of CSMA in 1914, it has drawn its membership 
from all segments of the field from the largest to the smallest manu- 
facturers. Leaders in the industry have been prominent in its affairs. 
It has offered an open forum for the exchange of ideas and for valuable 
contacts to its members. 


Membership in CSMA could have advantages for your company. It’s 


worth looking into. 
A. A. MULLIKEN, Secretary 


CAL SPER 
OW 


CSMA 


Re 


ASSOC\> 


Chemical Specialties 
Manufacturers Association, Inc. 


50 East 41st Street George W. Fiero, President New York 17, N. Y. 
H. W. Hamilton, Executive Vice-president Charles E. Beach, 1st Vice Pres. 
Charles E. Allderdice, Jr., 2nd Vice Pres. Frederick G. Lodes, Treasurer 


A. A. Mulliken, Secretary 
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EB a WISHES 
Pot eone FORAVERY 
INTHE USA. HAPPY AND | 
- SUCCESSFUL 
NEW YEAR! 


Ko, May the Friendship 

and Business Relations 
Between Our two Countries 
* Continue to Flourish. 
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‘Sanitation for the Nation 


& COMPANY LIMITED 


TORONTO MONTREAL © VANCOUVER © BRANCHES ACROSS CANADA 





*CANADA’S LARGEST MANUFACTURER AND DISTRIBUTOR OF SANITATION PRODUCTS 







74 





b Du 
Synogist 








(MAYBE NOT TWICE AS GOOD 
BUT CERTAINLY BETTER) 


What does MGK Dual Synergist System do that a 
eee single synergist does not do with pyrethrum? 


Impartial tests by independent laboratories and qualified 
eee entomologists prove that, in insecticidal sprays and 
aerosols, the use of the MGK Dual Synergist System 
provides a higher rate of kill of flies and roaches 
resistant to chlorinated hydrocarbons and organic 





hosphorus compounds... and at equal cost. 
p p q 
r en 
| McLAUGHLIN GORMLEY KING COMPANY 
; 1715 S. E. Fifth Street * Minneapolis, Minnesota 
©C LAUGHLIN | 
e Please send full details and new Fact Sheet 
ORM LEY | on pyrethrum with MGK Dual Synergist System. 
ed | 
7) NAME 
ING | 
| ADDRESS 
- City ZONE STATE 
1715 S. E. Fifth Street * Minneapolis, Minnesota stig sa lacie inn’ ain dn ans dunisceam ci ay ag ainda detedann aah ciiinaies demi aaeasdiay die eminatan ame 
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Newly elected officers and members of the board of governor: ion, Allied Chemi 


of the Chemical Specialties Manufacturers Assn 
Beach, John C. Stalfort & Sons, Inc., first 


to right: Charles E 


vice-president; George W. Fiero, Esso Standard Oil Co., presi eral anager; Frederi 
lent; Charles E. Allderdi Ir., Bell Co., second vice-preside:.i Inc., treasurer, Peter 
Standing, |. to r.: Joseph J. Tomlinson, General Chemical Divi retiring treasurer wh 


Seated, left McLaughlin Gormley 


ecretary; H. W. Ham 





Cc 
King Co., board member; A. A. Mulliker 


ilton, executive vice-pre lent and ger 


ey 


CSMA Meets, Elects Fiero 


INGED with overtones of 
tragedy and sentiment, the 
l6th annual mecting of the 

Chemical Specialties Manulfactu 

ers Assn., held at the Mayllower 

Hotel, Washington, D. C., Dec. 8-9, 

went down into history as the larg 

est such gathering ever held by the 

organization. The attendance ol 

approximately 950 registrants was 

“closed” 


Only 


invited by the 


recorded during the first 
meeting ol the association. 
members and thos 
president ol CSMA were permitted 
to attend the Washington meeting 
tech 


Tragedy brushed the 


nical-management = gathering — ol 


chemical specialties makers and 


suppliers as Michael Coppola ol 
Products Division. ol 


Nemours & Co., 


the Freon 
Kk. 1. du Pont de 


JANUARY, 1960 


died following a heart attack as 


he was playing cards in the suit: 
of Continental Can Co. on th 
night of Dec. 8. 

\ sentimental note, not usu 
ally experienced at a CSMA meet 
ing, was clearly felt in two actions 
involving H. W. Hamilton, long 


time secretary of the association. 


The first 
as Mr. Hamilton spoke his fare 


tear-filled moment came 


words to the Board of Gov 


of CSMA upon his retiring 


well 
ChrhOrs 
as secretary. Phe second event that 
was charged with emotion was the 
presentation of the CSMA 1959 
Award to Mr. Hamil 


luncheon on Dec 


\chievement 
ton following 
. In presenting the seventh CSM 
Award, Donald M 
Masury-Young Co 


Achievement 


King, head ol 


Boston, and president ol CSAMA ck 


clared that This moment is the 


supreme highlight of my vear a 
president ol CSAMA 

\fter telling of Mr. Hamil 
ton’s background and reading the 
imscription on the plaque, pre 
retirme CSMA secre 
Thais 


countless extra 


sented to the 
tary, Mh 


doesn’t tell of the 


King commented 


hours Doc has spent over the years 
as secretary of CSAEA ol thr 
countless Limes that Dan has 
smoothed ruffled feathers of mem 
bers with his diplomacy. [t doesn’t 


tell of the 


carried when with Koppers Co. on 


tremendous load le 


when he had his own business. o 
CSMA has 


tract 


ol the respect gamed 
mong othe 


Mir. Kine said 


ASSOCLALIONS 


further that 
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“CSMA is a strong, vibrant, suc- 
cessful organization that couldn't 
have carried on without Doc, who 
has been actively participating in 
CSMA affairs for 38 years.” 

In conclusion, Mr. 
stated, “I doubt that the associa- 
tion will have a true appreciation 
of what this man has done until 


King 


a few years later.” 
Mr. Hamilton 
appreciated the 


responded 
that he much 
Achievement Award. He said that 
although he had been a member 
of the association for 38 years, it 


$3 years 


seemed a short time. For | 
he served in CSMA in an admin 
istrative capacity, Mr. Hamilton 
recalled. 

Mr. Hamilton 
first CSMA meeting he had attend- 
ed. At the meeting, which was 
Atlantic City, N. J., 25 


persons, 100 percent of the mem 


told of the 


held in 


bers were present. 

“The 
absolutely required in) American 
business life,” Mr. Hamilton de 
clared. He added that “every com 
pany should be a working membei 
He also 


Wiuist 


trade association — ts 


of a trade association.” 


pointed out that “industry 
take steps to regulate itself.” In 
addition, he stated, the trade asso 


ciation “must take a leading role 


H. W. Hamilton, right, retiring secretary 


in raising standards in industry.” 

In addition to papers pre- 
sented on a wide range of subjects 
during the sessions of the six divi- 
sions of which CSMA in composed, 
meeting 


other highlights of the 


included election of new_ officers 
and directors for 1960; announce 


ment of winners of the annual 
acrosol package contest and pre 
sentation of plaques to representa 
tives of firms having winning en 
tries; commemoration of the 30th 
anniversary of water emulsion 
(“dry bright’’) floor polishes; and 
three outstanding addresses — by 
guest: speakers. 
Selected to 


dent of Chemical Specialties Man 


SCT V¢ als presi 


ulacturers Assn. lor 1960 is George 
W. Fiero of Esso Standard Oil Co., 
New York, Donald 
M. King, Miasury-Young 
Co., Boston. Mr. 
CSMA first vice-president last year 
Moving up as first’ vice-president 
is Charles E. Beach, John C. Stal 
fort & Sons, Inc., Baltimore. Sue 


who SuUCCE eds 
head ol 


Fiero served as 


ceeding Mr. Beach as second vice 
president is Charles Ek. Allderdice 
Jr., Bell Co., Chicago, a member 


olf the CSMA Board of Governors 


\. A. Mulliken, assistant 
secretary of CSMA, was) elected 
secretary to succeed Hl. W. Hamil 


of CSMA, receives association's 1959 


Achievement Award plaque from Donald M. King, CSMA president. 
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Captions: Facing Page 


Top row, left to right: E. E. Husted 
Union Carbide Chemicals Co.; Charles 
S. Stephens, American Can Co.; Edwin 
I. Stoltz, Adell Chemical Co.; Edmond 
G. Young, E. I. du Pont de Nemours 
& Co.; Frederick G. Lodes, Lodes Aero 
ol Consultants, Inc; W. E. Graham 
Clayton Corp.,; H. W. Hamilton, CSMA; 
Robert L. Ackerly, Cummings, Sellers, 
Reeves and Conner; Shockley C 
Gamage, Magnus, Mabee & Reynard, 


1 
ne 


Second row: W. D. Ackley, van Amer 
ngen-Haebler division of International 








Flavors and Fragrances, Inc.; Louis M 
Seso, S. C. Johnson & Son, Inc R 
Larry Brett, Fairfield Chemical Divisior 
FMC; J. H. Fredett é an Can (¢ 
Ralph W. Kae A un Can Cx 
ald B. Peck h C M 
RB ] A¢ ( r of 
A ; 
I J Ha alt Ch ] 
J 7 | rg A R 
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Tt inne By 


ton, who had held the office since 


1912. Mr. Hamilton has been as 
sociated with CSMA and. its pre 
ecesson organizations for the prtst 


having served also as 


” VCArTs, 


sident, a member of the Board 


ol Governors and chairman of the 
COMIMTLLCE 

Phe new secretary, A. A 
Mulliken, joined CSMA as a full 
1956 


COULIVE 


time paid employee — in 
Larlicr, for seven years he had been 
with the Philadelphia branch = of 
Package Manufacturing 


Prior to that he had 


Creamery 
Co., Chicago. 
budget director of Inter 
Minerals & 


Corp., Chicago, for six years. Upon 


been 


national Chemical 
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graduation in 1932 from = Massa- 
chusetts Institute of Technology, 
Mr. Mulliken joined U.S. Shoe 
Machinery Corp., Beverly, Mass. 

Another major change among 
the officials of CSMA involves the 
retirement as treasurer of Peter C. 
Reilly, president of Reilly Tar & 
Chemical Corp., Indianapolis. Mr, 
Reilly, who held the post for 10 
Frederick 


Lodes Aerosol 


years, is succeeded by 
G. Lodes, head of 
Consultants, Inc., New York. Mr. 
Lodes, who has previously served 
as a member of the Board of Gov 
ernors of CSMA, last year was vice 
chairman of the budget and finance 
committee. He has also been chain 
man of the Aerosol Division's 
market development and publicity 
committee. 

Elected to three-year terms 
on the Board of Governors were: 
Donald M. King, 
dent, and Peter C. Reilly, Reilly 
Far & Chemical Corp., retiring 
treasure! Joseph EF. Lee, Me 
Laughlin Gormley King Co., Min 
Joseph J. “Tomlinson, 
General Chemical Division, Allied 
Chemical Corp., New York, was 


clected for a one-year term. 


retiring presi 


neapolis. 


Aerosol Division 
\ prediction that “produc 
aerosols) 


tion and sales ol 


should reach at least one billion 
nonfood aerosol units per year by 
1968, doubling the present rate,” 
was voiced in a paper by Ralph 
\. Crane, 


ager of the Freon Products Divi 


market research man 


Pont de Nemours 
Mr. Crane’s 


Lawrence, 


sion, E. I. du 
& Co., Wilmington. 
paper, read by A. H. 
Jr., manager of “Freon” aerosol 
propellant sales, was the first fea 
ture of the opening session of the 
\erosol) Division, Dec. &. Mr. 
Crane's paper appears in full be 
ginning on page 153 of this issue. 
have a 


Aerosol products 


two-lold) appeal to grocery mar- 
Barnett, 


of purchasing, Giant Food Stores, 


keters, Gerson director 
Landover, Md., second speaker ol 
the session, declared. First, he ex- 
plained, “retail volume (for aero- 


sols) was done at a margin of 


78 


Aerosol Package Contest award winners 


‘osmetics, In (hair preparations); L 


Drinkuth, Amer 





profit for the grocery chains that 


is considerably higher than the 
average margin of all other prod 
ucts retailed by them.” ‘This new 
business volume is not at the ex 
pense ol products sold) in’ other 
forms of packaging. Another “plus” 


value of aerosols sold through 


grocery Chains is the fact that they 


“minimum — shell 


space,” 


He also 


pac kage 


require 
according to Mr. Barnett, 
revealed that — pressure 


dollar volume on sales” through 


grocery stores in) 1958 amounted 

to $206,000,000 a 21 per cent in 

crease over the previous year. 
Mr. Barnett did 


selling 


caution 


acrosol marketers food 


chains to .. prepare yourselves 
to be extra efhcient, provide the 
maximum of service to your cus 
tomers, keep competitive, offer top 
quality and value, and continue to 
offer an ever-increasing variety to 
please the desires of the modern 
American family.” 

Although pressure packaged 
products are being sold at the rate 


O. Tritschler, S 








tand ¥, |. to L. G. Underw . «3 
Bre ersholtz, Yardley of I 1 
j Oj] ¢ (Oh ] 

ne | } t i ry j | ] 

h f 1 x duct Jerry ¢ k 
| t it to r Fred k i 
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I ] { h M Ka 

t t wa Hert I 


of some 600 million units per year 


through food stores, there is a 
large area for further growth, ac 
James O. Peckham, 
executive vice-president of A. C. 
Nielsen Co., New York. 
large potential fields for aerrosol 


Peckham 


were: hair tonics and hair sprays, 


cording to 
Four 


growth cited by Mr. 
shampoos, furniture polishes and 


general household cleaners. He 
also stated that food products in 
pressure packages offer a large po 
tential market. ‘The complete text 
ol Mr. Peckham’s presentation be 
gins on page YL of this issue 

“Quality” is the “key to the 
future of acrosol packaging,” Har 
old LL. Schafer, president of Gold 
Seal Co., Bismarck, N.D., told the 
Dec. 8 session of the Aerosol Divi 
sion. He stressed the importance 
of sellin gacrosol products. 

“No one thing, TV, radio 
advertising is the 
While ad 


“repre 


or newspaper 
answer,” he declared. 
vertising in these media 


sents knowledge to the consumer, 
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you must work at your job to sell 
the customer,”’. he said. 

“You must feel your product 
is the best, that the consumer will 
feel it is the best. To do this, Mr. 
Schafer said, “you must give your 
product a touch of greatness.” 

Although pressure packaged 
products have capturued 20° per 
cent of the market for household 
window and glass cleaners, his own 
Glass Wax,” 


has not, as yet, been successfully 


product, Gold Seal 


pressure packaged, Mr. Schaler re 
vealed. 

The “contribution of acro 
sols to the luture growth of pack 
aging will be immense,” according 
to William C. Sims, associate editor 
of Modern Packaging. “Aerosols,” 
he continued, “were one ol two 
or three of the main developments 
in packaging in the past 10 years.” 

In his talk, Mr, Sims used 
slides of aerosol packages to illus 
trate the following points: 

* Spell out direction for use 
ol a product, 

* Make the type on the pack 
age large cnough to be read il the 
directions are vital to the opera 
tion of the product. 

* The kind of package you 
use tells the consumer what) you 
think of the product 

* Pictorial illustrations are 
usclul ino telling the function of 


the produc t. 


* Obtain the best possible 
illustration for the package. 

* Making products easier to 
select makes them selected more 
often. 

* New materials and com 
binations offer help in’ achieving 
uniqueness in’ packaging. 

Looking ahead, Mr. Sims 
indicated that drugs and pharma 
ceuticals offer great arcas of growth 
promise for pressure packaging 
He also said that there is “always 
a place for elegance in packaging.” 

“Acrosols for the younge) 
set is a largely untapped field,’ 
according to Mr. Sims. 

He also observed that il 
“the future is bright for aerosols, 
it is because they are at the head 
ol a major packaging trend.” 

He cautioned marketers ol 
acrosols to be guided by the “tun 
damentals of good) packaging 

“Packaging revision, Mh 
Sims concluded, “almost always 
results in increased product sales 
\nd, attention to packaging «le 
tails does not mean higher costs, 
but offen savings 

Phe first session ol the 
\erosol) Division concluded with 
the announcement of the aerosol 
package contest award winners and 
thre proscntation ol plaques, kred 
erick G. Lodes, Lodes Aerosol Con 
sultants, Ine., New York, chairman 


ol the packaging awards commit 


Harold L. Schafer, president of Gold Seal Co., Bismarck, N. D., left, tells Aerosol 
Division “aerosols must be sold”. Charles E. Beach, John C. Stalfort & Sons, Inc., 
Baltimore, newly elected first vice-president of CSMA presides at luncheon Dec. 9. 
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tee, was in charge of the presenta 


tion. 


Detergent Division 


A symposium titled “Time, 
How to Make the Most of It,” was 
the feature of the first’ session. of 
the Detergent and Cleaning Com 
pounds Division, Dec. 8 W.S 
Jessop, U.S. Sanitary Specialtics 
Corp., Chicago, division chairman, 
presided. In his address as divi 
sion chairman, he noted that two 
general topics of interest to mem 
bers, product certification lists and 
precautionary labelling, were rv 
ceiving attention by CSMAL The 
general COMIILLC? expected to ots 
suc a manual on the latter early 
in 1960 


Moderator lor the SYTIpost 
um was A. A. Milask of Atlant 
Refining CGo., Philadelphia, who 
outlined the areas that the discus 
ston would encompass Phese in 
cluded) research purchasing, pro 
duction of chemical specialties 
marketing of chemical specialities 
and distribution and shippipng 

Daniel EL. Terry of Ameri 
can Home Products Corp. Cran 
lord, N.J., covered the first part 
ol the symposium oon research, 
describing the functions and ob 
jectives ol a company's rescarch 
and development cle partment, Ast 


ing how the research and develo 


') 
| 
ment department can make thre 
most of its time, Mr. Terry pointed 
out that communication channels 
at all levels must be efheicnt: thr 
organization must have clearly ce 
fined yet flexible duties tor all pa 
sonnel, with the research chirecton 
delegating responsibility; the stall 
should be made up of able and 
imaginative chemists who are tre 
from routine tasks: laboratory ba 
cilities should be adequate and 
should — provide proper Spree 
equipment, supplies, and a library; 
research projects should be select 
ed and based upon the company’s 
objective; teamwork is necessary 
lor the cethciency of the research 
department; morale of the depart 
ment must be kept high through 


the proper utilization of the time 


7? 

















4 Cee 


Cc. & K a ball top, ol Foster D. Snell 
Inc., New York, chairman of Waxes and 
Floor Finishes Division of CSMA, salutes 
George F. Rodawald originator of water 

ilsion waxes, during Dec. 8 luncheor 


‘ 


Retiring CSMA president, Donald 
King of Masury-Young Co., Boston, pre 


iding at Dec. 8 luncheor 

H. W. Hamilton making his final report 

as secretary of CSMA, during general 
on Dec. 9 He ha held thi post 

C early 20 year 

Robert L. Ackerly of Cummings, Sellers 

Reeves and Conner, Washington, D. C 

CSMA counsel tells general sessior 

Dec. 9 that FTC will crack down 

rice aliscriminatior and uniair aave 


q alle wance 
of all personnel with the knowl 
edge that all are working for the 
same company toward the same 
objectives; and strategic use of the 
department's existing facilities and 
personnel, 

Melvin Fuld of Fuld Broth 
ers, Inc., Baltimore, spoke on the 
purchasing agent’s utilization of 


Usually the — purchasing 


time. 
agent has too many people to see, 
too much material to read, too 
many problems to solve ,and “too 
much of this and too much of 
that,” Mr. Fuld said. In stream 
lining his work load, the purchas 
ing agent should keep abreast: ol 
the times by obtaining his informa 
tion from the best source, listen 
carefully for what is said rathet 
than how it is said, use the seller's 
research, communicate — properly 
through his letters by writing sim 
establish a 


ply and naturally, 


blanket 
use ol 


take speed reading courses, make 


purchasing system, make 
“brain-storming™’ sessions, 
charts for apportioning time, and 
make interviews with salesmen con 
cise. 

Problems of making the 
most of time in the production of 
chemical specialties for other than 
retail markets are much the same 
as in other industries, according to 
Julius A. Neuberger and Herbert 
L.. Green of Brulin & Co., Indian 
apolis, in a paper delivered by Mr. 
Neuberger. This paper appears in 
lull beginning on page 163. 

In discussing the marketing 


of chemical specialties, Edwin I. 


Chemical Co., 


Adell 


Holyoke, Mass., described his com 


Stoltz ol 
pany’s policies on the first two 
of the three essential functions of 
marketing—advertising, selling, and 
distribution, Slanting his remarks 
to the household consumer field, 
Dr. Stoltz noted that Adell’s ad 
vertising budget is mainly allocated 
to television. All the firm’s com 
mercials for this medium are made 
within a certain framework based 
on company advertising policies, 
Dr. Stoltz stated. 


include: all commercials or othe 


These policies 
advertisements must be factual; no 
comparisons should be made with 
another product or products; all 
statements must be of a positive 
nature; and the approach is  solt 
so as not to antagonize the listene 
such as the demonstration type of 
commercial which has been found 
In selling 
Ade!ll has 


found the following framework for 


the least antagonizing. 
chemical — specialties, 
governing its sales policies to be 
successful: salesmen are cautioned 
against making comparisons with 
other products; there is no high 
pressure selling to load a quantity 
of merchandise on a customer; fain 
trade is maintained and there is 
no price cutting or deviation from 
the established price; no free 
goods; and one price for all. Dr. 
Stoltz noted that the company has 


belief that each 


maintained the 
participant engaged in selling its 
products must make a profit. 

; William F. Dahms of R. M. 
Hollingshead Corp., Camden, N.].. 
presented a paper on distribution 
and = shipping. Co-author — was 
Charles |]. Strom, also of Hollings 
head. Describing distribution and 
shipping as the lifeline of any busi 
ness, Mr, Dahms discussed the ef 
fect of modern materials handling 
methods; rules and regulations of 
the Interstate Commerce Commis 
sion on shipments; particular prob 
lems of the chemical manufac 
turer; classification and routing ol 
shipments; utilization of space; 
the role of the trafic department; 
work 


proper hand@jing of paper 


and importance of accuracy; and 


the consolidation of shipments fon 
savings in freight. Several points 
were cited by Mr. Dahms as ways 
to improve and advance a firm's 
distribution and shipping  opera- 
tions. These were to: reassess 
markets; analyze total distribution 
cost; review packaging; prevent 
cramming by ordinary trafhe; and 
keep up with what the carrier can 


offer. 


Disinfectants and Sanitizers 

A symposium, “What Is the 
Home Environment?” featured the 
Disinfectants 
Dec. 8. 
The first paper, “Common Diseases 


first session of the 
and Sanitizers Division, 
Communicable from Household 
Pets to Man,” was by R. L. Burk- 
hart, V.M.D., American Cyanamid 
Co., Princeton, N.].. Dr. Burkhart 
infections as viral, 


covered = such 


bacterial, fungal and helminth. 
The problem of controlling these 
infections, he said, varies mainly 
according to the type of organisms, 
rather than the host species. 
According to findings — re- 
ported in a study by Dr. Mary A, 
Swaebly-Ehrlich of Duquesne Uni- 
versity, there is no apparent rela- 
tionship between the numbers and 
kinds of organisms present in the 


air outside the home and_ those 


Visitors to the floor wax exhibit during 
C. L. Weirich, C. B 
search Co., Philadelphia; Glenn A. Doerr, 
Al Candy, Candy and Co., Chicago 
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Dolge Co., Westport, Conn., 
Federal Varnish Division, Chicago, and 


present inside the home. Dr. 


Swaebly-Ehrlich, whose 
“Mold 


Home,” 


paper, 
Within = the 


was the second discussion 


Populations 
of the symposium, pointed out 
that the mold population of the 
outside air follows a fairly predict 
able seasonal trend characteristic 
for a given area. The degree ol 
activity within the home at any 
given time, this Duquesne depart 
biology 


ment ol prolessor CX- 


plained, largely determines the 
number though not the kinds of 
organisms present in the air. Both 
new and used furniture stuffing 
materials, including foam rubber, 
contain many fungi, she said. As 
furniture is subjected to use, the 
kinds as well as the number ol 
organisms in the stuffing may 
change, the speaker stated. 
Home automatic clothes 
washers, under certain conditions, 
can effect a “99 per cent reduction 
in numbers of bacteria in bedding 
linen and clothes and avoid cross 
infection contamination of difler 
ent batches of materials.” In mak 
ing this statement, Dr. Milton J. 
Foter of Robert A. Taft Sanitary 
Engineering Center, U.S. Public 
Health Service, Cincinnati, third 
panelist, outlined how such a_re- 


duction in bacteria count was pos- 


the CSMA meeting included, |. to r 


Bayard Johnson, Franklin Re 








sible. His subject was “Disinfection 


ol Bedding and Bedding Mate 


rials.” According to Dr. Foter, 
“good washing action, an effective 
detergent, water above 145°F, wash 
cycle of 10 to 20 minutes, and use 
of an effective germicide in the 


rinse cycle” will bring about a 
99 per cent reduction in’ bacteria 
count. 

Disinfection of mattresses, 
pillows, bedding linens, and cloth 
ing in homes is not as well defined 


commercial 


as in hospitals and 
laundries, according to Dr. Foter, 
He suggested methods for using 


some of the readily available agents 
currently being marketed to disin 
fect bedding linen, blankets and 
clothing. 


Criteria applicable to the 


evaluation of new cleaning com 
pounds intended for application to 
surfaces in the home were 
David 


Lever Brothers Co. in a paper en 


hard 
presented — by Justice ol 
titled “Modern Cleaning Methods 
in the Home.” Use requirements 
in the home pertain to the removal 
ol visible soil and to the control 
of microbiological contamination. 
In addition to its ecflectiveness as 
a soil remover, a household prod 
uct must also be mild to the skin 
and of low systemic toxicity. 

Both 


sumer tests are required to screen 


laboratory and con 


and evaluate a household product, 
both as a cleaner and a sanitizer. 
The infinite variety of conditions 
to which it will be exposed in use 
must be kept in mind to make tests 
meaningtul. 


Waxes, Floor Finishes Div. 
“Business activity will make 
another record high in 1960," so 
stated Ira T. Ellis, an economist 
with E. 1. due Pont de Nemours 
& Co., Del., first 


speaker of the opening session of 


Wilmington, 


the Waxes and Floor Finishes Di 
vision, Dec. 8. In spite of the long 
est steel strike in history, 1959 was 
the best business year the U.S. has 
ever seen, according to Mr. Ellis, 
In 1959 new records were estab 


lished in industrial production, in 
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physical volume of construction, 
and in imports, the du Pont econ- 
omist declared. Last year new 
records were established in) em- 
ployment, personal income and 
the purchasing power of purchas 
ing income after taxes, and in cot 
porate profits, Mr. Ellis said. 

“Assuming no substantial 
change in international tension, | 
believe the level of business activity 
will make another new high record 
in 1960, based on increases in auto 
mobile production and sales, busi 
ness spending for new plant and 
equipment, and business inven 
tories. Residential construction 
may decline significantly next 
year,” Mr. Ellis said. 

He predicted an upward 
trend in the decade ahead, with 
some years of “high business actiy 
ity’ and some “years of adjust 
meut.” 

New chemical advances in 
the development of synthetic in 


gredients that will make possible 


sell-polishing floor waxes which 
are greatly superior to those now 
on the market were predicted by 
a leading research official of the 
largest U.S. floor wax maker. 

Dr. J. Vernon Steinle, re 
search and development vice-presi- 
dent of S.C. Johnson & Son, Inc., 
told the Waxes and Floor Finishes 
Division of CSMA that the self- 
polishing floor wax of the future 
will be developed through the 
synthesis of a singular molecular 


Cameron Hawley 
“Too much management 


structure in the form of an emul- 
sion polymer.” He said the proper- 
ties ‘“‘built’’ into a single molecule 
polymer emulsion will provide a 
floor wax that will: 

* Have a higher gloss than 
present: products; 

* Resist wear under normal 
trafic for several months; 

* Regain its initial gloss 
with rebuffing; 

° Be impervious to spotting 
by water or even soap and water, 
but which will be readily remoy 
able by the addition of a simple 
common chemical to the wash 


water, 


Hawley on Business 

American business. has 
“drifted into the most  wastelul, 
incfhcient approach to industrial 
management of any country) on 
earth” author-executive Cameron 
Hawley charged in a luncheon ad 
dress Dec. 8. He added that “junior 
level management has not beet 
brought up to accept responsibility 
the way Europeans have. 

Mr. Hawley, one-time vice 
president in charge of advertising 
lor Armstrong Cork Co., Lancas 
ter, Pa., became a successful writer 
of fiction and non-fiction on busi 
ness and economics. He is the 
author of “Cash McCall” and “Ex 
ecutive Suite.” A> new book by 
him will be published this spring. 
Mr. Hawley who has traveled 


around the world interviewing and 


Kenneth McFarland 
“Let's forget progresstvism” 





consulting business leaders told 
close to 600 persons attending the 


first group luncheon during the 
l6th annual CSMA meeting, Dec. 
8, that he was “positive high wage 
rates (in the U. S.) are not ow 
source of weakness. The foreign 
advantage is much less than = in 
other areas.” As an illustration ol 
overstafing with management peo 
ple he cited an American’ plant 
having 921) salaried employees, 
against 220 in a comparable Euro 
pean firm. As a result of this un 
economic situation, Mr. Hawley 
said it is now “the aim of Ameri 
can business to attempt to have 
made overseas finished products on 
components,” 

“The United States is now 
importing more than it: exports,” 
he said, adding now it is “only a 
trickle; the flood is yet to come.” 

He further declared that 
“we are more seriously threatened 
by our friends than by our enemies. 
American manulacturers are re 
sponsible for this,” Mr. Hawley 
declared. 

He also observed that) the 
“American economy is to be chal 
lenged in the immediate future 
more keenly than ever before.” 

Mr. Hawley attributed the 
abhorrence of many middle man 
agement people to the dictatorial 
type of big business executive to 
the fact that so many management 
people spent their formative years 

(Turn to Page 109) 


Hon. David W. Kendall 
“Prepare for sacrifices 
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Dow Corning Silicones Make Polishes 
Easier To Apply, Easier To Sell 


Shine? There’s no question . . . every consumer expects all polishes to 
shine. With many types of polish on the shelf to choose from, users look 
for other features in addition to high gloss and sparkle. They want to 
know “how much work?”, “how much time?” . . . things like that. They’re 
busy ... they want the best shine in minimum time with least effort. 


How can you economically add this kind of modern consumer appeal to 
your polishes? Easy ... just include Dow Corning silicone fluid in your 
formulations. Its low surface tension results in superior spreading and wet- 
ting characteristics . . . helps form a smooth, continuous film more easily, 
more quickly. In all forms of polishes, from paste to liquid to aerosol 
spray, silicones help assure an easy-to-apply, uniform finish that knows 
no peer for lasting beauty. Because Dow Corning Silicones have excellent 
resistance to water, heat, cold, weathering, oxidation . . . all factors that 


work against the life of a polish . . . durability is “automatic.” Dow _ to help you formulate better silicone pol- 
For latest information and data, call 


Technical assistance is always available 


Corning researchers are constantly working on new developments, new ishes. 
al d Db 
° polishes for the Dow Corning branch office nearest you 


silicones, new formulations for polishes of every type . . 
or write Dept. 2501. 


automobiles, furniture, glass, appliances. 


Your nearest Dow Corning office is the 
number one source for information 
and technical service on silicones. 


Dow Corning CORPORATION 


MIDLAND. MICHIGAN 
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WORLD-WIDE RESOURCES 
| WORLD-WIDE SERVICES 


Roure-Bertrand Fils, Grasse, and Justin Dupont, Argenteuil, France, 
as well as their facilities in North Africa, India, the Far East and South America, 
have for decades been prime processors of basic ingredients for the perfumers 
of the world. 
Their creative genius is attested by the many proven international successes in 
the field of fragrance requirements . . . be it in the development of original 
perfumes, colognes, aerosols, cosmetics, soaps and other toiletries . . . or in the 
masking area where odors have to be covered rather than developed. 
Roure-Dupont, Inc. technical staff is in a unique position to put its vast inter- 
national facilities and know-how at your disposal. 


ROURE-DUPONT, INC. 


Sole Agents for the United States and Canada for 
ROURE-BERTRAND FILS et JUSTIN DUPONT, Paris, Grasse 


CHICAGO 306 Madison Avenue, New York HOLLYWOOD 
510 North Dearborn * MURRAY HILL 7-5830 »° 5523 Sunset Blvd. 


84 SOAP and CHEMICAL SPECIALTIES 























Nn 
Z a 
O tare 
o 
7 
3 of 
m EP 
we Os 
O Pat 
ra Se 
a 
tg 1ZO 
U) Wi = 
Yr Re 
Le BUS 
a ; Yr 
of : q 
a = 
O aaa 
Y | 
O Pe 





_ 


whatever your formulation need — 


there is a 


to help you get 
KNOCKDOWN 
POSITIVE KILL 
SAFETY 
LONG RESIDUAL ACTION 


( 
BROAD SPECTRUM CONTROL 


DIAZINON 20S 


INSECTICIDE 


Oil solution containing 1.5 Ibs. of 
Diazinon per gallon. For formulation 
of 0.5% residual household sprays, 
including low pressure aerosols. Controls 
cockroaches and other household insects, 
including resistant strains. Effective, long re- 
sidual action. Available in 5 and 30 gallon drums. 


METHOXYCHLOR “ 


INSECTICIDE 


Contains 90% technical methoxy- 
chlor for the preparation of house- 
hold sprays and aerosols, livestock 
sprays, and other products requiring 
methoxychlor in the finished solution. Reli- 
able, safe, economical, broad spectrum action. 
Available in 100 pound drums. 


GEIGY AGRICULTURAL CHEMICALS . 
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Development aud mechauiom of 
Insect Resistance 
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NSECTICIDE manufacturers 

and pest control operators 

are very much concerned 
with the recent growth of the re- 
sistance problem to a point where 
indeed the initiative has passed to 
the insects. Fifteen years ago only 
10 species had developed resistance 
to insecticides; now no less than 
122 species are involved, 62. of 
which are of public health or vet- 
erinary importance. In this list we 
do not include the naturally re 
sistant species; for example we do 
not call the Mexican bean beetle 
DDT-resistant but simply say that 
DDT is ineffective against that 
species. When we speak of resist 
ance, we relen to resistant popula 
tions within the range of a suscep 
tible species, where resistance has 
developed to the means of con 
trol which was formerly ellective 
against that population, and which 
may be still effective against neigh 
bouring populations of the same 
species. 

This resistance has not de 
veloped by a process of habitua- 
tion, and is not analogous to the 
adaptation that an individual can 
develop during his lifetime to in- 
creasing doses of narcotic drugs. 
Indeed, small harmless doses of in- 
secticide applied to young insects 
only serve to make them finally 
more susceptible to a decisive dose, 
not more tolerant. Insects have 
been experimentally exposed for 
many successive generations to in- 
secticide concentrations below the 
lethal level, and have never de- 
veloped resistance. But let the con- 
centration be increased to a point 
where it starts to kill a proportion 
of the population, and resistance 


*Paper presented at 2nd annual meet- 
ing, Canadian Manufacturers of Chemical 
Specialties Association, Toronto, Nov. 3, 1959 
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By A. W. A. Brown* 
University of Western Ontaric 
London, Canada 


can develop. Thus it is clear that 
resistance is the result of a process 
of selection, by which the naturally 
more susceptible individuals are 
removed, leaving the genetically 
more tolerant ones to produce the 
olfspring. ‘This process repeated 
generation after generation will en- 
sure that only the resistant indi 
viduals are left to constitute the 
surviving population. 

Experiments and experience 
with houseflies and other arthro 
pods have shown that there are 
several distinct types of resistances. 
Selection: pressure from DDT can 
induce resistance to DDT and its 
analogues DDD and methoxychlor, 
but not to other chlorinated hydro 
carbons such as BHC, chlordane 
or dieldrin. On the other hand, 
dieldrin pressure can develop re 
sistance to dieldrin and other cy 
clodiene derivatives such as chlor 
dane, heptachlor, aldrin and = en- 
drin, and even to lindane (gamma 
BHC); but this dieldrin-resistance 
does not extend to DDT and its 
analogues. That there are two 
types of resistance within the chlor- 
inated hydrocarbon group of in- 
secticides has become evident not 
only in houseflies, but also in other 
insects of public-health and_ veter- 
inary importance, and even in 
agricultural insects. 

Neither of these types of re- 
sistance extends to the organophos- 
phorus (OP) compounds, which 
are thus remedial insecticides for 
the chlorinated hydrocarbons. 
However, houseflies which have 
developed OP-resistance as a result 


of selection pressure from OP com- 


pounds alone are found to have 
become highly resistant to chlor 
inated hydrocarbons in the prov 
ess. Resistance to malathion is evi 
dently different from resistance to 
parathion or diazinon; however, 
these specifications within the vari 
ous OP compounds are unfortun 
ately seldom noticeable in field 
populations. OP-resistant houseflies 
have been found to be. resistant 
also to the carbamate insecticic 
“Sevin*®,”” but this cross-resistance 


Is hot apparent in MOsqulloes 


Disease Vectors 

Modern insecticides have ol 
fered the unique opportunity for 
large-scale control of the insect 
vectors of disease, but the develop 
ment of resistance is threatening 
to destroy it. The world-wide cam 
paign to eradicate malaria is now 
contronted with the menace ol 
resistance developing in’ the ano 
pheline mosquitoes against the in 
secticides used in the residual 
sprays. Already DD'T-resistance has 
developed in 7 spec ics ol Ano 
pheles, and dieldrin-resistance in 
no less than 18 species, in certain 
parts of their range. About 5 pet 
cent of the malaria eradication 
program is now being carried out 
in the presence of DDT -resistance, 
dieldrin-resistance, or both types 
The body louse, vector of typhus 
fever, now offers serious problems; 
the DDT-resistance first discovered 
in Korea and Japan in 1951 has 
appeared in many countries, and 
there are examples of BHC-resist 
ance in certain areas. DD'T-resist 
ance has devoleped in Aedes 
aegypti, the mosquito vector of 
yellow fever, at several places in 


the Caribbean region, and diel 


*Registered trade name of Union Car 
hide Chemicals Co., New ork. 
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drin resistance has recently ap- 
peared in Puerto Rico. The culi- 
cine mosquito vectors of filariasis 
and the encephalities diseases have 
developed in various regions not 
only resistance to either class. of 
chlorinated hydrocarbon — insecti- 
cides, but even to the remedial 
OP compounds. The use of DDT 
to control infantile enteric disease 
by attacking the housefly has re- 
mained effective for litthe more 
than two years in any one locality, 
and BHC or dieldrin was success- 
ful only for one subsequent year. 
The failure of insecticide control 
against certain species of fleas has 
also handicapped the fight against 
disease. For these reasons — the 
World Health 
been conducting a world-wide pro 


Organization has 


gramme on the resistance problem 
since 1956, with the aim of dis 
scminating information and co 
ordinating research. A number of 
conferences, seminars and expert 
committee meetings have been 
held in various parts of the world, 
and the 300-0dd) scientists inter 
ested in the problem have been 
common 


brought together ina 


cllort. 


Mode of Inheritance 
Investigations on the mode 
of inheritance of DDT-resistance 
have frequently shown that it can 
be due to a single genetic factor, 
or gene allele. Evidence for this 
monofactorial inheritance has been 
obtained not only in the housefly 
but also in the mosquitoes Aedes 
aegypti, Anopheles sundaicus and 
Culex fatigans. Dieldrin-resistance 
in the mosquito Anopheles gam- 
biae and the Australian sheep 
blowfly Phaenicia cuprina is also 
apparently due to a single gene. 
The gene allele for dieldrin-resist- 
ance has been shown to be already 
present in natural populations of 
A. gambiae in West Africa before 
dieldrin has ever been applied. 
Multiple genes of weaker and non- 
specific effect can produce a type 
of vigor tolerance against inimical 
stresses in general; this can be 
additive to specific resistance or 
even add up to what amounts to 
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resistance, as has probably occur- 
red in the codling moth against 
arsenicals. 

Wherein does this power of 
resistance lie? For in truth a DDT- 
resistant housefly looks no differ- 
ent from the normal, its cuticle 
is no thicker, and DDT penetrates 
it just as readily as the normal. 
It has been found that the DDT- 
resistance is due to an ability to 
detoxify the DDT by 
HC! from the molecule, thus leay 


removing 


ing only the non-toxic compound 
DDE. This dehydrochlorination is 
carricd out by an enzyme, called 
DD T-dehydrochlorinase, which is 
developed only by houseflies which 
carry the gene alleles for DDT-re 
sistance. On the other hand, BEC 
resistance has been found to be 
due partly to increased detoxica 
tion (the gamma-BHC being me 
tabolized to pentachlorocyclohex 
ene and dichlorothiophenols) and 
partly to decreased cuticular pene 
tration. The mechanism of  dicl 
drin- resistance at present remains 
unknown, but may have some de 
pendence on the fat body. There 
is good evidence that OP-resistance 
derives from increased detoxica- 
tion of the active toxicants, such 
as paraoxon and maloxon, which 
are normally produced when the 
insect absorbs the insecticides such 
as parathion and malathion. 

The resistance problem in 
Canada is fortunately not so far 
advanced as in the United States; 
insects pass through fewer genera- 
tions per year and insecticides have 
not been used as extensively as 
farther south. Nevertheless, cases 
of DDT-resistance in houseflies 
were discovered eight to 10 years 
ago in Ontario, Quebec, the prairie 
provinces and British Columbia. 
It is probable that resistance to the 
DDT and dieldrin groups is now 
present in most urban and dairy 
regions. The organophosphorus 
compounds, particularly malathi- 
on, have been in use locally for 
about five years. It is true that 
malathion-resistance has developed 
in Florida, Georgia, Arizona and 


California, and diazinon-resistance 





in New Jersey, Denmark, Sweden, 
Switzerland and Italy; but it is 
probably not yet present in Can- 
ada, although it may soon become 
evident. Meanwhile Canadians can 
“Dia- 


expect good results from 
zinon”* sprays, ronnel-impregnat 
ed cords and “Dipterex’** baits, 
each the best of their kind against 
houseflies. 

The resistance of the Ger 
man cockroach to chlordane — ts 
known to exist in most of the 
northern states of the U.S.A., be 
ing especially prevalent and in- 
tense in the south. The U.S. Armed 
Forces Pest Control Board has re 
corded that it now occurs in the 
Bahamas, Cuba, Puerto Rico, Trin 
idad and Panama. It has recently 
been National 


Pest Control Association that chlor 


reported to the 


dane-resistance is) present in “To 


ronto, Montreal and Windsor, 
although = supporting data — are 
awaited. We may soon be forced 
to number the days for which 


chlordane is expected to remain 
clfective in various parts of the 
country. In Europe the U.S. Armed 
Forces have employed DDT with 
sufficient success against Blattella, 
but they have recently encountered 
DD'T-resistance at Frankfurt, Ger- 
many and Orleans, France. The 
substitution of OP compounds has 
met with success against resistant 
roaches in the U.S.A., malathion 
having been the most widely used 
but “Diazinon” being the most 
clfective. Resistance to malathion 
has been developed artificially by 
selection in the laboratories at 
Orlando and Blacksburg, but the 
reports. that malathion-resistance 
has developed in the field at Wil- 
son Dam, Ala. and Jacksonville, 
Fla. are not supported by valid 
quantitative evidence. Increased 
tolerance to pyrethrins has deft- 
nitely developed in many popula- 
ations of Blattella in the south- 
eastern states. “Dipterex”” baits are 
effective in controlling Periplaneta 
americana, but not the German 
roach, Mixtures of silica aerogel 

” Registered trade name Geigy Chemical 
Chemical Corp., Ardsley, 5 


**Registered trade name 
Corp., New York. 
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and ammonium silicofluoride (e.g. 
the formula SG 67) are promising, 
but a large volume of material is 


required to achieve control. 


The resistance of bedbugs 
to DDI 


of local o« 


b fortunately remained 
wrence in the United 
States and kurope; BEIC-resistance 
is known in this species in Israel. 
Phe northern Crmex  lectularius 
does not seem so liable to develop 
resistance as the tropical bedbug 
C. hemipterus. Resistant bedbugs 
may be effectively combatted with 
many OP compounds such as mala- 
thion, “Dipterex” and ronnel, the 
most rapid control being given by 
diazinon. The common cat and 
dog fleas of the genus Clenocepha 
lides have developed resistances to 
DDT and to BHC-dieldrin group 
in various parts of the U.S.A. and 
of the world, although there are 
no tests to prove it. 

The pest mosquitoes of the 
genus Aedes developing in the salt 
marshes of Florida and in the waste 
irrigation waters of California have 
developed DDT-resistance, — diel- 
drin-resistance and in some cases 
OP-resistance. ‘Tests performed five 
years ago showed no resistance to 
be present in the Aedes of southern 
Ontario, and it seems unlikely that 
it will develop in northern Canada 
where the treated areas are sur- 
rounded by such vast untreated 
populations. The common house 
mosquito Culex pipiens has shown 
DDT-resistance in) Massachusetts 
and Ohio, and may eventually do 
so around certain Canadian cities; 
two other species of Culex, namely 
C. tarsalis in California and C. 
fatigans in West Africa, have even 
developed malathion-resistance as 


well as dieldrin resistance. 


Need for Standard Tests 
Many pest control operators 

using household insecticides may 

not realize that they have en- 


countered resistance until they 
have been presented with a crass 
failure of control. Often it takes 
a second control failure to con- 


vince them or the public-health 


officer that it was a true case of 
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resistance, and not of unsuitable 


formulation or inade- 


insecticide 
quate application. It would appeat 
logical to avoid all this uncertainty 
and proceed to examine the insects 
themselves, by submitting a sample 
of the suspect population to some 
sort of definite test, preferably a 
standard one developed for the 
spec ies concerned. Such a simple 
test would allow the control fail 
ure to be anticipated, and a switch 
to be made to a remedial insecti 
cide whose efheacy may also” be 
proved by the standard test. ‘Thus 
we can avoid the serious conse 
quences of a control failure, which 
are not only loss of face but also 
a stabilization of resistance. 
Fortunately, standard tests 
are now available for many of the 
houschold pest spec ies. One for the 
German cockroach is described in 
Information Memoran 
dum No. 3° (TIM-3) of the U.S. 
Armed Forces Pest Control Board. 
It is based on exposing 10 roaches 


to deposits obtained from 2.5  c¢ 


Pechnical 


of an acetone solution containing 
0.1°) insecticide in pint jars, and 
determining the times to knock- 
down. Thus the median lethal time 
or LT, may be computed for the 
suspect population, and compared 
with that for normal roaches. The 
National Pest Control Association 
has urged the use of a similar test 
based on the use of two pel cent 
insecticide added to blotting paper. 
Standard methods for cockroaches 
and also for bedbugs, house flies, 
larvae and 
adult fully  de- 
scribed not only in TIM-3 but also 
in a special Supplement to the 
Interservice Manual on Pest Con 
trol put out by the Defense Re- 
These 


body lice, mosquito 


mosquitoes are 


search Board of Canada. 
tests have been or are being stand- 
ardized by the World Health 
Oredhization at Geneva, which is 
alsoadding methods for Xyno- 
psylla fleas, Phlebotomus sandflies 
and Simultum blackflies. For many 
of these tests special kits are being 
made available to allow their ready 
use in the field, 

In conclusion, let us take 


stock of where we are going at the 


“susceptibility. 





dictates of resistance. In houseflies 


we have moved from DDT-resist 
ance to dieldrin-resistance and fi 
nally in some regions to OP-resist 
ance. This brings us to the point 
where housefly control has escaped 
insecticidal techniques and once 


more must be based on general 
sanitation. In mosquitoes the three 
types of resistance have been de 
veloped ine certain’ cases, but for 
tunately nowhere have insecticides 
vet been forced out of the picture 
With cockroaches we are passing 
from chlordane-resistance to OP 


compounds to which — resistance 


may eventually develop, or to 
pyrethrins to which tolerance can 
develop. Perhaps we could) switch 
to DDI 


cide, but it may be expected to 


as a second-string insecti 


induce resistance. As a last resort 


we can fall) back on inorganic 
chemicals such as sodium fluorice 
and sodium. silicofluoride. 

jut this is the depressing 
outlook of a one-way street: is 
there anything we can do to reverse 
the development of insect resist 
ance? Curiously enough, all that 
is needed is a compound which is 
more toxic to the resistant indi 
viduals than to the normal ones. 
Application of such a compound 


would remove the 


preferentially 
resistants and leave the susceptt 
bies to produce the succeeding gen 
erations, and thus it would select 
than re 


lor susceptibility rather 


sistance. For example it was «lis 
covered that a technical prepara 
tion of diisopropyl! tetrachlorocthyl 
phosphate (DTP) was more toxic 
to DD T-resistant than 


to normal flies, i.e. 


houseflies 
DT P-reststance 
was negatively correlated with 
DD'T-resistance. And indeed when 
DTP was applied for 3 generations 
it reversed a synthetic DD'T-resist 
ant strain to a condition of DDT 
Unfortunately, at 
tempts to produce such a material 
again have not produced a DTP 
with these peculiar biological prop 
erties. A second such negatively 
correlated compound was discov 
ered in cetyl bromoacetate (CBA) , 


killed 


(Turn to Page 217) 


which resistant strains of 
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CAN HELP YOU MAKE 
A PROFITABLE 
“POLY-POLISH” 


llied 
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This amazing acceptance of emulsifiable polyethylene by the floor 
polish industry is easily accounted for. Our A-C Polyethylene 629, 
for example, offers the polish manufacturer: 

e Ample supply at stable prices 

e Easy formulation of paste or liquid product 

e The best possible polish characteristics 

e Versatility—can be used in wax or resin formulations 
Not only manufacturers of floor polish, but makers of liquid pol- 
ishes for furniture, automobiles, and shoes find A-C Polyethylene 
629 ideal for imparting improved wear, increased water resistance, 
better antislip properties, and rebuffability. And don’t forget, A-C 
Polyethylene Grade 6 does a fine job in paste polish! 
Write for literature, free samples. If you are already marketing 
a “poly-polish” containing A-C Polyethylene 629, why not consider 
using it to upgrade another of your polish products—or, perhaps, 
to formulate a profitable new one? If you have not yet joined the 
“poly-polish parade,” it’s easy to find out why you should! Tech- 
nical literature and free samples are readily available. Just write 
us at the address below! 


SEMET-SOLVAY PETROCHEMICAL DIVISION 
Dept. 570-AT, 40 Rector Street 
New York 6, N. Y. 


National Distribution « Warehousing in Principal Cities 
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Nielsen Index on Aerosols 


By J. O. Peckham’, 


AIELSEN Retail Index ser 
nN vices and what they show 
about aerosol product: ac 
ceptance, sales and movement in 
drug and grocery stores, are the 
subject: of this paper. While the 
Nielsen Retail 
ally designed for 
goods sold through 


Index was origin 
manufacturers 
ol consume 
retail drug and food outlets, it 
has found an increasing use with 
some of the people who supply 
packaging materials and raw ma 
terials to these manufacturers, In 
other words, some of the trends 
we measure for Lever Brothers, 
Procter & Gamble, Colgate, General 
Foods, and Johnson & Johnson 
may have some direct application 
to your own business as suppliers. 
In addition, many of you will be 
interested in the application of 
the Nielsen Retail 
as a marketing tool. 

Before we get into our data 


Index service 


on aerosol acceptance, 


sales and movement through drug 


product 


*Paper presented at 46th annual meet- 
ing, Chemical Specialties Manufacturers As- 
sociation, Washington, D. C., Dee. &, 1959. 


Chart 1. 


FACTORY SALES vs. CONSUMER SALES 





[your COMPANY | 





JANUARY, 1960 





shall cle 


Inadlex 


StOTCS, We 


Nielsen 


and PPOCCTY 
scribe the SCT VICE 
itself. 

In 1955, alter ten years ol 


Nielsen 


Company inaugurated a new type 


experimentation, the A. ¢ 


of marketing rescarch now known 
as the Nielsen) Food-Drug Index. 
\pplied in 1933 to the drug in 
dustry, the venture proved such 
an immediate and substantial suc 
cess that the same principles were 
extended in 1934 to the grocery 
field. The staff of the Nielsen 
Company has expanded from 55 
full-time 
over 3,300) today 


emyloyees in 1934 to 
in the United 
States and eleven foreign countries. 

Nielsen Index 
services in the United States fu 
factual market 
5,500 items sold 


Drug-Food 


nish continuous, 
ing data on ove 
through drug, grocery, delicatessen, 
and country general stores. “Today 
17 ol 
in the Food-Drug field are Nielsen 


the 50 leading advertisers 


clients. 
Some of these companies use 


the service on only a single pro 


duct while others employ it aon 


more subjects: and one 


two on 
manufacturer has OL different con 
tracts with us in cight countries! 
Most companies pay from $25,000 
to SIOO0,000 for our services every 
vear. 


Why is there a need for 
this type of research? In drug, gro 
cery, and many other lines, the 
manufacturer does not sell directly 
to the consumer, but sells to chain 
and whole-sale warehouses, which 
in turn ship to chain and indepen 
dent retail stores. ‘These retailers 
then sell to the ultimate consume 
Merchandise inventories in the 


chain and wholesale warehouses 
and in the retail stores are so great, 
and they fluctuate so widely from 
month to month (often for rea 
sons) beyond the manutacturer’s 
control), that the amount of orders 
received or goods shipped at the 
factory in any given month is us 
ually quite different from the 
amount of goods moved into the 
hands of consumers across retail 


COoUnTLCTS. 


Chart 2. 
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It is vitally important to know 
consumer sales, for the manufac- 
turer may be spending money for 
various advertising and merchandis- 
ing efforts to maintain or increase 
the flow of his goods at the point of 
consumption. When a manufac- 
turer makes a definite change in 
any phase of his marketing effort, 
his factory sales for the next few 
months will not ordinarily give 
a true indication of the extent to 
which the change affects his con- 
sumer sales. What he really needs 
is a consumer sales curve. (See 
Chart 1). The contrast between 
factory sales and consumer sales as 
shown on this chart is by no means 
exaggerated; in fact, far greater 
contrasts are very common. 

If, addition to his consumer 
sales growth for the entire country, 
the manufacturer had a_ separate 
curve, in the same form, for each 
territory, each county size range, 
each store -type and size, he could 
learn accurately and promptly the 
result of every move he made. And 
certainly it would be ideal to have 
a similar set of consumer sales 
curves for each competitor. By 
watching the true result of every 
competitive move, experience as 
to profitable and unprofitable 
methods can be accumulated much 
more rapidly than would be possi- 
ble if the manufacturer had to 
rely solely on his own experience. 

The Nielsen method deter- 
mines the sales of the client’s com- 
petitors just as easily as it meas- 
ures the sales of his own products. 
By knowing his competitor's con- 
sumer sales, the manufacturer can 
judge the effectiveness of every 
move made by his competitors as 
well as his own relative progress. 
(See Chart 2) 

Knowing the consumer sales, 
the manufacturer, as represented in 
Chart 1, undoubtedly avoided mak- 
ing some serious errors of per- 


‘haps cutting back production or 


‘withdrawing advertising expendi- 


tures. More than that, Chart 2 
tells him that even though he has 
done well both volumewise and 
competitively. within the over-all 
market from the January-February 
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COMPLETE LIST OF DATA SECURED 
Every 60 Days IN DRUG STORES 


1. SALES to CONSUMERS 

2. PURCHASES by RETAILERS 
3. RETAIL INVENTORIES 

4. MONTHS’ SUPPLY 

5. DISTRIBUTION 

6. OUT-OF - STOCK 


Broken Down by: 


NEW ENG. METRO.NY 
METRO. WY. METRO. CHGO 


7 PRICES (Wholesale and Retail } 

8. RETAIL GROSS PROFIT 

9. DIRECT vs. WHOLESALE PURCHASES 

0. AVERAGE ORDER SIZE 

u. RE-ORDERS 

12. DEALER PUSH ( Displays, Adv, Comb, Specials ere) 


13. TOTAL SALES (All Commodities) 


TYPE | SIZE 
SMALL 


CHAIN 
MEDIUM 


Crage Commas 
3a080- 80,200 LARGE 





Chart 3. 


period of one year to the January- 
February period of the following 
year, there is a lot more he can 
do to improve his volume during 
the summer months. The chart 
shows that he actually loses com- 
petitively to other brands as the 
market reaches its seasonal peak. 

Chart 3 provides a_ rather 
complete list of the type of data 
secured cvery 60 days in food 
stores as well as in drug outlets. 
All of such data can not only be 
compared with competitors’ pro- 
ducing nationally but can be 
broken by the many market sec- 
tions indicated in the lower por- 
tion of the chart, thereby pin- 
pointing weaknesses (as well as 
strengths) , from period to period. 


Chart 4. Food store selection. Based on 
U.S. Census of Distribution and Nielsen 
continuing studies. 


48 STATES 


1,600 STORES 


2,750,000 CONSUMERS 
ov 





The United States Census 
of Distribution is the principal 
guide in selecting Nielsen panel 
stores in this country. Chart 4 
illustrates the over-all store selec- 
tion method employed in the food 
field. Each territory, each county 
population range, each store size, 
and each type is represented in the 
cross-section and projected in its 
proper proportion. The U. S. food 
stores are located in 478 countries 
selected on a probability basis. A 
contract is made with each store, 
and with the headquarters of each 
chain organization, under the 
terms of which Nielsen auditors 
have the privilege of taking in- 
ventories and auditing the invoices 
for all goods coming into the store. 
Total all-commodity volumes are 
obtained. Cooperating chains and 
independents are compensated with 
cash and general marketing in- 
formation. 

The consumer sales figures 
obtained in this manner are ex- 
panded to a total for the entire 
country. The care used in selecting 
and auditing stores has resulted in 
sales information with national 
probable errors generally ranging 
from +1.5 per cent to +3.0 per 
cent This high degree of accuracy 
is readily understandable when it 
is realized that the Nielsen Food 


(Turn to Page 99) 


SOAP and CHEMICAL SPECIALTIES 








WHICH? 


This is four ounces of shellac. It is made by a scale insect, 
Laccifer lacca, that lives on the twigs of certain trees native to 
India and the East Indies. 

If sunshine, wind, and rain are just right, Laccifer lacca 
thrives and there’s plenty of shellac for floor polish. 

But when nature’s unpredictable smile turns to a frown, things 
aren’t so good. The price goes up. Quality may go down. Both 
ways, you pay the difference. 


DUREZ PLASTICS DIVISION 


401 WALCK ROAD, NORTH TONAWANDA, N. Y. 
jemataieisestananteitemetcinierencentenannasaiin 


CHEMICALS 
PLASTICS 


HOOKER CHEMICAL CORPORATION 


JANUARY, 1960 


This is four ounces cf an ammonia-soluble resin. It is made 
in a factory in North Tonawanda, N. Y., and stocked in ware 
houses around the country. 

A lot of highly perceptive gentlemen use it in place of shellac 
and other natural gums to promote leveling in emulsion floor 
polish. These men tell us they get better water resistance, better 
hardness, better stability, and better uniformity with this resin 
than with nature’s materials. 

They save money, too. The resin costs less than shellac. And 
its cost is more predictable. Resin prices haven't fluctuated in 
five years. 

Your Durez man can help you apply Durez resins in your 
emulsion floor polish formulations. Call him in now, or write 
us for further information. 


f 


If you prefer to buy fusions of resins and wax, you can get 
them, made with Durez resins, from many specialty processors 
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Special polish with low-abrasive Celite 
guards the B-58's sensitive skin 


Now J-M Celite* has a national de- 
fense assignment—helping our new- 
est A-bomber, the Convair B-58 
“‘Hustler,’’ run at supersonic speeds! 


Everything about this high-per- 
formance aircraft, right down to its 
gleaming metal skin, says “‘speed.”’ 
This high-luster, low-friction surface 
has been called one of the most vital 
achievements in modern aircraft 
development. 


To maintain this precision skin— 
without damaging or scratching the 
special metal alloys—Convair has 
specified a new polish-cleaner called 
Once!.t The only abrasive in Once! is 
Snow-F loss, a unique polishing grade 
of Celite. Because of the porous, 
thin-walled structure of its diatomite 
particles, Snow-Floss never scratches. 


\\ particle collapses like a micro- 


Sneiiemnt JM) 


) Pe | 
s.. 





scopic buffer, removing foreign 
matter and maintaining a precision 
smoothness that lasts. 

Snow-F loss provides easier appli- 
cation and rub-off, too. Highly ab- 
sorptive, it soaks up and retains dirt 
and grease films that would other- 
wise resist rub-off and reduce sheen. 
This explains why it has gained ac- 
ceptance as the major abrasive in 
all types of polishes. 


Snow-Floss and the other Johns- 
Manville Celite grades produced for 
polishes are carefully controlled from 
bag to bag. Find out which fits your 
needs ... call your nearby Celite 
engineer or write direct. Johns- 
Manville, Box 14, New York 16, 
N.Y. In Canada, Port Credit, Ont. 

oCe* a is Johns- — nville’s re a trade mark for its 


tOn isa stered trade arte of the American Silicone 
Company, ‘Engle wood, C€ veedsorn 


TIM MANY’ 
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OFF THE SHELF 


... the sensational new six point Chlordane 
plan for extra insecticide profits! 


i 
1 


iui leel 
arte 


CHLORDANE 
so” 
WITTARIE Powote 


CHLORDANE 


107 OUST 


SCRRAE Wen 02+ renee oman a 


FREE GIFTS FOR DISPLAYS 4 MERCHANDISING AWARD CERTIFICATES 


Not a contest! Eve,y dealer who displays Chlordane and Awarded to dealers who participate in all phases of the 
sends in a snapshot gets a choice of free gifts. “Off The Shelf" program. Beautifully done 


CASH AWARDS OB MONTHLY INFORMATION SERVICE 


Five big cash prizes totaling $1250.00 for dealers who A combination technical and selling news service, 
run a Chlordane ‘Show and Sell" store promotion. designed to help you and your clerks sell more insecticides 


pe.e-Voolem-19))6°))) (Cm 20) ), eae) eye ee a lord MORE CONSUMER ADVERTISING 
The 1960 Chlordane consumer advertising program will appear 


Streamers, counter cards and other promotional pieces 
in more magazines, newspapers, and markets than ever before 


that make it easy and profitable to display Chlordane. 


VELSICOL CHEMICAL CORPORATION 

al) R M U LATO - S rfp 330 East Grand Avenue, Chicago 11, Illinois 
V International Representative: Velsicol International Corp., C.A 
AND DISTRIBUTORS! ' P.O. Box 1687 Nassau, Bahomas, B W | SCS-10 
Please send details of the new 1960 CHLORDANE “OFF THE SHELF" program 


for my dealers! Also send information on the special new Chlordane incentive 
MAKE SURE YOUR SALESMEN program for formulator and distributor salesmen 





AND DEALERS KNOW — 


ABOUT THIS PROGRAM! 
Store 


PV emote] tite), Magele?.\ aise): Address 


COMPLETE INFORMATION! 


ee Ce Ce ‘an, cy ‘a tay sa, 


JANUARY, 1960 








IF YOU USE 





HO CH, CH, 
HO CH, CH, 


HO CH, CH, 


HO CH, CH, 


HO CH, CH, 


DON'T OVERLOOK 


oe 





It won’t hold for everybody, but in some applications where 
di- or triethanolamine is being used, there are positive advan- 
tages to be gained from switching to mono-. For example, 
MEA can frequently be used advantageously as the amine 
in amine soap emulsifiers for such products as cutting oils, 
weedicides, waxes and buffing compounds. In some instances 
total amine required is reduced to the extent that cost is 
reduced. In some cases mix- 
tures of MEA and TEA are 
better than either alone. 











Ho cH, cH, —— NH, 


MEA may improve performance while TEA maintains a 
lower pH. 

If your product or process now utilizes DEA or TEA, it 
may pay you to evaluate MEA. Allied Chemical makes all 
three, and will give you technical suggestions that may help 
you reduce costs, improve efficiency or make a better product. 
Write for any technical assistance you need. 

For specifications and local offices, see our insert in 
Chemical Materials Catalog, pages 475-482 and in Chemical 
Week Buyers Guide, pages 37-44. 


BASIC TO llied 
AMERICA'S 
PROGRESS 
7 Writing NITROGEN DIVISION 
2819 Dept. EA 8-27-7, 40 R-ctor St., New York 6, N. Y. 
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(Continued from Page 92) 
Index stores in. the United States 
serve the needs of over 2,000,000 
consumers, or more than 500,000 
family units. The basic reason tor 
samples this large, and this well 
dispersed, is that our clients need 
accuracy not only for national 
totals but for all of the subdivi 
sions listed on Chart 3. For ac- 
ceptably accurate data on a_na- 
tional basis alone, we could reduce 
the size of our sample to a fraction 
of its present dimensions. But the 
greatest value of the information 
lies in the trends of sales, and fac- 
tors affecting sales, by territories, 
community sizes, and store types— 
and it is for this purpose that our 
samples embrace the buying of so 
many people. 

The usual range employed 
in consumer surveys seldom ex- 
ceeds 10,000 and consumers can 
rarely give reliable data on quanti- 
ties consumed. In stores, documen- 
tary evidence in the forms of in- 
ventories, invoices, etc. permit 
auditing the actual quantities sold. 
Chart 5 illustrates the principles 
employed in determining  con- 
sumer sales and other vital mar- 
keting data in Nielsen stores. Note 
that the dealer’s memory is not 
relied upon for any sales informa- 
tion. He merely saves every invoice. 

Store auditing, while simple 
in principle, is exceedingly com- 
plex in actual practice. Nielsen 
auditors must be familiar with all 
the methods of buying, selling, and 
invoicing every type of drug and 
grocery product. A highly trained, 
permanent, full-time staff is used 
for this work as well as for every 
other Nielsen Index operation. 
The average Nielsen field man, of 
which there are approximately 275 
in the United States, must undergo 
a minimum six-month training 
period at full salary in our Chicago 
training school before he is ready 
to take on a field route of his own, 
For the next six months or so he 
is closely supervised before being 
allowed to carry on the work unas- 
sisted. Even then, during each and 
every monthly field trip a super- 
visor visits him for at least a day 


JANUARY, 1960 


PRINCIPLES of NIELSEN INDEX AUDITING 


“BLANK” BRAND TOOTH PASTE (SO¢SIZE) IN JOHN DOES DRUG STORE FOR JAN-FEB. PERIOD 








WOOF ORDERS | PACKAGES VALUE 
JANUARY 2 (PRIOR AUDIT) 4 
INVENTORY MARCH 1 —(ropay) 93 
a a = a ee | ee 
FROM MANUFACTURER 1 24 $ 710 
PURCHASES FROM WHOLESALER 10 «ff 62 19.00 


TOTAL 86 
eT ttt tT 


PACKAGES 


CONSUMER SALES} price per packace 107] 4 








* 26.10 











DOLLARS TOTAL $43.87 

SBR PESREEHKEHRKR SHR REESE KHETK HEH OES RK Me we He we wm! 

ren al DISPLAY NOC 

INSIDE ADV. DISPLAY — i —<| 
STORE PROMOTION icine Gooos DispLay Ss co 

LOCAL ADV. BY STORE SS mer | 

SPECIAL PRICE SALE >| — 

AT WHAT PRICE $.39 

Chart 5. 


or two to make certain that he, as 
well as the other men in the super- 
visor’s territory, are doing a satis- 
factory job. 

We shall now turn to the 
data prepared on the consumer 
movement of various aerosol pro- 
ducts through food and = drug 
stores. Being a commercial organ- 
ization we measure trends of only 
tliose specific product groups where 
we have a paying client. In the 
field of aerosol product this means 

Chart 6. 


How important are the aerosols mea- 
sured by the Nielsen survey? 


100% = 
339.5 MILLION UNITS 





HAIR TONICS| NLA 
WINDOW CLEANERSISS7 39, 


AIRSFRESHENERS| 12.4 











SHAVE CREAMS 6&%15.0 
585% 


HAIR SPRAYS Uj 21. 








hair sprays, shave creams, air fresh 
eners, window cleaners, and hai 
tonics, leaving out such important 
categories as insecticides, paints, 
colognes, and perfumes. Even so, 
Chart 6 shows us that according 
to the C. S. M. A. survey of 1957, 
these five categories accounted for 
58.5 per cent of total aerosol units 
filled, with hair sprays accounting 
for 27.8 per cent, shave creams 15.0 
per cent, air fresheners or room de- 
odorants (as they are termed in 
the survey) 12.4 per cent, window 
or glass cleaners 3.3 per cent and 
hair tonics not available. ‘These 
product groups thus represent a 
pretty sizable proportion of the 
aerosol business, and hence some 
of the characteristics of this group 
of products should have an impor- 
tant bearing on the aerosol, busi- 
ness as a whole. 

Chart 7 answers the ques- 
tion “to what extent have aerosols 
penetrated each of these five major 
product groups in the food/drug 
field?” Hair sprays are virtually 
100 per cent closely followed by 
air freshners where aerosols make 
up 72.7 per cent of unit. sales, 
shave creams where aerosols repre- 
sent 63.2 per cent and then trail- 
ing off to window cleaners at 19.9 
per cent and hair tonics at only 
1.2 per cent. This is the most re- 
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Give your aerosol insecticides 
EXTRA SALES APPEAL 
with Givaudan fragrances 


Today’s modern trend in consumer preferences demands a pleasant 
as well as functional insecticide and mothicide. A Givaudan fra- 
grance — custom-made to fit your particular needs — will give your 
products that extra sales appeal that is so important. 

As the largest producer of perfume materials in America, Givau- 
dan maintains special laboratories devoted exclusively to the devel- ¢ 
opment of new and finer aerosol fragrances and the solution of GIiIiVAU DAN 
problems in aerosol perfuming. 

Our staff will gladly recommend, adapt or custom-tailor a fra- 
grance that will give your aerosol insecticides a fresh, distinctive 
appeal in this fast-growing, highly competitive market. 





GIVAU DAN -DELAWANNA, INC. 
321 West 44th Street, New York 36, N. Y. 
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as of 


cent information available 
1959. 


Even though acrosols have 


mid-summer 


already secured a substantial share 


of the air freshener and shave 
cream markets, there is still room 
for substantial sales increases of 
acrosols in these categories as the 
itself 
course, there is ample room for the 


market expands and, of 
development of aerosols in the win 
dow cleaner and hair tonic fields 


even without the benefit of market 


Chart 7 (top) 
Chart 9 (below) 


expansion. We'll have more to say 
about this a little later. Although 
aerosols are relatively new, they 
have already achieved widespread 
geographical use as shown on 
Chart 9. 

The right-hand bar of Chart 
9 tells the relative importance of 
all grocery and drug store sales 
(all commodities) in each of the 
nine standard Nielsen areas. For 
accounts 


example, New England 


lor 7.0 per cent of lood/drug sales, 





Metropolitan New York 7.6 per 
cent, and so on down to the Pacific 
Coast where 15.5 per cent of the 
food/drug business is located. Note 
how closely this corresponds to a 
similar breakdown of the five mea 
sured aerosol product groups. For 
example, New England accounts 
lor 6.8 per cent of aerosol sales as 
compared with 7.0 per cent of all 
commodities, while on the Pacific 
Coast the figures are 15.5 per cent 
(Turn to Page 111) 


Chart 8 (top) 
Chart 10 (below) 


TO WHAT EXTENT HAVE AEROSOLS HOW DO FOOD/DRUG CONSUMER 


PENETRATED EACH OF THESE FIVE 
MEASURED PRODUCT GROUPS IN 
THE FOOD - DRUG FIELD ? 
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SALES OF AEROSOLS IN THESE 
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DIVIDE BY SIZE OF community 7 EXPANDING IN THESE FIVE 


ALL COMMODITIES 











AEROSOLS 
SUPER 
A(n.y.a cH'Go) 13.1% 
REMAINING 
Alover 500,000) 27.3 
B (100,000 10 500,000) 29.5 





yyy 
GF 


C (30,000 TO 100,000) 











D (unver 30,000) (7 iu. 





JANUARY, 1960 


CX 
463.2 METRO. CHICAGO 





VMSA. 


SALES OF AEROSOLS IN THESE 
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Epolen 


STMAN POLYETHYLENE WAXES 





Waxes Bright 
When Others 


Wane 


It’s no mere play on words. Tests show that the 
gloss of Epolene based floor polishes actually in- 
creases with wear. On asphalt tile, for instance, the 
gloss of a typical Epolene polish rated 50%* im- 
mediately after application —an excellent rating 
for any floor polish. Following a normal period of 
wear and rebuffing, however, its gloss had increased 
to 65%. 

Readily emulsifiable, Epolene “‘E”’ is supplied in 
small, rice size pellets — convenient to handle and 
easy to process. When it is incorporated into pol- 
ishes it provides excellent durability, slip resistance 
and resistance to water spotting. Non-discoloring, 
Epolene “E” also imparts an unusual and lasting 
depth of color to floor surfaces. 

To assure the superior performance of its poly- 
ethylene waxes, Eastman maintains a precise and 
rigid system of controls throughout the manufac- 
turing process. Polish manufacturers can thus 
standardize on formulations and procedures with 
complete confidence in batch to batch uniformity. 

Tohelp manufacturers in taking full advantage of 
the outstanding properties of Epolene“E’’, Eastman 
maintains an extensive technical service laboratory 
in Kingsport, Tenn. Through this laboratory polish 
manufacturers are offered expert assistance in 
formulations and manufacturing techniques. 

For samples and further information, write 
Eastman Chemical Products, Inc., subsidiary of 
Eastman Kodak Company, Chemicals Division, 
Kingsport, Tennessee. 


*With a 60° Gardner Glossmeter 


SALES OFFICES: Eastman Chemical Products, Inc., Kingsport, Tennessee; Atlanta; Chicago; Cincinnati; Cleveland; Framingham, Mass.; Greensboro. 
N. C.; Houston; New York City; St. Louis. West Coast: Wilson Meyer Co., San Francisco; Los Angeles; Portland; Salt Lake City; Seattle. 
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TREMENDOUS impetus 

has been given to the over- 

all sales of both multi-pur- 
pose and straight germicidal prod- 
ucts by the outbreak of antibiotic 
resistant staphylococcus in hospit- 
als and other institutions. ‘These 
resistant strains no longer respond 
to the action of many well known 
antibiotics and represent a con- 
stant threat in causing serious in 
fections and = increased mortality 
rates, The awareness that several 
commercially available germicides 
are effective against — resistant 
staphylococcus has not only stimu 
lated hospital sales, but has proved 
quite useful in their merchandising 
for general industrial maintenance, 
particularly since they can be form 
ulated to prepare one step cleaner 
disinfectant products. 

Before discussing the var 
ious types of germicides, it would 
seem worthwhile to review the 
labeling and claims that can be 
made for these materials. 

Considerable confusion has 
arisen and, in some cases, has been 
inadvertently promulgated, by the 
various descriptive terms and bac- 
teriological tests employed to sub- 
stantiate the efficacy of a germicide. 
The Department of Agriculture, 
the government agency responsible 
for administering the Economic 
Poisons Act in the United States, 
sharply distinguishes between 
chemicals that claim to be steriliz- 
ers, disinfectants, sanitizers, and 
bacteriostats. 

Sterilization is the total de- 

*Paper presented during the second annual 
meeting, Canadian Manufacturers of Chemical 


Specialties, Nov. 4, 1959, Royal York Hotel, 
Toronto, 


JANUARY, 1960 


struction of all pathogenic and 
non-pathogenic organisms includ- 
ing spore forming species. At the 
present, there are no chemicals 
commonly used for daily mainte 
nance that will sterilize inanimate 
surfaces, such as floors and walls. 
Beta-propiolactone and ethylene 
oxide in their vapor phase can be 
used as sterilizers, but must. ol 
necessity be employed in’ closed 
systems with all personnel wearing 
protective equipment including gas 
masks. Both products, incidentally, 
are hydrolyzed and rendered inac 
live in aqueous systems. Disinfec 
tants, the next strongest claim, 
must kill all bacteria except: resis- 
tant spore-lorming species. Sani 
tivers must reduce bacterial counts 
to sale levels, as may be judged by 
public health requirements. Bac 
teriostats must prevent the growth 
of bacteria. 

Disinfection, then, is the 
most rigorous claim attainable for 
products designed for general use 
in institutional maintenance. 

Unfortunately, the different 
types of bacteriological screening 
tests available have, in some in- 
stances, been used on labels or in 
advertising literature in an attempt 
to substantiate germicidal activity 
by methods that are either not ap- 
plicable nor acceptable. 


Phenol Coefficients 

Phenol coefhicients have been 
employed for many years as a 
means of indicating the germicidal 
potency of a product. Initially de- 
veloped in 1903, the test has gone 
through several modifications and 
evolved as an official test procedure 


isintectants 


* 

’ 

Chief of Technical Service 
Onyx Oil & Chemical C 


Jersey City, N. J 


By Arnold Lada 


initially by the Food & Drug Ad 
ministration and finally by the As 
sociation olf Ofhcial Agricultural 
Chemists. 

Phe phenol coethcient — is 
simply a method of relating the po 
tency of the product in question to 
phenol (carbolic acid). For ex 
ample, a product having a phenol 
cocthcient of 6 means that the con 
centration of the product, as it ex 
ists, Is SIX Limes more potent than 
phenol. ‘The phenol cocthcient is 
of value as a comparative measut 
ing device of the general potency 
factor, and can also be used to com 
pare the potency of a product be 
fore and alter formulation changes 
are made. In order to determine il 
a given germicide is impaired or in 
activated in its efhciency by the ad 
dition of an ingredient in a formu 
lation, a phenol coethcient test can 
be made on the germicide itself, 
and on the entire finished formu 
lation, Phenol coefhcients are not 
an absolute index of biological et 
ficiency. When comparisons are 
made they should be done: 

(1) On the basis of a series 
of side by side testing of the com 
pound in question, and/or 

(2) On the basis of exactly 
the same method of computing the 
minimum phenol  coethcient. 
Phenol coefhicients based on statis 
tically derived minimum claims in 
volving many replicate determina 
tions are considerably more valid 
than an average determination. 

Chemical disinfectant levels 
were for some time arrived at by 
recommending a dilution of twenty 
times their phenol coefhcients. 

It became apparent that the 
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So Qq—ins 


VINYL-ACRYLIC RESIN LATEX 








NEW KIND OF FLOOR POLISH BASE 


GLITTER 2700 takes a fresh approach to resin floor 
polishes. It forms no resin film. Instead, a glittering, 
sparkling cushion of resin particles protects floors. 
Hard. Scuff resistant. Long wearing. Firmly held in a 
film of easy-to-remove wax. 


GLITTER 2700 formulations give high gloss of 17 to 
19 with one coat. Approximately 32 with two coats. 
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Nonyellowing. Excellent water resistance. Unusually 
stable, even to freezing and thawing. 


GLITTER 2700 is recommended for both self polish- 
ing and rebuffable formulations. It is now in commer- 
cial production. We'd be pleased to demonstrate its 
advantages in your products. Either write or call your 
nearest National office. 


tonal 
RESINS 


NATIONAL STARCH and CHEMICAL CORPORATION 
750 Third Avenue, New York 17 
2641 So. Washtenaw Avenue, Chicago 32 


735 Battery Street, San Francisco 11 
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Cilrascen Me 


CITRUS-TYPE ODOR : 


A FRESH, CLEAN FRAGRANCE 
WITH A WIDE RANGE 
0] ae Ob) 







WATERLESS 
HAND cLeanER 








RECOMMENDED : 

ITS LOW PRICE ASSURES YOU OF PRODUCT QUANTITY YOuR COST 
TOP ODOR VALUE AT MINIMUM COST Liquid Soaps 
This fine reodorant saves you money Liquid Detergents = ae. te 3%¢ gallon 
and gives your products a popular, distinctive fragrance Insecticide Sprays 1 gallon 
that has definite sales appeal! . Shampoos 
CITRASCENT has a truly lasting fragrance—with more 
“lift”... it is uniform and stable in odor value and Coke Soap 
provides complete freedom from discoloration in soaps. _ Powdered Seap 4 oz. to %¢ pound 
Notice h ingly little i 3 ee 100 Ib P 

otice how amazingly little it costs Waterless Hond Cleaners s. 
to reodorize your products with CITRASCENT. General Purpose Cleaners 


Order a trial quantity today! 


AROMATIC PRODUCTS, Incorporated + 235 FOURTH AVENUE - NEW YORK, 3 





CHICAGO + DALLAS +» MEMPHIS «+ PITTSBURGH + LOS ANGELES + BOSTON + FORT LAUDERDALE 

















Fairfield Facts ... 








FLY CONTROL MEANS BETTER MILK 


a 
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ARE THESE COWS PROTECTED? Increased insect resistance in 1960 will make many 
emphasize researchers at Fairfield Chemicals, Food 


successful insecticide formulations obsolete, 





once- 


Machinery and Chemical Corp. Use of maximum-effectiveness insecticides containing Pyrenone assure 
animals of complete protection and prevent loss of farm income due to drop in milk quality. 


Flies Find Dining Is Dangerous When 
Pyrenone Is On The Menu 


Flies are finding it more dangerous 
lately to attack grazing animals. Not 
only is it proving uncomfortable for the 
flies, but it’s becoming downright fatal. 


Farm use of insecticide and repellent 
combinations like Pyrenone* and Crag 
Fly Repellent} afford additional, dual 
protection to grazing animals... protec- 
tion that kills flies on contact ond repels 
future attacks for several days. 


Field tests show that sprays only utiliz- 
ing repellents have limited value. Flies, 
gnats and mosquitoes stay in the area, 
bothering animals and attacking non- 
treated stock. When grazing cattle are 
annoyed by insects, quantity and qual- 
ity of milk yields suffer. 
Versatile Pyrenone and Crag Fly Re- 
pellent combinations are available as 
oil sprays and emulsions. Highly effec- 
tive, they are accepted under the Miller 
Bill on a “non-residue”’ basis. No trace 
*U.S. Pat. Off. FMC tU.S. Pat. Off. U.C.C 


Putting 





Branches in principal cities. in Canada: Natural Products Corporation, 
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of approved formulations appears in 
milk or meat of treated animals. Send 
for free technical bulletin No. F-1. 





Copies of the following booklets may be ob- 
tained from local Fairfield representatives or 
by writing to Fairfield Chemicals, Food Ma- 
chinery and Chemical Corporation, 441 Lex- 
ington Avenue, New York 17, New York 


C) DAIRY, LIVESTOCK AND CATTLE 
SPRAYS AND DUSTS — Free booklet de 
scribing Pyrenone formulations for sprays, 
emulsifiable concentrates, wettable powders, 
fogging sprays, Pyrenone and repellents, Py- 
renone aerosols, cow bombs. 





LJ TECHNICAL BULLETIN No. F-1 — 
Free bulletin describing Pyrenone and Crag 
Fly Repellent formulations. 


LJ FAIRFIELD FACTS FINDER—a new, 
20-page comprehensive guide and unique, re 
volving calculator covering Pyrenone base 
formulations for dairy, garden, home and in 
dustrial sprays, aerosols and powders as well 
as an index of insects and pests. Price—$1.00. 





4/deas to Work 


FOOD MACHINERY AND CHEMICAL CORPORATION 


Sales Headquarters 
® 441 LEXINGTON AVENUE, NEW YORK 17, N.Y. 


Montreal and Toronto. 
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Pyrenone Formulations 
Keep Cows Contented 
As Flies Get Tougher 


Formulators whose insecticides offer 
Pyrenone’s maximum protection will 
get a greater share of farm business 
during 1960. Field tests prove that max 
imum control of biting flies means bet 
ter milk—hence, more money for the 
farmer. 


With flies becoming harder to kill every 
year, dairymen can't - insecticides 
that lose their “punch.” Entomologists 
reveal that in some areas last year, they 
changed formulations two and three 
times to maintain fly control. Non-toxic 
Pyrenone appeared in virtually every 
final successful insecticide. 


Milk quality suffers when biting fly 
control is below maximum. In Illinois, 
during a May-June span, twelve herds 
not protected by an effective insecticide 
lost 13 to 14.8 percent in butterfat. 
l-percent piperonyl butoxide and 0.1 
percent pyrethrins Pyrenone emulsion 
used twice a week in amounts of 10 to 
15 ounces per cow brought butterfat 
back to normal in a month. 


Effective Pyrenone formulations for 
sprays, emulsions, powders, etc., are in- 
cluded in a free booklet, “Dairy, Live 
stock and Cattle Sprays, and Dusts,” 
available upon request. 
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30-DAY PERIODS FROM MAY 1 


Mean number of tabanids and mean pounds but 
terfat produced per animal during four successive 
30-day periods for seven animals in similar stages 
of lactation Treatments started the last day of 
the second 30-day period 
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Phenol Coefhcient Method was 
limited and discriminated against 
many non-phenol type of germi 
cides. Moreover, the recommended 
20 times use-dilution did not apply 
lor highly active disinfectants such 
as the quaternary ammonium com 
pounds. 

On this basis, a carrier type 
test was developed by the United 
States Department of Agriculture 
known as the Use Dilution Con 
firmation “Test. This) has) been 
adopted as the sole recognized: bac 
tcriological test) for determining 
the disinfectant level of a given 
material, Phenol  Cocthecients, 
Germicidal Capacity “Tests, and 
Percent Survival ‘Tests, cannot be 
used in any way to make a valid 
disinfection claim. “The Use-Dilu 
tion Test also has its limitations, 
but nevertheless fulfills many more 
of the criteria of disinfection. test 


methods than its predecessors. 


Classes of Germicides 

Phe three most widely ac 
cepted classes of germicides for in 
stitutional maintenance used today 
are the phenolics, iodophors, and 
quaternary ammonium com 
pounds, A very recent: introduc 
tion to this field has been the or 
gano-tin complexes. A great deal 
of developmental work and testing 
has made possible the use of these 
germicides in’ combination with 
suitable detergents to produce mul 
ti-purpose products which clean, 
provide microbiological — control 
and in the case of some, positive 
deodorization action. 

One of the earliest develop 
ments in combining cleaners with 
germicides was the combination of 
soap with either phenolics or pine 
oils. In the light of current testing 
procedures, such as the Use-Dilu 
tion Confirmation ‘Test, it appears 
that pine oils are not eflective dis 
infectants and their application, 
particularly, in critical hospital 
areas, is being severely restricted. 

The soap-phenolic combin 
ations have been modified to the 
extent that synthetic anionic deter 
gents have replaced part or all of 


the soap. Phenol derivatives re 
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quire higher concentrations than 
either quaternaries or iodophors 
in order to obtain disinfection. 
Beckett (1) and others have point. 
ed out that non-ionic detergents 
severely inactivate phenolics which 
obviates their use in the newer 
synthetic non-ionic based cleaning 
formulations, Phenolic derivatives 
exhibit activity against both gram- 
positive and gram-negative organ 
isms, although they are less ctbe 
live against gram-positives, such as 


staphy lococcus. 


Iodophors 

\ newer introduction to the 
industrial maintenance field has 
been the todophors, which, lor the 
Most part, Consist Of iodine loosely 
complexed and solubilized with a 
variety of non-tonic detergents. 
Phere are no real differences be 
tween any of the formulated todo 
phors available with respect to 
germicidal activity, since the ac 
tivity is merely dependent upon 
the amount of available todine 
present. lodophors have the ad 
vantage of a sell-indicator for esti 
mating loss of killing power, that 
is, the solution turning from deep 
amber to yellow or colorless. “Che 
amount of available iodine is pri 
marily a function of pH, the most 
active solutions being acid at a 
pHt of about 3-1. Care must be 
taken when using iodophors ton 
general cleaning and disinfecting 
that the surface being treated is 
free from alkaline residues. Any 
such residual alkalinity will serve 
to neutralize the iodophor and con 
siderably lower germicidal elle 
tiveness. The high acidity of iodo 
phors may have an accumulative 
cllect in damaging certain surfaces 
and equipment, as terrazzo floors 
and galvanized metal. Llodophors 
cannot be built with alkaline phos 


phates to improve detergency. 


Tin Compounds 

\ new class of germicides 
that has received considerable pub 
licity in the recent past have been 
the organo-tin compounds such as 
n-tributyl tin oxide, known also as 
PBLO. These compounds are 


completely water insoluble but 


have been found to be solubilized 
by quaternary ammonium com 
pounds. In a hospital study using 
this material, considerable em 
phasis was placed on air control 
by treating filters. Recent studies 
by the U. S. Public Health Sery 
ice indicate surface treatment to 
be of prime importance. Until 
further work is forthcoming on-dis 
infectant levels of TBEO, employ 
ing standard procedures, its use 
will be somewhat limited. ‘The ex 
ceptionally high cost and water in 
solubility of TBO are additional 


deterrents. 


Quaternaries 

Phe quaternary ammonium 
compounds as a Chemical class were 
described as far back as LOL6. It 
has not been until recent) years, 
with the advent of new derivatives, 
that their versatility in multi-pun 
pose formulations has been fully 
exploited, Tt cannot be too strong 
ly emphasized that quaternaries be 
judged as individual compounds 
rather than as a generic class olf 
germicides. Even slight: variations 
of the substituents attached to the 
nitrogen nucleus markedly atlect 
the performance and properties of 
the material. “The fact that a given 
quaternary at a stated: use dilution 
level does not perform adequately 
against a specific microorganism 
does not mean that all quarternat 
ies are ineflective for this applica 
tion. ‘This would be analagous to 
saying that since penicillin fails to 
control certain microorganisms, all 
antibiotics are useless 

Quaternaries are etlgctive 
against both gram-positive and 
gram-negative organisms, generally 
exhibiting higher activity against 
the former group. Being cationic 
in nature they cannot be com 
pounded with soaps or aniont de 
tergents. Very suitable multi-pur 
pose cleaner-disinfectants can be 
prepared utilizing a quaternary 
non-ionic detergent combination 
Phese products can either be liquid 
or powdered. While this basic con 


cept is not new, such products 


(Turn to Page V9) 
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CSMA Meeting 


(From Page 82) 





during the Great Depression. As 
a result the one big family con- 
cept crept into management and 
brought with it the idea that the 
ideal president must be democratic, 
a good coordinator, and quiet. 
Business management has become 
a profession, and the professional 
detachment of a lawyer or docton 
has become the guiding tenet. In- 
dividual action, intuitive decisions 
cannot be part of this, and the 
key executive is expected to call 
in management consultants, mo- 
tivational researchers, etc. to guide 
him in reaching a decision that 
in nine out of ten instances he 
would have arrived at anyway.” 

Mr. Hawley called for lead- 
ership to overcome this drift of 
American business. “If you don’t 
have leadership, no organization 
can succeed,” he declared. 

“The American people nev- 
er before were so united behind 
the goals we are pursuing as right 
now as a result of the leadership 
of President Eisenhower,” Mr. 
Hawley stated. 

Although American — busi- 
nessmen have wandered “way ofl 
the beam,” the speaker said he 
thinks “the tide is changing.” “A 
new image is being cast; a new 
prototype being set up.” He added, 
“We need a vigorous, exciting force 
of leadership in all phases of ow 
national life.” 

Mr. Hawley’s remarks are to 
be the basis for an article in an 
early issue of the Saturday Evening 


Post, he indicated. 


Wax Originator Honored 
In saluting George F. Roda- 
wald of Nu-Form Polish Co., St. 
Louis, for the origination of water- 
emulsion (“self-polishing’’) floor 
waxes, C. S. Kimball, chairman ol 
the Waxes and Floor Finishes 
Division, pointed out that wax has 
been used on floors since the 13th 
century. Mr. Rodawald, who was 
to have been guest of honor at the 
Dec. 8 lunch, was unable to attend 
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for reasons of health. The occasion 
for honoring Mr. Rodawald was 
the 30th anniversary of the first 
manufacturing and marketing ol 
“Dri Brite Floor Wax.’* 
According to Mr. Kimball, 
in 1959, 85 per cent of the better 
than $100,000,000 dollars worth ol 
floor waxes sold at retail in the 
U. S. were of the water emulsion 


type. 


Insecticide Division 

A symposium on non-agri- 
cultural spraying equipment was 
the highlight of the first session of 
the Insecticide Division the after- 
noon of Dec. 8. Participants in 
cluded David P. Lewis, H. D. Hud 
son) Manulacturing Co., Chicago, 
who with the aid of slides discussed 
and described “Sprayers for Gar 
den, Lawn, Park and Recreation 
Areas.” William L. Brehm, B. and 
G. Co., Plumsteadville, Pa., spoke 
on “Mill and Industrial Sprayers.” 
His presentation included — slide 
photographs of sprayer applica- 
tions. The final panelist T. B. 
Welch of Gulf Oil Corp., Pitts- 
burgh, presented a “Short History 
of Spravers—Household, Dairy and 
Livestock.” Mr. Welch used actual 
samples in his presentation and 


gave a short history of each sprayer. 


Automotive Division 

The first session of the Auto- 
motive Division was held the alter 
noone ol Dec, 8th, with C. A. Wes 
lager, KE. I. due Pont de Nemours 
& Co., Wilmington, Del., division 
chairman, presiding. 

Marcellus ‘T.) Flaxman_ ol 
Wilco Co., Los Angeles, presented 
a paper he prepared with Curt 
Peacock of Calwis Co., Green Bay, 
Wis., on “Windshield Washer Flu 


*Mr. Rodawald, a “practical chemist,” 
having taken courses in the subject with In- 
ternational Correspondence School, was born 
in Perryville, Mo., Feb. 6, 1886. In the early 
1920’s he was engaged in the manufacture of 
leather dresings and polishes in St. Louis 
During 1926 he developed a formulation for 
a bright drying leather finish. His wife sug- 
gested that if he could make such a_ polish 
for leather, why not for floors. Stimulated by 
his wife’s idea, he worked out a water-emul- 
sion floor polish in the laboratory and brought 
it home to his wife, who immediately pro- 
claimed it a very useful product. It took more 
than two years before Mr. Rodawald was 
ready to market locally a new floor polish, 
which he originally called ‘‘Miracui Wax.” 
Later in 1929 a company was organized to 
manufacture and distribute the new floor wax 
under the brand name, “Dri Brite Floor Wax.” 


ids and Concentrates.” He pointed 
out that a study by Wilco showed 


that corrosive elements in tap 
water commonly used in automo 
bile windshield washer units caused 
corrosion and eventual clogging ol 
wipers. Calcium and magnesium in 
the water were responsible fon 
making washers inoperative. Mr. 
Flaxman said the introduction ol 
surfactants into the water proved 
helpful, but cautioned that dilu 
tion proportions were significant in 
the selection of these surfactants 
or surfactant groups. Cationic sun 
factants cannot be used, he noted, 
since they affect the glass and 
vield a hydrophobic surface. Since 
washer fluids are bought by moton 
ists mostly for winter use, a concen 
trate with a low freezing point is 
a must. Certain glycols can be used 
but only in limited amounts, M1 
Flaxman_ stated, The desirability 
of methanol is questionable be 
cause of its toxicity; ethanol was 
found effective but legal restric 
tions limit its use; isopropanol was 
found best to use in a washer unit 
because of its anti-freeze properties 
and low. cost In conclusion Mr. 
Flaxman_ stated that windshield 
washer fluids and devices must 
still come of age in much the same 
way as other automotive special 
Lies. 

Robert E. Gosselin of the 
department ol pharmacology and 
toxicology, Dartmouth Medical 
School, Hanover, N. H., reported 
on “Toxic Chemicals” and toxi 
city ratings. First’ establishing a 
chart defining toxicity into ratings 
or classes with the probable lethal 
dosages for a human in each ¢lass, 
Dr. Gosselin then reviewed several 
automotive chemical — specialties 
showing where they would be rated 
on his chart. He noted that con 
ventional toxicity ratings for lab 
oratory test animals conflict with 
clinical experience on humans. 
Methanol for example, has a low 
toxicity rating for animals and 
vet is highly toxic for humans 
Thus clinical experience on man, 
he stated, is enough to challenge 
the toxocity findings on animals. 


In his conclusion, Dr. Gosselin ob 
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POLYVINYL ALCOHOL PLANT, - 
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From Airco’s 20 million-pound-per-year plant at Calvert City . . .* in nine grades, each tailored to 
meet your needs for processing and formulation® ¥!' for coatings ... binders .. . sizing . . . textiles... 
paper... emulsions . . . available through Air Reduction Chemical Company. for adhesives .. . 
available through Colton Chemical Company, Division of Air Reduction Company, Inc., 1747 Chester 
Avenue, Cleveland, Ohio. e For technical information on write today. 
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served that of 15,094 toxicity cases 
reported last year, only nine cases 
dealt with anti-freeze and five with 
brake fiuid, and in several of these 
the products were in alien con- 
tainers. 

“Methods of Evaluating Cool- 
ing System Additives’’ were dis- 
cussed in a paper by Irvin W. Folk 
of Atlas Supply Co., Newark, N. J. 
The function of a radiator cleaner, 
he observed, should be to remove 
and hold in = suspension deposits 
collected on the radiator walls 
without removing these deposits in 
chunks. Methods of evaluating 
this additive include visual in- 
spection; centrifuging the cleaner 
before and after a test; a “look-see”’ 
test of the additive’s effect) on 
metals in the cooling system; and 
a compatability — test with anti 
freezes. ‘The job of another cool- 
ing system additive, rust inhibitors, 
is much more complex today. They 
must prevent rust and corrosion in 
a variety of dissimilar metals and 
rubber. Among tests for rust in 
hibitors are an accelerated corro 
sion test (ASTM DI5S84); a test 
for foaming tendency; a method 
for determining reserve alkalinity 
to get an idea of how long the 
inhibitor will last; and a compata 
bility test similar to that for radia 
tor cleaners. The third additive 
discussed by Mr. Folk was cooling 
system stop-leaks which must stop 
leaks and keep them stopped under 
alternate pressure and atmospheric 
conditions without collecting at 
valve openings. Mr. Folk described 
a quick test devised by his firm to 
accelerate any stacking or clogging 
tendency of a stop-leak. 

KF. Dallas Sparre of E. 1. du 
Pont de Nemours & Co., Wilming 
ton, Del., reviewed briefly the 
jurisdictions currently requiring 
precautionary labeling of hazard 
ous chemicals in his report “Prog 
ress of Legislation on Labeling 
Hazardous Chemicals.” He cited 
two kinds of progress in this field, 
namely that from a “pool of ex- 
perience” and increased legislative 
activity and court decisions. Mr. 
Sparre emphasized those areas on 
states which have laws based on 


JANUARY, 1960 


the model bill agreed to by CSMA 
and listed those states which have 
enacted legislation recently. At the 
Federal level, he noted three bills 
have been introduced in Congress 
and should be acted upon in early 
1960. 


General Session 

CSMA membership is at an 
all-time high of 430, H. W. Hamil- 
ton, retiring secretary reported at 
the general session, Dec. 9. He re- 
vealed also that “following the de 
cision of the membership to oppose 
‘product certification” requirements 
the executive office (of CSMA) has 
followed the directions.” In addi 
tion to contacting several groups 
and associations having product 
certification programs, a “policy to 
be tollowed by CSMA, and recom 
mended to our industries gencrally 
was formulated at a special meet 
ing” of interested members. 

Mr. Hamilton said that 
progress has been made in obtain 
ing similar or supporting action 
from other manulacturing and sell 
ing organizations. In general, he 
related, “those requiring “product 
certification” are being cooperative 
in varying degrees.” He reported 
that the president ol CSMA has 
how appomted a new special com 
mittee to carry on the project: of 
resistance to these practices. 

In his final report as trea 
surer ol CSMLA, Peter C. Reilly said 
that “these past 10 years (as trea 
surer) have been very. satislying 
and rewarding.” In 1959) it) was 
“touch and go financially” fon 
the association, he stated, adding 
that next year there will be a “lot 
of activity which calls lor increas 
ing the budget.” 

Increasing activity against 
price discrimination and in adver 
tising allowances by the Federal 
Trade Commission was foreseen by 
Robert L. Ackerly of Cummings, 
Sellers, Reeves and Conner, CSMA 
legal counsel. 

Donald M. King of Masury 
Young Co., Boston, in his report as 
CSMA_ president, commented on 
the number of resignations from 
the association. “Either they don't 





attend meetings and don’t know 


what is going on, or they don't 
understand the purpose of CSMA”, 
Mr. King said. 

Elaborating on this latte 
concept he made these points re 
garding recent activities of CSMA: 

“If no association existed, 
there would be government com 
petition in wax making. 

“If no association existed, 
there would be advertising to the 
eflect that vinyl floors need no wax 
ing. 

(Turn to Page 206) 
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Nielsen on Aerosols 
(From Page 101) 
ssonnoeconsnssnnnnseennsnnsosnenonennenannenesoeconssssoneneetenenneneessoeeenvennentevesooeeeets 
lor all commodities versus 15.2 pel 
cent lor aerosol products, \s we 
might expect, Metropolitan New 
York, the Mid-Atlantic section and 
Metropolitan Chicago show a some 
what stronger relative development 
lor aerosols, whereas the West 
Central and Southeast sections are 
relatively underdeveloped How 
ever, acrosols have obviously won 
surprisingly uniform accepLance 
throughout all geographie areas 

\ similar picture emerges 
il we divide the country by siz 
of community, as shown on Chart 
9. Here again, the bar on youn 
right shows the division of all 
commodity sales between the super 
“A™ cities all the way down to the 
rural areas (population under 30, 
000). While the aerosols are rela 
tively better developed in the 
highly urban super “.A", remain 
ing “A and Class “B" markets 
and correspondingly relatively less 
developed in the more rural wreas, 
the extent to which these products 
have been accepted lon general ise 
among all sizes of Communities in 
cluding the rural area’ is) most 
noteworthy. 

More important than the 
geographical and city size disper 
sion is the extent to which flood/ 
drug consumer sales of aerosols are 
continuing to expand in these five 
measured product groups. This is 
shown in Chart I]. Starting with 
1957 as an index of 100, we see 

(Turn to Page 117) 
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MODERN 
CHEMICAL 
SPECIALTIES 


by Milton A. Lesser 


514 Pages 





Price: $7.25 in U.S. A.; $7.75 elsewhere 


HIS book covers the formulation, manufacture, and use of polishes, 

cleansers, detergents, floor-care and leather-care products, textile 
products, and industrial, household and allied chemical specialties. Each 
of the 42 chapters covers a different specialty and includes raw material 
listings, manufacturing methods and formulas for that specialty. The 
manufacturer, marketer, chemist and production man will find this book 
indispensable for reference work when dealing with chemical specialties. 


Returnable in 10 days for full refund if not satisfied 


Send check with order. 





Add 3% Sales Tax if in New York City. 


| 
| MAC NAIR-DORLAND CO 
| 254 West 31st St., New York 1, N. Y. 


Enclosed find our check for $ for which please send . copies of 
Modern Chemical Specialties. 
It is understood that if I am not satisfied with this book it may be returned within 


ten days for full refund. 


Company 





| Address 


City ano — State 


By iiviniecante i shia tase e aia aaah eatigttiannbscecnilandpenebion 
(Check must accompany order. No COD's.) 
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don’t 
HAVE to 


smell like it! 


And that goes for your other 





sanitary supplies too! Para blocks, 
naphthalene crystals, liquid soaps, 







polishes, waxes and cleansers... an 
increasingly “odor conscious” public demands 
that they be pleasantly scented as well 
as effective. Build your sanitary products sales 





by giving them a subtle, appropriate fragrance 





that is distinctively their own. Make it an 
integral part of your brand recognition. To 
assist you in this effort, the D&O Industrial 





Odorant Labs are at your service. Sanitation 
alone is not enough...not today! Let the 
DO industrial perfumers give to your sanitary 
supplies that essential extra...a scent that 
will add many dollars worth of sales appeal value. 


Send us a sample of your 
unperfumed product and 
" Sysentially for you let us make specific recommendations. 


OUR '56 YEAR OF SERVICE 


DODGE & OLCOTT, INC. 


180 VARICK STREET © NEW YORK 14, N.Y. 





ESTABLISHED 1798 


ee 


SALES OFFICES IN PRINCIPAL CITIES 












ESSENTIAL OILS + AROMATIC CHEMICALS + PERFUME BASES + FLAVOR BASES + DRY SOLUBLE SEASONINGS 


JANUARY, 1960 
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FOR HELPFUL IDEAS ON THE CHEMICALS | és 
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THAT GO INTO YOUR PRODUCTS, | “i: 
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COLUMBIA-SOUTHERN 
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You can count on smooth production when you use 
Columbia-Southern chemicals, because they’ll be de- 
livered to you on time, in the grades and quantities or- 
dered. You'll find the quality consistently high, too. 
But you get far more than prompt delivery and con- 
sistent quality when you work with Columbia-Southern. 
You can call on Columbia-Southern’s solid experience 
in chlorine, alkalies, and related chemicals to help you 
improve the efficiency of your processing activities. Your 
Columbia-Southern Representative will give you sound, 


profit-building advice on such vital matters as forms and 
grades, transportation economics, storage methods, 
safety precautions, and applications. 

Why not start with a general survey of your current 
purchases? Call in your local Columbia-Southern Rep 
resentative and let him work with you in evaluating 
very step. You'll be glad you did. 

Columbia-Southern Chemical Corporation, One Gate- 
way Center, Pittsburgh 22, Pa. Offices in fourteen prin 
cipal cities. In Canada: Standard Chemical Limited. 


COLUMBIA-SOUTHERN CHEMICAL CORPORATION 


A Subsidiary of Pittsburgh Plate Glass Company 


Chlorine e« Caustic Soda « Caustic Potash « SodaAsh 


« Sodium Bicarbonate « Solvents «+ Ammonia 


Chromium Chemicals « Barium Chemicals « Sulfur Chemicals « Agricultural Chemicals « Reinforcing Pigments 


Caicium Chloride « Muriatic Acid « Calcium Hypochlorite 


¢« Hydrogen Peroxide « Titanium Tetrachloride 








ONCLUSIVE 


EVIDENCE OF THE SUPERIORITY OF 
CAUSTIC CLEANING FORMULATIONS 


CONTAINING @fze> GLUCONATES! 


If you compound caustic washing or cleaning formulations, you should put Pfizer Gluconates on trial in your 
formulas. Judge for yourself the economy and superiorities of caustic-gluconate formulations. Overwhelming 
evidence also shows that Pfizer Gluconates are stable, both in storage and in use, in caustic compounds. 











exuipit A 


ONE SPARKLING CLEAN BOTTLE 
—The inclusion of Pfizer Gluco- 
nates in your formula will assure 
bottling customers of a com- 
pound which will give spotless 
results. Pfizer Gluconates have 
proven to be the product of choice 
for preventing formation of film on 
bottles and scale on equipment. 


exuit [3 


ONE BRIGHT STRIP OF ALUMINUM 
—Pfizer Gluconates in your alumi- 
num etching compounds prevent 
the formation of hard, adherent 
scale. Both Sodium Gluconate and 
Gluconic Acid increase caustic 
efficiency—you use less in your 
compounds yet assure your cus- 
tomers of a more uniform etch. 


%. 
exutpit © 


ONE DE-RUSTED BOLT—Superior 
caustic rust removal compounds 
are now possible through the in- 
clusion of Pfizer Gluconic Acid 
or Sodium Gluconate. In caustic 
solutions Pfizer Gluconates dis - 
solve rust and prevent after-rust 
while increasing the efficiency and 
prolonging the life of the bath. 


ExHiBit IJ 


ONE SHINY PIECE OF STEEL— 
Pfizer Sodium Gluconate and 
Gluconic Acid improve the effec- 
tiveness of your caustic paint 
stripping compounds by elimin- 
ating the usual brown layer of iron 
hydroxide. Also they permit freer 
rinsing of the paint-stripped metal. 


The verdict is unanimous—Pfizer Gluconic Acid and Sodium 
Gluconate assure you of compounds with the highest clean- 
ing and etching efficiency. Write Pfizer for complete techni- 
cal data and information on the proper Gluconate use levels. 





THE VERDICT 


CHAS. PFIZER & CO., INC., Chemical Sales Division, 630 Flushing Ave., Brooklyn 6, N. Y. Branch Offices: Clifton, W. J.; Chicago, Il!.; San Francisco, Calif.; Vernon, Calif.; Atlanta, Ga.; Dallas, Tex. 
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(From Page 111) 

that consumer sales of aerosols in 
these five measured product groups 
increased 17 points in 1958, 18 
points in 1959 to date and we esti 
mate that these same five meas 
ured product groups will achieve a 
gain of another 15 points, or ap 
proximately Il} per cent in 1960. 
Please bear in mind that we are 
dealing only with these five meas- 
ured product groups. The aerosol 
field as a whole should show sub- 
stantially greater expansion than 
this as new products are converted 
to aerosols and as some of the 
newer product groups already in 
troduced but not covered in ou 
survey really get going on the 
sharply rising part of the growth 
curve. 

Some idea of what happens 
when the aerosol development re 
sults in a really outstanding pro 
duct-package improvement is dem 
onstrated in Chart Ll. “This depicts 
an cleven-year trend of | shave 
creams—four years prior to the in- 
troduction of aerosols and = seven 
years subsequent to their introduc 
tion. Observe that in the threc 
years from 1947 to 1950 consumer 
sales of shave creams increased 
only 8.0 per cent with virtually no 
change during 1949) and 1950. 
Aerosols were introduced in 1951 


and were accompanied, as you can 


Chart 11 


readily see on the chart, by a sharp 
upward expansion in shave cream 
sales to an index of 209 in 1958 

representing almost a 100.0) per 
cent growth for the entire merket. 

Sales of all products were 
expanding quite rapidly during 
this period, Therefore on Chart 
12, we contrast post-acrosol sales 
of shave creams with sales” of 
twenty major groups of health and 
beauty aids including dentifrices, 
hair tonics, shampoos, headache 
remedies, first aid products, ete. 
You will observe that shaving 
creams—a comparatively static mat 
ket prior to the development of 
acrosols as compared with many 
of these other  products—gained 
much more rapidly than — the 
twenty product class groups as a 
whole, the difference being approxi 
mately 20 points during most of 
this peroid. 

One of the major reasons 
for this accelerated growth of shave 
creams subsequent to the introduc 
tion of aerosols was the fact that 
these products were actually and 
demonstrably increased in value to 
the consumer in this new form. 
Chis is in line with general ex 
perience as shown on Chart 153. 
Here we have determined the con 
sumer sales between 1957 and 1959 
lor two groups of products. The 
9.7 per cent growth of the thirty 
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HOW DID THE INTRODUCTION OF 
AEROSOLS AFFECT THE CONSUMER 
SALES OF SHAVE CREAMS 


three products on the left repre 
sents what happened when there 
were a few if any successful new 
or improved products introduced. 
The 17.9 per cent growth on the 
right, covers twelve entire product 
groups where new, dynamic im 
proved brands and products were 
introduced. 

Since correct: application. of 
icrosols almost invariably results 
in a new or demonstrably improved 
product, manulacturers able to a 
dopt them can look lorward = to 
substantial growth for the entire 
feld—perhaps at a pace twice as 
fast as other products not having 
the benefit of this improved pack 
age. Nielsen data also show that the 
first manufacturer on the market 
with a product improvement al 
most always secures the lion's share 
for his brand. 

In the lood/drug held 
shampoos, men’s hair dressings and 
hair tonics, the very important and 
last developing field) of general 
purpose houschold cleaners, and 
furniture polishes all offer splen 
did opportunities both from the 
standpoint of potential and the all 
important factor of consumer con 
vience in application. “The food 
drug consumer sales of these thre« 
product: categories alone total ap 
proximately 600,000,000 units an 


nually, Even if you are able to 


Chart 12 
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HOW DO POST-AEROSOL SALES OF — 
SHAVE CREAMS COMPARE WITH | 
SALES OF HEALTH AND BEAUTY 
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INCREASED WATER RESISTANCE 
GREATER RECOATABILITY * ENHANCED REMOVABILITY | 













2-Pyrrolidone is an excellent plasticizer for emulsion 
polymer floor finish formulations. It is high-boiling, 

non-corrosive and chemically stable. Investigate its potential 

for improving your floor-finish formulations. Write for 

technical data, samples, and typical formulations 

for industrial or household-type floor finishes. 
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GENERAL ANILINE & FILM CORPORATION | 5=f| 
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NEW AND IMPROVED BRANDS 
ACCELERATE MARKET EXPANSION 





CONSUMER SALES TRENDS - 1957-1959 
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Chart 


convert only 30 per cent of this 
potential over the next five years, 
you will have built a very sub- 
stantial additional volume—about 
50 per cent more than your 1957 
production from all non-food pro- 
duct sources combined.ke* 





Sanitizers 


(from Page 107) 





possess a singular advantage over 
the phenolic and iodophor dual 
purpose combinations in that in 
addition to their improved clean- 
ing and disinfecting properties, one 
obtains excellent odor control with- 
out introducing a new odor on 
masking agents. Thus, the sanita- 
tion administrator has available to 
him as a one treatment process, a 
product that will clean, disinfect, 
and deodorize in a single opera- 
tion. 

Properly formulated prod- 
ucts of this type will disinfect at 
levels of 400-600 ppm of quater- 
nary. These use-dilution levels for 
available 


several commercially 


JANUARY, 1960 


ALL STORE TYPES AND SIZES - ALL BRANDS 
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quaternaries have been shown to 
be effective against antibiotic re- 
sistant staphylococcus. 

Much advertising literature 
has been devoted to the inactiva- 
tion of germicides by organic mat- 
ter, attempting to illustrate the 
superiority of one class of materials 
over another. It should be pointed 
out that references as far back as 
1929 (2) show that representative 
phenolics are inactivated between 
16 and 74 per cent by organic mat- 
ter. For all practical purposes, the 
small amount of organic matter 
normally ecountered in institution- 
al maintenance can be considered 
to affect all classes of germicides 
to some slight degree. Obviously, 
in cases where there is heavy organ- 
ic soil, prior cleaning will be nec- 
essary before the surface is treated 
by any germicide. 

What are sanitation admin- 
istrators seeking in the way of mul 
ti-purpose products? Obviously, 
the economics of the material as 
well as the possibility of saving 
labor time is of importance. How- 
ever, these become of less signifi- 





cance upon consideration of the 


major question—just how effective 
are multi-purpose cleaner-lisinfec 
tant-deodorizer formulations. Will 
they perform in a single unit oper 
ation as well as individual deter 
gent, disinfectant and deodoriza 
tion operations? 

Soil removal is not difheult 
to demonstrate, Sales claims for de 
tergency can be readily evaluated 
after a short trial period in actual 
usage. In fact, a product may be 
rejected merely on the basis of its 
stated composition. For example, 
soap based cleaners may not be use 
ful in the presence of hard waters 
where dulling films are rapidly 
built up. An acid product, such 
as the iodophors, may be unsuit- 
able for terrazzo or metal surfaces. 
Solvent cleaners can cause damage 


to asphalt tiles. 


Odor Control 


Claims fo positive odor con 
trol are also somewhat easily sub 
stantiated over a short trial period. 
The problem of odor control has 
become of increasing importance in 
any good sanitation program. 
Causes of odor are never entirely 
of bacterial origin. As a matter of 
fact, the incidence of — bacterial 
odors is quite low when good san 
itation procedures are in practice. 
It has been known for some years 
that several quaternarics possess 
deodorization 


properties apart 


from their = germicidal — action. 
While the mechanism of this ac 
tion is still not well understood, it 
cannot be ascribed to a masking 
effect since quaternaries are odor- 
less themselves. 

It is in the area of micro 
biological control that the purchas 
er of sanitation chemicals must rely 
heavily on the integrity of the 
formulator and basic manutactut 
er. All products making disinfe« 
tant claims must do so only on the 
basis of approved and valid test 
methods. In the United States, all 
such products distributed in inter 
state commerce must be registered 
with the Department of Agricul- 
ture under the Federal Insecticide, 
Fungicide & Rodenticide Act. 
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EFFICIENT 


EXTENDERS 
FOR 
SHORT CHAIN 
FATTY ACIDS 






CENTURIC CD 


(SINGLE DISTILLED) 


CENTURY 1480 


(DOUBLE DISTILLED) 


AND FOR ECONOMY 


CENTURY 1475 


Highly popular for the manufacture 
of low-cost laundry, salt water and jelly soaps 


and emulsions. Contains no rosin acid. 


WRITE FOR BULLETIN OR CONSULT 
CHEMICAL MATERIALS CATALOG PAGES 173-175 







, HARCHEM DIVISION 


WALLACE & TIERNAN, INC 
25 MAIN STREET, BELLEVILLE 9, NEW JERSEY 








== CENTURY BRAND 
PLANT IN DOVER, OHIO 
L.To 





IN CANADA: W. C. HARDESTY CO. OF CANADA, TORONTO 
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While a great deal of the 


recent publicity on microorganism 
control resulted from the out- 
break of resistant staphylococcus, 
it should be remembered that hos- 
pitals represent only a small mark- 
eting area for cleaner-disinfectants. 
Daily industrial and building 
maintenance applications are un- 
doubtedly more than 90 per cent 
of the total market for cleaner dis- 
infectants. 

Certain non-ionic-quater- 
nary based  cleaner-disinfectant 
formulations are ideally suitable 
from both a performance and sales 
standpoint. They are non-toxic, 
non-irritating, and non-sensitizing 
in all recommended use-dilutions. 
Used on floors, they are labor-sav- 
ing and cost-cutting for either man- 
ual or machine operated cleaning. 
They are safe and efficient wall 
cleaners and will not damage paint 
ed surfaces. They leave no scum 
and in many cases do not require 
rinsing. In plant restrooms and 
washrooms they are quite effective 
for urinals and toilets. Locket 
areas and safety equipment may 
also be advantageously treated with 
this cleaner-disinfectant. 

The extreme versatility ol 
specific quaternary based cleaner- 
disinfectants permits the marketing 
of a single formulation for use in 
both critical hospital areas as well 
as for regular building mainte- 
nance. While the sales emphasis in 
the former instance may be disin- 
fection and in the latter instance 
cleaning, the fact remains that in 
any area of application, these prod- 
ucts will perform a triple purpose 
—clean, disinfect, and deodorize. 
Industrial buyers involved in the 
purchasing of maintenance sup- 
plies can now be assured of prod- 
ucts which will accomplish these 
three vital functions in a _ single 
operation. 

The acceptance of non-ionic- 
quaternary multi-purpose formula- 
tions is evidenced by the increased 
number of products which have 
been successfully marketed in the 
past year. Several products are cur- 
rently being test marketed for sale 
at the consumer level. Without 
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The right FRAGRANCE will make the right impression 

. . and in aerosol products fragrance is especially important. 
Through extensive research in the aerosol field, 
through broad experience in every field of fragrance 

. . van Ameringen-Haebler can help you best in the selection 


of a fragrance for your new product. 


van Ameringen-Haebler division of 


INTERNATIONAL FLAVORS & FRAGRANCES INC. 


Leading 


ARGENTINA 


HOLLAND 


JANUARY, 1960 


521 West 57th Street © New York 19, New York 


creators and manufacturers in the world of fragrance 
AUSTRIA BELGIUM BRAZIL CANADA ENGLAND FRANCE GERMANY 


INDONESIA ITALY NORWAY SOUTH AFRICA SWEDEN SWITZERLAND 
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M. ARGUESO & CO. INC. 


MAMARONECK REFINED 


WAXES 





Importers—Refiners 


CARNAUBA 
OURICURY 
CANDELILLA 


Crude—Refined 
Bleached-Flaked-Powdered 


BEESWAX 


Crude 
Refined 
Bleached 
Substitutes 


MANUFACTURERS 


Cerita ATI Brand 


waxes 
® 


SPECIAL WAXES 
OZOKERITES 
CERESINS 
PALM WAXES 
CASTING WAXES 
RESIN BLENDS 
Ms 


Compounding to your 
specifications 


M. ARGUESO & CO. INC. 
441 WAVERLY AVENUE 
MAMARONECK, N. Y. 


Owens 8-8500 
Cable address: MARGUESO 





122 





doubt, non-ionic quaternary com- 
binations represent a_ significant 
contribution to the entire sanita- 


tion field.k* 
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Protein Detergents 
(From Page 59) 


mn 





much foam as do alkyl aryl sul- 
fonates when blended with foam 
stabilizing amides in the usual 
manner. However, blends of pro- 
tein condensates with alkyl aryls 
and amides come close, and would 
have the added advantage of the 
mildness to the skin, as demon- 
strated in shampoos. This property 
could make them important  in- 
gredients of the newer lotion type 
dishwashing detergents, where skin 
mildness is stressed. 

Hand Cleaners: A somewhat 
related use is in liquid hand wash- 
ing compounds and surgical scrub 
soaps. Solutions of “Maypons” 
lather well on the hands, even in 
hard water, but do not leave the 
skin with a dry, papery feeling. 
Apparently the carboxyl groups in 
the protein condensates give them 
a “skin feel,” similar to that of 
soap. Dispensed as a 15 per cent 
solution these products gave good 
results. For higher viscosity alkyl- 
olamides can be added. 

Textiles: The wet proces- 
sing of textiles is an important 
outlet for protein condensate sur- 
factants. Type “K903”" has perhaps 
been the one most widely employed 
in this industry, although others 
could be used. 

For example, ‘‘Maypon 
K903” is used for scouring wool 
and synthetic fibers in both neu- 
tral and alkaline systems. It is also 
employed in combination with di- 
ethanolamides like “Ninol 1281” 
for the alkaline fulling, or felting, 
of wool. Addition of a “Maypon” 
to the peroxide bleaching step 
imparts a softer hand to goods.%* 
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Want to give it more sell ? 
Make Roccal your 47" 


It’s just good salesmanship to put the best ingredient names 

behind the good name of your product. That’s why you'll 

give more sell to your formulation if you specify ROCCAL as 
your quaternary ammonium germicide. 

For Rocca. is the original! ‘‘quat’’ widely accepted by 
compound manufacturers as the “‘standard.’’ ROCCAL is pre- 
pared like a fine pharmaceutical product, laboratory con- 
trolled in every step of its manufacture. 

Triple checked to insure uniformity, potency and quality, 
Rocca. can be depended upon for superior germicidal action. 
Often imitated ... never duplicated . . . ROCCAL in proper 
dilutions is highly stable, odorless, colorless, non-poisonous, 

non-irritating to skin, non-corrosive. able in spitial lined, non-re 
turnable metal pails and drums 


RoccaAl Concentrates are avail 


fey U5 Per OF ane Conese WRITE, PHONE, WIRE 


for fuil data, prices, samples 


sani Senin Clomid 


5S te eee Subsidiary of Sterling Drug Inc. 
—— 1450 BROADWAY, NEW YORK 18 N.Y 


JANUARY, 1960 























The contract packager had the answer... another success story from the ISOTRON?® file. 


Es ee, 





J. Myron Kimmel (left), president of Aeropak, 
discusses formula changes required for 
aerosol packaging with the marketer. 


He packed PLUS PROFITS in a Push-Button Can 


recently acquired a new plant in Kearny, N. J. 
If you have a candidate for the rich aerosol mar- 
ket, it will pay you to take advantage of the many 


The paint marketer*—like many manufacturers— 
wanted to exploit the vast do-it-yourself market 
for aerosol-packaged products, but needed help. 





He went to a leading contract packager, Aeropak, 
Inc., of Chicago, and quickly got the technical aid 
he required. Now, thanks to Aeropak and the 
push-button can, the marketer has a new and 
highly profitable product ...and milady paints 
with the skill of a ‘‘pro’’. To extend such services 
to marketers throughout the country, Aeropak 


*name on request 


ISOTRON-The Key To Modern Living 


Pennsalt 


Chemicals 





services offered by the contract packager. He’s a 
specialist in solving difficult problems; can help 
reformulate your product for aerosol use, recom- 
mend the best can, valve and propellent. An 
increasing number of packagers rely on Pennsalt 
ISOTRON”™ propellents to help turn “‘also ran” 
products into best sellers on the aerosol market. 


Isotron Department 302 


Three Penn Center 


ESTABLISHED 18! Philadelphia 2, Pa. 
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AEROSOLS - LIQUIDS - PASTES - POWDERS 


Automotive 
Chemicals 
Cleaners 
Detergents 
Deodorants 
Disinfectants 
Floor Products 
Insecticides 
Laundry Bleach 
Metal Cleaners 
Moth Products 
Polishes 
Shampoos 
Shave Products 
Soaps 
Liquid Starch 
Toiletries 
and other 
Chemical Specialties 


A marhet for over 28 


“Trend” liquid dishwashing detergent of Purex Corp., Ltd.. 
South Gate, Calif. is now being packaged in blow mold pro- 
ceas high density polyethylene containers. Aqua in color, 
new container has distinctive hour glass shape. Twelve-ounce 
size comes in twin pack sleeve which carries brand identifica- 
tion and use directions. Bottle carries only embossed trade- 
mark. Larger 22 and 32 ounce sizes bear spot labels. Bottle 
suppliers are Plax Corp. and Royal Manufacturing Company. 











a 











Your challenge of the EXC (TI NG 60s 


THOUSANDS OF 
NEW PRODUCTS! 


ANCHOR HOCKING’S COMPLETE LINE LETS YOU SELECT 
THE RIGHT GLASS CONTAINER AND CLOSURE TO HELP YOU 
MEET THE INCREASED COMPETITION! More new products 
of every kind will be introduced during the 1960’s. This means 
more and more competition for the consumer’s dollars. 








How big a share of these dollars you get may well depend 
upon your product’s package. To help you package your pro- 
ducts most attractively and effectively for the competitive 
markets of the 60’s, Anchor Hocking offers a complete line 
of glass containers and metal and molded closures. 











Anchorglass” containers are supplied in crystal, amber, 
emerald green, georgia green and opal glass—in all standard 
styles, sizes and finishes. Anchor" molded caps in black, 
brown or other colors—and lacquered, coated or privately 
‘decorated Anchor metal caps—are available to meet your 
individual requirements. Anchor Hocking’s complete line 
provides important glass packaging flexibility and capacity 
to help you meet your challenge of the 60’s. Anchor Hocking 
Glass Corporation, Lancaster, Ohio—bringing you the extra 
values of spec/a/ization in glass packaging. 


ANCHOR HOCKING 


Get set for the exciting 60’s with Anchorglass Packaging 
— put an Anchor Man on your team 
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Miracle 
ol the Can: 


how it changed the habits 


of the world 





One hundred and fifty years ago, Peter Du- 
rand, an English merchant, was granted a 
patent for vessels of “‘pottery, tin or other 
metals of fit materials.” ‘Thus, the miracle of 
the can was born. This early “tin cannister” 
packaged foods in sealed containers . . . and 


changed the habits of the world. 


‘Today, not only food but an almost infinite 
variety of things we use and enjoy comes in 
metal containers. Paint, chemicals, house- 


hold specialties . . . these are just a few of the 








products brought to us conveniently, eco- 


nomically ... by the ‘‘miracle of the can.” 


Can manufacturers everywhere, in the U.S 
and abroad, are enthusiastically preparing 
to participate in the Sesquicentennial of the 
Invention of the Metal Can. You may want 
your company to take advantage of this great 
opportunity to tie in with this important ob- 
servance. The Sesquicentennial may be used 
as a springboard for stories, advertisements 
and promotions that can serve each organi- 


zation’s special needs. 


American Can Company is proud to be a 
part of this great industry as it observes its 
150th anniversary. Canco’s continuing pro- 
gram of research and development is pledged 
to provide still better packaging for the 


products of agriculture and industry. 


American Can Company 
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Salesmen Who Work for Nothing 


Good packages are round-the-clock salesmen. 
When redesigned, be sure everyone including 
the consumer is made aware of the change. 


ARKETING may be de 


scribed as the whole 


cycle of activities that 
sells merchandise, from deciding 
what the product should _ be, 
through determining its potential 
markets, through the packaging, 
pricing and distribution, through 
the selling theme, through the ad 
vertising, the merchandising and 
the sales promotion, right on to 
the final sales to the customer. 

As a marketing man, I have 
to put myself in the manufactur- 
er’s shoes to decide what the prod 
uct should be; in a pair of research 
shoes to find out who might buy 
it, where, and to what extent; in 
the salesman’s shoes to decide how 
best to present it; in the jobber’s 
shoes to insure its acceptance by 
wholesalers; in the retailer's shoes 
to make sure I’m not only going 
to stock it, but keep moving it out 
to my customers; and in the con 
sumer’s shoes, to convince myself 
that I need it, and that I’m ready 
to pay the price asked for it. 

Every step in this marketing 
cycle is important. Unless I elimi- 
nate all possible guesswork, in the 
same way you scientists do, my 
product can fail. 

And of all the steps in 
volved, the last one is the most 
important, because in last analysis 
it’s the consumer who determines 
whether our product will sell—or 
die. 

All members of this group 
make automotive chemical special 


*Paper presented at 46th annual meet- 
ing, Chemical Specialties Manufacturers Asso- 
ciation, Washington, D. C., Dee. 9, 1959 
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By Walter F. Kohn* 


Marketing Counsel 
Croton-on-Hudson, N. Y. 


tics. I'm sure each one ol these 
is the best of its kind in the busi 
ness. So we can skip the first: step 
in the marketing cycle. We can 
even skip the second, because we'll 
assume that every automobile own 
er Is a prospective customer, Pm 
not going to talk about pricing, 
because once I got started on that, 
I could talk all afternoon. 

jut packaging, distribution, 
salesmen, and product presentation 
are so intimately linked that I’m 
going to treat them as one. 

Let me begin by telling you 
that you have thousands of sales 
men who work for nothing, twenty 
four hours a day and seven days 
a week. No union can tell them 
what they can or cannot do. They 
never send in an expense account 
Phey never ask vou for money, 
they never bore you with weather 
reports. All they need is a little 
more of your attention. 


These salesmen are your packages 





the containers that) sell youn 
merchandise 

Some packages work hard 
and do a fine job. Some work hard 
without geiding anywhere. Some 
don’t work at all, and should be 
fired and replaced by more aggres 
sive. go-getters. 

Unlike other salesmen on 
your payroll, your packages never 
talk back to you. They'll do ex 
actly what you plan for them. But 
unfortunately many packages are 
turned loose without the backing 
of any kind of a marketing plan! 

Let's begin by asking ow 
selves five questions about ow 
packages. These are the same ques 
tions you'd ask yourself about any 
salesman you were hiring: 

1. How does he look when 
he asks for a sale? 

2) What sort of a. selling 
job does he dor 

%. What selling tools am | 
viving him? 

l. Why doesn't he do the 
job he’s supposed to do? 

5. What should T do about 
him? 

My diagnosis may be rough 
on some of your packages — but 
I'll try to suggest improvements 
as I go along. 

So let's get down to spec ifies 
and consider the cans and bottles 
of chemical specialties you're plac 
ing in gas stations and auto supply 
stores. And To mean “placing” 
not “selling.” 

Because even if you've sold 
all you planned to produce, and 


collected for it, it doesn't follow 
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that you've sold anything. Maybe 
all you did was to create an in 
ventory problem for your retailers. 
I'll come back to that point later. 
But first, let's take a look at your 
packages. 

How do they look? Not 
how do they look in your office? 
But: how do they look when they 
go to work in the retail store that 
has to sell them? 

They may look very good to 
you, and to the artist who designed 
them. And even to your wife and 
your friends and neighbors, not to 
mention your board of directors. 
They may even take prises for 
good design. 

But you need a much sharp 
er set of opinions and values be- 
fore you send your packages out 
to fight competition, before you 
can ask the consumer to swap his 
money for your package. Because 
that’s really all any sale comes 
down to—one man swapping his 
money for another man’s product 
because he thinks the product is 
worth what he’s paying for it—and 
maybe a little more. And _ often 
it’s your package that makes up 
his mind for him. If it looks like 
something he wants, if it looks 
better to him than your competi- 
tor’s package, he'll buy it. If he 
doesn't, he won't. 

That leads me to my second 
question: 

What sort of a selling job 
do your packages do? 

Right here I want to tell 
you about something that hap- 
pened just three weeks ago. I was 
one of the judges in a packaging 
contest. In the toilet water and 
perfume category, one package 
stood out above all the others. It 
must have cost thousands of dol 
lars to create, because it was a de 
signer’s dream in silver, produced 
to perfection. We all agreed it was 
by far the most beautiful package 
we had seen. Then one of us 
murdered it with three questions. 

One question was, What is 
it? 

The second was, What does 
it do? 

Three, What does it sell? 
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We couldn't get the answers 
from that package. Yet those are 
the first three questions to ask 
yourself about any package. 

For you automotive special- 
ty people, the chemicals you make 
are basic necessities of life. Yet it 
may never occur to you that any 
body can get along without them. 

Well, you'd be amazed at 
the things people get along with 
out. I get along without “Winston” 
cigarettes, not to mention other 
brands of — cigarettes. Without 
“Bromo-Seltzer” or “Bayer’s” aspir- 
in. Without “Coca-Cola,” “Pepsi- 
Cola,” and all the other colas. For 
the time being, these United States 
are neither a totalitarian state nor 
a dictatorship. Which means that 
no power on earth can make me 
buy anything I don’t want to buy, 
anything I feel I can get along 
without. 

Me, and every other poten- 
tial customer you have. 

Because, while 62 millions 
of us may feel that our automobiles 
are necessities we can’t live with- 
out, | can think of only one of 
your chemical specialties that is 
absolutely indispensable to me. 
That is anti-freeze. All the rest, 
the waxes, the polishes, the top 
lubricants, the carburetor solvents, 
and so on, are things we can get 
along without. Even brake fluid 
and transmission fluid are things 
we buy only when we get into 
trouble. 

Face it, my friends: your 
automotive specialties aren't food, 
clothing or shelter. They provide 
no comfort to anybody's appetite, 
to his sex, to his digestion, to his 
ego, his old age, or his social se- 
curity. They don't amuse the kids, 
they don't keep us up with the 
Joneses, or give us a lazy day at 
a tropical beach. People can get 
along without them. And whether 
you like it or not, millions of us 
do. 

Right there is where the 
umpire — the consumer — calls the 
first strike on you. He dares you 
to make necessities of these chemi- 
cals he considers superfluous or 
non-essential. Do your packages 


meet that crucial challenge? Have 


you made them irresistible? 

Let's look at our packages in 
the light of my third question: 
What selling tools are you giving 
these salesmen who work for no 
thing? 

You oil men may say, “Our 
name is right there on the pack 
age, big as life. We spend millions 
every year advertising it. Every 
body knows us.” 

O. K. So your name is sel 
ling your gas and oil. 

Is the name alone enough 
to sell your chemical specialties, 
too? Or is your package sitting 
quietly on the gas station. shelf, 
neatly lined up with its brothers 
and sisters, dreaming of a more 
useful life of its own? 

Do you want your retaile 
to keep it there as an exhibit, an 
additional display for your family 
name? Or do you want him to get 
it out of there and into the hands 
of his customers as fast as he can, 
so you can sell him another order? 

Your answer to that one is, 


Lenk charcoal lighter package “sells it- 
self on sight”, says the author. Reason: 
Simple design tells what product is 
and what it does. 
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of course, that you need more vol 
ume out of every retail outlet you 
sell. 

Fine. But when you're dis 
tributing through gas stations, this 
is where the umpire—the consumer 

calls the second strike against 
you, 

He does this by sitting qui 
etly in his car while his gas tank 
is being filled. Most of the time 
he doesn't get up and go into the 
station at all. Which means that 
he doesn’t even see your packages, 
no matter how good they are. 

There are, of course, three 
occasions that bring him into the 
station where your packages ordi- 
narily hide. One is when he uses 
his credit card. Well, a survey 
made last spring indicated that 
many of the people with oil com- 
pany credit cards were using them 
only for identification, and paying 
cash for their gas. 

Two other things that bring 
Mr. Consumer inside the station 
are a telephone, and a back room 
that says “Men.” 

None of these three occa- 
sions has anything to do with your 
chemical specialties. Yet they're 
the only inducements a consumer 
has for ever going into a gas sta- 
tion and being exposed to your 
packages, unless . 

Unless, you do something 
about it, and give those packages 
some selling tools. And those tools 
have to be so powerful that you 
make it harder for the consumer 
to miss your packages than it is 
to see them. 

You sell through auto sup- 
ply stores, too. There people actu- 
ally come in to buy. What kind 
of a face does your package present 
to the buyer? (Your package is 
your product's face, you know.) 

Your package is so small 
that a child’s hand can pick it up. 
It has to fight for attention with 
much larger goods like tires, ra- 
dios, batteries, seat covers, bicycles, 
and a hundred other things—not 
to mention dozens of other cans 
and bottles competing with yours 
right on the same shelf. 
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Is your package giving you 
that last word that makes the sale? 
Or does it need better selling tools? 

Here is what | mean by a 
selling tool: Most car owners know 
what top lubricants are. How many 
of them buy them? In the last few 
months I've become aware of one 
because it’s been advertised on the 
air. Its name is “Bardahl. ‘Too 
many advertisers would stop right 
there: with the consumer advertis- 
ing. But Bardahl took out an in 
surance policy on its advertising. 

Bardahl has placed racks of 
“Bardahl” outside the gas stations. 
Where customers can see the pack- 
ages and be reminded of the adver- 
tising they heard on the air. At 
the right time—when they can see 
“Bardahl” and pick up a can— 
and at the right place—where they 
can buy it. 

“Bardahl” 's package could 
be improved upon, but you can't 
miss seeing the name. And to mil- 
lions of consumers the Bardahl 
name means something magical 
that cuts down motor noise and 


exhaust smoke. 


Dramatic Proof 

I got dramatic proof of this 
the other day when I stopped at 
a gas station that had not one 
“Bardahl” rack outside, but two 
of them. The owner told me _ he 
had sold more “Bardahl” in the 
last two months than he had sold 
in five years of all the other nine 
top lubricants he carries—and he's 
had at least three of the others 
for all those five years. 

Now, some of you may say 
to me, “Once the retailer gets the 
merchandise, its up to him to 
move it.” 

If that’s your philosophy, 
let me tell you that I have been 
driving cars for 28 years, and put- 
ting anti-freeze into them every 
winter. 

I am still waiting for the 
first retailer to suggest that I try 
a radiator additive. After 28 years 
of winterizing my radiators, I can't 
tell you the name of a single 
radiator-sealing agent. I don't even 
know whether it is a liquid, a 


solid, a powder or a paste. | have 
no notion what a package of radi 
ator additive looks like. 

Is this the retailer's fault? 
Or have you makers of radiator 
additives failed to give their pack 
ages the impact that would force 
them on my attention? Or on the 
retailer's? 

Here's another example out 
of my own experience. A few miles 
from where I live there is a gas 
station owned by a man I will call 
Smith. One thing Smith hates is 
a dirty windshield. He is so fanati 
cal about this that he won't even 
try to take my money until he’s 
finished cleaning my windshield. 
And what a job he does on it! 
Smith says dirty windshields in 
vite accidents. And in those four 
words you have a better piece of 
selling copy than I've seen on any 
package of glass cleaner. 

One day I asked Smith for 
the name of the stuff he was using; 
I said I wanted to buy some of it. 
And what do you think he said to 
me? He said, “I don't know what 
it’s called. A fellow came in here 
one day and asked me to try it, 
and it worked so well I bought a 
barrel of it. When that’s gone, I 
don’t know what I'll use.” 

So I asked: “Don’t you have 
other glass cleaners in stock?” 
Smith said, “Sure, I've got some 
I've had for years. But nobody 
ever asks for them, and by now 
they're probably all dried up.” 

Right there you have the 
short life and the quick death of 
a good product that never recog 
nized the importance of a package. 

You also have a measure of 
a retailer's interest in your auto 
motive chemicals. If you tell me 
Smith’s case is extreme, I'll agree. 
But if the average gas station op 
erator isn’t a merchant, could it 
be that he hasn't been taught that 
while gas and oil are his bread and 
butter, chemical specialties could 
help buy him a good steak dinner, 
complete with a shrimp cocktail 
and = strawberry shortcake — with 
whipped cream? 

And what better place to 

(Turn to Page 145) 
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your product belongs 


‘in glass 
by 
Brockway 


What makes a product belong? Acceptance by the consumer public . . . acceptance for the product itself... and 


acceptance for the container in which it is presented for sale. ¢ A good product is greatly enhanced at the point of 


sale when presented in an attractive glass container . . . a glass container by Brockway. ¢ Brockway provides indi- 


viduality in a glass container . . . the kind of individuality that makes your product stand apart from all the rest, 


thereby providing a strong advantage at the point of sale. ¢ A product that is worthy of consumer acceptance deserves 


. . oF 
a quality glass container by Brockway. we, 


% 
. nn & 

Brockway GLASS 
COMPANY, INC., Brockway, Pennsylvania 
Soles Offices in Principal Cities 
SUBSIDIARIES: Demuth Glass Works, Inc., Parkersburg, W Va. 

Tygart Valley Glass Co., Washington, Pa. 
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Anchor Elects Fulton 
Howard V. Fulton has been 

clected vice-president of west coast 

Hocking 


operations for Anchor 


Howard V. Fulton 


Glass Corp., Lancaster, O., it was 
announced last month by William 
V. Fisher, president. Mr. Fulton 
joined the company in 1914 and 
has made his headquarters in Los 
Angeles since 1942 as vice-president 
and general manager of Maywood 
Glass Co., a subsidiary of Anchor 
Hocking. He has been a director 
of the parent firm since 1917, 


In his new post, Mr. Fulton 
remains in Los Angeles in charge 
of all west coast operations and the 
company’s subsidiaries, including 
the Maywood and San Leandro, 
Calif., container plants, and a cap 
plant in Los Angeles. 

* 


FPBAA to Meet in March 
The annual meeting of The 
Folding Paper Box Association of 
America will be held at the Am 
bassador Hotel in Los Angeles on 
Mar. 22 and 23. Entries in the lth 
Folding Carton Competition will 
be displayed at the Ambassador 


the day following the mecting. 
They also will be shown Mar. 30 
and 31 oat the Drake Hotel, Chi 
cago, and Apr, 12, 13, and Td at 
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the Coliseum, New York. Award 
winners in’ the competition are 
expected to be announced on Mar. 
25. ‘The association also announced 
that volume of business lor folding 
cartons for the first ten months of 
1959 amounted to $780) million, 
$3.4 per cent higher than in 1958. 
Tonnage of shipments for the 


period increased by 2.1 per cent, 


* 

NPBMA Competition 

The annual box competi 
tion for members of the National 
Paper Box Manulacturers Associa 
tion, Philadelphia, began — last 
month and the deadline for sub 
mitting entries is Feb. 1, 1960. 
Judging takes place about Feb. 15 
and winners will be announced at 
the association's convention in New 
Orleans, April 27-May 1. 
of this year’s contest is “Your Per 


Pheme 
sonal Gold) Mine Box Competi 
tion.” 

Chairman of the contest 
committee is Peter Murner of Ge 
bercux, Dullt & Kinder, Brooklyn, 
N. Y. 

. 
McCarthys Shift at Vulcan 

Vern TL. McCarthy, Jr, was 
named president and director of 
marketing last month for Vulcan 
Inc., Bellwood, Hl. 


Containers, 


Vern I. McCarthy, Jr. 












while his father, Vern 1. McCarthy, 
Sr., moves from the presidency to 
chairman of the board. Mr. M« 
Carthy, Jr., is the third generation 
of his family to serve as president 
of Vulcan which was founded by 
his grandfather in 1916.) He has 
been with the company for the past 
15 years, serving most recently as 
vice-president of marketing and di 


rector of sales. ‘The senior McCar 





Vern I. McCarthy, Sr. 


thy continues to play an active rok 
in long range planning and re 
search, according to the company. 
Vulcan manulactures a wide range 
of stecl shipping pails, drums, and 
tinplate cans for the soap, wax, and 
chemical industries. 
* 
Knox Sales at Record High 
Net sales of Knox Glass Tne 

Knox, Pa., for its fiscal year ended 
Sept. 30, 1959 amounted to S12, 
618,676, an increase of 16 per cent 
over the record high of the pre 
vious vear of S3S6.808,153. Net in 
come was 51,137,585, or 92.27 per 
share, compared with SI,PELA29, 


or $2.20 pe share last vear 


* 

New Continental Box 

Phe fibre drum and corru 
gated box division of Continental 
Can Co., 530 Filth Ave., New York 
9, recently developed a silt prool 
corrugated box with pouring spout 
designed for packaging granular 
and powdered materials. Rectang 
ular, the new box stacks for store 
display and has a corrugated pour 


spout that locks in position when 
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When your success is at their fingertips 


RISDON VALVE QUALITY IS VITAL INSURANCE 


The payoff point for all the time and money invested in your aerosol 
product is at the fingertips of the user. That is where repeat sales are 
made or lost. 

When your customer pushes the actuator, the performance-insuring 
quality of a Risdon valve becomes vital. And nothing less than Risdon 
quality gives full assurance of customer-pleasing results over the entire 
life of the package. An inferior valve can turn out to be your most 


expensive “bargain”. 











Write For Free Booklets 


Risdon quality... performance-proven on many millions of pack- On RISDON Valves 
ages... is the result of extensive scientific research and development. FOR Pressurized Products Packaged in Glass, 
It is zealously guarded at every stage of valve manufacture by Risdon’s Metal or Plastic Containers. 
uncompromising quality control. DISPENSING Conventional Aerosols, 3-Phase 
; f . Products, Alcohol Base Products, Water-Base 
Most leading aerosol packagers keep their success secure by using Products, Foam Products, Powder Sprays. 
only Risdon valves to dispense their products. Metered Sprays, Ultra-Low Pressure 
Applications, Products Containing Propellent 


Contact Risdon for specific information on the valve for your product. Emulsions or Dispersions, etc. 


THE RISDON MANUFACTURING co. : 


Aerosol Division Naugatuck, Conn. 
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Continental Can‘s new sift-proof corru- 
gated box with pour spout locked in 
open position. Box is filled from side 
opposite pour spout. 


opened. Surface of box lends it 
self to be printed in color. Adap 
table to conventional automatic 
packaging equipment, the new box 
is filled from the bottom or non 
pour spout side. It is expected to 
be used for the packaging of deter 
gent and soap granules, powders 
or flakes, chemicals, and fertilizer. 
7 
Vulcan Elects Mrs. Zuck 
Mrs. Ruth Janet Zuck was 
recently elected vice-president of 
Vulcan Steel Container Co., Birm- 
ingham, Ala. She is the wile of 
Gordon Zuck, founder and_presi- 
dent of Vulcan. Director of per- 
sonnel since 1954, Mrs. Zuck con- 
tinues in that capacity while add 
ing new duties in sales and pro 
duction administration. 


Janet Zuck 
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Denson in Knox Glass Post 

Kenneth E. Denson was re 
cently appointed a sales representa 
tive for Knox Glass, Inc., Knox, 
Pa., manufacturer of glass contain 
ers. In his new position he covers 
the St. Louis, Mo., area. Mr. Den 
son has been associated with Knox 
since 1952 in various sales capac 
ities. 

* 

Plax Advances Five 

Five advancements at Plax 
Corp., Bloomfield, Conn., three in 
the marketing department and two 
in the research and development 
group, were announced last month. 

Richard J]. Morcom, former 
ly am assistant research manager, 
has been appointed manager ol 
technical service in the film and 
sheet sales division. 

Lawrence D. Barr and Mei 
lin L. Evans have been named sec 
tion supervisors in the research and 
development department. 

John Carlile is now respon 
sible for the product management 
of the company’s new folding tray 
and box marketing program = in 
volving the use of Plax’ “Polytlex’ 
biaxially oriented polystyrene 
sheet. 

Roger J. Chamberland re 
places Mr. Carlile as manager ol 
marketing administration. 

* 
Metro Glass Names Kostin 

Samuel Kostin was recently 
appointed special representative in 
Baltimore, Md., for Metro Glass 
Co., Jersey City, N. J]. Manager ol 
the company’s Baltimore branch 
sales ofhce for the past several 
vears, Mr. Kostin continues to 
maintain his headquarters in that 
city but reports directly to Metro's 
general offices in Jersey City. James 
kK. Lowry, formerly a Metro sales 
man in Baltimore, succeeds Nh 
Kostin as manager of the branch. 

= 
Crown Dedicates Plant 

Crown Cork & Seal Co., 
Philadelphia, ofhcially opened its 
new can manufacturing plant in 
Winchester, Va., recently by hold 
ing a three-day open house with a 


variety of activities for residents of 





Kenneth E. Denson 


the area. During the event several 
tours were conducted through the 
new plant, a luncheon was held fon 
Crown executives and Winchestet 
leaders, and Crown) officials — re 
turned visits with other industries 
in the vicinity. The new plant is 
reported to be the most modern 
production unit of its kind in the 
area and has been designed for tu 


ture CX panstron 


* 


New Vulcan Sales Manager 

kugene W. Gehm has been 
appointed sales manager of Vul 
can Containers, Inc., Bellwood, 
Hl., manufacturer of steel drums 
pails, and tinplate cans, it was an 
nounced last month by Vern I 
McCarthy, Jr., president. In_ his 
new post, Mr. Gehm is responsible 
lor the direction of Vulcan's na 
tional sales activities. With the 
company for 13 years, he was most 


recently assistant sales manager. 


Eugene W. Gehm 
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EVERYTHING ™ ‘isc 
NG FILLING 


what YOU want 


when YOU want it | 


where YOU need it 


from 


CONTINENTAL FILLING CORPORATION 


iy Continental Filling Corporation has continually kept ahead 


of the pressure packaging field, since its inception. New methods, new 





equipment, new ideas are continually being incorporated into Continental 
Filling’s facilities. That is why Continental Filling’s customers get what 
they want, when they want it, and where they want it. Call on Continental 
Filling’s Technical Service Department . . . it’s available to all, without 


obligation, at any time. 











CONTINENTAL FILLING CORPORATION 








Danville, Illinois 
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Cox in A. H. Wirz Post 

Henry W. Cox was recently 
appointed sales supervisor for A. 
H. Wirz, Inc., Chester, Pa., maker 





Henry W. Cox 


of collapsible tubes and other con 
tainers. Having had experience in 
various phases of the firm's manu 
facturing operations, Mr. Cox now 
serves in a liaison capacity between 
the sales and production divisions 
for all company products and co- 
ordinates sales of these products 
through the sales ofhices, His posi- 
tion as sales supervisor is newly 
created, according to Wirz, because 
of the company’s expanding opera- 
tions in new areas such as plastic 
aerosol containers, bottles, tubes, 
and other plastic specialty items. 
a 
0O-I Appoints Coleman 
Edward A. Coleman has been 
appointed eastern manager of clo- 
sure sales in the closure and plas- 
tics division of Owens-Illinois Glass 
Co., Toledo, O., it was announced 
recently by James A. Rudy, divi- 
sion sales manager. Formerly a 
plastics sales representative in the 
New York office, Mr. Coleman now 
assists branch managers and sales- 
men of the eastern region on clo- 
sure problems. He also has served 
as closure consultant in the com- 
pany’s packaging research division. 
Mr. Coleman is succeeded by Frank 
M. Harris who joined O-I in 1955 
and was assigned to sales of con- 
tainers to the drug and chemical 
industry for Kimble Glass Co., an 
O-1 subsidiary. For the past year 
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he was in ‘Voledo as merchandising 
coordinator in closures and_ plas- 
tics. 
sa 

Packaging Show Sold-out 

More than 140,000 square 
feet of exhibit space, the total ca 
pacity of Convention Hall in At 
lantic City, N. 2 has been sold 
by the American Management As 
sociation, New York, for its 29th 
National Packaging Exposition to 
be held there April 4 to 7. The 
AMA announcement last) month 
noted that this was the first time 
in the history of the exhibit that 
space has been sold out so far in 
advance. A total of 326 exhibitors 
will participate in the show. ‘The 
National Packaging Conference, to 
be held concurrently with the 
show, has as its theme “Packaging 
for Profit.” 

= 7 

Hazel-Atlas to Build Lab 

Plans were announced last 
month by the Hazel-Atlas Glass 
division of Continental Can Co., 
New York, for a $1.5 million re 
search and development laboratory 
at Plainfield, Ill, near one of its 
container manufacturing — plants. 
Located on an Il acre site, the 
laboratory will carry out research 
on glass compositions, melting and 
new methods of forming and treat 
ing glass, and will develop new 
glass container products. An equip 
ment development group will de 
sign new devices to form, inspect, 


and handle glass containers. 


Smith in Continental Post 
P. N. Smith has been named 


an assistant products sales manage 


in the non-food can group of Con 





P. N. Smith 


tinental Can CGo., New York, it 
was announced last month by L.. G 
Cannella, product sales manager of 
the group, Formerly a metal can 
sales representative in) Cleveland, 
Mr. Smith's product line now in 
cludes all) aerosol products, anti 
freeze, and motor oil He makes 
his headquarters at the company’s 
New York ofhiec 

Ground was broken for the project 
last October and the building is 
presently under construction. “Th 
new laboratory will house admin 
istrative offices, a library, and cate 
teria in its one story front section 
and laboratories, shops, and pilot 


area mm its two story reat portion 


Architect's rendering of proposed new $1.5 million research and development 
laboratory to be built at Plainfield, Ill., by the Hazel-Atlas Glass Division of 
Continental Can Co., New York. Ground for building was broken last October 


and building is now under construction. 
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You get better makin’s in a Newman-Green 


Newman-Green embodies the finest possible parts fices and spray heads are easily accessible for cleaning. 
into an aerosol valve that pressure fills faster, more These better makin’s give your aerosol product a com- 
uniformly. Typical of the many exclusive design fea- petitive edge—mistier sprays, more dependable oper- 
tures are * No small orifices in metal parts ¢« Delivery ation. When you do business with Newman-Green, 
tubes swedged on, not slipped over valve body * Spray you can depend upon personal service that goes be- 
patterns can be completely varied in seconds by yond the sale. Call your Newman-Green representa- 
simply changing the spray head « All metering ori- tive today. 


WESTERN DISTRICT EASTERN DISTRICT MIDWEST DISTRICT 
1144 East Meda Avenue 415 Lexington Avenue 151 Interstate Road 
Glendora, California New York 17, New York Addison, Illinois 
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Behind the headlines... : 
VERSATILE G@NETFON AEROSOL PROPELLANTS 


General Chemical offers aerosol fillers 
and marketers a broad line of 
“Genetron” propellants for producing 
virtually every type of aerosol product. 


These propellants are compatible with 
each other and can be blended together 
to obtain a wide range of pressures and 
solvent properties. Our aerosol special- 
ists will be glad to help you determine 
the ‘right “Genetron” propellants for 
your product, its container and its uses. 


genetron 12—11 Mixes 

Mixtures of “Genetron” 12 and 11, used 
in varying proportions, constitute the 
bulk of propellant requirements for a 
variety of pressurized products. These 
mixtures offer optimum vapor pres- 
sures, excellent compatibility with nu- 
merous materials, and economy. 


genetron 12 = (Dichtorodifiuoromethane) 
Compatible with many product ingre 
dients. Used in formulations where high 
vapor pressure is required, such as in 
paints and lacquers. 


genetron 11 (Trichtoromonofluoromethane) 
Good solvent properties. Used prima 
rily as an effective pressure depressant 
on “Genetron” 12. 


s 
genetron 114 (vichlorotetrafluoroethane) 
Used primarily in place of ““Genetron”’ 
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11 in certain formulations (specifically 
those containing water) to achieve prod 
uct stability. Mixtures with “Genetron”™ 
12 have made possible a number of new 
aerosol products in the drug and cos- 
metic field. 


genetron 142b (Monochlorodifluoroethane) 
Used increasingly as a propellant for 
cosmetics containing substantial pro 
portions of alcohol (perfumes, etc.) 
Like all “Genetron” propellants, it 
maintains constant vapor pressure and 
uniform performance during entire dis 
charge of the aerosol. Its high vapor 
volume and low liquid density enable 
manufacturers to formulate a greater 
volume of product ingredient per ounce 
of propellant. 


genetron 142b—114 Mixes 

Blend well with alcohol—ideal for per- 
fumes, colognes and other personal 
products (actually enhances fra- 
grance). Low vapor pressures permit 
glass and plastic packaging. Containers 
look fuller because of low liquid density 
of propellant. 


Other “Genetron” propellants are of 


llied 


hemical 








genetron 







fered for use principally as blending 


agents: 


genetron 113 > (Trichlorotrifiuoroethane) 

Has good solvent properties and low 
vapor pressure. Particularly suitable 
for blending with other “Genetron” 
propellants in such formulations as dry 
powders or foam products. 


genetron 22 = (Monochlorodifluoromethane) 
Used as a blending agent where its high 
vapor pressure and -excellent solvent 
properties are required. 


genetron 152 (Difiuorocthane 1-1) 

Has unique solvent characteristics that 
make it useful in water base aerosols. 
Special propellants are available for 
use where special properties are re 
quired, including: 


Methylene Chloride* 

Methyl! Chloride* 

Viny! Chloride® 

For further information about these 

propellants, or a confidential discussion 

of your requirements, write today to 
Genetron” Dept., General Chemical 
Division, Allied Chemical Corporation. 


Products of Allied Chemical's 
Solvay Process Division 


GENERAL CHEMICAL DIVISION 


40 Rector Street, New York 6, N. Y. 
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ass Container Improvements 


Stronger, more shock resistant and lighter weight 
glass container available by 1970, Dr. Arthur W. 
Wishart tells New York Security Analysts meeting 


eeeeeeeeceoeoeeeoeeoceeeeeeeeeeeeeeeeeeeesceoe SF Oeeeeeeeeeeeeenceeeoeeeeeeeeeeeeeeeeeeerees 


eeeeeeeeceeeeeeeeeeeee 


PREDICTION that “the 
A glass used in the commercial 
containers of 1970 will be 50 pel 
cent stronger and more shock re 
sistant than it is today and that it 
will be 20 to 30 per cent lighter in 
weight" was made Dec. 28 by Dr. 
Arthur W. Wishart, president of 
Knox Glass, Inc., Knox, Pa. 

Speaking belore a meeting 
of the New York Society of Security 
\nalysts, Dr. Wishart further fore 
cast that by 1970 commercial glass 
containers, now available only in 
flour or five standard colors, “will 
be provided in most ‘colors of the 
rainbow'—and at little, if any, ex 
tra cost.” 

Greater gains in “improved” 
manutacturing methods and in the 
development of “improved mater 
ials” in the next 10 years than have 
been made in the past half century 
were foreseen by the Knox presi 
dent, “Automation, already well 
advanced (in the manulacture of 
glass containers), will become an 
increasingly potent factor, and 
by 1970 the output per employce 
will be doubled,” Dr. Wishart de 
clared. 

Applied color labeling, 
selecting, packing and warchouse 
operation, “which alone employ 80 
per cent of the present factory work 
force... oller great potentials fon 
future automation,” Dr. Wishart 
pointed out. 

Dr. Wishart, who revealed 
also that Knox is planning to build 
a plant in Georgia, in or near At 
lanta, predicted “increased compe 
tition from within as well as from 
outside” the glass container indus- 
try “where other and new forms 
of packaging are showing more ag 
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gressiveness than has been normal 
in the past. As a result of this 
COMpctlillon, the Knox president 
declared that cach manutacturer of 
glass containers will “become more 
aggresive in research, in sales and 
in improving manufacturing meth 
ods.” 

In the next decade industry 
opinion is that sales of commercial 
glass containers will grow approxi 
mately five per cent, compounded 
annually, In Dr. Wishart’s opinion 
this figure is “too conservative.” 
His estimate was that average an 
nual growth will be closer to six 
pel cent. 

Since 1954 the glass contain 
er industry grew approximately 33 
per cent in dollar volume, His 
own company in the period showed 
a gain of 67 per cent, Dr. Wishart 
said. He conceded that while Knox 
does not expect to maintain this 
“double-that-of-the-industry” — rate 
during the entire period, his firm's 
growth in the sixties will “exceed 
that of the industry by at least 20 
per cent.” 

In answer to a question trom 
the audience at the conclusion ol 
his address Dr. Wishart) revealed 
that while Knox did not expect to 
diversify the nature of its opera 
tion, it was “taking a close look at 
the plastics field.” In fact, the firm 
has hired a plastics “expert” to 
study the = situation The com 


pany’s “primary interest is in 
“bringing Knox up in the glass 
container field,” Dr. Wishart de 
clared. 

He termed packaging as 
“one of the most important factors 
in the entire marketing proced 
ure,” and said “the package can be 


ally usable glass 


as important as the quality of the 
product and the integrity of the 
manulacturer’” in the selling of a 
consumer product, 

Phe best made product in 
the world,” according to Dr. Wis 
hart, “will not sell as quickly in a 
shabby package as it will in a pack 
age designed specifically to attract 
and sell the consumer, OF course, 
proper packaging cannot be expect 
ed to gain the same permanent con 
sumer acceptance for an inferior 
product as it will gain for a quality 
product, but at least it will bring 
the product to the attention of the 
consumer,” 

In comparing containers 
made of glass with those of other 
materials, Dr. Wishart cited these 
“unique advantages” which, he 
said, “competition has been unable 
to match’: relative chemical inert 
ness, impermeability, non-porosity, 
resealable and re-use qualities, san 
itary, and odorless characteristics, 
strength, moldability, “sterilizabil 
ity, and, above all, transparency 
On this final point, Dr. Wishart 
stated “People like to see what 
they buy—and glass is a material 
that permits them to do so 

Growth of the billion dollar 
a year glass container industry, ac 
cording to the Knox president, wall 
come through increases in: popula 
tion and purchasing power but 
more than half will result) from 
‘technological advances” — which 
will result in the manulacture of 
stronger, lighter and more univers 
glass that will 
stand greater thermal shock, o1 
that will not transmit waves that 
might affect the contents of the 


container ino any way.’ 
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Meritseal... 





pretty, practical, profitable | 


Leading cosmetics attract more attention and 
sales when they are capped with Crown Meritseal. 
On your production line, Meritseal caps spin on 
smoothly and swiftly. On retail shelves, their 
sparkling lithography commands attention. At 
home, their easy removal and efficient re-sealing 
add to your product’s popularity. May we have 
the opportunity to discuss or provide you with 


more details? 





for cans + crowns + closures + machinery 


ey CROWN CORK & SEAL COMPANY, INC., 9300 Ashton Road, Philadelphia 36, Pa. 
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O-I Expands Plants 

Creation .of a new plant in 
North Kansas City, Mo., and ex- 
pansion of its facilities at St. 
Charles, Ill., and Glassboro, N. J., 
for the manufacture of semi-rigid 
plastic bottles, were announced re- 
cently by Owens-Illinois Glass Co., 
Toledo, O. 

The bottles, which were in- 
troduced in March 1958, are used 
by makers of liquid detergents, 
household cleaners, and _ other 
household products, according to 
Carl R. Megowan, O-I president. 

With the establishment of 
the Kansas City plant, O-I has four 
plants for producing plastic bottles. 
The St. Charles and Glassboro fa- 
cilities have been making plastic 
containers for household chemical 
specialties for nearly two years, and 
the company’s international divi- 
sion recently announced plans for 
a plastic container plant near 
Toronto, Canada. The Kansas City 
plant is located at 15th and Iron 
Sts. adjacent to O-I’s paper prod- 
ucts division which will supply 
cartons for plastic containers. 

jenn 
Foragers Hold Banquet 

The 61st annual banquet of 
the Foragers of America was held 
Jan. 7 at the Stork Club, New York. 
The group is an association of 





salesmen calling on the retail drug 
and cosmetic trade. 





Cosmetic Chemists 
(From Page 66) 





borax. Solutions are stable even 
when heated. 

Measurement of odors and 
utilization of radioisotopes were 
among “New Trends in Cosmetic 
Festing’” discussed by Louis C. 
Barail, consulting biochemist and 
toxicologist, New York. New in 
strumentation permits odor classi- 
fication into 300 degrees of in 
tensity, Dr. Barail reported. Per 
sonal and air deodorants and odor 
contamination of products by un- 
suitable packaging materials may 
be successfully handled by this 
method. 

Tracer studies serve to estab- 
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lish among other points the pene- 
tration or superficial retention of 
chemicals by the skin and mucous 
membranes. The speaker also dealt 
with bacteriological and toxicologi- 
cal testing methods approved by 
the FDA. 

Dr. Joseph V. Klauder, der- 
matologist, Philadelphia, spoke on 
“The Closed, Open, Prophetic and 
Repeated Insult Patch Tests in 
Study of Cutaneous Reactions.” 
Purposes of the patch test are: 
(1) to determine the range of con- 
centration of a given substance that 
exerts a primary irritant action 
under test conditions; (2) to de- 
termine whether or not the skin 
is allergic to the substance under 
test; (3) to ascertain whether the 
allergic action of a given substance 
under test conditions suffices to 
sensitize the skin by repeated on 
several applications; (4) to estab- 
lish other undesirable cutaneous 


reactions. 


In a study of the allergenicity 
of a material the prophetic or re 
peated insult patch tests are em 
ployed, according to Dr. Klauder. 
The prophetic test comprises two 
applications. It indicates only pri 
mary irritant and allergenic action. 
The repeated insult test, involves 
repeated applications, produces the 
two aforementioned reactions and, 
in addition, a fatiguing action, 
irritant action on the follicles, and 
other untoward cutaneous reac 
tions. 

Other papers presented at 
the meeting included: “The Beau 
ty of the Enzyme Screen.” by Dr. 
V. F. Lisanti, Tufts University 
School of Medicine; “Dental Cal 
culus,”” by Drs. Stanley Hazen and 
Helmut Zander, Eastman Dental 
Dispensary, Rochester, N. Y.; and 
“Chemistry of the Inflammatory 
Response of the Skin,” by Dr. ] 
C. Houck, Childrens Hospital Re 
search Foundation, Wash., D. C. 





Salesmen Who Work 
(From Page 131) 





begin educating him to his profit 
potentials than right on the pack 
ages you are selling him? 

Which brings me to my last 
question: What can you do about 
turning these millions of | silent 
salesmen—these millions of pack 
ages—into successful, volume- and 


profit-producing performers? 


Well, the first thing to re 
member is that a package is a 
container. It must carry its con- 
tents safely, efhciently and attrac 
tively from your factory to the 
wholesaler, to the retailer, to the 
consumer. Your chemical special- 
lies are mostly in cans or bottles. 
Their shape or size does not sug 
gest their contents, like a candy 
bar or a pack of razor blades. 
Ordinarily you don’t see the prod 
uct, as you would a jar of pickles, 
or a cellophane-wrapped pair of 
nylon stockings. 

This means it is up to you 
to tell Mr. Consumer what it is 
you are selling, and tell it right 


on the package. “Prestone’” and 
“Zerex” and “Simoniz’” have estab 
lished their images in the consum 
ers mind through years and mil- 
lions of dollars spent in advertis 
ing. One reason other specialties 
haven't got that far is that thei 
packages are too busy, and carry 
too much excess fat in unnecessary 
details. 

Phe simpler you keep your 
package, the more quickly it reg 
isters what it is and what it does 
in the mind of the consumer. One 
package that sells itself on sight 
is “Lenk’s Charcoal Lighter.” It’s 
a perfect billboard. It shows the 
charcoal brazier with the flames 
shooting up, simply and in two 
colors, red and black, against a 
clean white background. It tells 
what it is and what it does. The 
manufacturer recognized that the 
picture and the words “Charcoal 
Lighter” were all he needed to 
make the sale, so he soft pedalled 
his name by putting it in outline 
lettering. | have bought many cans 
of charcoal lighting fluid, but this 
one is by far the best package I 
have seen for this kind of product. 

(To be concluded) 
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THE BEST REASON TO TRUST PRECISION WITH YOUR PRODUCT 


100 
BILLION 
UCCESSES 
WITh 


THIS 
VALVE 


PERFORMANCE-PROVEN ON EVERY 
TYPE OF PRESSURIZED PRODUCT 






















* Calculated on the basis of about 100 actuations per aerosol 
... from the 56 uses of an air sanitizer through the 198 times 
actuated tooth paste container, not including foreign production. 
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On October 18, 1959 at 10:25 in the 
morning, Precision Valve Corporation 
produced its one billionth aerosol 
valve. Ten years of research, study and 
experience went into its creation and 
in those same ten years, the aerosol 
package came of age. 

Today, almost any product that can 
be poured or powdered can be dis- 
pensed in an aerosol .. . always 
dispensed with greater ease and more 
convenience, usually at less cost. 
PrecisionValve Corporation’s Research 
Department will be happy to help you 
build a better package for your prod- 
uct with the valve of proven quality. 


PRECISION VALVE CORPORATION 


____} 700 NEPPERHAN AVE., YONKERS, N.Y. © ZURICH 
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New Crade Warke 








HE following trade marks were 
T published in recent issues of the 
Official Gazette of the U. S. Patent 
Office in compliance with section 
12 (a) of the Trade Mark Act of 
1946. Notice of opposition under 
section 13 may be filed within 30 
days of publication in the Gazette. 
See rules 20.1 to 20.5. As provided 
by section 31 of the Act, a fee of 
$25 must accompany each notice of 
opposition. 


Lawn Phix—This for prepara- 
tion for use as an insecticide, herbi- 
cide, fungicide, and bactericide on 
lawn and turf. Filed Sept. 12, 1958 by 
Chemley Products Co., Chicago. 
Claims use since Jan, 4, 1958. 

Cleaf—This for hand cleansing 
leaflets. Filed Oct. 28, 1958 by Para- 
chem Corp., Newark, N. J. Claims use 
since Oct. 8, 1958. 

Master Soapy—tThis for soap. 
Filed Nov. 17, 1958 by Angelique and 
Co., Wilton, Conn. Claims use since 
Nov. 7, 1958. 

Inhibisol — This for cleaning 
and degreasing solvents. Filed June 
1, 1959 by Penetone Co., Tenafly, N. J. 
Claims use since Feb. 10, 1954. 

T-H All Plant Spray—This for 
insecticides and fungicides. Filed Dec. 
5, 1958 by Thompson-Hayward Chem- 
ical Co., Kansas City, Mo. Claims use 
since Feb. 17, 1958. 

Virodine — This for disinfec- 
tant-germicidal sanitary rinse. Filed 
Feb. 25, 1959 by Basic Chemicals 
Corp., Sarasota, Fla. Claims use since 
June 17, 1957. 

Delchem—This for industrial 
and household cleaner and detergent 
compositions. Filed Oct. 1, 1957 by 
Pennsalt Chemicals Corp., Philadel- 
phia. Claims use since Aug. 30, 1950. 

Tri-Cor—This for solvents and 
cleaners for hands and metal. Filed 
May 6, 1958 by Triumph Corp., Balti- 
more. Claims use since Jan. 22, 1958. 

p.d.q.—This for detergent 
spray cleaner for household use. Filed 
May 12, 1958 by Jerclaydon, Inc., Clif- 
ton, N. J. Claims use since at least 
as io Apr. 24, 1958. 

arvelon—This for all purpose 
liquid cleaner. Filed Oct. 16, 1958 by 
Edgard L. Knowlton, doing business 
as Hollis Laboratories, Holliston, 
Mass. Claims use since Sept. 8, 1958. 

Blast—This for cleaning ma- 
terials — namely detergents and sol- 
vents used with ultrasonic cleaning 
gua Filed Oct. 27, 1958 by 
Narda Ultrasonics Corp., Mineola, 
N. Y. Claims use since Apr. 7, 1958. 

Vinelab— This for cleaning 
composition which sanitizes as_ it 
cleans. Filed Feb. 5, 1959 by Vineland 
Laboratories, Inc., Vineland, N. J. 
Claims use since Sept. 5, 1956. 

Jersey—tThis for soaps and de- 
tergents for commercial and industrial 
use. Filed Apr. 20, 1959 by Penola 
Oil Co., New York. Claims use since 
Mar. 19, 1959. 

Little Benjy—This for cleaners, 
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solvents and similar chemicals for 
use in the printing industry, compris- 
ing ink solvent for cleaning rollers, 
printing press blanket cleaner, and 
leather roller cleaner. Filed Apr. 22, 
1959 by Lewis Knox, doing business 
as Knox Soap Co., Chicago. Claims 
use since on or about June 15, 1954. 

Oilrid—This for preparation 
for removing oil stains from terrazzo 
and cement surfaces. Filed June 1, 
1959 by Oilrid, Inc., Hollywood, Fla. 
Claims use since May 27, 1959. 

Staco—This for car washing 
compound, cement floor cleaners, de- 
greasers, floor sweeping compound, 
hand and machine dishwashing com- 
pounds, laundry soaps, wood floor 
cleaners, wood floor cleaner and pol- 
isher, steam cleaning compound, tire 
cleaner, and toilet bow! cleaner. Filed 
June 29, 1959 by State Chemical Co., 
Amarillo, Tex. Claims use since Jan. 
15, 1949. 

Syndex—This for liquid clean- 
er for floors, walls, etc. Filed June 
15, 1959 by Brulin & Co., Indianapolis, 
Ind. Claims use since Nov. 15, 1952. 

25-I—This for detergent clean- 
ing solution. Filed June 16, 1959 by 
Bendix Aviation Corp., Detroit, Mich. 
Claims use since Apr. 20, 1955. 

Pack-O-Suds—This for liquid 
detergents. Filed June 17, 1959 by 
Britex Corp., Boston. Claims use since 
July 10, 1950. 

Deltro— This for detergent 
composition for use in food processing 
plants. Filed June 17, 1959 by Wyan- 
dotte Chemicals Corp., Wyandotte, 
Mich. Claims use since Dec. 26, 1958. 

O-Cedar—This for chalk board 
cleaner. Filed June 19, 1959 by Amer- 
icah-Marietta Co., Chicago. Claims 
use since on or about Apr. 15, 1959. 

Marbleous — This for concen- 
trated liquid soap for cleaning floors. 
Filed June 22, 1959 by Columbia Wax 
Co., Glendale, Calif. Claims use since 
June 17, 1953. 

Myco-Terge 20—This for laun- 
dry detergent used particularly for 
washing dust mops, dust cloths, or the 
like. Filed June 30, 1959 by Masury- 
Young Co., Boston. Claims use since 
February 1959. 

Spur-Tex — This for janitors’ 
supplies, cleaning and polishing ma- 
terials—namely, waxes and combined 
cleaning and polishing preparations. 
Filed Nov. 24, 1958 by Spurrier Paper 
Co., doing business as Spurriers, 
Wichita, Kans. Claims use since on 
or about November 1950. 

Meguiar’s—This for cleaners, 
polishes, and finish preservers for 
use on finshed surfaces including 
those of automobiles, for cleaning, 
polishing and preserving the finish. 
Filed Dec. 16, 1958 by Mirror Bright 
Polish Co., Pasadena, Calif. Claims 
use since August 1937. 

Sanozone—This for deodorants 
of the room and household variety. 
Filed Oct. 16, 1958 by Sanozone Co., 
Webster Groves, Mo. Claims use since 
October 1918. 

Perma — This for laundry 
starch. Filed Feb. 9, 1959 by Dumas 
Milner Corp., Jackson, Miss. Claims 
use since May 15, 1947. 


S.P.D. — This for chemical 
drain opener, Filed Jan. 2, 1959 by 
Damon Chemical Co., Alliance, O. 
Claims use since Jan, 8, 1954. 

Peoples — This for floor wax. 
Filed July 8, 1959 by Peoples Drug 
Stores, Inc., Washington, D. C. Claims 
use since at least 1940. 

Hi-Foam — This for synthetic 
detergents, for general, industrial, 
and domestic use. Filed Nov. 18, 1958 
by Maher Color & Chemical Co., 
Chicago. Claims use since on or about 
Feb. 15, 1955. 

Superfome—This for syntKetic 
detergents, for general, industrial, 
and domestic use. Filed Nov. 18, 1958 
by Maher Color & Chemical Co., 
Chicago. Claims use on or about Feb. 
15, 1956. 

Man Trap—This for toilet soap. 
Filed June 16, 1959 by Colgate-Palm- 
olive Co., New York. Claims use since 
May 11, 1959. 

Speedy Fels — This for deter- 
gent for all cleaning purposes. Filed 
July 8, 1959 by Fels and Co., Phila- 
delphia. Claims use since Apr. 5, 1959. 

Peoples — This for soap and 
shampoo, Filed July 8, 1959 by Peo- 
ples Drug Stores, Inc., Washington, 
D. C. Claims use since about 1945. 

Swep — This for insecticides, 
fungicides, and herbicides. Filed Oct. 
24, 1958 by Food Machinery and 
Chemical Corp., New York. Claims 
use since May 15, 1957. 

Magic Leaf — This for silver 
cleaner. Filed Apr. 9, 1959 by Paul- 
Reed, Inc., Charlevoix, Mich. Claims 
use since June 1952. 

Electrolux — This for liquid 
cleaning compositions. Filed June 5, 
1959 by Electrolux Corp., New York. 
Claims use since March 1947. 

Red Panther—This for insecti- 
cides. Filed June 11, 1951 by Coa- 
homa Chemicai Co., Clarksdale, Miss. 
Claims use since on or about Apr. 
14, 1950. 

Brite — This for general pur- 
pose cleaner. Filed Nov. 5., 1958 by 
Franklin Research Co., Philadelphia. 
Claims use since June 1, 1933. 

Lanolin Plus — This for toilet 
soap and shampoo. Filed Feb. 2, 1959 
by National Boulevard Bank of Chi- 
cago, assignee of Lanolin Plus, Inc., 
Chicago. Claims use since Aug. 12, 
1942. 

Sulpho—This for hand cleaner. 
Filed Mar. 16, 1959 by West Chemi- 
cal Products, Inc., Long Island City, 
N. Y. Claims use since June 24, 1941. 

Pink Mist—This for detergent 
for use in cleaning eyeglasses, *win- 
dows, windshields, etc. Filed June 3, 
1959 by Wilmer A. Warfield, doing 
business as F & W Food Shopping 
Center, Washington, D. C. Claims 
use since Apr. 16, 1959. 

* 


Natkin Joins Curtis 

Sidney J. Natkin has joined 
Helene Curtis Industries,  Inc., 
Chicago, as a marketing executive, 
is was announced recently — by 
George M. Factor, vice-president. 
Mr. Natkin served most recently 
as vice-president and account super 
visor for Gordon Best Co., Chicago 


advertising agency. 
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Here is where 


G. BARR & COMPANY 


aerosol packaging 





PAYS OFF! 






































Here, at the crucial point of 
purchase — when your aerosol product 
reaches the hands of the ultimate 
consumer — the importance of having 
your private label aerosol made 

by G. Barr & Company 

becomes apparent. 

It is here that the more than 60 
production line inspections and the 
meticulous quality controls that 


are routine at G. Barr & 


Company, pay off! | 
This assurance that your G. Barr & 
Company packaged product will 


reach the hands of the consumer 
perfectly formulated and 
packaged is backed by our 
technical staff’ of 20 research and 
product development chemists, 

by our two plant production 
efficiencies and by the fact that we 
maintain the strictest standards 


of quality in the industry. 


If you believe your product 
deserves the utmost in packaging 
proficiency — yet at no increase 
in cost—ask us to outline the 
many advantages of our service 


for you. 


G. BARR & COMPANY Private Label Aerosols 


NEW YORK: 4747 Bronx Bivd., FAirbanks 5-7870 «+ 


148 


CHICAGO: 3601 S. Racine Ave., YArds 7-1700 
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Baer to Sprapak 
Jean Warner Baer was re- 
cently appointed managing and 


technical director — of Sprapak 





Jean Warmer Baer 


Chemicals, Inc., a new aerosol 
packaging company which is an at- 
filiate of Trio Chemical Works, 
Inc., Brooklyn, N. Y. Ofhcers and 
production facilities of Sprapak are 
located at 260-262 Meserole St., 
Brooklyn 4, and its telephone num. 
ber is HYacinth 7-8221. Mr. Bae 
left Pennsalt Chemicals Corp., Phil 
adelphia, in December to become a 
consultant in the aerosol packag- 
ing field. At Pennsalt, he was in 
the “Isotron” propellants depart 
ment, and prior to that he was with 
George Lueders, Inc., New York. 
He also has been associated with 
van Ameringen-Haebler, Inc., New 
York. 

In a news item about the 
formation of Sprapak in the De- 
cember issue of Soap & Chemical 
Specialties the name of the com- 
pany was misspelled as “Spraypak.” 

amnamnadipeaanes 
New Fuld Aerosol Product 

A new aerosol product said 
to combine a deodorizer, disinfect- 
ant, and insecticide was recently 
introduced by Fuld Brothers, Inc., 
Baltimore. Called “DDI” and avail- 
able under the company’s “Just” 
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tradename, the product is said to 
remove odors, be germicidal, and 
control flying insects. Lightly scent 
ed, “DDI” is reported to be non- 
toxic, non-staining, non-caustic, 
non-corrosive, and non-flammable. 
It is being distributed through the 
company’s “Just” products  divi- 
sion, Associated Just Distributors, 
Inc., 702 S. Wolfe St., Baltimore 31, 
Prademark registration has been 
applied for. 
— 
Unthank Joins Pace 
Maurice H. Unthank has 
joined Pace, Inc., Wilmington, 
Del., private label and contract 
aerosol packers, it was announced 
recently by Ira Wolfson, president. 
Mr. Unthank was formerly head of 
the ozone research pilot plant ol 
Welsbach Corp. and also has served 
as a quality control chemist for the 
city of Philadelphia, a formulation 
chemist for Vita-Mix Corp., and a 
cosmetic chemist for Delaware 
Valley Laboratories. 
aii . 
In McKernan Position 
Warren M. Stinson was re 
cently appointed office manager 
and sales correspondent for E. ]. 
McKernan Co., Elgin, Hl. In_ his 
new post Mr. Stinson handles all 
office work in connection with the 
sale of Seaquist aerosol valves and 
West Penn aerosol caps and clo- 
sures. 
omniiimaianen 
Aerosol Lab Grad at ATI 
The first graduate student 
to work at the College of Pharmacy 
aerosol research laboratory at Col- 
umbia University, New York, is 
now a research chemist with Aero- 
sol Techniques, Inc., Bridgeport, 
Conn. He is Harvey Mintzer, who 
has joined the company following 
completion of studies for a master 
of science degree. The Columbia 
aerosol laboratory was constructed 


through a grant from ATI. Work- 









ing under Prof, Joseph L. Kanig, 
Mr. Mintzer devoted most of his 
time at the aerosol laboratory to 
the development of pharmaceutical 
pressurized dosage forms for inhala 
tion and topical use. 
7 

Richards in Colton Post 

The appointment of David 
J. Richards as a sales engineer in 
the Chicago ofhice of Arthur Colton 





David J. Richards 


Co., Detroit aerosol filling equip 
ment manufacturers, was announce 
ed last month by W. A. Doepel, 
sales manager. Previously an in 
dustrial sales engineer for several 
Chicago firms, Mr. Richards han 
dles sales of Colton-Alpha acrosol 
filling machines and Colton-Hopx 
filling machines as well as Colton 
Packaging, chemical, and pharma 
ceutical industry equipment. He 
covers central Chicago, northern 
Illinois, Wisconsin, Minnesota, 
lowa, and Nebraska from the com 
pany’s district office at 5807 West 
Diversey, Chicago 39. 


* 


Herzka Aerosol Consultant 

Alfred Herzka, former head 
of aerosol development for “The 
Metal Box Co. operation at Alper 
ton, Middlesex, England, and co 
author of “Pressurized Packaging 
(Aerosols) "" published early last 
year, recently established an inde 
pendent practice as an aerosol con 
sultant. Until his firm is formed 
and an aerosol laboratory com 
pleted, inquiries should be ad 
dressed to Mr. Herzka at 54 Wood 


149 








| 
i | 




















150 








Supplying on-the-spot aid thru technical service 





Du Pont 
serves you best! 





Round the clock . . . coast to coast... 
able hands, expert minds and modern 
equipment assist FREON’ users in 


developing, producing and marketing aerosols. 


You get more than a premium-quality propellent when you 
buy Freon*... far more. For Du Pomt provides the most 
comprehensive customer services in the industry. 


DEVELOPMENT — Du Pont has skilled scientists to help 
directly with your product-improvement projects. The facili- 
ties of the “Freon” Sales Service Laboratory are available 
to assist with your problems. The laboratory team also de- 
velops improved formulations and techniques and donates 
the results to the aerosol industry. 


PRODUCTION—Du Pont know-how and experience come 
to you wherever you are, whenever you need help on produc- 
tion techniques or problems... through a large team of tech- 
nical representatives. Your Du Pont service engineer is 
trained to help you cut costs, too. Call him any time. 


MARKETING— Du Pont regularly conducts surveys, clinics, 
and seminars to bring you up-to-date market information 
on aerosols. And Du Pont national advertising promoting 
the aerosol packaging idea helps assure you a steady flow of 
new customers. 


To take advantage of any of these valuable sales-building 
services, just call or write the Du Pont office nearest you. 
Be sure to buy ‘“Freon’’—recognized throughout industry 
for quality, performance and superior properties—for all 
your propellent needs. You’ll get virtually local delivery 
from three plants and a country-wide network of warehouses. 


E. 1. du Pont de Nemours & Co. (Inc.) 
“Freon” Products Division 311, Wilmington 98, Delaware 


BRANCH OFFICES 


40 Worth Street 7 S. Dearborn Street 701 Welch Road 
New York 13, N.Y Chicago 3, Illinois Palo Alto, California 


FREON 


PROPELLENTS 


AEG. u. 5. pat. OFF 


BETTER THINGS FOR BETTER LIVING. .. THROUGH CHEMISTRY 


*Freon and combinations of Freon- or F- with numerals are Du Pont’s 
registered trademarks for ite fluorinated hydrocarbon propellents. 
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lands, London N.W. 11, England. 
Widely known in Europe for his 
work in aerosol research, he has 
worked closely with the chemical 
industry for the past 14 years. His 
book, written with Jack Pithall 
of the Polak & Schwarz (England) 
division of International Flavors 
and Fragrances, Inc., New York, 
was the first technical book de- 
voted exclusively to aerosols. Mr. 
Herzka visited the United States 
last year and conferred with aero- 
sol fillers and suppliers. 
— 

Michael Coppola Dies 

Michael J. Coppola, 55, a 
sales representative for the “Freon” 
Products Division of E. I. du Pont 
de Nemours & Co., Wilmington, 
Del., serving principally aerosol 
accounts in the New York City 
area, died suddenly of a heart at- 
tack on Dec. 8 at the Mayflower 
Hotel, Washington, D. C., during 
the 46th annual meeting of CSMA. 
Mr. Coppola was playing cards in 
the suite of the Continental Can 
Co. when he succumbed. 

He began his career in 1917 
when he joined Monsanto Chem- 
ical Co. as a clerk. Two years later 
he went with Rhodia Chemical 
Co., New York 
which was acquired by the New- 
port Chemical Co. in 1929. Du 
Pont purchased Newport in 1931 
and integrated it into its organic 
chemicals department. Under New- 
port, Mr. Coppola was a_photo- 
salesman, a 


aromatics firm, 


graphic chemicals 
field he served until 1942 when he 
was assigned to aromatics sales for 
Du Pont’s dyes and chemicals di- 
vision in New York. In 1953, when 
the company disposed of its aro- 
matics business, he became a sales 
representative for the “Freon” 
Products division. 

Mr. Coppola is survived by 
his widow, Michelina and two 
daughters, Mrs. Marilyn Boehl and 
Arline Coppola. 





ee 
New Kartridg-Pak Reps 
The appointments of 
George McAteer as eastern sales 
and service representative and Jack 
Jecker as southeastern sales and 
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at 


George McAteer 








service representative for the Kart- 
ridg-Pak Co., Franklin Park, IIL. 
were announced last month by 
George W. Heath, general mana- 
ger. Mr. McAteer was eastern rep- 
resentative with the company’s 
Davenport, la., division for eight 
years, and now covers New York, 
New 
eastern Canada. 


England, and central and 
Formerly eastern 
service representative, Mr. Jecker 
has been with Kartridg Pak and 
Mojonnier Associates seven years. 
nem ei nate 

In Tube Manifold Post 

The appointment of John 
D.- Amoroso as plant manager fot 
Tube Manifold Corp., North Ton- 
awanda, N. Y., was announced re- 
cently by Clark D. Matthews, pres- 
ident. Mr. Amoroso has had 20 
years experience in engineering 
and plant management posts. The 
company, which fabricates tubular 


products, also produces cylindrical 


John D. Amoroso 








_ 


Jack Jecker 


disposable containers for packag- 
ing liquids and gases for household 
and industrial use. 

ae 
Aerosols in Europe Report 

Despite a steady advance in 
production, aerosol products in 
Europe have not had the impact 
on consumers that they have had 
in the United States, Sylvan Lefcoe, 
president of Par Industries, Inc., 
Los Angeles aerosol filler, reported 
recently. He had just returned 
from a five week tour of aerosol 
plants and marketing outlets in 
Europe. 

Mr. Lefcoe 
there would be any competition in 
the United States from 
products manufactured abroad. 
But he did predict that some aero- 


sol products would be packed in 


doubted that 


aerosol 


the U.S. in new aluminum seam- 
less cans and super-size containers 
made in Europe. 

Many novel shapes in metal 
containers and coated and uncoat- 
ed glass bottles for aerosols .were 
observed by Mr. Lefcoe in Europe. 
Among several reasons cited by Mr. 
Lefcoe for the lagging popularity 
of aerosols abroad is the scarcity of 
supermarkets as we know them; 
lack of sales promotion for aero- 
sols and of education of consumers 
in their use; a conservative attitude 
among Europeans toward aerosol 
products; and the high cost of these 
products in relation to other house 
hold necessities. Actual prices of 
European aerosols are comparable 
to U.S. pressure packages. 
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Plastic-coated glass makes the ideal pressure package 





Only Owens-lllinois pressure packages have this 
bond of plastic to glass 


HE PLASTIC IS MORE THAN a jacket 
T around the bottle in an Owens- 
Illinois pressure package . . . it’s 
bonded to the glass as a part of the 
container itself. It won't peel off. 

This permanent bonding of plas- 
tic and glass gives you a tough and 


handsome package which will 
never alter your product. For glass 
is inert to chemicals . . . is flavorless 
and odorless . . . and keeps what it 
contains at peak of effectiveness. 
These colorful and sturdy Owens- 
Illinois pressure packages come in 


a variety of shapes and sizes. 
Choose from a wealth of stock con- 
tainers, or let O-I create a new de- 
sign just for you. 

Every O-I container can be per- 
manently decorated with Applied 
Color Lettering. 


Owens-ILLINOIS 


GENERAL OFFICES - TOLEDO 1, OHIO 


DURAGLAS CONTAINERS 
AN @ PRODUCT 
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By A. H. Lawrence, Jr.* 


“Freon” Products Division 
E. I. du Pont de Nemours & Co. 
Wilmington, Del. 


Aerosol Sales Potential 





N the next ten years, fow 

times as many nonfood aero 

sols —about eight billion 
will be produced and sold as in 
the last ten years. And although 
food products now represent less 
than 20 per cent of the total pres- 
sure-packaging market, they may 
become the single largest growth 
area in the next decade. ‘This is 
the forecast of du Pont market 
researchers who foresee a contin 
uation of past aerosol industry 
SUCCESSCS, 

There are many reasons fon 
our optimistic forecast. First, we 
have considered the — predicted 
growth of the U. S. market, the 
people who make it up — their 
number, income and ability to 
spend. Even this year, new records 
are being made in United States 
economic activity. Last year’s re- 
cession is fast becoming a mere 
unpleasant memory. Measures of 
industrial production, personal 
come, retail sales and employment 
are setting new highs. And some 
day the steel strike will be settled. 

By year-end the gross na- 
tional product — total output of 
goods and services—is expected to 
hit $480 billion, or eight and a 
half per cent higher than last 
year’s estimated total of approxi- 
mately $442. billion. 
say that by 1968 our gross national 


Economists 


product is expected to be about 
1) per cent greater than that of 
1958, based on a constant price 
level. 
Personal and discretionary 
incomes are expected to increase 
*Paper presented at 46th annual meet 


ing, Chemical Specialties Manufacturers Aasso- 
ciation, Washington, D. C., Dee 8, 1959 


JANUARY, 1960 


generally as they have in most 
post-World War II years. The total 
population of the United States, 
including Armed Forces overseas, 
was nearly 177 million on June | 
ol this year. New projections re 
leased by the Bureau of the Census 
suggest that there may be as many 
as 96 million more people in the 
United States in the next twenty 
one years. The 18 to 24 year old 
age group will increase noticeably 
alter 1964 when the bumper baby 
crop of the early postwar years 
begins to graduate from high 
school. ‘This is the age group with 
in which most families are formed, 
since most women marry and have 
their first child during this period. 
\ccording to the U. S. Bureau ol 
the Census, marketing men can ex 
pect the number of households to 
increase from 51 million in 1958 
to 58 million in 1968, 

The teen-age market, which 








is growing yearly, has been de- 
scribed by one sociologist as a 
group of trainees. In 1944 teen- 
agers had incomes of approximate 
ly $2.50 a week. Today it is about 
$10.00. By the end of this year, the 
17 million teen-agers will have 
spent over $9.5 billion of thei 
own money, apart from what thei 
parents spend on them. By 1965 
some 24 million of them will be 
spending $14 billion. About a 
third of their income is from earn 
ings, the rest trom allowances 
The aerosol industry was 
born in this expanding postwar 
economy. Our annual market 
studies, begun in 1947, have care 
fully measured the growth of dis 
tribution of aerosol products at the 
retail level. We have also kept a 
close watch on consumers’ knowl 
edge, use and opinion of various 
aerosol products. \crosol packag 


ing has now reached the point 
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NO) ee 
A DIFFERENT 
VALVE 
THAT DISPENSES 
AT A FEATHER TOUCH 


i. 


=> 


.. and always 
in the 
right direction 


UNIQUE “LIGHT-AS-A-FEATHER” ACTION HELPS PRODUCTS 
GAIN CUSTOMER ACCEPTANCE 


— heen 


— | Val 
A. SCHRADER’S SON 
Division of Scovill erent Company, Inc. 
470 Vanderbilt Avenue, Brooklyn 38, N. Y. 


© division of SCOVILL 
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where better than eight out of ten 
households are buying some prod- 
uct in this form. 

With the help of Chemical 
Specialties Manufacturers Associa- 
tion’s Aerosol Product Survey Com- 
mittee marketing 
analysts have charted production 
growth during the last seven years 
as shown in Table I. 

Over-all 
production — has 


reports, our 


nonfood — aerosol 
increased at an 
average annual rate of 31 per cent 
during the last seven years. Cer- 
tainly this growth rate is one of 
the highest in all industry. The 
electronics industry, often thought 
of as a leader in expansion, is 
growing only at a rate of eight per 
cent annually. The gross national 
product has been increasing at an 
average rate of 3.5 per cent per 
year. 

You will recall that insecti- 
cides predominated the early years 
of production, 1946 through 1951. 
By the end of 1958, the aerosol 
market had expanded to encom- 
pass six principal products and 
over one hundred other products. 
These six products — insecticides, 
room deodorants, shave creams, 
hair sprays, surface coatings, and 
colognes accounted for 81 pel 
cent of the 1958 total production of 


185 million nonfood packages. 


Reasons for Success 


In addition to recognizing 
the growth rate to date of the aero- 
sol industry, our market analysts 
are fully aware of the reasons why 
the aerosol package has been so 
successful. Here are some of them: 

1. The very manner in which 
the propellant works in true 
aerosol products has had a 
lot to do with their success. 
By industry definition, aero- 
sols are products powered 

with a compressed, liquefied 
gas propellant, such as the 
“Freon” (du Pont) fluorinat 
ed hydrocarbons. ‘This means 
that in an aerosol container 
there is always a reservoir of 
propellant to maintain a uni 
form — dispensing 
Therefore, the product being 


p! essure. 
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dispensed has uniform charac- 
teristics and the container 
empties itself completely. 
Each product is considerably 
more convenient to use than 
its nonacrosol counterpart. 
Other advantages of aerosol 
packaging, such as quicker re- 
sults and protection ol prod- 
uct from contamination, oOx1- 


dation or evaporation, have 


contributed to high consume 


acceptance, 
Sales of each aerosol product 
have been significantly st’ 
lated by the entry of 6 
more major markete: 
ploying wide distribution l 
extensive advertising. I don't 
think it is a mere coincidence 
that the large growth to date 
of the major household and 
personal aerosol products has 
occurred at a time when the 
percentage of wired homes 
with television sets was in- 
creasing from 50 per cent in 
1952 to 89 per cent in 1958. 
The increase of TV coverage 
and aerosol advertising on 
IV has 
tributed to the 


undoubtedly con 
success ol 
aerosol products. And more 
marketers in the future will 
become aware of the unique 
value of TV as an advertising 


medium in showing consum- 


ers how an aerosol product 
works and what it does for 


them 


Nonfood Market Potential 

Having considered the fac- 
tors influencing the potential fon 
the nonfood aerosol market—pre 
dicted growth of the U.S. market 
in general, the unprecedented ex 
pansion rate of aerosol production 
to date, and reasons for the success 
of the aerosol package—here is our 
forecast OL nonfood aerosol produc 
tion and = sales for the next ten 
years, including 1959. 

We are 


within a decade nontood aerosols 


predicting — that 


will be selling at the rate of at 
least one billion a year. The aver 
age annual production rate should 
increase seven and one-half per 
these ten 


cent per year during 


years. Sales of today’s principal 
products will continue to expand, 
and together with sales of dental 
cream they should again dominate 
the 1968 
Sales of 


ucts. will 


production makeup 
“all other” aerosol prod 

include those of glass 
cleaners, shoe or leather dressings, 
and polishes, plus medicinals and 
pharmaceuticals. Any one of these 
product categories, or new prod 
ucts, could be developed to achieve 
a major breakthrough in the aero 


(Turn to Page 207) 
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; 
THE MODERN HOME OF — 
UlsA- ! 
ion | 
- AEROSOL VALVES 
/ S Usa 
f 
j 
Fd 
FIRST! 
Hi e 
j 
| 
i vy The Sea-Spray S.A. Valve 
, _ 
that sprays in any position! 
yx Upright or upside down. No gas loss. 
YY Ideal for polishes and waxes, ant and roach 
sprays, garden sprays, hair sprays, 
sun tan spray, paints, foot sprays, etc. 
yy The S.A. valve is adapted to the : 
world tested sea-spray valve. | 
YY Please write, phone or wire for free 
samples for your product. : 
i 
A PIONEER IN AEROSOL VALVES 
> 
} 


Utst— MANUFACTURING CORPORATION 
CARY, ILLINOIS 


QUALITY AEROSOL VALVES SINCE 1948 
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CONTRACT FILLING / PRIVATE LABEL 





UIDE 





METERED SPRAY 
AEROSOL SPECIALISTS 


Exclusive, specially designed equipment for 
fast production of all metered dispensers. 


| RESEARCH | to develop the right product 
to make the package market 
QUALITY CONTROL Bray iin 
to handie smal! and large 
PRODUCTION volume of all type Aerosol 
products 
Make it a point to talk to “AERO-CHEM" first 





quality AEROSOL PACKAGING service. 


AERO-CHEM fillers, inc. 


1983-A State St. Ext., Phone: EDison 3-418! 
BRIDGEPORT 5, CONN. 








SINCE 1946 


FLORIDAS’ OLDEST 
CONTRACT PACKAGER 
Your product can be packaged in 
America’s fastest growing market 
AT NO COST TO YOU, The 
freight saved usually pays the bill. 


COMPLETE FACILITIES FOR MANUFAC- 
TURING, PACKAGING, STORING, AND 
SHIPPING LIQUIDS, POWDERS, CREAMS. 


LONG OR SHORT RUNS 


AVERIL, INC. 


6780 N.W. 37th Court, Miami 47, Florida 














AEROSOL PACKAGING 


to fit 


YOUR 
PRODUCT 


© No minimum run \" 
required and no maxi- 
mum limit! Rigid qual- 
ity control is maintained on all 
production, contract filling or cus- 
tom packaging. 


PMICHASE PRODUCTS CO. 


Lae Maywood, Illinois 














MARCH Witt MARCH 





AEROSOL SERVICE AT ITS BEST 
PRODUCTION RUNS FROM 1000 UP 
PRODUCT DEVELOPMENT 
COLD OR PRESSURE FILLING 
CONSTANT CONTROL 


PHARMACEUTICALS, INSECTICIDES, 
DEODORANTS, COSMETICS, SHAVE 
CREAMS, TOOTH PASTES, INDUS- 
TRIAL & HOUSEHOLD PRODUCTS 


MARCH MANUFACTURING CORP. 
DIVISION OF 
MAYO PHARMACEUTICAL CORP. 
1700 W. 68th Ave. Phila. 26, Pa. 
Livingston 8-2254 


PETERSON 


fills both 
LIQUIDS AND AEROSOLS 


PETERSON FILLING and 
PACKAGING COMPANY 


DANVILLE, ILLINOIS 
Phone: HIckory 2-1400 
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PRIVATE LABEL 
or CONTRACT BLENDING 
Powdered or Liquid 
INDUSTRIAL PRODUCTS 
including 


Warehousing, Shipping 


* * . 


FORMULA DEVELOPMENT 


ESBEC Chemical Div. 
P.O. BOX 929 © STAMFORD, CONN. 
DAvis 5-3555 _ 











CUSTOM COMPOUNDING 
REACTING & PACKAGING 


In Large or Small Containers — Either 
Private Labeling or Contract Blending 
Liquids, Powders or Pastes for shipment 
via rail, water or truck. 
The only West Coast Company that can give you 
both researching, quality control, production and 
warehousing, with services available also in Mex 
ico, Japan and Europe 
Eliminate freight costs, delays in shipment by 
having your product manufactured in one of the 
greatest consumer’s markets in the U. 8. 
Please Contact Mr. Adrian 
NATIONAL RESEARCH & CHEMICAL CO. 
12520 Cerise Ave., Hawthorne (Los Angeles), Calif. 








complete 
plants to 


serve you! 


G. BARR & COMPANY 
PRIVATE LABEL AEROSOLS 


Enjoy the advantage of G. Barr & Com 


multiple plant operation and packagir 
know-how. Unsurpassed research, produ 
tion and shipping facilities. No finer serv 
available. Contact our nearest plant. 
CHICAGO NEW YORK 


4747 Bronx Bivd. 
FAirbanks 5-7870 


3601 S. Racine 
YArds 7-1700 


A COMPLETE 
* AEROSOL 
Product SERVICE 
| Development 

















QUALITY 

& SERVICE 
IN AEROSOL 
CUSTOM 

FILLING... 


STALFORT 
PRESSURE-PAK CORP. 


321 W. PRATT ST., BALTO. 1, MD. 





} ca FOR FOOD, DRUGS, PAINTS 
| Cold or AND CHEMICAL SPECIALTIES 
Pressure GARD now offers the most 
— complete, most modern filling 
Short and facilities in the industry for 
| Long Runs all aerosols from food to paint 
i es Minimum production runs 
Warehousing = as low as 1,000 cans to 1,000,000 
o and up! Air-conditioned, hu- 
— midity controlled throughout. 
Merchandising GARD INDUSTRIES, INC. 
| Northfield, Mlinois 
to * Fo 
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PRIVATE LABEL and CONTRACT 
AEROSOL PACKAGING 


Production Runs + Sample Runs 
Product Formulations 
(over 100 use-tested formulas on hand) 
PACE INCORPORATED . 
P.O. BOX 206 + Wilmington 99, Del. 
EAst 8-415] 











YOUR 
ADVERTISEMENT 


in this space would reach pros- 
pects for custom filling service 
from coast to coast for only 


$20 per month 

































Complete 
AEROSOL SERVICE 
Small Runs Solicited 


Insecticides, Deodorants, Tooth Paste, 
Shave Cream, Cosmetics, Toiletries, 
Household & Industrial Products, Powders, 
Colognes, Plastic Sprays, etc. 

e@ Experts in formulation and development @ 
strict quality control @ ample storage @ pres- 
sure and “COLD FILL” lines @ samples and 
experimental work at no charge @ special plan 
for companies requiring national distribution. 

Write or phone for details—no obligation 


SUN-LAC, INC. 


274 Lafayette St. © Newark 5, N. J. 
MArket 3-7727 








Son 


of PA., INC. 
AEROSOL FILLING 


for Private Label Marketers 





Also Liquid Filling 





Complete research 
and laboratory facilities 
Constant quality control 
Norristown, Pa. BRoadway 5-4355 








CALIFORNIA’S 
PROGRESSIVE 
AEROSOL FILLER 


Compare our 


* PRICES 


* QUALITY 
and CONFIDENTIAL SERVICE 


WESTERN 


FILLS ALL PRODUCTS 


WESTERN FILLING CORPORATION 
6423 BANDINI BLVD., LOS ANGELES 














Consolidation at ATI 
Consolidation of warehous- 
ing, receiving and shipping opera- 
tions of Aerosol Techniques, Inc., 
Bridgeport, contract packager and 
aerosol loader, in newly-leased 
facilities near the company’s main 
plant was announced recently by 
H. R. Shepherd, president. Com- 
bined areas of the firm’s operations 
now total 120,000 square feet with 
the new facilities. The new ATI 
warehouses have a railroad siding 
and truck loading docks and are 
located about a half-mile from the 
company’s main plant. The con- 


solidation marks the third in a 
series of expansions begun by the 
company over 15 months ago when 
ATI relocated its central offices and 
research-development laboratories 
including a pilot plant and estab- 
lished a new aerosol pharmaceuti- 
cal manufacturing center. 
ey Gea 

ATI's British Visitors 

Lord Kirkwood of Bearsden, 
director of Imperial Smelting 
Corp., Ltd., London, accompanied 
by W. J. Carter, in charge of chem- 
ical sales for Imperial, recently got 
a close-up view of aerosol produc- 


































SCREW on TOP 
for GLASS and METAL 
AEROSOL CONTAINERS 


Used to make refillable glass and metal 


FULL LINE OF LAB EQUIPMENT 


BUILDERS’ supplies complete laboratory set-ups, 
including laboratory pressure fillers, drill press 
capping machines, liquid transfer apparatus, can 
piercing pressure testing apparatus, constant tem- 
perature water baths, dry 
formica top tables, tanks and tank racks, etc. 


WRITE FOR FREE ILLUSTRATED LITERATURE 


oo U | [ D E ie S SHEET METAL WORKS, Inc 
08 WOOSTER STREET NEW YORK 12. N 1 


Aerosol Containers 


Will fit coated and uncoated 
bottles. If you have a special 
bottle send a sample to make 
sure of fit. 










ice coolers, cabinets, 
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tion in the U.S. when they visited 
the plant of Aerosol Techniques, 
Inc., Bridgeport, Conn., contract 
loaders. Imperial Smelting supplies 
“Isceon” aerosol propellant to Mid- 
land Aerosols, Ltd., with which 
Aerosol Techniques is associated in 
Great Britain. 

The two British executives 
were guests of H. R. Shepherd, 
president of ATI, who conducted 
them on a tour of his company’s 
pressure-packaging and laboratory 
facilities. 

cannidiacemie 
New Tube Manifold Rep. 

Arthur K. Johnston of Port 
land, Ore., was named sales rep- 
resentative last month for Tube 
Manifold Corp., North Tonawan- 
da, N. Y., manufacturers of dis- 
posable metal aerosol containers. 
Mr. Johnston covers Oregon, 
Washington, Idaho and the Ca- 
nadian provinces of British Colum 
bia and Alberta. One of Tube 
Manifold’s most recent develop- 
ments is a spherical metal dispos- 
able container for working pres- 
sures of up to 1,750 p.s.i. 

Mirs.’ Agents Service 

A four-page brochure was 
recently published by Albee-Camp 
bell, Inc., New Canaan, Conn., des 
cribing the firm’s services in pro 
viding manufacturers with sales 
agents lor any territory in the U.S. 
or Canada. ‘The firm, organized in 
1938, describes itself as a “clearing 
house for manufacturers’ agents” 
with complete files on more than 
22,000 individual agents and_ or- 
ganizations. Copies of the bro 
chure may be obtained from the 


company ° 
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No. 2,914,222. Aerosol Package, 
patented by Philip Meshberg, Fair- 
field, Conn. A package for aerosol 
products comprising a housing having 
a fixed member provided with a bore 
therein forming a passage communi- 
cating with a dispensing nozzle, an 
aerosol container having therein fluid 
under pressure slidably mounted in 
said housing and having a projecting 
valve stem at one end adapted to fit 
into said bore, said stem saving a 
passage communicating with said 
container having means for receiving 
finger pressure to be applied thereto 
to cause said container to be moved 
toward said fixed member and said 
valve stem to be moved into said 
container to cause the fluid in the 
container to be dispensed therefrom 
and through said nozzle, and means 
on the housing cooperating with the 
container to prevent inadvertent oper- 
ation thereof. 


Nos. 2,911,158 and 2,911,159. 
Aerosol Can Spray Heads, patented 
by James A. Doyle, Baltimore, as- 
signor of twenty-four and one-half 
per cent to Henry L. Wingo, Kings- 
ville, Md., and twenty-four and one- 
half per cent to Vernon Caldwell, 
Baltimore. 


No. 2,911,158 claims in an aero- 
sol spray head for an aerosol spray 
can, a die cast body comprising a 
disc-like portion, and intermediate 
column-like portion and a generally 
cone shaped upper portion, a die 
cast dish-shaped cap complementing 
said body and associated with the 
base of said cone-shaped upper por- 
tion, the axis of said cone-shaped 
portion being generally transversely 
disposed with respect to the general 
axis of said column-like portion, said 
column-like portion being generally 
in the shape of a triangular prism 
with the apex of its triangular sec- 
tion facing in the same general direc- 
tion as the projected apex of said 
generally cone-shaped upper portion, 
said disc-like lower portion having a 
diameter greater than the altitude of 
the triangular section of said inter- 
mediate column-like portion, said 
lower portion having an extending 
part adapted to be associated with 
the margin forming a hole in the 
top of an aerosol can, said upper 
portion being formed with a spray 
orifice, interior walls forming a valve 
chamber, a valve in said chamber 
for controlling said spray orifice, an 
annular slot formed in said valve to 
form at least a portion of a metering 
chamber, interior walls in said lower 
portion and said intermediate portion 
forming a passage leading from the 
bottom of said lower portion through 
said intermediate portion to said me- 
tering chamber, said valve having 
walls for controlling said passage 
leading to said metering chamber. 


No. 2,911,159 covers in an 
aerosol spray head for an aerosol 
spray can, a die cast body comprising 
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a disc-like lower portion, an _ inter- 
mediate column-like portion and a 
generally cone shaped upper portion, 
a die cast dish-shaped cap comple- 
menting said body and associated with 
the base of said cone shaped upper 
portion, the axis of said cone-shaped 
portion being generally transversely 
disposed with respect to the general 
axis of said column-like portion, said 
column-like portion being generally 
in the shape of a triangular prism 
with the apex of its triangular sec- 
tion facing in the same general direc- 
tion as the projected apex of said 
generally cone shaped upper portion, 
said disc-like lower portion having 
a diameter greater than the altitude 
of the triangular section of said in- 
termediate column-like portion, said 
lower portion having an extending 
part adapted to be associated with 
the margin forming a hole in the 
top of an aerosol can, said upper 
portion being formed with a spray 
orifice, interior walls forming a valve 
chamber, a valve in said chamber for 
controlling said spray orifice, means 
for operating said valve, interior walls 
in said lower portion and said inter- 
mediate portion forming a passage 
leading from the bottom of said low- 
er portion through said intermediate 
portion to said valve chamber. 


No. 2,908,650. Pressurized 
Shaving Cream Compositions, patent- 
ed by Norman Fine, South Ozone 

-ark, N. Y., assignor to Colgate-Palm- 
olive Co., Jersey City, N. J. Described 
is a foaming shaving cream composi- 
tion packaged in a suitable pressure 
container provided with a dispensing 
valve which comprises water soluble 
soaps of higher fatty acids as a deter- 
gent, said water soluble soaps com- 
prising sodium and potassium soaps 
and soaps of _ nitrogen-containing 
bases selected from the group consist- 
ing of triethanolamine and ammon- 
ium soaps, there being at least 3.5 
times as much by weight of potassium 
soap as sodium soap and the ratio of 
said soaps of nitrogen containing 
bases to the sum of said sodium and 
potassium soaps being within the 
range of about 1.2 to about 2.5, at 
least one liquefied normally gaseous 
low molecular weight halogenated hy- 
drocarbon propellant, and an aqueous 
solvent medium for said detergent in 
which said propellant is or can be 
readily dispersed by simple shaking 
prior to discharging the contents 
through said valve as a foam product. 


No. 2,908,334. Process and Ap- 
paratus for Generating and Discharg- 
ing Foam, patented by James J. Dug- 
gan and Elias W. Hain, Charleston, 
W. Va., and George C. Haettinger, In- 
dianapolis, assignors to Union Carbide 
Corp., New York. In apparatus for 


generating and discharging fire extin- 
guishing foam, the claim covers the 
combination of a container for holding 
a foam generating solution consisting 
of water and a foaming agent, and a 
halogen-containing hydrocarbon pro- 










pellant present in both the liquid and 
gaseous phases, the halogen-contain- 
ing propellant liquid phase being sub- 
stantially immiscible with and of 
greater density than the foam gener- 
ating solution; valve means and an 
eductor tube in said container for 
discharging the foam; orifice meter- 
ing means for passing the ge gen- 
erating solution and the gas phase 
propellant into the eductor tube at 
proportional rates sufficient to gener- 
ate such foam; and means comprising 
a sight gage containing an indicator 
ball, such gage being positioned in the 
container wall for determining the 
liquid level of the propellant in said 
container. 

No. 2,914,224. Valve Assembly 
for Pressure Containers and the Like, 
patented by David Daniel Michel, 
Chicago. This patent claims a valve 
assembly for a dispenser having a 
flanged aperture or the like compris- 
ing an elongate resilient valve seat 
having a _ longitudinal passageway 
therethrough, said valve seat engag- 
ing the periphery of an aperture in 
such dispenser in fluid-sealing rela- 
tionship, said valve seat having an 
annular recess, said periphery of said 
disperser aperture comprising a 
flange adapted to engage said valve 
seat annular recess and_ interlock 
therewith, nozzle means receivable in 
said valve seat passageway and hav- 
ing an internal passageway running 
the length thereof, pluz means formed 
integrally with said nozzle means 
and closing one end of said nozzle 
passageway, said nozzle means being 
transversely apertured adjacent said 
plug means, an annular’ shoulder 
formed integrally with said nozzle 
means, and locking collar means of 
flared configuration having one cir- 
cumferertial edge of substantially 
the same diameter as said nozzle 
means abutting against said annular 
collar and having a second circum- 
ferential edge for wedging the end 
of said valve seat inwardly into tight 
engagement with the peripheral por- 
tion of said nozzle means adjacent 
said shoulder, said valve seat being 
compressed between said locking col- 
lar and said plug whereby said plug 
means engages the lower end of said 
valve seat in fluid-sealing engage- 
ment in the normal position of as- 
sembly, said nozzle means being tilt- 
able whereby a portion of said plug 
means may be removed from. said 
engaged valve seat end. 

No. 2,907,358. Tooth Powder 
Containers, patented by John C, Arm- 
strong, Salem, Mass. Patented is a 
dispensing tooth powder container 
comprising, in combination, a_pres- 
surized container body and a dispens- 
ing head carried by said containe) 
body, said dispensing head having a 
dise -harge chamber the outer portion 
of which is substantially rectangular- 
ly shaped to receive and enclose rea- 
sonably snugly the bristles of a tooth 
brush in spaced relation to the inner 
portion of said chamber, said contain- 
er being provided with a passage 
from the interior of the container 
body to the inner position of said 
chamber through an orifice, and valve 
means actuated by said dispensing 
head for spraying tooth powder from 
said container body through said ori- 
fice and applying said tooth powder 
simultaneously to the entire bristle 
area of said brush. 
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oA new Schimmel product 


Bouquet for Aerosol 
$7738 ... 85.75 Ib. 


A modern well rounded 
perfume blend with 
floral overtones. 

Very versatile . . 


Excellent in room sprays 
and a variety of other 
aerosol products. 





Write on your firm’s 
letterhead for a sam ple. 


& co... ine. 
601 west 26th street, new york 1, new york 
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IEFER 





FILLERS 


* 
COMPRESSED 
AIR CLEANERS the use of a SEAL. The accuracy is amazing. That precisely means on GLASS or 
PLASTIC bottles, F style or No. 10 tins. When liquid reaches the predetermined 
“PIN-POINT” level—the flow is automatically cut off. In 8 to 48 stem fillers. 


This patent applied for— MIRACLE INVENTION—has moved Kiefer sales to a ' 


e 
KIEFER 


Gasset , 


AEROSOL 
CHARGERS 
* 


VOLUMETRIC 


VARI-VISCO 
FILLERS 
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KARL KIEFER 


proudly, confidently, yet modestly, presents a great 


NEW DEVELOPMENT | 


This tremendous achievement is available on KIEFER 


time-proved and internationally recognized 


FILLING MACHINES 


i 





With this STARTLING “PIN-POINT” STEM, you can fill containers WITHOUT 


well deserved high. 
Any speed you want on a Kiefer Pressure-Vacuum Rotary Filler—you name it. 
Please tell us your problems—we are ready and eager to give you the facts. 


Ue Karl Keser Machine Co. 


923 MARTIN STREET CINCINNATI 2, OHIO ‘ 


NEW YORK + BOSTON + CHICAGO + SAN FRANCISCO + PHILADELPHIA + TORONTO 
HOUSTON + VANCOUVER + SAVANNAH « LOS ANGELES + LONDON, ENGLAND 
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Specialties Plant Efficiency 


By Julius A. Neuberger* and Herbert L. Green 


HE production of chemical 

specialties has many unique 

phases and problems not en- 
countered elsewhere in the chem- 
ical industry. However, the basic 
aims of the production department 
in the chemical specialties field are 
the same as in all manufacturing 
businesses—namely, the fast output 
of uniform products at the lowest 
possible cost. 

The efficient manufacturing 
operation has high productivity— 
it makes the required products 
with a minimum of material hand- 
ling, and a minimum of labor, 
thereby contributing its share to- 
ward bigger company profits. 

The efficient production de- 
partment is a direct aid to sales, 
It has the capacity to keep up with 
shipping even during the busiest 
days of the year. It has the flexi- 
bility to take care, within limits of 
course, of emergency orders and 
special products on 24 or 48 hours 
notice without disrupting normal 
production. 

The efficient manufacturing 
department produces a uniform 
product at all times and does its 
share toward establishing its com- 
pany as a quality house. 

Manufacturing of chemical 
specialties, of course has certain 
characteristics that are not found 
in all other types of businesses. 

1. The chemical specialties 
company manufactures a myriad of 
products. In many cases the num- 


*Paper presented at 46th annual meeting of 
Chemical Specialties Manufacturers Association, 
Washington, D. C., Dec. 8, 1959. 
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Brulin & Co. 
Indianapolis 


ber runs into the hundreds and 
even thousands. 

2. Its processes are generally 
of the batch type variety. 

3. The chemical specialties 
firm must make special products 
either because the customer de- 
mands them (and the customer 
must be satisfied) or more legiti- 
mately, because none of the prod- 
ucts in the regular line do the 
specific job required. 

!. The manufacture of cer- 
tain products such as floor waxes 
require unique processing and 
handling. 

5. Finally, though there are 
seasonal trends, the chemical spec- 
ialties company produces and sells 
the year around, and does not suf- 
fer the discomforts and disadvan- 
tages that go with the production 
of seasonal goods. 

We will endeavor to cove 
each of these points in our <lis- 


cussion. 


Plant Location 

The first and foremost con- 
sideration should, of course, be the 
location of the plant itself. Any 
company that has a_ progressive 
policy involving continuous expan- 
sion should decide, even while its 


operation is still small, how large 
it wants to grow before a second 
manufacturing facility at anothei 
suitable geographical location is to 
be built. 

Operation of more than one 
plant has many advantages, As a 
company grows the organizational 
problems multiply at phenomena! 
rates, and finally the unit becomes 
too big and the organization un 
wieldy and complex. It becomes 
necessary then to create under sep 
arate managements smaller and 
more effective subdivisions. 

\ new plant located in the 
center of a strong market provides 
customers with better and quicker 
service, reduces shipping — costs, 
eliminates costly and troublesome 
warehousing in the area. 

These advantages must, of 
course, be balanced against the cost 
of overhead of a new operation, 
and the additional costs of divided 
purchases. 

The most important consid 
eration in the strategic location of 
a new plant is, of course, the loca- 
tion of existing and potential mat 
kets. Other essential conditions af 
fecting the exact location are favor- 
able zoning regulations, accessibil 
ity to railroad sidings, adequate 


Central location for markets and transporta- 
tion, versatile layout and equipment, wise 
choice of products are the prerequisites of 
an efficient chemical specialties operation 
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G. MAZZONI, S.P.A. 
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VACUUM COOLER & DRIER 


NEW! SPECIALLY DESIGNED LINES FOR SYNTHETIC TOILET BAR!! 


CONTINUOUS VACUUM PLANTS 





For cooling, drying and extruding all kinds of 
soaps up to 84% T.F.A. Capacities range from 
100 to 10,000 Kgs. per hour. 


The ‘“MAZZONI" continuous soap plants are 
outstanding because: 


They are economical: Their requirements for 
steam, water and power are extremely low! 
Only one operator is required! No scrap soap 
is produced! 





They perform better: 100% ‘Beta Phase”’ is 
guaranteed and gives extra mildness and extra 
foam even without coconut oil . . . no twisting 
or distortion! 





They are extremely flexible: The same plant 
also can manufacture pure or built household 
soaps, flake and powder dried base, etc. from 
35 to 84% T.F.A. and more. 
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CONTINUOUS AUTOMATIC AUTOMATIC 
| VACUUM COOLER & DRIER PROPORTIONNING ae eee COOLING TUNNEL STAMPING WRAPPER 
REFINING AMALGAMATOR LODODER SOAP CUTTER MACHINE 
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Lavout of our continuous toilet soap line, Fully continuous or batch processing possible using chips silos. Our line automatically pro- 
duces fully refined, first class toilet soap with no roll mills. The individual machines that are employed in the above sketch appear 
on this and the facing page. A complete line or individual units are available with production capacities of 250 to 1500 Kgs. per hour 
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BUSTO ARSIZIO-ITALY 
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CONTINUOUS AUTOMATIC PROPORTIONING Z DUPLEX — DOUBLE VACUUM PLODDER 
REFINING AMALGAMATOR oO Refiner and Extruder 
N 
| | 
| 
Units shown on this page are appear as numbered in produc- 
available individually. They Pp tion line diagram on facing page. 
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AUTOMATIC SOAP CUTTER ‘‘TV"’ 4 AUTOMATIC SOAP STAMPING MACHINE 
Adjustable cutting length Type “‘St-S"’ stamping speed up to 125 per minute. 
by means of handwheel R Type ‘‘St-D"’ stamping speed up to 240 per minute 
L Type ‘St-O"' for capacity molds. Stamping speed 
D from 100 to 200 per minute 


We send, without obligation, data sheets and other literature on this equipment. 


Your inquiry is welcomed! 
We want you to get the most from your raw materials! 


Let our staff solve your manufacturing problems! 
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JONES .:.-.- 


JONES PRESSES, with their exclusive, patented Presses illustrated here meet all soap pressing 
toggle motion, have become the standard requirements. A Jones Toggle Operated Soap 
throughout the world wherever high produc- Press will improve the appearance of your 
tion, high quality, and perfection of finish are product, increase your production, reduce your 
paramount considerations. Standard Jones costs. Write today for complete information. 





For toilet or laundry soap cakes of any shape Applications same as Type K Simplex. For large toilet or laundry soap cakes. Avail- 
(except highly convex cakes) with side band. Presses two cakes simultaneously. able in Simplex or Duplex Models, pressing 
Speeds of 120-140 cakes per minute. Speeds up to 250 cakes per minute. one or two cakes per stroke. 


For toilet soap cakes of unusual shape, oval cakes, For small toilet soap cakes with 


For small toilet soap cakes (1'2 
120 


oz. or less). Speeds up to 200 or cakes having highly convex faces, with or without side band. Speeds up to 


cokes per minute. side band. Speeds up to 100 cakes per minute. cokes per minute. 
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utilities, fire protection, and a 
good, adequate water supply. Cer- 
tain areas along the Eastern sea- 
board today make plant locations 
unattractive simply because a once 
adequate water supply no longer 
exists. Fortunately, the problems 
of waste disposal, a prime factor in 
plant location of most chemical in- 
dustries, is usually not a factor in 
the specialty chemicals field. 

Last, but not least, housing, 
schools, and recreational facilities 
for the personnel must be consid- 


ered. 


Plant Layout 

The layout of the plant it- 
self must be planned primarily 
from the standpoint of material 
handling. Adequate storage for raw 
materials must be provided neat 
the manufacturing area, while ad 
equate storage facilities must exist 
in the shipping area for finished 
goods and empty containe! storage. 

Many items can be stored 
out of doors. Plant space is always 
at a premium, and whenever it is 
possible, outside storage for both 
raw materials and finished goods 
should be utilized. Weather is the 
limiting factor in most cases. 

Fats and oils can easily be 
stored outside. A well insulated 
tank with a properly designed 
steam heating coil will keep the 
material liquid even in the coldest 
climate. Most solvents, including 
petroleum solvents with low wax 
contents, can be stored outside 
without any heating — facilities. 
Acids, such as 70-80 per cent phos- 
phoric, may be stored outside. 

Raw materials stored out- 
side must be piped by gravity flow 
to the production area, This area 
where the manufacturing kettles 
are located must be laid out so that 
batches can be charged up with a 
minimum of labor. 

The most efficient plant lay- 
out locates the entire unit on one 
floor with the exception of the 
manufacturing area for which a 
second story is provided with space 
for the storing of raw material and 
charging of kettles. 

It is essential, too, to pro- 
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vide adequate service facilities such 
as restrooms, locker rooms, recrea- 
tional areas for employces. 


Manufacturing Equipment 

In the design of manufac 
turing equipment the most impor- 
tant consideration is versatility. Be- 
cause a chemical specialty house 
manufactures a variety of prod- 
ucts, Its processing equipment must 
be adaptable to a large number of 
procedures and conditions. 

A well-designed manulactur- 
ing kettle has a mixer powertul 
enough to handle liquids of high 
as well as low viscosity, and varia 
ble speed to take care ol processes 
that require both high speed and 
low speed agitation. It has heating 
and cooling facilities so that any 
temperature between room temper 
ature and 250°F can be. easily 
maintained, 

When faced with a new 
product, research and development 
must often answer the question: 
“Can we make it in the plant?” I 
the answer is “Yes,” well and good. 
If the answer is “No” and the man- 
ufacture of the product requires a 
new piece of equipment, the cost ol 
which may run into five figures, 
the prospects for getting the new 
item on the market are not good. 
And the product, which might 
have become a good money make 
for the company is probably 
shelved. Equipment, — therefore, 
must be versatile. 

The manulacture of water 
emulsion waxes is unique and re 
quires special equipment wax 
melting pots, emulsifying kettles 
with good agitation, heated pipes 
and valves, cooling systems, and 
finally for cleaning up the finished 
product, filter systems, centrifuges, 
or adequate settling tanks. But 
here, too, versatility is important. 
Melting kettles must be able to 
handle the high viscosity materials 
such as polyethylene as well as the 
low viscosity waxes like carnauba. 

Mixing and filling of prod- 
ucts containing hydrochloric acid 
requires, of course, special rubber- 
lined or saran-lined equipment. 
Further, adequate dust control 


must be provided in areas where 


powders are mixed. 

\s important as the quality 
of the production facilities, is the 
maintenance department which 
takes care of them. The size of the 
maintenance department is not as 
important as the ingenuity of its 
personnel. A- first’ class mainte 
nance crew can handle quickly and 
clhciently any breakdown in equip 
ment. It can modify a manutlac 
turing unit at a low cost so that a 
specific new product which othe 
wise might have required a new 
piece of equipment can be made 
with existing lacilities. 

There are, of course, limits 
to ingenuity. Even a good crew 
cannot provide steam for the plant 
that doesn't have a standby boiler 
when the one and only boiler is 
down fo repairs. \lso, a good 
maintenance department needs a 
good inventory. Spare pumps and 
motors, pump and motor parts, 
must be kept in stock. And, main 
tenance work should be done only 
by the maintenance crew. Consid 
erable trouble can be caused il 
everyone in the production depart 
ment who can handle a pipe 
wrench is permitted to do repairs. 
If the repair work is done badly, 
Rube Goldbergs can be rigged up 
which are actually dangerous to 
manufacturing personnel. Tf this 
is permitted no adequate control of 
tools is possible. Pools are bound 
to get lost, misplaced, or broken. 
Pools are expensive and must be 
handy when necded. This is essen 
tial in the case of an emergency. 

Actually rigid control ove 
all tools in the plant is an. ctlec 
tive way of eliminating this con 
dition. If the fix-it-yoursell type 
production foreman and all other 
tinkerers do not have access to the 
necessary tools they will be forced, 
by necessity, to go to the mainte- 
nance department to get the neces 


sary repair work done. 


Manufacturing 

Actual production talls into 
two general categories: Manutlac- 
turing for stock and manufacturing 
lor specific orders. When manu- 
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CONTINUOUS % 


See "A" Look to U.S. for Every 
Liquid Filling Need! 





Decades of liquid filling know-how, enables U. S. 
engineers to custom-engineer your filler to. spark your 
packaging pace. U. S. basic machines cover a wide range 
of fully automatic, semi-automatic and hand fillers. 
177% , Bulletins available on all machines. 


Without obligating yourself in any way, write for 
recommendations. Please specify: Product; size and 
type containers; desired filling rate per minute, 
hour or day. 
MODEL B-2 VACUUM FILLER. Two containers always 
MULTIPLE F : filling. Vacuum adjustable. Flow regulated. Stainless steel 
FILLER contact parts, plastic on order. For containers up to 414” dia. 
See "B” : Request ‘Bulletin B-2”. 
MODEL B-49 STRAIGHTLINE VACUUM FILLER. Stand- 
t ard machine has 9 filling heads. Adjustable for container size 
ais 4 ] J changes, miniatures to gallons. All contact parts stainless steel 
i A. or plastic on order. Available with or without discharge con- 
| veyor. Request “Bulletin B-49"’. 


U. S. SIPHON FILLER. Adjustable for all containers, all 


Pale) Wile « 


tly. 


1 ‘ 
Bien Lie liquids including foamy products or products that do not permit 
- agitation. Stainless steel tubes; glass lined tank. Request 
SIPHON FILLING “Siphon Bulletin”. 
at its best 
See "C” AIR BOTTLE CLEANER. Semi-automatic. Companion unit to 
semi-automatic fillers. Air cleans up to 40 containers per 


minute. Request *E-Z Bulletin.” 
U.S. BOTTLERS MACHINERY CO. 


4019 N. ROCKWELL ST., CHICAGO 18, ILLINOIS 
BOSTON+NEW YORK+PHILADELPHIA+LOS ANGELES+SAN FRANCISCO+SEATTLE 
DENVER+PORTLAND, ORE. *OGDEN + KANSAS CITY + TUCSON * JACKSON, MISS. * ATLANTA 
MONTREAL + TORONTOs VANCOUVER* WINNIPEG *SANTIAGO*+SAO PAULO+HONOLULU 





HAND FILLER 
Precision unit for max- 
imum efficiency. Request 
“Hand Filler Bulletin’. 



















New book on Aerosols .. . 


“PRESSURIZED PACKAGING” 
(AEROSOLS) 


By A. HERZKA AND J. PICKTHALL 
19 Chapters . . . 411 Pages 


Cloth bound. $12.00 postpaid in the U.S.A. 
$12.50 elsewhere. 


Contains chapters covering propellants, 
Check must accompany order. Add 3% if in N. Y. City. 


filling techniques, laboratory testing, dispenser 
components, and 13 chapters on formulation 
of cosmetics, perfumes, foods, hair prepara- 


MacNair-Dorland Company 
254 West 31st St. New York 1, N. Y. 


Herewith is check for $......... << COVOTING <.........-. copies 
of ‘Pressurized Packaging’’ by Herzka and Pickthall. 


| 

| 
tions, foam preparations, insecticides, space 
| 
| 
; Please ship postpaid to the following: 
| 
| 
| 
| 
| 
| 
| 


deodorants, medicinal preparations, paints, 
varnishes and removers, fire extinguishers, and 
a general formulary of aerosol products. Pro- 
fusely illustrated. Index of aerosol trade names 
and glossary of terms, Compiled by two out- 
standing British authorities. The first com- 
plete work on aerosols yet to be published. 


Check must accompany order. Add 3% if in N. Y. City. 
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facturing for stock, the batch size 
is normally determined by sales 
volume, It is, of course, ideally de- 
sirable to produce as much as pos- 
sible of a given product at one 
time. The cost of labor required to 
make a thousand gallon batch is 
little if at all more than that need- 
ed for making 500 gallons. 

Naturally, there are limits 
to how much can be made at one 
time. There is a practical limit to 
equipment size. Further, we do not 
manufacture 5,000 gallons at one 
time of a liquid with a sales vol- 
ume of only 10,000 gallons per 
year. It would tie up storage space, 
working capital, and the material 
might deteriorate considerably dur- 
ing several month’s storage. 

Also, a manufacturing de- 
partment is reluctant to risk mak- 
ing 5,000 gallons or more of a 
tricky wax emulsion at one clip. If 
something goes wrong, that’s a lot 
of money down the drain. 

On the other hand, if an 
item averages 250,000 gallon sales 
throughout the year, production of 
1,000 gallons at one time, which is 
about one batch a day, is ineffici- 
ent. 

As a rule of thumb for the 
average size operator, the batch size 
should be such that one week's 
sales can be made at one time and 
the manufacturing equipment 
should, of course, have the re- 
quired capacity. 

When a product has been 
finished and okayed by the control 
laboratory, it is pumped to storage. 
Suitable storage must be available 
for every product so that the manu- 
facturing kettles can be pumped 
empty quickly and used for further 
processing. Storage space should 
be at least equal to approximately 
twice the manufacturing batch size. 
In this way a minimum of a week’s 
supply can always be on hand for 
immediate shipment. 

Many times it is desirable 
to package a product for stock, 
rather than store it in bulk and 
fill to orders. This applies partic- 
ularly to large volume items, where 
pre-packaging saves much time and 
labor. Pre-packaging, however, has 


also certain disadvantages. It takes 
up more storage space than does 
bulk storage. Old stock tends to 
accumulate because fresh stock is 
invariably piled in front unless 
close supervision is maintained, 
You can easily run out of stock on 
a given container size because it is 
dificult to predict which container 
sizes move fastest at any given time 


in the year. 


Special Products 

However, problems present- 
ed by manufacturing stock items 
are quite simple compared to those 
encountered in = manufacture ol 
special items for special orders. 
Special products cut into the pro- 
duction of regular stock items. De 
livery on special products cannot 
be as good as on stock items, and 
this results in dissatisfaction on the 
part of the customer with subse 
quent complaints. Many times 
these items require special equip 
ment and extra labor. 

Special handling of orders 
together with special instructions 
add to time consumed in office pro- 
cessing, requires extra time from 
company executives, and, in gener- 
al, creates a number ol intangible 
expenses. 

Yet, by the very nature ol 
the chemical specialties field, the 
manufacture of special products is 
difheult to avoid. The company 
supplies its customers with specific 
chemical compounds for a specific 
end use. When a customer's re 


quirement cannot be met by an 


ellicient to prepackagée 








item on the regular line, it is in 


cumbent, within reason, of course, 
upon the firm to make a special 
product which will satisfy his 
needs. The good chemical special 
ties company, alter all, sells its 
service and know-how as well as its 
products. Finally, if it does not 
supply the customer with the prod- 
uct he needs, the competitor will. 

A great danger exists of add 
ing so many special and in many 
cases unrelated items, to the line 
that the manulacturing operation 
becomes unmanageable and = un 
profitable. But, on the other hand, 
new products are a necessary part 
of growth and expansion. 

The optimum degree ol 
specialization must be decided 
upon by sound and intelligent 
planning in a concerted policy de 
termined by all departments — re 
search, sales, finance, and manutac 
turing. The sales department, ol 
course, has the dominant voice in 
determining this policy. It must 
use sound and firm judgment. 

Acceptance of every special 
product order should be limited 
to a minimum quantity. This min 
imum size order need not be neces 
sarily large but it must be a quan 
tity which the manufacturing de 
partment can easily handle as a 
batch. For example, a 55-gallon 
drum is a reasonable minimum 
order for a special liquid detergent, 
a 100 pound barrel lor a powdered 
cleaner, while 500 gallons should 
be the minimum size order on a 


special wax emulsion, 




















The Mew LX 
COOLING PLODDER 


FOR CONTINUOUS PRODUCTION 








LE AMaNN 


i} AT 


i MINIMUM COST 


The savings in floor space, labor and production time effected 
by the SAIX COOLING PLODDER are really impressive. The 
drawing illustrates the mechanical simplicity of this latest equip- 
ment for continuous soap cooling. 


1) The hot liquid soap is drawn from the storage tank through 
filters (2), (3) and (4), into cooling plodder (5). Here it passes 
into an annular chamber between a cylinder rotating within a 
hollow fixed cylinder, both of which are water-cooled. The 
cooled soap is then compressed by rotating pistons in the collect- 
ing chamber.The semi-solid plastic soap then passes to the milling 
unit and thence to the compression cone, from which it is finally 
extruded as a continuous bar. It is cut into desired sizes by the 


continuous automatic cutting machine |G). 
Pilot plant available for test at your factory 


For further information call or write— 





world renowned 


in 
processing machinery 
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J.M.LEHMANN COMPANY, Inc. 


550 NEW YORK AVENUE, LYNDHURST, N. J. 


The sales department should 
not demand unnecessary special 
products. For instance, a product 
which performs no better than an 
existing regular line product, but 
differs from it only in physical ap- 
pearance should not be made es- 
pecially. It may represent only the 
whim of a salesman or his cus 
tomer. 

Two methods can be used 
to handle eflectively some of the 
problems pertaining to special 
products. Sometimes they can be 
purchased from another source at 
a price lower than that for which 
they could be manufactured in the 
plant in small quantities. 

In other instances the pro- 
duction of special items can be 
placed under a special department 
reporting directly to research and 
development. After all, such a 
product could be considered a de- 
velopment item, since it may wind 
up in the regular line if it is good. 
\lso, manufacturing procedures on 
special items require closer super 
vision because experience in hand 
ling their production is limited. 


Control 

In all manufacturing com 
plete cooperation must exist at all 
times between production and 
quality control. Control cannot 
impose unrealistic conditions on 
production, conditions that exist 
ing equipment and procedure can 
not handle. By the same token, 
production must adjust its sched 
ules to permit control a reasonable 
length of time for checking out the 
products. In some cases a control 
test may require 24 hours, and 
manufacturing equipment cannot 
be tied up this long, so schedules 
must be set accordingly. 

Control procedures must be 
reviewed at regular — intervals. 
When a new product is first 
checked out, control should neces- 
sarily be elaborate. However, as 
the manufacturing department and 
sales gain experience with the prod- 
uct, many control steps may be 
eliminated. By the same token, un- 
forseen difficulties may arise, neces 


sitating new checks. 
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The production department 
must keep adequate records. With- 
out production records a sales de- 
partment cannot analyze trends 
and research cannot properly plan 
lor the future. Good production 
records help the purchasing depart- 
ment plan its buying schedules, 

Finally, a few words must 
be said about housekeeping. More 
man hours can be wasted in chem- 
ical specialties plants because of 
sloppy housekeeping than for any 
With hun- 


products and 


other single reason. 


dreds of finished 
equally large numbers of raw ma- 
terials, a neat, orderly plant is a 
must. Obsolete materials must be 
disposed of quickly, rejected fin- 
ished goods reworked or dumped 
to conserve valuable storage space. 

Floors must be kept clean so 
that materials can be moved with- 
out hazard and with a minimum ol 
effort. Equipment and tools must 
be kept in good condition. 

The chemical specialties in- 
dustry has the good fortune of be- 
ing a continually expanding indus- 
try. Its problems have never been 
concerned with — obsolescence. 
Rather, the problems have been 
pleasant ones dealing with expan- 


sion and growth. By continuing 


to benefit the investor, supplier, 


customer, and community, the 


chemical industry 


should continue to grow with the 


specialties 


country’s expanding economy. 


a @) 
Pfizer to Move Offices 
The Pfizer Building, now 
being erected at 235 East 42nd 
Street, New York, and scheduled 


for completion in 1961, will house 
Chas. Pfizer & Co.'s 


division and domestic and sales and 


international 


services departments now located 


at 200 Second Avenue. In addition, 
certain sales accounting, and_ fin- 
ancial functions now handled from 
the Brooklyn plant will be moved 


conditioned $2- 


to the new ai 
story sky scraper. The major part 
of this building containing 525,- 


000 square feet of floor space will 
be leased by Plizer, according to J. 
William Stuart, vice-president. 
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Ultrasonic Homogenizers 
Surface active agents, sham- 
poos, all types of waxes and polish- 
es as well as numerous other emul- 
sions may be made by ultrasonic 
homogenizers, according to a six 
page folder just published by Sonic 
Engineering Corp., 146 Selleck 
Street, Stamford, Conn. Pilot plant 
and production scale equipment is 
available. One model, trade named 
“Hydrasonic” is capable of process- 
ing up to 9,000 gallons per hour. 
For dispersions and abrasive emul 
sions there is a specially designed 
model which comes in pilot plant 


and production sizes. 
. 

New Gottscho Imprinter 

\ new imprinter for placing 
code-dates or other short legends 
on the tops of cans, jars, bottles, 
and other cylindrical packages, was 
introduced by Adolph 
Inc., Hillside 5, N. J. 
“Model TMT Marko 


is fully automatic 


recently 

Gottscho, 
Called the 
coder,” the unit 
and can operate at speeds ol up 
to 1,000 units per minute, accord 
ing to the company. It is reported 
auto- 


to accelerate and decelerate 


matically to match product flow 
and can be fitted into a conveyor 


line at any convenient point. The 


New imprinter of Adolph Gottscho, Inc., 





“TMT” is said to be adjustable for 


different package sizes and = can 
print on surfaces recessed as much 


\ data 


sheet on the machine with full de- 


as five-eighths of an inch. 


tails is available from the company. 
— 


New Huntington Polish 
Huntington Laboratories, 
Ind., is intro- 


Inc., Huntington, 


ducing a new water-based wax- 
free floor polish, tradenamed “Con- 
Claimed discol- 


trast.” to prevent 


oring or darkening of vinyl, as 
phalt tile, vinyl asbestos, linoleum, 
terrazzo and rubber tile floors, the 
product is said to have an aqueous 
base which will not discolor even 
white floors. 

One gallon of the polish will 
2 000 to 2,500 leet, 


covel square 


according to the manufacturer. 


“Contrast is said to be resistant 
to water spotting, powdering, black 
marks and scuffs and to produce a 
glossy film which is equal to heavy 
traffic. 

For daily maintenance the 
film is mopped with a treated dust 
mop. It can be buffed to renew 
gloss after heavy use. Patching and 
stripping of the coating are said 
contains an 


shelf lite 


to be easy. “Contrast” 


antibacterial for longet 


Hillside, N.J., for placing code-dates or 


other short legends on tops of cans, jars, bottles, and other cylindrical packages 
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MUCH 
MORE 
Sox, BULK 


IN EVERY BOX 


BUILD 30% MORE BULK INTO YOUR DETERGENTS 
WITHOUT INCREASING COST A WHIT Hooker spray- 


dried phosphates in your detergents give them up to 30% 


more bulk, depending on the amount you use. This added 
bulk comes from an air bubble inside each phosphate 
granule, Consequently, no cost or weight is added. 
DISSOLVE FASTER Spray-dried phosphates dissolve two 
or three times faster than ordinary forms because they 
have so much more surface area. They flow freely. Their 
high air content keeps them loose all the time. 

99% PURE When you get your spray-dried phosphates 
from Hooker you can be sure you're getting the highest 


purity available. They range from 97 to 999% pure. 
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Choose the one that meets your needs—-sodium tripoly- 
phosphate or tetrasodium pyrophosphate. Hooker can 
supply you with either. 

For more information on how to make better detergents 
by using these phosphates, write to the address below. 

You can also get the following in regular density: di- 
sodium phosphate, trisodium phosphate, sodium hexa 


metaphosphate, and sodium tripolyphosphate. 


HOOKER CHEMICAL CORPORATION 
PHOSPHORUS DIVISION, Dept. SC-1 . 
60 E. 42nd Street, New York17,N.Y. [ul'Ldas 


CHEMICALS 
MUrray Hill 2-2500 
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soap PLANT Observer 








By Willis J. Beach 
Technical Service Department 
Sugar Beet Products Co. 


HIS is part two of ow clis 


cussion on suitable hood 

installations for the labora- 
tory or for work areas in the plant 
from which it is necessary to re- 
fumes and 


move troublesome 


vapors. Last month we discussed 


hood location, men 


design and 
tioning the interesting new concept 
of spot control ventilation in use 
at Upjohn Co., Kalamazoo, Mich. 
Certain other aspects also import 
ant to good ventilation control, 
and covered in the report, “Lab 
oratory Hood Ventilation Design,” 
published in Alichigan’s Occupa 
tion Health, 4, 4 1959) , 


are discussed here. 


(Summet 


The guiding principle ton 


exhaust ductwork installation is 


that the system should be unde 
negative pressure. With the inside 
ductwork under negative pressure, 
leaks due to poor construction ot 
deterioration of the system will be 
into the ducts and the contaminant 
confined. 

For this reason, locating the 
exhaust fan on top of the hood is 
incorrect even if convenient. Nega 
live pressure in the ductwork will 
result if the fan is located on the 
roof. This is good practice even 
though it is then necessary to pro 
vide weatherproofing for the mo 
tor. A further advantage is that 
ex plosion-prool construction is not 
required for the motor even when 
flammable material is handled. 

For the larger, multi-hood 
systems involving a manifold ex 
haust duct with branches to 
several hoods, the negative pres 
sure system still is best. In these 
systems, connections should — be 
streamlined. Branch ducts should 
enter at angles of 50 to 45 degrees 
rather than with J 
The ductwork must be sized prop 


erly to maintain minimum trans 


connections. 
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port velocities necessary to prevent 


settling out of particulate material. 
In the case of hoods hand 
ling only fumes, gases or vapors, 
the duct velocity may be set at a 
figure of around 2000) feet per 
minute which is a good compro 
mise between horsepower savings 
and duct space required; but tor 
general purpose hoods, the usual 
range ol velocities — is 
3500 to 4500 feet per minute. 


Some thought must be given 


transport 


in fan installation to measures 
needed to achieve rated perform 
ance. For example, fans installed 


close to an elbow will show. re 





duced performance. Rating tests 


on fans are always made with 
straight runs of ductwork at the 
inlet and outlet. 

It is usually wise to considet 
using ductwork of long life ex 
pectancy. This is particularly de 
sirable when ductwork is concealed 
in ceilings or walls of new build 
ings, making inspection and re 
placement a difheult’ undertaking. 
Galvanized and black iron duct is 
corrosion. 


highly susceptible — to 


Although initial costs are higher, 
the use of transite, stainless steel, 
polyvinyl chloride-coated stecl, or 
fiberglass-reinforced — plastic duct 
work will avoid early replacement 
in systems handling corrosive ma 
terials, 

Some thought must be given 
to location and installation of the 
terminal ends of the fan discharge 
Preferably the discharge should be 
at least five to 10 feet above the 
laboratory rool; however, the near 
ness of other buildings or prevail 
ing wind currents may aflect the 
exhaust air path and dictate cer 
tain modifications. In cither event, 
the exhaust duct should be located 
so that fumes cannot be redirected 
to the laboratory or carried by 
winds into the building at another 
point. 

The straight Toand the in 
verted cone types of weather caps 
should be avoided. The forme 
tends to redirect the exhaust back 
down toward the roof and is also 
ethorency 


poor ins terms of fan 





In this typical laboratory air supply system, the offices are under slight positive 
pressure, the corridor under less pressure and the laboratory under slight negative 
pressure—insuring that all leakage will be into the laboratory. 
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Let 


ULTRA 


convert those 
“on-the-shelf” 
formulations 


nae ee 
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If you have a backlog of “promising” liquid 
detergent formulas that won’t go into clear 
solution, or that cloud up under temperature 
changes, Ultra’s hydrotropes may be the answer 
to your problem. 

For example, in heavy-duty liquid detergents, 
where large amounts of phosphates tend to 
force the active organic ingredient out of solu- 
tion, Ultra’s hydrotropes act as solubilizers or 


TO THIS 





coupling agents, permitting the formulation of 
clear, stable solutions. 

In light-duty liquid detergents, these hydro- 
tropes often are effective cloud-point depressors. 
In some cases, cloud points can be depressed as 
much as 15°F. 

In spray-dried soaps or detergents, Ultra hy- 
drotropes provide anti-blocking properties that 
help to assure free-flowing beads. 


Write for our bulletin on the properties and applications of 
ULTRA Hydrotropes SXS and STS. Or, call Ultra’s Director 
of Technical Service for help on your formulation problems. 


Uitra Chemical Works 


Division of Witco Chemical Company, Inc 


2 Wood Street, Paterson, N.J 
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The latter also reverses the flow 
and can cause the trapping of high 
temperature Or COFPOSiVve materials 
in and around the roof structures. 

Phe report suggests that the 
most practical fan discharge is the 
straight vertical stack with no di 
rectional baffles o1 projections, but 
states that a suitable drain be con 
nected to the housing. ‘The selec 
tion of collection equipment for 
removing contaminants from the 
exhaust air is complicated by the 
variety of corrosive and toxic ma 
terials handled in’ the laboratory 
hoods and the varying demands 
for air cleanliness. Generalization 
about the selection of such equip 
ment then is dangerous. ach case 


requires separate handling. 


Air Supply 
A properly exhausting fan 
below atmos 


creates a pressure 


pheric—a_ so-called: “negative pres 
sure’ causing air to flow into the 
hood and ductwork. An adequate 
supply of clean make-up an is then 
necessary to replace the supply ol 
air in the lab. ‘This air comes trom 
the outside cither directly or in 
directly from other parts ol the 
building. Unless a specific supply 
of make-up air is made available, 
aviv will leak inward through out 
side windows, doors and quite pos 
sibly even through other weake 
exhaust equipment. For example, 
when two fans are exhausting trom 
the same area, and there is iad 
quate provision Jo make-up an, 
the stronger fan will take com 
mand and air will enter the room 
through the weaker fan, 

It is sale to say that when 
ever vour fan is installed so as to 
exhaust out of the room, and there 
is inadequate air supply, both the 
capacity ol the fan and air control 


at the hood wall suller. 


Designing for Make-up Air 

Supply air systems miaty be 
designed for the individual lab 
oratories or on the basis of the 
entire building. In the accompany 
ing illustration, the main supply 
duct is carried in’ unused space 
above the corridor ceiling and the 
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air supply is split. Some of the ail 
goes to the lab where it is under 
the control of the exhaust fan at 
the hood. The supplied air is less 
than the exhaust air requirements 
of the lab which fact keeps the 
lab under slight negative pressure. 
The corridor obtains its air trom 
the adjacent: offices which receive 
air from the main supply system. 
Phe offices then are under a slight 
positive pressure, the corridor. ts 
under less pressure, and the lab 
oratory, where the air is being ex 
hausted, is under slight) negative 
pressure. In case ol exhaust fan 


failure or reduction in volume be 





cause of belt wear or fan corrosion, 


a sensitive control in the exhaust 
system will close the direct) an 
supply to the laboratory, ‘Thus, 
any leakage will be into the lab, 
not out of it. 

We are indeed in debt to 
Occupational Health 


for the information in this uselul 


Michigan's 


report. Copies of the full report 
are available trom the Division of 
Health, 
Department of Health, Lansing 4, 
Michigan. We believe 


Michigan) can 


Occupational Michigan 
Vabious a 
livilics in request 
the Division Engineers’ services on 


this subject by writing or phoning. 


Silver Compounds as Germicides for Soaps 


in two recently issued U. S. 


Si R compounds are claimed 
patents to be cllective as germi 
cidal agents in soaps. As a result, 
new developments in the field of 
deodorant soaps may be lorcast, 
according to the September, 1959, 
issue ol Schimmel Briefs, in which 
the two patents assigned to Per 
machem Corp., West Palm Beach, 
Kla., are discussed at length. ‘The 
“Briels” is a monthly technical 
bulletin of Schimmel & Co., 601 
W: 26th Ste., New York 1, N. Y. 
Phe reaction products ol 
silver halides with ethylene thio 


urea as a germicidal agent foi 


soap are covered in U.S. patent 
No. 2,801,768, issucd to Maynard 
M. Baldwin. ‘The othe 
U. S. No. 2,861,769, issued to G. 


\. Lutz and R. E. 


with silver benzene sulfinate and 


patent, 
Sharpe, deals 


related silver salts. 

Silver salts have been used 
as germicides by doctors for many 
Silver 
germicide in the National Formu 


years. nitrate, listed as a 
lary, is toxic to bacteria at very 
low concentrations. When used on 
the skin, however, it has some very 
undesirable properties such as pre 
cipitating proteins from solution 
and being corrosive when applied 
in concentrated form. Weak solu 
tions of silver nitrate are astringent 
and somewhat irritating. In ad 
dition, the salt leaves a persistent 


brown stain on the skin. 


Colloidal 


silver are less irritating than silver 


preparations ol 
nitrate, but are only sparingly 
ionized in solution and so. are 
weaker germicides than silver ni 
trate. They are said to be cllective 
disinfectants of surfaces — with 
which they remain in prolonged 
contact. Silver protein precipitates, 
one form of colloidal silver, lis 
perse in water forming brown col 
loidal solutions. Like other silver 
compounds, they are sensitive to 
light. 

Pure silver iodine and. sil 
ver chloride are inellective as 


germicides because of their in 
solubility. 

The compounds patented 
by Baldwin as antiseptics lor use 
in soaps are complexes ol silver 
halides with cthylene thiourea, a 
cyclic compound. While all of the 
silver halides complexes with ethy 
lene thiourea show marked germi 
cidal activity in soap, the silver 
chloride complex, according to the 
patent, is outstanding. “The patent 
claims that a soap containing silver 
chloride-cthylene thiourea com 
plex in the proportion of 420 mg 
to 200. g. of dry soap in one test 
of five washings reduced skin bac 
teria counts to 12 per cent of the 
original figure. 

Schimmel Briefs points out 
that the antiseptic activity of sil 
ver complexes with ethylene thio 


(Turn to Page 180) 
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The data listed below are brief re- 
veiws of recent patents. Complete 
copies may be obtained from the 
publisher of this magazine: — Mac- 
Nair-Dorland Co., 254 W. 3lst Street. 
New York 1, N. Y. Remit 50¢ for 
each copy. For orders received from 
outside of the United States send 


$1.00 per copy. 











No. 2,908,651. Liquid Detergent 
Composition, patented by Richard 
Anthony Grifo, Easton, Pa., assignor 
to Colgate-Palmolive Co., Jersey City, 
N. J. A clear, single phase, concen- 
trated liquid detergent composition 
is patented consisting essentially of a 
water soluble detergent salt selected 
from the group consisting of alkali 
metal, ammonium and ethanolamine 
salts of sulfonated higher alkyl mono- 
nuclear aryl hydrocarbons and a foam 
and detergency improving inorganic 
salt selected from the group consist- 
ing of magnesium chloride, magnesi- 
um sulfate and calcium chloride, said 
inorganic salt being prese nt in an 
amount from about 5% to about 
100% of the weight of said sulfonated 
hydrocarbon but insufficient to cause 
phase separation of said liquid deter- 
gent composition, and said sulfonated 
detergent and inorganic salt together 
being at least 20% by weight in a 
selective liquid solvent therefor com- 
prising a mixture of a low molecular 
weight aliphatic alcohol and water in 
a ratio between about 2:1 and 1:5. 


No, 2,913,368. Bacteriostat, pat- 
ented by Gail H. Birum, Dayton, O., 
assignor to Morsanto Chemical Co., 
St. Louis, Mo. This patent discloses 
the method of inhibiting the growth 
of bacteria which comprises exposing 
said bacteria to a compound of the 
formula 
S—CCl 
in which R is selected from the class 
consisting of alkyl, alkenyl, aryl and 
arylalkyl radicals of from 1 to 18 
carbon atoms and said hydrocarbon 
radicals having at least one substitu- 
ent selected from the class consisting 
of halogen, nitro and alkoxy, radicals 
of from 1 to 4 carbon atoms, said 
compound being used in a quantity 
which is toxic to the bacteria. 





No. 2,906,662. Method for Com- 
bating Fungus, Employing C,Cl,. pat- 
ented by Emery J. Carlson, Summit, 

. J., assignor to Allied Chemical 
Corp., New York. A method of com- 
bating fungus is introduced which 
comprises applying to the material 
susceptible to attack by fungus a 
fungicidal composition containing as 
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an essential toxic ingredient a chloro- 
carbon having the empirical formula 
C.Cl, and characterized by being a 
pale yellow, odorless, crystalline solid 
as. melting point of substantially 
132° C.-133° C., being soluble in car- 
bon tetrachloride and diethyl ether, 
slightly soluble in acetone, xylene, 
methanol, ethanol and isopropanol, in- 
soluble in water, exhibiting character- 
istic absorption maxima in the infra- 
red region, when combined with pot- 
assium bromide in pellet form, at the 
following frequencies expressed in 
reciprocal centimeters: 1587, 1351, 
1282, 1205, 1176, 1149, 1053, 990, 806, 
735, 704, and 662 and having a com- 
position by weight of approximately 
27.5% carbon and 72.5% chlorine. 


No. 2,913,416. Liquid Detergent 
Composition, patented by Manuel N. 
Fineman and Charles G. Gebelein, 
Philadelphia, assignors to Rohm & 
Haas Co., Philadelphia. The invention 
covers a liquid detergent composition 
characterized by low foam, superior 
detergency, and a cloud point of at 
least about 30° C. which comprises 
by weight from 5 to 30% of the ben- 
zyl ether of an _ octylphenoxypoly- 
ethoxyethanol containing from twelve 
to thirty ethoxy units, at least one 
member of the class consisting of 1 
to 10% of the sodium salt of methyl- 
ene bis (naphthalene sulfonate) and 
0.5 to 15% of the sodium salt of a 
fatty acid containing from twelve to 
eighteen carbon atoms, up to about 
10% of tetrapotassium  pyrophos- 
phate, up to about 10% of an octyl- 
phenoxypolyethoxyethanol cortaining 
from seven to twenty ethoxy units, 
and water to make up to 100% 


No. 2,898,264. Bactericidal Com- 
positions to be Used Specially for 
Food Industries Equipment, patented 
by Francis Jacques Charles Weber, 
Nancy, France, assignor to Colgate- 
Palmolive Co., New York. Disclosed 
is a bactericidal cleaning composition 
comprising N-sodium N-chloropara- 
toluene sulfonamide and a chlorinated 
2-hydroxy phenyl compound selected 
from the group consisting of (a) 
2,2’ - dihydroxy-3,3’,5,5’,6,6’-hexachloro 
diphenylmethane, (b) 2,2’-dihydroxy- 
5,5’-dichlorodiphenylmethane, and (c) 
2,2’-thiobis (4,6-dichlorophenol), the 
proportions being from about 95 to 99 
parts of said sulfonamide and 1 to 5 
parts of said chlorinated 2-hydroxy 
phenyl compound. 


No. 2,911,371. Cleaning Metal 
Surfaces with Hydrocarbon Solvents, 
patented by George E. Weis, Inde- 
pendence, Mo., assignor to Standard 
Oil Co., Chicago. In a process for 
cleaning metal surfaces of equipment 
such as tank cars, storage vessels, 
transfer lines, and the like which have 
been contaminated by tarry or resin- 
ous products such as crude oil, fuel 
oil, asphalt and other petroleum re- 
sidual products, the patent claims the 
step of washing the metal surface at 
elevated temperature with a _ distil- 
late non-viscous hydrocarbor. fraction 





which contains an additive combina- 
tion essentially consisting of about 
0.2 to 2.0 weight percent of a deter- 
gent-dispersant consisting of a non- 
gaseous hydrocarbon which has been 
reacted with a phosphorous sulfide 
and thereafter has been neutralized 
with a basic reagent selected from 
the class consisting of basic com- 
pounds of alkali and alkaline earth 
metals and about 0.4 to 1.0 weight 
percent of an N-alkyl propylene di- 
amine having the formula RNHCH.- 
CH.CH.NH:, wherein the alkyl radical 
R is selected from the group consist- 
ing of n-cetyl and fatty acid residue 
derived from lauric acid, coconut fatty 
acids, soya fatty acids and _ tallow 
fatty acids. 


No. 2,899,340. Method of Rend- 
ering Textile Materials Fungicidal 
and the Products Thereby Produced, 
patented by Sylvan I. Cohen and Mar- 
tin S. Frant, Ossining, N. Y., assig- 
nors to Gallowhur Chemical Corp., 
New York. A_ two-step method of 
rendering a textile material durably 
mildewproof, germicidal and fungicid- 
al, which comprises forming in situ in 
and on the fibers of the textile mater- 
ial a water-insoluble quaternary am- 
monium 2-mercaptebenzothiazolate by 
passing the textile material succes- 
sively in either order through separ- 
ate aqueous solutions, one of which is 
an aqueous solution of a germicidal 
quaternary ammonium compound and 
the other of which is an aqueous solu- 
tion of a water-soluble 2-mercapto 
benzothiazolate, said quaternary am- 
monium compound synergistic ally re- 
acting, upon contact with said 2- mer- 
captobenzothiazolate to he said 
quaternary ammonium = 2-mercapto- 
benzothiazolate which becomes an in- 
tegral and leach-resistant part of the 
textile material. 


No. 2,907,649. Aluminum 
Cleaning Composition, patented by 
Bernard Berkeley, Hempstead, and 
Arthur Petersen, Brooklyn, N. Y. 
assignors to Commonwealth Products, 
Inc., Kalamazoo, Mich. Covered is a 
powdered aluminum cleaning compo 
+ sg consisting essentially of about 
1-20 parts by weight oxalic acid, 
about 1-20 parts by weight sodium 
bifluoride, about 1-20 parts by weight 
of a soap capable of liberating fatty 
acids in the acid solution, at least 
about 40% of the fatty acids being 
saturated, and about 96-39 parts by 
weight of finely ground abrasive. 


No. 2,904,462 Bacteriostat, 
patented by Marjorie E. Moreland, 
and Daniel E. Reheis, Maplewood, 
N. J. The invention consists of a pro- 
cess of inhibiting the growth of bac- 
teria which comprises applying to the 
bacteria and maintaining in contact 
therewith for a period of at least 
three minutes a bacteriostat consist- 
ing essentially of an aqueous solu- 
tion of aluminum chlorhydroxy com- 
plex of the empirical type formula 
Al.(OH),CL, in which » is a number 
within the range about 1.5-2.5, z is 
1, and the sum of y and z is 3.r, the 
solution being in the condition of hav- 
ing been aged at ambient tempera- 
tures for at least 2 weeks and the 
concentration of the said complex at 
the time of application to the bacteria 
being about 1 part for 10° to 2.510 
parts of water. 
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New Polystyrene Emulsion 
An especially light colored 
new polystyrene emulsion for use 
in buffable and non-buffable floor 
polish formations has been intro- 
duced recently by Polyvinyl Chem- 
Devel- 
both 


icals, Inc. Peabody, Mass. 


oped for incorporation in 
household and industrial polishes 
“NeoRez S-71" is claimed to im- 
part good leveling properties, deep 
gloss, and a high degree of dirt re 
sistance to the final product. 

Phe new emulsion may be 
formulated with natural and syn 
thetic waxes and with alkali solu 
ble resins. Polishes are said to ex 
hibit good aging characteristics and 
freeze/thaw stabilitv. In addition 
to floor products “NeoRez S-71" is 
suggested also for shoe polishes and 
other dressings. 

— 
Nonionic Defoamers 

Eldorado Division of Fore- 
most Food & Chemical Co., Oak- 
land 4, Calif., has just introduced 
three new defoaming compounds 
for general use. “‘Tradenamed “E1- 
dofoams” the new defoamers are 
non-ionics. 

The firm maintains labora 
tory facilities to assist Customers in 
the solutions of their individual 
defoaming problems and for the 
evaluation of various defoaming 
compounds. 

a eee 
Aerosol Toothpaste 

Pressure packaging of tooth- 
paste usually requires adaptation 
of the formula to new flow require 
ments. “Carbopol 934” is suggested 
for use in reformulations of this 
type in a bulletin just issued by 
B. F. Goodrich Chemical Co., 3135 
Euclid Avenue, Cleveland — 15. 
“Carbopol 934” is a carboxy vinyl 
polymer supplied in free acid form 
as a white fluffy powder. 

Pastes which do not cling 
to the sides of the can and flow 
easily through the delivery orifice 
are said to result from the follow- 
ing basic formulation: 
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weight 
“Duponol C"* 17.5 
Sodium saccharing 1.0 
Water 242.0 
Glycerine 330.0 
“Carbopol 934" 14.3 
Sodium hydroxide (2067 solution) 31.0 
Flavor 15.0 
Dibasic caleium phosphate 
dehydrated 350.0 
‘trade name of E. L. duo Pont. de 


Nemours & Co. for sodium lauryl sulfate, 
BROS 

The suggested — procedure 
consists of the following steps: I. 
Mix saccharine, water, glycerine 
and “Carbopol 934." “The polymer 


must be added slowly to avoid 


forming = lumps. \gitate to oa 


smooth thin dispersion. 2. Add 
sodium hydroxide while stirring 
slowly; mixture will thicken grad 
ually. 3. Transfer batch to a high 
shear mixer and slowly add the 
dibasic calcium phosphate. Main 
tain as high vacuum as possible to 
de-acrate the mix completely. 1. 
Add flavor. 5. Carefully add “Du- 
ponol ©” and blend to uniformity. 
The paste is then ready for pres 
sure packaging. Good shelf life is 
élaimed for the product. 
inn dles 

Tank Car Cleaner 

Tank cars can be freed from 
residues left by hard to remove sub 
stances such as plasticizers by the 


PMN” 
Carbide 


use of “Tergitol nonionic 


(trade name of Union 
Chemicals Co., New York) in a 
stream of hot water. An article 
published in the November issue 
of Chemical Progress, external 
house organ of Union Carbide, re- 
ports test results showing this meth- 
od to be effective in removing or- 
ganic residues from metal surfaces. 

Steam cleaning was found to 
be less eflective than any of the de- 
tergents tested—except in’ opera- 
tions where odor removal was the 
major problem, Chemical Progress 
reports. A’ stream of hot water 
(140°F) per cent 


surfactant should be sprayed direc- 


containing 0.1 


tly onto the surface. This opera 
tion should be repeated three times 





at a distance of one or two inches 
and should be followed by rinsing 


with cold water, the article sug 


gests. 

The treatment described 
above is claimed to remove oils and 
grease from clean and rusty steel, 
aluminum, and phenolic-coated 


surfaces. PMN” appat 


ently acts both as a wetting agent 


“Tergitol 


and emulsifier. No corrosion is said 
to occur during the short cleaning 
period, Low surfactant concentra 
tion is claimed to make the method 
economically attractive. 
ass a= — —— 

Versatile Emulsifiers 

Two new emulsifiers said to 
be effective with all types of weed 
killers and chlorinated and phos 
phate insecticides have just been 
introduced by Stepan Chemical 
Co., 427 W. Randolph Street, Chi 
cago 6. 


“Toximul R” and “Tox 


imul S” 
ularly eflective in’ the emulsifica 


are claimed to be partie 


tion of chlorinated toxicants such 
phosdrin, Cit... in 
Stable 


as parathion, 


heavy aromatic solvents. 
even in the most reactive systems, 
according to Stepan, the two emul 
sifiers will simplify inventories and 
formulations through their wick 
spectrum ol usefulness. 

Another development an 


Stepan is” Poximul 


nouncad by 
LF.” an emulsifier for soil inse 
ticides and other toxicants in: lig 


uid fertilizer formulations. 
* 

New Oakite Bulletin 

Service bulletin No. I6A 
titled “How to Get the Most Out 
of Ultrasonic Cleaning” was recent 
ly published by Oakite Products, 
Inc., New York. The 
manufactures chemical compounds 
for industrial cleaning and metal 
bulletin 


company 


treating. ‘The describes 


the process by which high fre 
quency sound waves impart scrub 
bing action to solutions to speed 
precision cleaning. It goes on to 
describe compounds which have 
proved effective, and the types of 
operation ultrasonic cleaning does 


best. 
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New Prentiss Pyrethrum Plant 


HE installation of a completely 
ae three still, high vac- 
uum fractional distillation unit for 
refining pyrethrum = extract — has 
been completed by Prentiss Drug 
& Chemical Co., New York. The 
process now in operation in a speci- 
fically designed plant in Newark, 
New Jersey, provides a clear, light 
amber extract of high purity that 
is non-staining, according to John 
Stoddard, vice-president in charge 
of sales for Prentiss. The non- 
staining feature is especially im- 
portant to formulators of aerosol 
insecticides. However, the pyre- 
thrum extracts from the new pro- 
cess will also be used in all types 
of pyrethrum and pyrethrum-syn- 
ergist formulations. 

Other advantages of the new 
process are that the pyrethrins ex- 
tracted by the high vacuum dis- 
tillation are of extremely high pur- 
ity and thus can meet rigid speci- 
fications. Other methods of extrac 
tion previously used require two 
or three steps in order to obtain a 
high yield and the same high pur- 
ity. 

The new pyrethrum extract 
refining plant is operated by Pren- 
tiss under license from Cooper, Mc- 
Dougall & Robertson, Ltd., Berk- 
hamsted, Herts, England, who de- 
signed and had the equipment 
built to its specifications in Eng- 
land. CM&R operate a unit of sim- 
ilar design for extraction of pyre- 
thrins in its plant in England, and 
incidentally, was the first (1949) 
and largest aerosol loader in 
Europe. Ronald McIntyre, an en- 
gineer of the Cooper organization, 
attached to the managing director's 
office, has been working at the 
Prentiss plant since September, 
when the equipment arrived in the 
United States. Mr. McIntyre super- 
vised the erection and initial opera- 
tion of the plant, 

The three high vacuum dis- 
tillation stills are the heart of the 
new process and were designed 
specifically to handle heat-sensitive 
pyrethrins. In the first stage the 
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petroleum fraction of the original 


extract is driven off. The extract 
as it is received from Africa is a 
dark, bitumen-like substance. From 
storage tanks, it is pumped into 
weighing tanks and then into the 
first still where the light petroleum 
fraction is removed. This makes it 
possible to take off the higher frac- 
tion in the second stage. In the 
third stage, the biologically active 
pyrethrins are separated from the 
waxes and sludge. 

‘Temperatures in the three 
stills range from 125°C. in the first 
unit, to 180°C in the second and 
230°C. in the third. The vacuum 
maintained is extremely high, in 
the order of 0.2 mm of mercury. 

The new Prentiss processing 
plant, which augments their exist- 
ing manulacturing facilities, is the 
first in the United States. It occu- 
pies a room of approximately 15 x 
15 feet. The capacity of the unit 
is about 800 pounds of material 
per day, or approximately 120 
pounds of pure pyrethrins. 

ee 
History of Soap 

An educated guess as to the 
origin of soap and a_ thumbnail 
sketch of how present day soap was 
developed are presented in the Sep- 
tember issue of Naarden News, ex- 
ternal house organ of N. V. Chem- 
ische Fabrik ‘‘Naarden,” Bussum, 
Holland. The essay, entitled “The 
History of Soap” is written with 
charm and humor by A. J. de Jong, 
managing director of —Lever’s 
Zeepmij, N. V., Vilaardingen, Hol- 
land. 





Silver Germicides 


(From Page 175) 





urea is ‘surprising’ in view of the 
weak antiseptic effects of colloidal 
silver halides. In order to have a 
noticeable germicidal effect in the 
brief time that the soap is in con- 
tact with the skin, the complexes 
must act rapidly. The cyclic struc- 
ture of the thiourea derivative 
seems essential for high germi- 


cidal activity in soap. Compounds 


obtained by the reaction of silver 
chloride with acyclic derivatives of 
thiourea, e.g., 1,l-dimethyl thio- 
urea, have little or no bactericidal 
activity in soap. 

The silver chloride complex 
with ethylene thiourea is said to 
provide adequate antibacterial ac- 
tivity when used in soap at a con- 
centration equivalent to 500 p.p.m. 
of silver. Soaps containing the sil- 
ver complex are said to have sub- 
stantially the same mildness as the 
soap base. No information appears 
in the patent as to whether com- 
plexes are sensitive to light. Since 
they are used at a low concentra- 
tion they probably would not pro- 
duce the discoloration in’ white 
soaps which might be expected 
from silver compounds, according 
to Schimmel Briefs. 


The second patent (2,864, 
769) covers silver benzene sulfin- 
ate, a simple organic salt of silver 
which has a germicidal effect in 
soap. A bacteriological test is cited 
in the patent which demonstrates 
the rapid action of this salt in the 
presence of soap. Samples of dilute 
soap solution containing _ silver 
benzene sulfinate (over 100 p.p.m. 
of silver) were inoculated with cul- 
tures of B. subtilis, E. coli and M. 
pyogenes var. aureus. In each case 
the samples became sterile within 
five minutes. Futhermore,  silve1 
benzene sulfinate is claimed to be 
fungicidal. In a test against a mix- 
ture of fungi commonly found in 
air samples, the silver salt in soap 
solution prevented the growth of 
all of the organisms on nutrient 
agar. The results of a hand wash- 
ing test reported in the patent, in 
the opinion of the Schimmel Briefs 
writer, appeared inconclusive. 

Suggested concentration of 
silver benzene sulfinate in anti- 
septic soaps is 500 p.p.m. of silver. 
The silver salt of a-toluene sul- 
finic acid shows some antibacterial 
activity as would be expected from 
its close relationship to benzene 
sulfinate. However, it is less effec- 
tive than silver benzene sulfinate 
in the presence of soap. 
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.»..Can improve your Caustic Compounds! 


If you produce an alkali product containing at least 
40% caustic soda, Solvay offers you this interesting new 
proposal. Consider the advantages of having us com- 
pound it for you via the low temperature flake process: 


1 You avoid unpleasant dry-mixing of caustic com- 
pounds. 

2 You free mixing equipment so you can handle more 
non-caustic business. 

3 You get a product superior to hot flaked or ground 


ones. Unlike the usual flaking operation, heat-sensi- 
tive organic materials can be added. Your Solvay”- 


compounded alkali will be uniform in composition... 
non-caking . . . dustless . . . readily soluble . . . stable 
in transportation and storage. 


If you make an industrial cleanser, metal cleaner, wash- 
ing compound or the like, find out how America’s fore- 
most producer of alkalies can work for you. Just mail 
the coupon. 


Sodium Nitrite * Calcium Chloride * Chiorine « Caustic Soda * Caustic Potash 
Potassium Carbonate * Sodium Bicarbonate * Chloroform * Methyl Chloride 
Soda Ash « Vinyl Chloride « Ammonium Chloride * Methylene Chloride * Carbon 
Tetrachloride * Snowflake ® Crystals * Monochlorobenzene « Ortho-dichlorobenzene 
Para-dichlorobenzene * Ammonium Bicarbonate * Hydrogen Peroxide * Aluminum 
Chloride * Cleaning Compounds * Mutual® Chromium Chemicals 








SOLVAY PROCESS DIVISION 


61 Broadway, New York 6, N.Y. 


SOLVAY branch offices and dealers are located in major centers from coast to coast. 
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SOLVAY PROCESS DIVISION DM-10 
ALLIED CHEMICAL CORPORATION 
61 Broadway, New York 6, N. Y. 


Please send: 

0 Information Service Bulletin—“Advantages of Solvay’s 
Unique Low Temperature Flake Process.” 

0 Your representative to discuss my alkali product. 


Name 





Position 2 








Company 
Phone inaihspitinensiin antennas 


Address — 
City Zone 5 
































































Oleic Acid 


may not dazzle you....but... 


.-.atsenormous potential does deserve 
a niche in your mind, especially 
if your research covers the fields 
where oleic acid has already proved 
its capabilities: soaps and deter- 
gents, cosmetics and _ toiletries, 
polishes and cleaners, textile ma- 
terials, lubricants, rubber goods, 
surface coatings, flotation prod- 
ucts, and many other allied fields. 


You see, oleic acid, though not a 
new or exotic material, 7s a versa- 
tile chemical workhorse, possessing 
a future fully as remarkable as its 
past. There is no foreseeable end 
to applications suggested by its 
ethylenic linkage and carboxyl 
radical. 

To further interest you, the long- 
term economic outlook for oleic 
acid is very bright indeed. Here is 
a substance that is produced from 
abundantly available animal 
tallow ... that is relatively inex- 
pensive and stable in price . . . that 
can be supplied in many grades, 
technical to extremely high purity. 


What can Oleic do? 


Oleic acid reactions and properties are 
many, as you know. And, in review, they 
present an attractive list of chemical 
opportunities for a wide variety of develop- 
ment and research programs. In fact, oleic 
acid may present the very solution you are 
seeking, so we suggest you not overlook 
these basic reactions involving oleic acid. 
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Saponification 


The carboxyl group reacts readily with 
alkalis to form both water soluble and 
insoluble soaps (salts). Soluble soaps are 
used as shampoos, industrial paste soaps, 
hand soaps, emulsifiers for polishes, waxes, 
cleaners, and buffing compounds. Insoluble 
soaps find their way into vinyl stabilizers 
and paint driers. 





Esterification 
and Condensation 


Oleie acid forms esters readily with the 
great variety of alcohols, glycols, glycerine 
and other polyols. Its color stability resists 
the darkening effect of processing heat and 
its long chain gives a desirable balance of 
hydrophilic and hydrophobie properties 
to surface-active materials. 

The utility of esters and condensates is 
wide in scope, encompassing emulsifiers, 
detergents, plasticizers, lubricants, hy- 
draulie fluids, wetting agents, sudsing 
agents, and softeners. 















Double Bond Reactions 


The activity of the unsaturated linkage 
between the 9th and 10th carbon atoms 
widens considerably the utility of oleic 
acid compared with saturated materials. 
Of the many reactions possible, sulfation, 
hydrogenation, oxidation, halogenation 
and epoxidation have proven the most 
fruitful. Sulfonated oleic acid and its esters 
for textile products are good examples of 
commercial utility. 





Physical Nature 


Because of its oily nature, oleic acid and 
many of its derivatives have long been 
popular lubricants or lubricant additives. 
Textile lubricants for both natural and 
synthetic fibers is a prime example of a 


use based on its physical nature, and so is 
carbon paper, which employs oleic acid as 
a dye solubilizer and plasticizer. 


Why Emersol” 
Oleic Acid? 


Today, large quantities of very high qual- 
ity oleic acid are available from a good 
many producers. But Emery, having pio- 
neered and specialized in fatty acids for 
over 100 years, has maintained a distinct 
technological edge in the refinement of 
oleic acids. Thanks to the modern high 
pressure splitting process and the Emersol 
Process of selective solvent crystallization, 
Emery has now pushed purity frontiers 
almost to their theoretical limits. That’s 
why Emersol Oleic Acid offers you many 
little “extras” in performance—al no more 
cost than similar competitive grades. 


Original Color 


In many premium products, such as high 
quality toiletries, lack of color is the hall- 
mark of purity. In applications where 
light color is essential, Emersol Oleic 
Acid’s extra lightness can be easily proved, 
grade for grade, by either spectrophoto- 
metric or colorimetric methods. 


Color Stability 


Processing heat unfortunately tends to 
discolor all oleic acids to a greater or lesser 
degree depending on purity. Color stability 
is one of Emersol Oleic Acids’ outstanding 
characteristics, effectively resisting color 
degradation during manufacture. By com- 
parison testing you can prove this for 
yourself with the new American Oil 
Chemists’ Society Test Method L 15a-58, 


Oxidation Stability 


Emersol Oleic Acid effectively resists at- 
tack by air even through long storage 
periods. This means more _ protection 
against deterioration through changes in 
color, clarity, emulsion, texture and con- 
sistency. So, if your product faces a shelf 
life problem, Emersol Oleic Acids are’your 


best protection. 


Samples and Literature 


Why not find out more about the special 
advantages of Emersol Oleic Acid. We'll 
be happy to send you evaluation samples 
of Emersol 233 LL (low linoleic), Emersol 
220, 221 (double distilled), Emersol 210, 
211, 213 (single distilled) or a copy of our 
24-page Emeryfacts titled ‘‘Emersol Oleic 
Acids,”’ the only complete treatise avail- 
able on oleic acids, Write Dept. S-1. 


Fx 


FATTY ACID SALES DEPARTMENT / EMERY INDUSTRIES, INC., Carew Tower, Cincinnati 2, Ohio ry 


Vopcolene Division, Los Angeles—Emery Industries (Canada), London, Ontario—Export Department, Cincinnati 
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use DRYMET 
(COWLES ANHYDROUS SODIUM METASILICATE) 


It’s whiter, cleaner, tints easier — 
more uniformly, dissolves fast. 








(owl CHEMICAL COMPANY 


7020 Euclid Avenue, + Cleveland 3, Ohio 
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Intermediate 
for cationic detergents 
now available in 
commercial quantities from 


CONTINENTAL OIL COMPANY 


*TYPICAL PHYSICAL PROPERTIES 








CONOCO DBCL (dodecylbenzyl chloride, technical grade) 


Specific Gravity at 60°F . 0.965 reacts with tertiary amines to form cationic surface-active 
Apperent DMicleouler Weight — agents— known chemically as ‘“‘quaternary ammonium salts.” 
Activity : Approx. 95% i : 5 ‘ aes : ae 
Minium Activity 90% Quaternaries are used as the active ingredients in sanitizer 
Flash Point (C.O.C.) .355°F. preparations, as textile softeners, and as antistatic agents for 
: . ~ on f . ° ° e » 

Viscosity S.U.S. at 100°F - 105 ; fibers, plastics, and paper. Nonionic surface-active agents may 
Pour Point Less than —5°C. 


also be made by reacting CONOCO DBCL with the appropri- 
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oer: 


ICONOCO) For samples and further information, just send a request on 


Vv 


For chemicals with a head start 
on the future ...count on CONOCO"! 


— 


your letterhead. 





CONTINENTAL OIL COMPANY, PETROCHEMICAL DEPARTMENT 
1270 AVENUE OF THE AMERICAS, NEW YORK 20, NEW YORK 
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News 








D-Y Transfers Melton 

Earl O. Melton was recently 
transferred to Nashville, Tenn., by 
Davies-Young Soap Co., Dayton, O. 





Earl O. Melton 


Mr. Melton was appointed a sales 
representative by the company in 
1958 and had been covering the 
eastern Tennessee and North Caro 
lina areas. In his new post, he 
promotes the sale of the firm’s line 
of “Buckeye” products to distribu- 
tors in Tennessee. He has had ex- 
perience in the chemical, cleaner, 
and wax industries. 
jntanesdibenians 

Fuller Dedicates Plant 

Fuller Brush Co. dedicated 
a new $6.5 million plant in Fulles 
Park, West Hartford, Conn., this 
month. Situated on an 84 acre site, 
the new plant includes several 
buildings containing an aggregate 
of 286,000 square feet with execu- 
tive offices of more than 75,000 
square feet. Automated for its 
manufacturing, handling, storing, 
and shipping operations, the facil- 
ities are equipped with electro- 
mechanical loading docks that can 
move in any of four directions. A 
double track railroad siding runs 
into the interior of one of the 
plant’s buildings. The new facil- 
ities are divided into five manu- 
facturing departments and are re- 
ported to make possible an upgrad- 
ing of every segment of the com- 
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pany’s output with emphasis on 
changes and expansion of the prod- 
uct lines. 

a 
0-Cedar Appoints Two 

The appointments — ol 
Howard S$. Andrews as manage) 
of new products and Russell FE. 
Skallerup as head of the marketing 
research department were = an 
nounced recently by O-Cedar Divi 
sion of American-Marietta  Co., 
Chicago. Mr. Andrews was lormer- 
ly with Oneida, Ltd., Oneida, N. 
Y., silver firm, as manager of prod 
uct) planning for the melamine 
dinnerware division. He is now 
responsible for the development 
and coordination of O-Cedar’s new 
products program. Previously with 
Crane Co., Chicago, in marketing 
research work, Mr. Skallerup co 
ordinates market research for O 
Cedar consumer and institutional 
products. 

ennsinitieaaninn 
McElroy P&G Chairman 

Neil H. McElroy was elected 
chairman of the board of Procter 
& Gamble Co., Cincinnati, O., lasi 
month, succeeding R. R. Deupree. 
At the same time Mr, Deupree was 
elected honorary chairman of the 
board. Mr. McElroy was president 
of P&G from 1948 until 1957, when 
he resigned to become Secretary 
ol Delense. He was succeeded by 
Howard Morgens, who continues 
in that position. Executive responsi 
bilities in the company will be 
shared by Mr. Morgens and Mr. 
McElroy, according to P&G. 

The company also an 
nounced that Harry E. Coombe 
resigned as a director, a position 
he had held since 1951. 

Mr. McElroy 
frm in 1925 and Mr. 
started with P&G in 1905 succeed- 
Procter as 


joined — the 
Deupree 


ing William 
president in 1930. Mr. Deupree be- 


Cooper 


chairman in 1948 
elected 


came board 


when Mr. McElroy” was 


president, 


Lever Advances Moore 
Gordon E. Moore has been 
advanced to manager of the St. 


Louis, Mo., plant of Lever Brothers 





Gordon E. Moore 


Co., New York, it was announced 
recently by G. Lowell O'Daniel, 
company production manager. He 
replaces Maynard B. Bemis, who 
retired Jan. | after 42 years in the 
soap industry. 

Mr. Moore, manulacturing 


superintendent at the St. Louts 


plant since 1953, has spent 33 years 
in) various production phases ol 
soup making. He began his carees 
with Monsanto Chemical Co., St 
Louis, as a chemist. Later he join 
ed the Gold Dust Corp. which be 
came the Hecker 
When Hecker was 
Lever in 1939, Mr, Moore became 


Products Co. 


acquired by 


manulacturing superintendent, and 
later served at Lever plants in, Bal 
timore, Md., and Cambridge, Mass., 
and company headquarters in New 
York. In 1953 the present St. Louis 
plant was opened on a 27-acre site 
Mr. Moore re 


as manulacturing superin 


in Pagedale, and 
turned 
tendent. 
Mr. Bemis started his career 
with Procter & Gamble Co., Cin 
cinnati, in 1917 as a soapmaker, In 
1925 he joined Colgate-Palmolive 
Peet Co., New York, and moved to 
Lever in 1932. He was named St. 
Louis plant manager in 1943. 
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PER DRUM 
ON YOUR 
PERFUMING WITH 


FLAKE 


Akyl Ary! Sulfonate...90% Minimum Active 


Each drum of Pilot HD-90 represents one dollar you can 
save in odor masking and perfuming. That’s because 
HD-90 is an odorless, colorless drum-dried flake; and 
consequently may be perfumed and dyed at minimum 
expense —usually a dollar per drum less! 

You’ll save in other ways, too, formulating with Pilot 
HD-90. For example: HD-90 is 90% plus active —offer- 
ing more detergent suds than any other material at a 
competitive price, and Woing the kind of cleaning on 
many hard surfaces that no other can do at any concen- 
tration! This high performance means less material 
required to maintain your product quality 

And you'll like working with HD-90: ies dust-free, 
dry flowing and remains that way even after long periods 
of storage; and HD-90 is kind to your plant during the 
troublesome hot summer months because it is stable 
in any weather. 

Make Pilot HD-90 your cornerstone for all dry com- 


; pounding. Write for literature and samples now. 


‘PILOT 


215 WEST 7th STREET LOS ANGELES 14, CALIFORNIA 
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Demee Joins Lever 
Leon A. Demee has joined 
the armed forces and foreign divi- 


sion of Lever Brothers Co., New 





Leon A. Demee 


York, as export manager, it was 
announced last month by Donald 
G. C. 
manager. 


general 
gen- 
for International 


Thomas, division 


Formerly assistant 
cral manage 
Brands in Venezuela 
1950, Mr. 


Demee served as plant manager 


Standard 
which he joined in 
in Buenos Aires before moving to 
New York to take charge of new 
marketing 


product development. 


Later he was Venezuelan sales 


manager before being named as 
sistant general manager. 
sidilahaliaie 

In Whistlclean Post 

Victor F. De Vinney was re 
cently appointed sales manager fot 
Whistlclean Corp., a subsidiary of 
L.. Sonneborn Sons, Inc., New York, 
and manufac 


petroleum refiners 


chemicals and building 
Whistlclean 


tures and distributes a complete 


turers ol 
products. manutlac 
line of industrial detergents. Be- 
fore joining Whistlclean, Mr. De 
Vinney was New York district sales 
manager for Turco Products, Inc., 
Los Angeles. 
— 

Fels Advances Slutzky 

David H. Slutzky has been 
Atlantic sales 
Fels & Co., 
Philadelphia, it was announced re- 
Frank H. Jelinek, na- 
tional sales manager. Mr. Slutzky 


appointed middle 


division manager of 
cently by 


joined Fels 10 years ago as a retail 
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salesman and advanced to the po- 
sition of Philadelphia district man- 
ager. In his new post he supervises 
sales activties in the following mai 
kets: Baltimore, Washington, Phil 
adelphia, Scranton, — Pittsburgh, 
Buttalo, 


Canada. 


Svracuse and ‘Toronto, 


* 


Dutch Remove Import Curbs 

Soap was among 12 items 
for which the Netherlands govern 
ment removed import. restrictions 
on Jan. I, the U.S. Department ot 


Commerce announced late last 


month. 


* 


Johnson’s Sees 1960 Boom 

S. C. Johnson & Son, Inc., 
Racine, Wis., is planning an ac 
celerated program of product di 
versification in 1960 in an effort to 
move up to a record level of busi 
ness. In a 1959 year-end statement, 
H. F. 


Howard M. Packard, president, re- 


Johnson, chairman, and 
ported that the company’s domestic 


sales had increased 56 per cent 
since a product diversification pro 
gram began in 1954. Sales in 1959 
increased 21 per cent over the pre 
vious year and a rise of about 10 
pel cent is expected in 1960, Mr. 
Packard 


established products provide a sub 


stated. Although well 
stantial part of the company’s net 
income, products introduced in the 
last six years now account for about 
56 per cent of sales, he said. Some 
of the newer offerings, in tradition 
al fields, include a pressure-packed 
self- 
polishing floor wax (“Klear”) , and 


dusting wax (‘Pledge’), a 
an aerosol automobile polish (“In 
stant J-Wax”). 
non-wax fields such as insecticides, 


Others are in new 


air fresheners, a porous — plastic 


called “Porelon,” and a new chemi 


cal intermediate. In their report 


the Johnson executives also noted 
new products introduced in 1959; 


the work of the research and de 


velopment division on new product 


possibilities; and the company’s 


$4-million building program in 


cluding a million dollar aerosol 


plant nearing completion at Rac- 


ine. 





Jones Nalco President 


Thomas C. Jones became 


president of Nalco Chemical Co., 


Chicago, early this month and 





Thomas C. Jones 


Joseph A. Holmes, former presi 
dent, became vice-chairman ol the 
board of directors, a position that 
had been vacant. 


A Nalco director 


and a member olf its executive com 


since 1955 


mittee since 1954, Mr. Jones had 


been associated with the Alumi 
num Company ol America fon 
over 40 years and was manager ol 


its Chicago district. 
- 
Stanley Advances Three 
Three advancements in the 
manulacturing division of Stanley 
Westfield, 


month 


Home Products, Ine., 
Mass., were announced last 
by Joseph W. Palmer, vice-presi 
dent of manulacturing. They in 
clude Ciro Petrucelli as supervisor 
of production in’ charge of the 


brush, chemical and metal parts 
department; John Wilcek as engi 
necring department head; and 
Nicholas Violante as supervisor in 
the industrial engineering section 
Mr. 
1935 and had been supervisor ol 


With 


the company since 1955, Mr. Wil 


Petrucelli joined Stanley in 


the brush shop since 1955. 


eck ts now responsible for the plant 


engineering and industrial engi 


neering functions of the plant. Mr. 
Violante has been with the firm 
since 1937 and served most recently 
leader ol 


as group project engi 


neers, industrial engineering sec 


tion of the engineering department 
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AROMATICS of DISTINCTION 
for MANUFACTURERS of SOAP 


These aromatics 


al 6 EN WI of our own manufacture 


FRESH, SPICY and are produced 


POWERFUL by methods and 


under conditions 


that absolutely assure 
their superior quality 

[ \ A LY] and dependable uniformity, 
AC . TATE at prices competitive 
with any comparable grades. 


90-92% ESTER 
from BOIS DE ROSE All three are now 


in large scale production 
at our Clifton plant. 
For purposes of comparison 


and evaluation, 


CITRONELLOL 


CLEANER, SMOOTHER 
FREED OF ALL IMPURITIES 


write for FREE test samples. 





BRINGING YOU THE BENEFITS OF ORGANIZED RESEARCH... 


FRITZSCHE BROTHERS, Inc. 
76 NINTH AVENUE NEW YORK 11, N.Y. i 


Branch Offices and *Stocks: Atlanta, Ga., Boston, Mass., *Chicago, III., Cincinnati, Ohio, Greensboro, N. C., 
*Los Angeles, Cal., Philadelphia, Pa., San Francisco, Cal., St. Louis, Mo., Montreal and *Toronto, Canada; 
*Mexico, D. F. and *Buenos Aires, Argentina. Factories: Clifton, N. J. and Buenos Aires, Argentina. 
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Oscar Burke Dies 

Oscar Meech Burke, 76, re- 
tired president of Manhattan Soap 
Co., New York, and a 
of Purex Corp., Lid., South Gate, 
Calif., died Nov. 30 in St. Luke's 
Hospital, New York. Mr, surke 


headed the soap firm in 1956 when 


clirecton 


all its stock was acquired by Purex 
and it became the Manhattan Soap 
Mr. Burke is 


survived by his wile, Mrs. Mant 


Division of Purex. 


gucrite Stone Burke; a son, Edwin 
M. Burke; and four grandchildren, 


* 
Soapers Top TV Advertisers 


Six of the ten top television 
advertisers in gross time expendi 
tures for the first nine months of 
1959 were soap and chemical spe 
cialty manufacturers. Leading the 
list were Procter & Gamble Co., 


Cincinnati, Lever Brothers  Co., 
New York, Colgate-Palmolive Co., 
New York, and American Tome 
Corp., New York. In 


Products 


eighth place was Bristol-Myers 
Corp... Morris Plains, N. J., and 
\dell Chemical Co., — Holyoke, 


Mass., was in tenth place. Expendi 
tures increased 19.3 per cent over 
the 1958 period, according to the 
Pelevision Bureau of Advertising, 
Inc., New York, which compiled 
the listings. 

Dollar expenditures compar 
ed with the corresponding period 
last year were: Procter & Gamble 
Co., $72.6 million, up from $62 
million; Lever Brothers Co., $36.9 
$27.9) million; 
$28.5 mil 


million, up from 
Colgate-Palmolive Co., 
lion, up from $25.8 million; Ameri 
can Home Products, $27.6 million, 
up from STS.6 
Myers, S11 million, up from 513.8 


million; and Adell Chemical, $13.7 


million; Bristol 


million, up from 58.1 million. 


. 
Name Lever Product Mgrs. 
Joseph R. Cross and Robert 
Kk. McGhee 
Brothers Co., New York, as product 


have joined Lever 
managers in the Lever division, it 
was announced last month by 
Phomas S. Carroll, division vice 
president of marketing. Formerly 


a vice-president: of Compton Ad- 
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Joseph R. Cross 


vertising York, Mr. 
Cross worked on a variety of pack 
aged goods accounts. Mr. McGhee 


was with Procter & Gamble Co., 


\vency, New 


Cincinnati, lor six vears as a sales 


brand manager belore 

joing Newell, Inc., 

New York advertising agency, in 
ton) yn 


1957. 


man and 
Lennen & 


* 


Stanley Station Relocates 
Phe Harrisburg, Pa., distri 


buting station of Stanley Porn 
Products, Ine. Westheld,  Miass.. 
recently moved into new ml 
larger quarters at O98  Angeness 


St., according to William Eh. Nay 
lor, vice-president and director ol 
distribution. Phe new building bias 
10,000) square lect ol floor space 
and is being used exclusively fon 
distribution and warehousing. It 
IS Stanley stations loca 
the U. &. 


is one ol 


ted throughout 


Robert E. McGhee 





Lehn & Fink Names Two 
Phe appointments of Roger 
M. Kirk, Jr., 
Samuel FF. Melcher, Ji 
brand manager in the Lehn & Fink 
Division of Lehn & Fink Products 


as sales manager and 


c 
lS group 


Corp., New York, were announced 
recently by Edgar Nelson, division 
general manage 

Formerly vice-president in 
charge of sales and advertising 
lor Cook Chemical Co., 
City, Mo., Mr. Kirk succeeds Ro 
bert W. 
Dec. 31. 

Mr. Melchea comes to Lehn 
X% Fink from ©. 1 


New York direct mail organization 


Kansas 


Nacthing, who resigned 


Malnivre, Tine 


Prior to that he was director of 


advertising and merchandising fon 


1 
a consumer products division of 
QOlin-Mathieson 
New York, and also has been asso 
ciated with Mennen Co... Morris 
town, No f., and) Colgate-Palm 
olive Go., New York. In his new 
post he dircets marketing for “Ly 


“Thins 


Almond Cream,” and 


Chemical Corp., 


sol” brand — disinfectant, 
Hloney and 
new products deve loped within the 
division. 
* 

0-Cedar Adv. Program 

Phe O-Cedar 
American-Marietta Go., 


division ol 
Chicago, 
has entered its third season of spon 
sorship on the Jack Paar television 
show, it was announced last month 
by Phil Varchetta, O-Cedar adver 
lising and sales promotion director 
Complementing — the — company’s 
television coverage for its dust and 
sponge mops and plastic brooms, is 
an advertising schedule in the 


“This Week” Sunday supplement 


* 


House Organ in 40th Year 

The external house organ of 
Philadelphia Quartz Co,, Philadel 
phia, called “Silicate P’s & Q's, 
began its d0th year of continuous 
publication this month. A month 
ly letter, the sheet presents facts 
about sodium and potassium. sili 
cates and their uses. C. H. Jeglum, 
manager of the company’s research 
and development department, is 
editor of the house organ. 
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Irgasan BS2o0 


tetrachlorosalicylanilide* 
* U.S. Pat. 2703332 


OH 
Cl CONH 
Cl 
Cl Cl 


Controls gram positive 

and gram negative bacteria. 
Inhibits fungal growth. 

Substantive to skin, textiles. 

Easy to demonstrate or trace 
(fluoresces under ultra-violet light). 
Economical. 


For use in: 

deodorant soaps 

hard surface sanitizers 
household specialties 
laundry detergents, rinses 
dry cleaning 

hospital cleaners 
anti-dandruff shampoo 
surgical soap 


Write for literature 
and samples today 


Geiny 
Industrial Chemicals 


Division of Geigy Chemical Corporation 
Saw Mill River Road, Ardsley, N.Y. 


Ging 
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In New Fuld Bros. Post 

Jack Gurey has been ap 
pointed sales representative in the 
northeast for Fuld) Brothers, Inc., 
Baltimore, it was announced last 
month by James Selway, vice-presi- 
dent of sales. Mr. Gurey also assists 
in the metropolitan New York 
area. In the sanitary maintenance 
field for more than 12 years, Mr. 
Gurey has been associated with 
Fuld for about eight” years. He 
has had experience in sales and 
merchandising and in the plan 
ning and production of — private 
brand paper labels and lithograph 
ic-type applications. 

* 

Lehn & Fink Names Smith 

karl M. Smith has been ap 
pointed manager of the “Young 
Look” cosmetic line of the Lehn & 
Kink division, Lehn & Fink Prod 
ucts Corp., New York, it was an 
nounced last month by Edgar Nel 
son, division general manager. 
Formerly eastern arca manager fon 
Beauty Counselors, Inc., New York, 
Mr. Smith has been in direct sell 
ing management posts since 1916 
mostly in the cosmetic field. 

- * 

New Heyden Chemical V.P. 

David X. Klein, technical di 
rector ol Heyden Chemical Divi 
sion, Heyden Newport) Chemical 
Corp., New York, has been ap 
pointed a divisional vice-president, 
it was announced last month by S. 
\skin, president. Mr. Klein, tech 


nical director for the recently form 


William F. Bode 
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ed division since last June, has 
been responsible for the division's 
expansion and new products pro 
gram. He was formerly manage) 
of research at the company’s Gar 
field, N. J., laboratories. 
siniinbiiiaiato 

New Selig Officers 

Selig Co., Atlanta, has elect 
ed three new. officers it} was an 
nounced recently by Simon S. Selig, 
it. president, Elected at the an 
nual stockholders meeting were 
William F. 
and general manager; Alvin Ham 


bode, as vice president 


burger, as vice-president in charge 
of sales, and Robert Dennard, as 
scoretary and assistant treasurer. 

Mr. Bode has been with 
Selig since 1947 and formerly was 
advertising manager and general 
manager, 

General sales manager sinc 
1954, Mr. Hamburger became as 
sociated with Selig in 1918. Earlies 
he had represented Selig in castern 
North Carolina. 

Mr. Dennard has been 
comptroller since November, 1958 
Ile is an attorney and certified 
public accountant. Belore joining 
Selig Mi 
controller olf Long Corp. anda 


Dennard was) assistant 


partner in’ Ralph M. Braswell Co 

Stock dividends of SI ia 
share lor Selig Co. of Atlanta and 
S2 per share for Selig Co. of “Texas 
were declared for the 63rd year 
ol the company’s operation. In that 
time Sclig stock has appreciated 


in value approximately 15 per cent 


Alvin Hamburger 


DCAT Slates Meeting 

Phe Drug, Chemical and Al 
lied ‘Trades Association has sched 
uled its 70th annual mecting fon 
Sept. 15-18, at the Sagamore Hotel, 
Bolton Landing, N. Y. Paul J 
Cardinal, vice-president: of Holl 
man-LaRoche, Inc., Nutley, N. ].. 
has been named general conven 


tion chairman 
* 


Charles Ward Dies 

Charles G. Ward, 76, tor 
mer northeastern division — sales 
manager for “The American Agri 
cultural Chemical Co., New York, 
dicd Dec. Stat his home in Hing 
ham, Mass. Mr. Ward jotned: the 
company in) 19000 and retired in 
1952. He is survived by his wile, 
Cornelia, and three sons, Steven 
D., who is a division production 
superimtendent: ine New York fon 
LAL GC. Dudley A. and Charles 
cs., 38 

. 

New Guardian Bactericide 

\ new bactericide and fun 
gicide called “Surtenol” made by 
Guardian Chemical Corp., Long 
Island City, N. Y¥., was recently in 
corporated into a cosmetic product 
ol Avop Products, Tie Sullern, 
N.Y. Said to be mild, of light 
color, and pleasant odor, “Sur 
tenol” is reported to be virucidal 
in low concentrations. Guardian 
states that other cosmetics and 
pharmiceutical firms are contem 
plating using the bactericide in 


then produc Is 


Robert Dennard 
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Ample tank storage for efficient bulk material handling. Modern 


We are happy to announce that 
our new plant at 1301 W. Belden 


With our new enlarged plant and laboratory facilities, in- 
creased bulk storage and warehouse space plus additional 
new manufacturing equipment we are more than ready to 
handle your orders in the most efficient manner possib!e. 


Krystall Chemical Co., primarily a manufacturer of de- 
tergent intermediates also offers extensive compounding 
and packaging facilities. We have installed another new, 
high speed automatic filling line for handling either plas- 
tic bettles or cans. 


Our new plant has bulk storage for up to 600.000 gallons 
of raw materials and finished products. One of the main 
features is bulk storage handling for stabilized liquid sul- 
fur trioxide. Warehouse space accommodates over 2,000 
drums of finished materials with 600 feet of railroad 
siding, We have facilities for simultaneous loading and 
unloading of 10 trucks and 5 railroad ears. 


We wish to express our appreciation for the lovalty of 
cur many friends in the Chemical Industry who have 
helped make possible our steady and rapid growth. You 
can depend on us to make every effort to also merit your 
continued confidence. 
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equipment 


rystall chemical co. 


Phone Bittersweet 8-2325 @ 1301 W. Belden Ave., Chicago 14, Ill. 
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assures product consistency and uniform high quality 


we have moved into 
Ave., Chicago 14, Ill. 


SOME OF THE EXPANDING 
KRYSTALLEX SERIES 


KRYSTALLEX S-63 specially purified sodium 


dodecylbenzene sulfonate. Clear and odorless 
liquid. Excellent base for clear liquid 
formulations such as liquid dishwashing 
detergents 


KRYSTALLEX S. A conventional dodecylbenzene 
sulfonic acid 


KRYSTALLEX S-75. An ammonium 
phenoxyethylene sulfate 


KRYSTALLEX LA. A 100°; 
acid alkanolamide manufactured for 
foam stabilizer. 


KRYSTALLEX CD 
acid alkanolamide useful for thickening, 


KRYSTALLEX CDA. A modified coconut fatty acid 
alkanolamide used in scrub soap concentrates 
Has outstanding resistance to hard water 


KRYSTALLEX C sodium lauryl sulfate— 
characterized by its uniform high viscosity - 
excellent base for creme shampoos 


KRYSTALLEX A. A sodium lauryl! sulfate with a 
very low salt content and low viscosity 


KRYSTALLEX T. A triethanolamine lauryl sulfate 
High activity, low cloud point, very light color 
and color stability toward light 


KRYSTALLEX S-26 
exclusively for 


alkyl 


active non-ionic fatty 
use as a 


An unmodified coconut fatty 
etc 


A new detergent manufactured 
shampoo use 


“SPECIALTY 
ORGANIC 
CHEMICALS’ 
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H. Truxtun Emerson Dies 
H. Truxtun Emerson, 79, re 

tired manager of the glycerine de 

partment of Procter & Gamble Co., 





H. Truxtun Emerson 


Cincinnati, and secretary of the 
company trom 1910 to 1950, died 
Dec. 1. Mr. Emerson joined Procte 
© Gamble in 1899 and served in 
various Positions until L908 when 
he became personal secretary to 
William Cooper Procter, president. 
He was named assistant secretary 
of the company in 19Tt and be- 
came manager of the glycerine de 
partment in TOE7. Mar. Emerson 
isumed additional duties as com 
pany secretary in) 19100 and six 
vears later relinquished his post as 
manager of the glycerine depart 
ment to devote tull time to being 
secretary. Tle retired in 1950. 
* 

New Carbide Nonionic 

Availability in development 
al quantities of a new alkyl phenyl 
polvethylene glycol ether surlace 
active agent was announced recent 
ly by Union Carbide Chemicals 
Co., 30 Kast 2nd Street, New York 
17. *“Pergitol Nonionic E-35" was 
developed specitte ally for use with 
dry alkaline materials such as flake 
caustic or sodium metasilicate, a 
cording to the manutacturer. 

Phe new material is suggest 
ed for use in bottle washing, metal 
cleaning, and automatic dishwash 
ing formulations. It is said to ex 
hibit good stability when stored in 
flake causti Compositions lor pro 
longed periods and is claimed to 


have low foaming and good wet 
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ting properties, By lowering the 
surface tension as the electrolyte 
concentration is) reduced during 
rinsing, the surfactant is said to 
promote streak tree drying. 

“Tergitol Nonionic E-35" 
comes in 55-gallon drums at 48.5 
cents per pound in the East and 
at 19.5 cents per pound in the 
Western United States. Prices ton 
other quantities and other pertin 
ent information are available trom 
Carbide. 

8 

Monsanto Expands Line 

Phe inorganic chemicals di 
vision of Monsanto Chemical Co., 
St. Louis, Mo., recently announced 
the expansion of its line of non 
ionic surface active agents with the 
addition of alkyl phenol-based 
ethylene oxide condensates. Mon 
santo already markets alcohol and 
mereaptan-based nonionices and 
claims to be the leading produce 
of tall oilethylene oxide condens 
ates. Interim) production of the 
dodecyl phenol and nonvl phenol 
based products is already under 
way at the Kearny, N. J.. and Eve 
rett, Mass... plants, according to 
James FE. Crawlord, division man 
keting director, Commercial pro 
duction is scheduled flor Februcrs 


at Kearny and Trenton, Mich 


Cc. C. Bassett, 
seated at right, 
signs application 
enrolling three 
men from Cowles 
Chemical Co., 
Cleveland, in 
Field Sales Man- 
agement Institute. 
Looking on are 
Russell A. Law- 
son, seated. chair- 
man of FSMI com- 
mittee of Cleve- 
land Sales Execu 
tives Club; R. G. 
Johnson, left, sales 
manager, laundry 
chemicals depart- 
ment, Cowles 
Chemical; and 
Dolph Jansen, Jr., 
regional director 
of National Sales 
Executives Inter- 
national, a_ co- 
sponsor of the In- 
stitute. 


Cromac Chemical Moves 
Cromac Chemical Co., Ltd., 
recently moved to new quarters at 
203 Bentworth Ave., Toronto 19, 
according to William B. Sten, pres 
ident. Phe firm, previously at 174 
Bridgeland in Toronto, now occu 
pies a new 16,000 square Loot one 


story building 


— _» — 


Cowles Men in Sales Course 

Cowles Chemical Co., Cleve 
land, was the first company to en 
roll its sales personnel in the Field 
Sales Management Institute to be 
held at the Sheraton-Cleveland 
Hotel, Feb. 15-19, 1960, under the 
joint sponsorship of the Natonal 
Sales Executives International, the 
Sales Executives Club of Cleveland, 
and 21) athliated sales executives 
clubs in the east-central area. (Thy 
five-day Institute is one of five sales 
development programs sponsored 
by the international group mac 
up ol over 30,000 sales executives 
It has been conducted nationally 
over the past three years and is be 
ing held in Cleveland for the first 
time. Enrollment in the Tnstitute 
sessions is limited to LOO people in 
the top levels of sales management 
including field sales stapervisors 


and district managers 
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A.GROSS&CO 
QUALITY CONTROL 
LABORATORY 





‘“‘Gotta check everything in making top-grade fatty acids!”’ 


Fatty acids that meet a user’s demand- 
ing specifications shipment after ship- 
ment are essential to the manufacture 
of consistently fine end products. Con- 
stant vigilance by the fatty acid pro- 
ducer is the only way to give the user 
what he needs in a raw material. 
Even the most carefully selected fats 
and oils may vary considerably in 
composition as received. Therefore, 
the maintenance of product quality 
and uniformity in the fatty acid 
plant depends on controls and adjust- 
ments at each step of manufacture. 
Visual and analytical laboratory tests 
must be made on the material in 
process from beginning to end. 
These tests furnish a guide where- 
by the material is cut and trimmed 
by removal of impurities, volatiles, 
residues and color bodies— until the 
finished product fits the desired 
specifications. 
Laboratory tests are translated into 
plant control by suitable adjustments 
of pressure, temperature, vacuum 
and flow rates in order to expedite 
removal of all undesirable constitu- 
ents from the material in process. 





Manual adjustments and controls are 
inadequate for the continuous sepa- 
rations taking place. Automation is 
the only answer. Only by the proper 
combination of indicator-recorder- 
controllers, flowmeters and motor 
valves is it possible to make the 
minute adjustments necessary for 
the removal of undesirable compo- 
nents. These adjustments must take 
place minute by minute, hour by 
hour, day and night. 

Stainless steel and aluminum pumps, 
lines, valves and tanks must be used 
in processing and storage. Contain- 
ers—if they are steel drums—must 
have baked-on liners impervious to 
fatty acids. Paper bags and fiber 
drums impregnated with special lin- 


ing materials serve the same pur- 
pose. And of course the user, too, 
must handle the fatty acids received 
with care. 

A. Gross & Company has been exer- 
cising this care in the manufacture 
of fatty acids since these compounds 
were first introduced commercially. 
The systems and safeguards devel- 
oped over the years in the A. Gross 
plant, to assure exact adherence to 
demanding specifications, have 
helped to build A Gross’ reputation 
as a producer of top grade fatty 
acids. For information on A. Gross 
fatty acids such as Groco Heat-Stable 
Red Oils & White Oleines, send for 
the brochure “Fatty Acids in Mod- 
ern Industry.” 


a.gross 


& COMPANY 


295 Madison Ave., New York 17, N. Y. * Factory: Newark, N. J. 
Distributors in principal cities * Manufacturers since 1837 


Evaluate fatty acids made by A. GROSS—send for samples of: STEARIC ACIDS * RED OILS ¢ WHITE OLEINES « TALLOW FATTY 


ACIDS e COCONUT. FATTY ACIDS ¢ VEGETABLE FATTY ACIDS * HYDROGENATED FATTY ACIDS ¢ 
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FMC Handles ‘’Strobane”’ 
The availability of “Stro- 
bane”’ solutions for non-agricultur- 
al use was announced last month 
by Fairfield Chemicals, Food Ma- 
chinery and Chemical Corp., New 
York. “Strobane” is a_ registered 
trademark of Heyden Newport 
Chemical Corp., New York. The 
Fairfield “Strobane”’ solutions are 
avaliable in standard 80 per cent 
concentrates and are being sold to 
formulators on a delivered basis 
at new reduced price schedules. 
Used in a broad range of aerosol 
insecticides for household and _ in- 
dustrial use, “ Strobane” is report- 
ed to be an effective, fast-acting 


moth proofing 


toxicant and a 
agent. When used in combination 
with “Pyrenone,” Fairfield’s piper- 
onyl butoxide and pyrethrins in- 
secticide base, it is said to provide 
effective control of D.D.T. resist- 
information 


ant flies. Complete 


may be obtained from Fairfield, 


141 Lexington Ave., New York 17. 
© 

Downes in New Post 

Daniel D. Downes, formerly 
assistant sales manager of the dis- 
tilled fatty acids division of Capi 
tal City Products Co., Columbus, 
O., has been appointed sales man- 
ager, it was announced recently by 
LeRoy 


Downes succeeds E. 


president. Mr. 
G. Hibarger, 


sradford, 
who died Nov. 3. 

Capital City, a refiner and 
processor of vegetable oils for both 


the non-food and food industries, 


Daniel D. Downes 
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Dr. John R. Heller, director, 
luncheon meeting of Drug, Chemical and Allied Trades Association, with luncheon 


chairman, Robert E, Horsey, left, vice-president of Givaudan-Delawanna, Inc., and 
William W. Huisking, DCAT president. 


was established over 75 years ago. 
Distilled fatty acids produced by 
the firm are used in chemical spe 
cialties, detergents, disinfectants, 
soaps, cosmetics, etc. 

sefore joining Capital City, 
1959, Mr. Downes had 
been with Dayton (O.) Oijl Co. 
Earlier he had been employed by 
Brown Oil and Chemical Corp., 
Staten Island, N. Y.; Allied As 
phalt & Mineral Corp., and New 
port Industries, Inc., both of New 


York. 


early in 


* 

Antara Advances Two 
The appointments of Alli 
son K. May as manager ol surfac 
tants and related chemicals and 
Eldin 8S. 
of heavy chemicals were announced 
James M. Cloney, 


Underwood as manage 


last month by 
sales manager of Antara Chemicals, 
a sales division of General Ani 
line & Film Corp., New York. Mr. 
May joined Antara in 1957 as man- 
ager of heavy chemicals and was 
formerly manager of sales research 
and development for — Jeflerson 
Chemical Co., Houston, Tex. Mr. 
Underwood became associated with 
the division in 1953 as sales en 
gineer, western regional sales, and 
was appointed eastern regional 
manager in 1958. He succeeds Mr. 


May in his new appointment. 


National Cancer Institute, speaker at the Nov. 30 


Jefferson Elects McCleary 
Rush F. McCleary has been 
elected to the newly created post 
of vice-president of research and 
development at Jefferson Chemical 
Co., Houston, ‘Tex., it was an 
nounced in December by George 
McCleary 


for expanding 


R. Bryant, president. Di 


also is re sponsible 


activities in custome! technical 


product application 


Pexas Co. in 1940 


service and 
He joined the 
and served in its” research and 


technical department at Beacon 
N.Y. In 1956 he went with Jetler 
son as general manager of the re 
depart 


search and development 


ment. Jellerson is owned equally 
by American Cyanamid Co. and 


Texaco, Inc., both of New York 


* 

Safety Cleaning Solvents 
\ new series of I] standard 
cold cleaning solvents for industry 
is being offered by Harco Chemical 
Co., Cranford N. J. The formula 
tions range from low cost ‘wash up 
solvents to blends intended for us« 
in hazardous locations. Versatility 
and economy due to specialized 


tailoring for needs are 


specifi 
claimed for these products which 
are described in a new technical 


bulletin. Information — includes 
Hash points, relative drying times, 


uses, and a price schedule. 
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Scovill CIBS President 
Scovill of  Scovill 
Co., Waterbury, 


Conn., was recently elected presi 


Lamson 


Manulacturing 





Lamson Scovill 


dent of CIBS of New York. Other 
Robert Ring, He 
witt Soap Co., first vice-president; 
J. William 
& Co., second vice-president; Ray 


officers include: 
Voit, George Lueders 


Rogers, Colgate-Palmolive Co., re 
cording secretary; Frank N. Pond, 
Dominion Products, Inc., corre 
sponding secretary; and Jay Steph 
ens, Daggett & Ramsdell, Inc., trea 
SuPer, 

New directors of the associa 
Lehn & 


Fink Products Corp., and Frank 


tion are fames EF. Beyer, 
Hussey, Evans Research and De 
velopment Corp. Featured speaker 
at the meeting alter the election 
was Leonard Warren, Metropolitan 
Opera Co. star and recording artist, 
who spoke on the problems of 
using proper make-up ino relation 
to various types of stage lighting, 


* 


New Hocker Headquarters 

Nine company ofhicers and 
other corporate personnel of Hook 
er Chemical Corp., Niagara Falls, 
N. Y., will move to the company’s 
new corporate headquarters at 666 
Fifth Ave., New York, about Mar. 
1, 1960. 
ferred are: Thomas E. Mothtt, pres 
ident; R. Wolcott Hooker, Frank 
W. Dennis, and Robert E. Wilkin, 
senior vice-presidents; Ansley Wil 


Othceers who will be trans 


cox Tf, vice-president, secretary 


and general counsel; “Thomas F. 


Willers, vice-president responsible 
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Phos 


divi 


flor the Eastern Chemical, 


phorus, and Durez Plastics 
sions, and for corporate enginect 
ing: F. Leonard Bryant, vice-presi 
dent of research, marketing and 
general development; Charles ¢ 
Hornbostel, controller and Edward 
W. Mathias, treasure 

Other 


move are: 


exccutives who will 


Roger CG. Sonnemann, 


director of todustrial relations 


William & 
assistant te Mii 


Lynch, achministrative 
Dennis; Plerman 
Harrow, personnel assistant; and 
Douglas M. More, associate coun 
sel. 

In addition to the COPpPOoralt 
group, the New York district sal 
ofhees of the Eastern Chemical 
Dures Plastics, and Phosphorus cli 
visions will move to the new loca 


tion. tLlooker wall OCCUPY the on 
tire Sith floor of the $8-story build 
ing which was completed in 1957 


* 


PVP VA Copolymers Data 
Vinylpyrrolidone/vinyl ace 
fate copolymers and their uses are 
described in a new 20-page technic 
al brochure just published by the 
Acetylene Chemicals Department 
of Antara Chemicals, Sales Diviston 
of General Aniline & Film Corp., 
135 Hudson Street, New York TA. 
First introduced in) 50) per 
cent cthanol solutions these mater 
jals are now available in’ various 
forms including solids, emulsions, 
and other solutions. “Phe ethanol 
solution is widely used for personal 
products, including pressure pack 
hain 


aged sprays, protective and 


medicinal films and cosmetics, as 
well as shampoos. 

\ 50 per cent isopropanol 
solution is available for acrosol lcal 
shine sprays for ornamentals, pres 
sure packaged white shoe polish, 
decorative sprays for non absor 
bent surfaces, and antitarnish coat 
ings tor silver, copper, bronze, ete. 
\ 10 per cent aqueous emulsion ts 
suggested for use in detergents as 
a soil suspending agent and in agri 
cultural protective plant sprays 

The booklet gives formula 
tions and other pertinent data in 
cluding viscosities and compatibil 


itics. 


McGraw in Onyx Oil Post 
Ralph Q 


cently appointed district: manager 


McGraw was re 


lor the midwest territory of Onyx 





Ralph O. McGraw 


Oil & Chemical Go., Jersey Caty 
N. J. Sates representative in In 
diana, Pinos, and Wisconsin tor 


Me Graw 


now is in charge of the company’s 


the past five years, Min 


sales and service office at L10 North 
Dearborn St., 


”) 


Chicago 
7 
Verley Names Seldner 
\braham Seldner has been 
appointed director of the special 
services department of Albert Vea 
Linden, N. J., 


, 
ol essential oils and aromatic chem 


ley & Co., Processors 


icals, it was announced last month 
by &.. f. 
new post, Mr. Seldner 


Strobl, president. In his 
“Ssists Cus 
formulation ol 


tomers with the 


aerosol products, cosmetics, and 
houschold specialties 


* 
Tall Oil Acids Data 
\ new technical brochure 


entitled “ ‘Pamak’ Fatty Acids*trom 
Pall OU" has just been published 
Wilming 


The 22 page booklet cle 


by Hercules Powder Co., 
ton, Del 
scribes tall oil fatty acids, their pro 
physical 


duction, Composition, 


properties, and applications 1 hres 
include disinfectants, cleaners, ce 
tergents, corrosion inhibitors, foam 
and a number ol 


control agents, 


other consumer and industrial 
products 

Information on shipping, 
storing and bulk handling of tall 


oil fatty acids is included 
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SHE WON'T KNOW WHY, BUT... 





Every homemaker will be glad you used 
Jefferson SURFONIC’ Surface-Active Agents 


You don't expect her to know the 
technical reasons, but milady can cer- 
tainly tell you which cleansing prod- 
ucts are effective and how they have 
made her chores easier and simpler 
than ever before. Name virtually all 
the items she keeps beneath the 
kitchen sink, and you have practical 
applications for the broad modifica- 
tion properties of Jefferson SUR- 
FONIC* surface-active agents 

low-foaming laundry detergents, liquid 
dishwashing detergents, high-foaming 


Ethylene and Propylene Oxides, Glycols, Dichlorides, Carbonates  * 


liquid detergents, general purpose 
cleaners, germicidal detergents, sani- 
tizers, detergent bars, metal cleaners, 
and a host of other products. 


Jefferson Chemical Company’s sur- 
factants are nonionic adducts of nonyl 
phenol (N-series 10 to 300) or tridecyl 
alcohol (TD-series 30 to 150) and eth- 
ylene oxide. The number is a tenfold 
multiple of the molar ratio of ethylene 
oxide to the hydrophobic portion of 
the adduct. SURFONIC* surface-active 


Ethanolamines 


SURFONIC® Surface-Active Agents * Polyethylene and Polypropylene Glycols * Morpholine 


N-Alkyl Morpholines * Piperazine « 
. HOUSTON + NEW YORK + CHICAGO 


Piperazine Salts * Nonyl Phenol * Caustic Soda 


+ CLEVELAND + CHARLOTTE + LOS ANGELES 


agents have excellent wetting, deter- 
gency, solubility, penetration, disper- 
sion and compatibility properties and 
are stable over a wide range of condi- 
tions. Jefferson nonionic adducts may 
also be sulfated to produce anionic 
surface-active agents. 

A comprehensive technical bulletin, 
“SURFONIC" Surface-Active Agents”, 
is available from Jefferson Chemical 
Company, Inc., 1121 Walker Avenue, 
P. O. Box 303, Houston 1, Texas. 


JEFFERSON 
CHEMICALS 





























Stier Heads Nopco 

George G, Stier was elected 
president of Nopco Chemical Co., 
Newark, N. J., early this month. 





George G. Stier 


Formerly vice-president of the com 
pany’s plastics division at North 
Arlington, N. J., Mr. Stier joined 
Nopco in 1982. Other top execu 
tive changes at Nopco include the 
election of Ralph Wechsler, for 
mer president, as chairman of the 
board, succeeding ‘Thomas A. Prin 
ton, who continues as 2 directon 
and member of the executive com 
Harry A. Batley, who 


served most recently as vice-presi 


mittee. 


dent of industrial production, was 
named executive vice-president re 
placing G. Daniel Davis, who be 
comes vice-chairman of the board 
and continues as president — of 
Jacques Wolf & Go., Nopeco sub 


sidiary, 


* 


New Eastman Resins 

Three new low molecular 
weight polyethylene resins have 
been added recently by Eastman 
Chemical Products,  Inc., New 
York, to its line ol “Epolene” res 
ins. “Two of the new compounds 
are suitable for Incorporation into 
floor polishes. “Epolene LVE,” an 
emulsifiable, low viscosity — type 
polyethylene has a molecular 
weight of about 1500. Used in floor 
polishes the new compound is said 
to impart good anti-slip properties 
and rebullability to films cast trom 
the final product. 


“Epolene HDE” is the high 
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est density (0.956), low moleculai 
weight) (1500) emulsifiable poly 
ethylene now on the market, a 
cording to Eastman. Due to its low 
melting point and viscosity it may 
be handled as a wax. Self polish 
ing floor polish formulations in 
corporating this resin are said: to 
deposit an extremely hard film. 

Phe three new resins in ad 
dition to the previously established 
line of four “Epolenes” are now 
all being manulactured at East 
man’s recently expanded produc 
tion facilities in Longview, Tex. 

© 

Silver Joins Verley 

George Silver has joined the 
sales stall of Albert Verley & Co., 
Linden, N. J., 


ial oils and aromatic chemicals, it 


Processors ol essent 


was announced last month by ke. J. 
Strobl, president. Formerly with 
the Polak and Schwarz division of 
International Flavors and Frags 
ances, Inc., New York, Mr. Silver 
covers metropolitan New York, 


New Jersey, and Pennsylvania 
* 


Tarbox in Allied Post 

Phe appointment of Rich 
ard P. ‘Tarbox as assistant. sales 
manager, chemical sales, Plastics 
and Coal Chemicals Division, Al 
lied Chemical Corp., New York, 
was announced last month by Leon 
W. Miller, division director of 
sales. In his new position Mr. Tan 
box is responsible for sales of tar 
acids, tar bases and phenols, syn 


thetic and natural 


Richard P. Tarbox 





Brasfield Joins Velsicol 

I. W. Brasfield) has been 
appointed director of marketing 
lor Velsicol Chemical Corp., Chi 





T. W. Brasfield 


cago, it was announced last month 
by John F. 
Ile comes to Velsicol from Nauga 
tuck Chemical Divisien, United 


States Rubber Co., where he held 


Kirk, Vice preside nt 


several positions including research 
plant pathologist, product) mana 
ger and later sales manager tor 
agricultural chemicals. In his new 
post, Mr. Brasheld is responsible 
lor all of the company's domestic 
marketing activities including agri 
cultural and) pest) control chemi 
cals, resins, solvents, and inorgann 


chemicals 
* 


Du Pont to Build Plant 

Kk. 1. du Pont de Nemours & 
Co., Wilmington, Del, announced 
plans Last month to build a new 
plant at Belle, W. Va., for the 
manufacture ol methylamines 
basic chemicals used ino manutace 
turing agricultural chemicals, tex 
tile fibers and dyes, and pharma 
ceuticals. Construction will begin 
carly next year and completion ts 
scheduled for the first quarter ol 


(DMA), a 


Li ue fied gas to be produced at the 


196] Dimethy lamin 


new plant, ts used in the manu 
facture ol tungicides, 2,1-D) herbi 
cides, antioxidants, and solvents 
In addition, the plant will make 
the methylamine derivatives dim 
(DOME) and dim 
(DMAC), 


for the processing industries 


ethyvllormamice 


ethylacetamice solvents 
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for better 
texture, 
improved 





consistent 
quality... 





 WITCO COSMETIC-GRADE STEARATES 

« aie Witco’s cosmetic-grade stearates are widely used 
to improve adhesion and water-repellency 
of powders, cold creams, facial creams 
and ointments...as gelling and emulsifying agents 
for creams and shampoos...as agents to increase 
bulk and oil-absorption of cosmetic powders. 
Witco cosmetic-grade stearates are manufactured 
to T.G.A. standards. 


Add sales appeal to your cosmetic products 
with the following Witco stearates: 
Aluminum, Magnesium, Calcium, Sodium, Zinc. 


nig WITCO COSMETIC-GRADE SURFACTANTS 
Witco’s Emulsol” cosmetic-grade emulsifiers, 
opacifiers and wetting agents, upgrade your 
products...give them the performance-plus that 
leads to repeat sales every time. 





Chicago + Boston « Akron + 
Montreal and Toronto, Canada (P. N. Soden 
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appearance, * 





Atlanta « Houston - 








-“- 





— 


Witco’s Emulsol surfactants include: 
EMCOL 4100 Series 


EMCOL 5100 Series —alkanolamine condensates, 
both viscosity builders and foam enhancers 
i 


EMCOL E-607 
EMCOL E-607S 
EMCOL MAS 
EMCOL 61 
FATTY ACID ESTERS, STANDARD OR 
SPECIFICALLY TAILORED TO YOUR NEEDS 
EMCOLS MST, CA and MS 
EMCOL PS-50— propylene glycol monostearates 
EMCOL RDC-D — diethylene glycol laurate 
EMCOL CAD — diethylene glycol stearate 
EMCOL DOS — diethylene glycol oleate 


EMCOL H-38A, EMCOL H-31A, EMCOL H-35A— 
polyethylene glycol esters — laurate, oleate, 
stearate 


flash foamers 


deodorants, detergent-germicides 
emulsifiers and conditioners 
opacifiers 


hair conditioners 


glycerol monostearates 


®WITCO CHEMICAL COMPANY, Inc. 


122 East 42nd Street, New York 17, N.Y. 


Los Angeles + San Francisco 


& Co. Ltd.) «+ London and Manchester, England 
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Appoint Six at Solvay 
Six appointments in the 
sales department of Solvay Process 


\llicd Chemical Corp., 


Division, 





Fred P. Boehm 


New York, which became cllective 
Jan. I, 
by Arthur Phillips, Jr, Solway vice 
president Fred P 
Charles bk. Varn 


pointed assistant directors of sales. 


were announced last month 


Bochm = and 
have been ap 


Robert bk. Clagett succeeds Mi 


Bochin as Pittsburgh sales branch 
manager and G. Richard Barclay 
replaces Mr. Varn as manager olf 
sales branch 


the new Orleans 


Jerome LL. Hochenedel has been 
named manager of the Plouston, 
Pex., sales branch, succeeding S. O 
Pavlor, who has retired alter 33 
vears with the company. New man 
ager ol the organic chemicals see 
Marshall, who 
succeeds — Mh Barclay Messrs 


Bochm, Varn, and Marshall make 


tion is Richard A 


Charles E. Varn 
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their headquarters at Solvay’s New 
York ofhee. 
* 
Otto Haas Dies 
Otto Haas, 
Rohm & Haas Co., Philadelphia, 


founder ol 


died Jam. 2 at his home in’ Villa 
nova, Pa. Ele was 87 years old and 
had served as the firm's chiel ex 
ecutive ofheer, president and chan 
man oof the executive committee 
until his retirement Dec. Sl, two 
davs belore his death 


Ile Is succeeded by his son 
hvity Otto Plaas, tormerly execu 
live vice-president of the firm. The 
elder Haas had been namd hon 


ovary chairman at) the mecting, 


which he had called) and where 
he expressed his desire to be re 
lieved of his responsibilities 

Born in Stuttgart, Germans 
in 1872, and orphaned carly in 
lile Otto Haas did) not have the 
means to finish high school, Ee 
came to the United States in 1902 
and was associated lor several years 
with an export: firm dealing in 
hides 

In 1905 his) friend Otto 
Rohm reported trom Germany his 


novel 


discovery — ol “Oropon a 


leather agent and sug 


treating 
gested formation of a business 
partnership. Otto Haas returned 
to Germany in 1905 and the Rohm 
& Haas partnership was established 
in L907 
he came back to the United States 
\meri 


Rohm 


\s the new firm prospered 


in 1909, at which time the 
can firm was founded. Dh 
remained in’ Germany as head ol 
the German company 

Phe growth and expansion 
of Rohm & Haas has become part 
industrial history of the 
States. Synthetic 


ol the 
United resins, 


surface active agents, insecticides 
are just a few of its wide range ol 
ACLIVILLES, 

Otto Haas ts survived by his 
wile, Phocbe W 
sons, Fritz O. Haas, now chicl ex 
John ¢ 


board, 


Haas, and his two 


ecutive of the firm, and 

Haas, vice-chairman of the 
and vice-president of the company 
grandad 


\lso surviving are seven 


Clem Pennsalt V.P. 
Albert HE. Clem was recently 
appointed vice-president ol oman 


Pennsalt Chemicals 


keting — tor 





Albert H. Clem 


Corp Philadelphia a new ollie 


created ina move hhc 


to plince 
emphasis on its marketing activi 
ties Formerly manager ol the 
chemical specialties division, Mh 


Clem is George R 


replaced by 
Lawson who had been director ol 
marketing in the industrial chem 
Clem 


Pennsalt in LOSS as a chemiast. Ma 


cals clivision Mii joined 


Lawson has been with the firm 
since 1916 following an association 
with the Barrett Division of Allied 
Chemical Corp., New York 


* 
O-M Appoints Logan 
John O. Logan has been 
named associate general manager 


ol the division, Olin 


Miaathioson Chemical Corp New 


cheomiuacals 


John O. Logan 
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York, it was announced last month 
by Edward Block, senior vice-presi- 
dent and general manager of the 
division. A corporate vice-presi- 
dent, Mr. Logan was previously 
general manager of industrial 
chemicals. 

Five other appointments 
also were announced. R. G. Ed 
monds, formerly with the organic 
chemicals group in New York, has 
been named coordinator of pro 
duction for organic chemicals. 


Previously manager of industrial 


relations for Blockson Chemical 
Co. division, Joliet, IIL, P. A. 
Caruso has been appointed to the 
same position with the chemicals 
division. J. F. Newell, who had 
been coordinator of — production 
for the chemicals division, becomes 
manager of special projects. New 
general traffic manager for the 
chemicals division is Raymond 
Smego, and Robert L. Taylor has 
been named to the newly created 
post of manager of organization 
and management development. 


2 e] S A'Al DAE 
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ee 
— Ready-to-Package 





PLASTIC 


Specialists In Emulsion Polymers 





STARCH 


NEOVAC v21¢ 


Formulated 
with every 
quality feature 
to give you a 
competitive 


marketing edge 


To Give You A Competitive Marketing Edge! 
Just dilute, add perfume, and bottle! With 
out any further processing, NeoVac V21C 
permanent plastic starch is ready for 
packaging . . under your brand name! 
A synthetic plastic resin emulsion, NeoVac 
V21C has been formulated to provide all 
the most wanted permanent plastic starch 
features. li can be handled in conventional 
equipment. NeoVac V2I1C is non-yellowing 
It retains stiffness through 8 to 10 wash 
cycles, and irons easily and smoothly, fea 
tures proven essential through extensive 
marxet-research and by practical exper 
ience. Plastic starches made with NeoVac 
V21C have exceptionally good shelf life be 
cause they have negligible settling even at 
bottling strength 


If you've been thinking of adding a 
profit-maker such as a high-quality per 
manent plastic starch to your household 
product line complete information, 
technical service and samples are available 
upon request. 


POLYVINYL CHEMICALS, INC., 262 Howey stacer, peasooy, massachuserts 
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Carbide Appoints Bagley 
Richard W. Bagley was ap- 

pointed to the “Sevin” product 

group last month of Crag Agri 


ad cultural Chem 





icals, it was an 
nounced by 
Union Carbide 
Chemicals Co., 
New York. An 
entomologist, 
Mr. Bagley as 
sists in the ce 
velopment of new “Sevin” insecti 
cide under the direction of Richard 
C. Back at the company’s New 
York ofhce. For five years Mr. 
sugley was a member of the cot 
ton insect control research group 
sponsored by Sociedad Nacional 
Agraria, Lima, Peru 

ra 


Reilly Index Published 

Reilly Tar & Chemical 
Corp., Indianapolis, Ind., recently 
published the filth edition of its 
chemical index. The eight page 
booklet contains a comprehensive, 
but not complete, listing of the 
chemicals produced by the com 
pany, listed alphabetically and ac 
cording to classes. A copy of the 
index may be obtained from Reilly, 
Merchants Bank Building, Indian 
apolis 4, Ind. 

* 

Theimer in ACS Post 

Ernst ‘T. ‘Uhetmer was chos 
en chairman-elect) last month = of 
the North Jersey section of the 


Ymerican Chemical Society accord 


Ernst T. Theimer 





ing to an announcement by Neil 
M. Mackenzie, nominating com 
mittee chairman. Dr. Theimer is 
director of research at the Union 
Beach, N. J., research laboratories 
of International Flavors & Fra 
grances, Inc., New York. He serves 
as chairman-elect during 1960 and 
will become chairman in 1961. 
The North Jersey section with 
5,800 members is the second largest 
of the 155) regional sections of 
ACS. 
* 

U. S. I. Appoints Two 

Roy A. Parker has been 
named sales division manager in 
Kansas City, Mo., for U. S. Indus 






i al 


R. Parker J. Longstreth 





trial Chemicals Co., New York, it 
was announced last month by Al 
den R. Ludlow, Jr., vice-president 
of sales. With U.S. 1. for the past 
55 years, Mr. Parker served most 
recently as manager of the com 
pany’s Kansas City sales office. 
Mr. Ludlow also announced 
the appointment of Joseph G. 
Longstreth as manager of the St. 
Louis, Mo., sales ofhice, reporting 
to Mr. Parker. Mr. Longstreth 
joined U.S. Lin 1955 and since 
that time has been a sales represen 


tative in the St. Louis area. 
® 


Emery Reorganizes Dept. 
Reorganization of the de 
velopment and service department 
ol Emery Industries, Ine., Cincin 
nath, was announced recently by 
R. W. Van ‘Tuyle, vice-president 
of manulacturing, research and de 
velopment. “Three major sections 
have been established within the 
department: applications research, 
which formerly was attached to the 
research department; product de 


velopment; and technical service 
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W. Meinert J. D. Farr R. D. Aylesworth R. H. Dhonau 
These three groups report to velopment and service, who recent 
Walter TP. Meinert, director of de ly completed an assignment on a 


a new source for... 
propylene oxide-propylene glycol 
polypropylene elycols... 


Olin Mathieson is now offering propylene products from extensive new 
facilities being completed at the Doe Run plant in Kentucky. Propylene 
Oxide—starting point for the manufacture of propylene glycol and other 
derivatives. Propylene Glycol—with proved applications in the manufacture 
of cellophane, for keeping tobacco moist, in food, beverages, drugs, poly- 
ester resins, cosmetics and plasticizers. Polypropylene Glycols—used to 
make foams for crash pads, for garments, refrigeration insulation and to 
strengthen construction between sheets of aluminum in air frames. For 
complete information on the new Olin Mathieson propylene polyols—or 
helpful technical assistance, write to Olin Mathieson. 







OLIN MATHIESON 


CHEMICALS DIVISION, NEW YORK 22 N.Y 





CHEREICAES 





72648 


ETHYLENE OXIDE+ ETHYLENE GLYCOLS+ POLYETHYLENE GLYCOLS+ PROPYLENE OXIDE+ PROPYLENE GLYCOL 


POLYPROPYLENE GLYCOLS + ETHANUL. MINES + GLYCOL ETHERS + SURFACTANTS + ETHYLENE DICHLORIDE 
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special market development pro- 
ject. John D. Farr has been ap- 
pointed manager of the product 
development section. Robert D. 
Aylesworth is manager of the new 
applications research section, and 
Robert H. Dhonau staffs the tech- 
nical service section. 
Saaniat ig ences 
New National Carbon V. P. 
Charles J. Chapman has 
been appointed vice-president ol 
marketing for National Carbon 
Co., division of Union Carbide 
Corp., New York, it was announced 
early this month. 





wn 


CSMA Meeting 


(From Page 111) 


niin 





“If no association existed 
there would be racks of labels in 
plants for all of the various states. 

“In aerosols, there would be 
competition from unscrupulous fil- 
lers, whose products were slack 
filled. 

“No information would be 
available on legislation. 

“There would be no stand- 
ard test methods. 

“Business operations would 
be more complicated.” 

In summing up his case for 
the CSMA, Mr. King said the pur- 
pose of the association is “to do the 
things individual companies can't 
afford to do.” 

George W. Fiero, newly 
elected CSMA president, in receiv- 
ing the gavel from Mr. King said 
the presidency of the organization 
is a “great honor and a great re- 
sponsibility.” He promised to “do 
everything possible to wield the 
gavel wisely.” 

The concluding featuref of 
the general session was an address 
by Kenneth McFarland, ‘Topeka, 
Kans., consultant to General Mo- 
tors Corp., and former director of 
education for the Detroit firm. 

The Honorable David W. 
Kendall, special counsel to the 
President of the United States, 
speaking at the Dec. 9, luncheon 
called on the American people to 
“be ready to tighten belts — to 
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wake up — to lose personal and 
physical comfort — possibly sacri- 
fice some material standards of liv- 
ing — to compete successfully” with 
the Russians. 


Aerosol Division II 


Advantages and shortcom- 
ings of containers made from alum- 
ium were reviewed in a paper by 
R. H. McCarthy, Jr., director of 
sales for the Bradley-Sun Division 
of American Can Co., Hillside, N.J. 
Phe paper, read by Dr. J. M. Jack- 
son of American Can, was persent- 
ed during the second session of the 
Aerosol Division on Dec. 9. Al- 
though interest in aluminum as a 
can making material goes back to 
1902, aluminum is at an “economic 
disadvantage as compared with tin 
plate”, according to the speaker. In 
addition, aluminum is “corrosive 
for certain products.” 

On the other hand, seamless 
cans made of aluminum can_ be 
lithographed all around and can 
be provided with individualized 
embossed designs on — shoulder 
areas. The seamless construction 
of aluminum cans provides high 
bursting strength and also permits 
continuous internal construction. 
Additionally, aluminum = cans are 
free from rusting in transit. An- 
other advantage is in weight: a 
six ounce aluminum can weighs 
less than an ounce, as against two 
ounces for steel or tin plate. Im- 
pact extrusion is an economically 
attractive method of making cans. 

Problems presented by alum- 
inum containers is the fact that 
they are less corrosion resistant 
than tin plate for most products 
and require internal coatings. Also, 
it is difheult to obtain adequate 
bursting and buckling resistance at 
the ends. Aluminum cans are more 
vulnerable to denting on the filling 
line. Finally, aluminum is a more 
expensive raw material than tin 
plate and cans made of aluminum 
require walls of heavier gage, 
which makes their price higher. 

The next feature of the 
Dec. 9 Aerosol Division session was 
a symposium on “Solubility.” 
Participants included Paul A. 


Sanders, Freon Products Division, 


E. I. du Pont de Nemours & Co.: 
James A. Brown, General Chemi- 
cal Division, Allied Chemical 
Corp., D. C. Geary, Union Carbide 
Chemicals Co. and Allen B. Reed, 
Jr., Pennsalt Chemicals Co. 

Glycols, glycol-ethers, and 
polyglycols show promise as_ sol- 
vents for pharmaceuticals in aero- 
sol formulations, particularly as 
substitutes for ethyl alcohol which 
sometimes causes undesirable cool- 
ing effect or irritation in skin ap- 
plications, Dr. Sanders said. Topi- 
cal anesthetics, antiseptics, burn 
preparations, antibiotic — prepara- 
tions, and similar products for ex- 
ternal application are logical prod- 
ucts using glycols. Because of theit 
relatively low toxicity, glycols 
should also be useful in formula 
tion of cosmetic items, he said. 

In a paper dealing with the 
“Effects of Fluorocarbon Propel- 
lants and Methylene Chloride on 
Various Plastics”, James A. Brown 
reported that in general it was 
found that in substituted methanes 
swelling is more pronounced with 
solvents having hydrogen in the 
molecule, such as methylene chlor- 
ide and propellant 21, than com- 
pletely halogenated molecules such 
as propellants 11 and 12. In sub- 
stituted ethanes the swelling be- 
comes less as chlorine atoms are 
replaced by fluorine. 

Careful selection of corro- 


sion inhibitors is essential in form- 


ulating low cost, water-based, two- 
‘ 


phase pressure packaged residual 
and space sprays, D. C. Geary re- 
ported, Deterrents to greater use 
of these types of aerosols included 
corrosion of container, incompati- 
bility with propellant, oiliness and 
dispensing product as coarse, cold, 
wet stream. 

The application of solubil- 
ity parameters to all solutions that 
are a combination of a solvent and 
a polymeric film former represents 
a considerable advance in pressure 
packaging technology, Allen F. 
Reed, Jr., explained in a the final 
paper of the symposium; ‘‘Solubil- 
ity Parameters and Their Applica- 
tion to Aerosols.’ ** 
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Aerosol Market 


(From Page 155) 
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sol market. We hope that such a 
development occurs, but we can't 
loresast it. 

sefore examining the fore- 
aerosol 


cast’ sales of — principal 


preducts against a total market 
background, we shall present one 
5 


think the 


sales of these principal products 


more reason why we 
will continue to increase: 
Our 1958 National 


showed that the 


Con- 


sumer Survey 


markets for the primary product 


lines — insecticides, room  deodor- 


ants, hair spray and shaving lathe: 
are far from being saturated. 


1958 National Consumer 
Survey 
Market Saturation for Principal 
Aerosol Products 
only 45 per cent of the house 
is had purchased insecticides 








In each case there appears to be 
a substantial market still to be de- 
veloped. 

Large-scale opportunity also 
appears to exist for numerous oth- 
er aerosol products. Purchases of 
the other aerosol products have 
been so low that it can be said 
without reservation that “we 


haven't scratched the surface.” Ac- 


TOTAL DOLLAR MARKET- ROOM DEODORANTS -ALL 


Sor 


ACTUAL” 


80 


SI 
o 


of Dollar 
wn 
O 


Millions 








TYPES 








, 
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* SOURCE: FOOD TOPICS” CONSUMER REPORT 
Table Ill 


cording to our 1958 National Con- 
sumer Survey, penetration in terms 
of households buying twelve othe 
products included in the study was 


as follows: 


1958 National Consumer 
Survey 
Market Saturation for Other 
Aerosol Products 
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In addition, there are numerous 
other aerosol products with a large 
growth potential, Practically every 
large marketer is increasing re 
search to obtain additional aerosol 
products that may some day reach 
the sales volume of the major non 
food product lines — insecticides, 
room deodorants, shave lather, and 
hair spray. 

\s mentioned earlier, ou 
market analysts have superimposed 
their forecasts of principal aerosol 
product sales on the total markets 
of these products. Pable TIL illus 
trates the probable profiles for 
several of them. 


(To be concluded) 











DISPENSERS 


for 


Paste Hand Cleaners 


Manufactured by Brightwell Dispensers Ltd., of Newhaven, Sussex, England. Highly efficient 
and durable. Models available to fit every type of formula. 
Free formulation services on paste waterless hand cleaners available when purchasing from 
sales agents for United States and Canada. 


For information write to: 


DONNER & COMPANY 


135 Henry Avenue, Winnipeg 2, Manitoba, Canada 
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FOR SOAP, DETERGENTS, 
CHEMICAL SPECIALTIES... 


SPEGIFY THESE US... CHEMICALS 


ETHYL ALCOHOL— whatever uses you have for ethyl alcohol, U.S.I. can supply 
any quantity of any formulation you specify: 

SPECIALLY DENATURED—all formulas—regular or anhydrous 
PROPRIETARY SOLVENT—SOLOx*—regular or anhydrous 

COMPLETELY DENATURED—for industrial use and anti-freeze—regular or 
anhydrous 

PURE ETHYL ALCOHOL 
paid 





both U.S.P. 190° and N.F. Absolute, tax-free or tax- 


U.S.I. denaturing plants, warehouses and distribution points form a nation-wide 
network stretching from Anaheim, Calif., to Newark, N. J. No matter where your 
plant is, you’re probably less than 24 hours’ delivery time from one of these 
shipping centers. Shipments are in 10,000-gallon, 8,000-gallon, 6,000-gallon and 
4,000-gallon tank cars, drum carloads and compartment tank cars and tank wagons, 
55- and 5-gallon drums, 1-gallon cans. 

With each shipment, too, you can count on technical assistance and help with 
government regulations and forms. U.S.I., oldest producer of industrial alcohol 
in the country, has provided such service—along with dependable quality and 
delivery schedules—for over 50 years. 


CAUSTIC SODA —Commercial grade 50% liquid caustic soda is shipped from 


U.S.I.’s Huntsville, Ala., plant in 8,000-gallon and 10,000-gallon insulated and lined 
tank cars, tank trucks and barges. 


CHLORINE —U.S.I.’s Huntsville, Ala., plant ships liquid chlorine in 30-ton and 


55-ton tank cars. 


ETHYL ETHER —U.S.P., Absolute A.C.S, Refined and Technical grades of ethyl 
ether are produced at U.S.I.’s Tuscola, IIl., plant. Shipments from Tuscola are made 
in 8,000-gallon tank cars, drum carloads and less than carload lots, 55- and 5-gallon 
steel drums. Drums are stocked at U.S.I. warehouses throughout the nation. 


OTHER PRODUCTS Sulfuric acid—all grades, anhydrous and aqueous 
ammonia, and PETROTHENE" polyethylene resins are available from U.S.I. Con- 
tact your nearest U.S.1. sales office for detailed information on grades, packaging 


and shipping. 





PS 


It’s smart business to know your supplier. We’d 
like you to know more about us—our plants and 
sales and distribution system that guarantee 
highest quality and dependable service . . . our 
trained technical staff that is always willing to 
help you with any problem in using our prod- 
ucts. It’s all in our booklet, “National Distillers 
and Chemical Corporation Expands in the 
Chemical Industry.” Write for your copy. 
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At the same time, ask for any specific infor- 
mation you may require on any of the above 
products. We’ll be glad to send you booklets and 


provide technical data. 





NDUSTRIAL CHEMICALS CO. 


Division of National Distillers and Chemical Corp 
99 Park Ave., New York, 16, N. Y 
Branches in principal cities 
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PROFESSIONAL Directory 











A. EDISON BADERTSCHER 
Graduate Entomologist 


Consulting — Labels — Products 
‘Thirty years experience in prepa- 
ration of labels and compounding 
household, industrial, and garden 
insecticides, pet products, insect re- 
pellents, and soluble plant foods. 
Science Center Building 
1113 N. Rolling Road 
Baltimore 28, Md. 
Phone: Ridgeway 7-1044 











ALVIN J. COX, Ph.D. 


Chemical Engineer and Chemist 


(Formerly Director of Science, Government of 

the Phillipine Islands; Retired Chief, Bureau of 

Chemistry, State of California Department of 
Agriculture.) 


ADVISOR ON AGRICULTURAL 
CHEMICAL PROBLEMS AND 
INVESTIGATIONS 
Consultant in reference to spray injury and dam- 
age claims including Imports of fruits and nuts, 


ae labelling, advertising and compliance with 
jaw. 


1118 EMERSON STREET 
PALO ALTO, CALIFORNIA 

















Hudson Laboratories, Inc. 
Consulting 
Chemists and Bacteriologists 
117 W. 13th St., New York 11, N. Y. 
Chemistry 
Dermatology 


Testing Analysis Formulation Research 


Disinfectants § Antiseptics Sanitizers 
Antiseptic and Deodorant Soaps 


Bacteriology 
Toxicology 


Advice on labeling and advertising claims 


Roger F. Lapham, M.D. 
Director 
Rebecca L. Shapire. M.S. 
Chief Bacteriologist 














LEBERCO LABORATORIES 
Consulting Pharmacologists 
and Bacteriologists 
e 
ANTI-BIOTIC AND FUNGICIDAL ASSAYS, 
TOXICITY TESTING, CHRONIC AND 
ACUTE, EYE AND SKIN IRRITATION 
STUDIES, HAND WASHING STUDIES, 
CLINICAL STUDIES, 
PATCH TESTING 
. 


123 Hawthorne Street 
Roselle Park, N. J. 





INDUSTRIAL BIOLOGY 
LABORATORIES, INC. 


Toxicology 
Biology 
Chemistry 

For The 

Food, Drug, Cosmetic 

& Chemical Industries 

P. 0. Box 7346, Phila. 1, Pa. 
Evergreen 6-6430 








We serve industry through 
science in the biological field 


@ ROUTINE 
@ DEVELOPMENT 
@ RESEARCH 





Scientific Problems? Consult us! 
HILL TOP RESEARCH 
INSTITUTE, INC. 


P.O. Box 138, Miamiville, Ohio 











laboratory 
services for the 







FOOD and DRUG INDUSTRIES 






Drug Evaluation, Food Additive 
Studies, Chemical and Biological 
Assays, Clinical Studies, Research 





LaWALL & HARRISSON 


Div. 0, 1921 Walnut St., Philadelphia 3, Pa 
LOcust 3-4322 
























W.W. LEWERS, Ph.D. 


Consulting Chemist and 
Chemical Engineer 
a 
All phases of the Chemical 
Specialty industry— 

Plant design, product development. 
Research programs planned and directed. 
2 
Specializing in emulsions, fesins, 
waxes, polishes, cleaners, latex paints. 
17 W. 60th St., New York 23, N. Y. 
Circle 6-4549 


JOHN W. McCUTCHEON 


Incorporated 


475 Fifth Avenue, New York 17 
MU. 3-3421 


Consulting Chemists & 
Chemical Engineers 
Specializing in 
oils, fats, soaps 
synthetic detergents 
and glycerine 
Laboratory: 2279 Andrews Ave., 
New York 68, N. Y. 

CY 8-8907 




















DONALD PRICE, Ph.D. 


Consulting Chemist 
specializing in 
Surface-active agents, 
detergents, 
cleaning materials, 
oils and fats 
product development 
123 E. 92nd St. New York 28, N. Y. 
AT 9-9086 
lab. 17 W. 60th St., New York 23 
Cl 6-4549 











—— COMPLETE —— 
LABORATORY SERVICE 
Small and Large Animal Research, 
Toxicity Tests, Human Patch Tests. 


Bacteriology—Screening, Testing. 
Research—Bactericides, Fungicides 


Chemistry—Visible, Ultraviolet, Infrared 
Spectroscopy, Chromatography. 


New Products. Pilot Plant. 
Write for Brochure 
SCIENTIFI ASSOCIATES 
3755 FOREST PARK AVE. 

ST. LOUIS 8, MO. JE. 1-5922 





RESEARCH AND 
DEVELOPMENT 


Chemical and Engineering Consultants 


Toxicology, Engineering, 
Analyses, Market Research 
Soap & Syndet Evaluations 
Chemical Specialties 
Send for free brochure 


“How to Develop Spe- 
cial Chemical Products.’’ 


ees, Ske 
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Come 
imitate... 


& FRIES 
INNOVATES 


With aeroso/ 
fragrances that give 
your product the 
“competitive edge”. 


The fragrance of your aerosol prod 
uct requires experienced and 
specialized attention. Whether a 
cologne or insecticide, shave cream, 
suntan lotion or hair spray or 
any of the myriad items now sold 
in aerosol containers pressur 
ized packaging demands perfumes 
and masking agents tailored to its 
specific requirements. The FRIES & 
FRIES laboratories are equipped 
and staffed to give your aerosol 
product this indispensable ingredi 
ent “personalized perfumery” 

developed solely for your needs 
For a new experience in aerosol 
perfume practice call on FRIES 
& FRIES 


<> 


CINCINNATI 110 East 70th St 
NEW YORK 418 East 91st St. 








OFFER ALL THESE 
ADVANTAGES 


A LONG RECORD OF DEPENDABILITY. lodine 
is recognized as a most efficient antiseptic 
and germicide. It is known to be effective 
against a wide range of organisms. New tech- 
nology has now resulted in more efficient 
iodine formulations developed especially for 
sanitization. 


SPECIALIZED, PRODUCTS. Iodine sanitizers 
and detergent-sanitizers are offered by lead- 
ing manufacturers for treatment of milk, food 
and beverage utensils and equipment. Also 
available are iodine disinfectant-cleaners for 
hospitals, schools, institutions, food and bev- 
erage plants, and industrial applications. 


EFFECTIVE. lodine sanitizers are effective in 
low concentrations .. . economical, too. Their 
use can contribute to improved public health. 


EASY TO TEST. The well-known iodine color 
is an indication of solution strength. When 
the color of an iodine sanitizing solution be- 
gins to disappear, that is a signal to replenish 
or replace the solution. There is no reason 
ever to let an iodine solution get too weak to 
be effective. Test kits are available. 


Write us for further information. No obligation, of course. 


CHILEAN IODINE 
EDUCATIONAL BUREAU, 
INC. 


Room 2148, 120 Broadway, New York 5, N. Y. 


SOAP and CHEMICAL SPECIALTIES 





—_ 


SANITIZERS 





www 





Stillwell and Gladding, Inc. 
ANALYTICAL & CONSULTING CHEMISTS 
Over 80 Years 


SPECIALIZING IN ANALYSIS 


of 


Rotenone Bearing Materials, Pyrethrum 
Flowers and Extracts, Soaps, Detergents, 
Insecticides, Waxes and Chemicals. 
130 Cedar Street 
New York 6, N. Y. 
RE 2-4033 








TESTFABRICS, Inc. 
55 Vandam Street 
New York 13, N. Y. 


Cotton Soil Test Cloth #26, 
Bureau of Ships Spec. 51-S-47 
(INT). Same soil printed on 
wool, silk and all synthetic 
fibers. Cotton skeins for Draves 
Wetting test. 


Ask for catalogue. 














CLASSIFIED 


ADVERTISING 











RATES 


Situations Wanted 
5¢ per word — $1.00 minimum 


Other Classified 
10¢ per word — $2.00 minimum 


BOLD FACE RULED BOX 
$10.00 per column inch 
2 inch minimum 











Address Box numbers care of 
Soap & Chemical Specialties 
254 W. 31st St., New York 1, N. Y. 











Positions Open 


Production Man: Knowledge of 
equipment, chemicals used in mak- 


ing soaps, detergents, waxes, disin- 
fectants and other chemical spec- 
Position in’ Correctional 
Institution, Central New Jersey 
location. Call AXminster 8-0500. 


ialties. 


Shenae Compounds: Exper- 
ienced man wanted for the mixing 
and = formulating of — industrial 
cleaning compounds. Factory lo- 
cated in Chicago. Give age, quali- 
fications and salary desired . Ad- 
dress Box 386, c/o Soap. 

Salesman Wanted: By floor 
treatment manufacturer for metro- 
politan New York area sales to 
hospitals, schools, institutions, com- 
mercial establishments and indus- 
try. Salary and commission. Re- 
plies will be held in strictest con- 
fidence. Write details, giving com- 
plete background, experience and 
salary requirements. Address Box 
391, c/o Soap. 


JANUARY, 1960 





—WANTED— 
TECHNICAL 
SALES REPRESENTATIVE 


To cover midwestern states for prom- 
nent manufacturer, i istrial germi 
cides, disinfectant: Kr owledge of 
bacteriology essential. Headquarte 

Chicago vicinity. S 


Salary, expense car 
Address Box 400 
c/o Soap &@ Chemical Specialties 


254 West 3lst St.. New York 1, N. Y. 



































Wanted: Jobbers and distribu- 
tors for miniature guest soaps, 
Write 
for samples and prices to Box 389, 
c/o Soap. 


wrapped and unwrapped. 


Chemist Wanted: With a thor- 
ough background in emulsion 
waxes for one of the fastest grow- 
ing chemical specialty houses in the 
middle west. Excellent salary plus 
profit sharing and other company 
paid benefits immediately plus the 


opportunity and freedom to devel- 


LABORATORY SERVICES 
Peet-Grady and C.S.M.A. Aerosol Tests 
Biological evaluation and screening of insecticides, 
fungicides, herbicides and bactericides 
Antibiotic assays Phenol Coefficients 
Toxicity Studies 
Food Aerosol Testing 


Other Biological, Chemical and 
Microbiological Services 


Project Research and Consultation 


Write for price schedule 


WISCONSIN ALUMNI 
RESEARCH FOUNDATION 


P.0. Box 2217 
Madison 1, Wis 











op a wide range ol ideas The 
right man will be in on the ground 
floor of a dynamic growth situa 


tion. Address Box 388, ¢ 0 Soap. 


Chemical Salesman: Must have 
following in sanitary, maintenance 
products; sales $50,000 or better. 
Good proposition. Address Box 


$87. c/o Soap. 


Sales Representative: For mid 
dle Atlantic states to call on pest 
control operators and ftormulators 
wanted by established) East coast 
house. Replies treated in strictest 
confidence. Address Box 390, ¢/0 


Soap. 











[ APPLIED RESEARCH 


Textile Chemist: Opening 


applied research prc 


year xperience desirable 

face activity a textile 
Chemist: Meta! Finishing Rs : 

Development: BS or MS v 

years experience desi 

rr 1ara iriac jeterg y 

he ' metal f hingr 


cities ial to: Director of Research 
COWLES CHEMICAL Co., 
SKANEATELES, N. ¥. 


























existing surfactants. 


M.S. or Ph.D. preferred. 








SURFACTANT CHEMISTS 


The expansion of our Applications Research Department requires 
Chemists, experienced in the application of surface active agents. 
Research Chemists with imagination will find a real opportunity 
in initiating and carrying out development programs for new and 


A B.S. and several years of experience are essential with an 


We are located in the suburban Detroit area with fine living and 
recreational facilities and have an excellent employee benefit 


tt (}*=’ a 
y WyanoorTe chenical Corporation 


WYANDOTTE, MICHIGAN 
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CUT COST & TIME 


ODERNIZATION and EXPANSION 
rely on NEWMAN'S | (—se—o ee 


* STEEL and Granite Rolls 
Years of experence 


in new, used and reconditioned 


SOAP 









5] 















A COMPLETE LINE of equipment for SOAP, DETER- JONES Horizontal Type AUTOMATIC 
GENT & CHEMICAL SPECIALTIES including, Packag- "a ae een 





ing, Wrappers, Liquid Paste & Powder Fillers, Mixers 
Boilers, Stainless Steel Tanks & Jacketed Kettles, 


Cappers, Labelers, Pulverizers, Filters, Dryers, etc. 


MOVING SALE 


CONTINUING AT NEW ADDRESS 


3601 SO. IRON STREET | : 
World’s Largest Stock enetartitinwinin | 


‘ all sizes, with or without agitation. 
Choice Equipment to be Sold at ° 


GREATLY REDUCED PRICES | 


Come In and Save Money — or phone, wire or write 


Toe WE BUY & SELL 


ration 


MAVEN 





























Single or double arm 
mixers, jacketed or un- 
jacketed, all sizes. 







TALLOW and 


SOAP MACHINERY 
Company 


CHICAGO 9, ILLINOIS 
YArds 7-3665 







AUTOMATIC POWER CUTTING TABLES 











Newman's Steel Steam Jacketed SOAP CRUTCHERS. 
BRAND NEW. Sizes 1,000 to 10,000 Ibs. 
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Newman Tallow & Soap Machinery Company 
and 
Groak Engineering Corporation 


ARE PROUD TO ANNOUNCE THEIR MOVE TO A LARGER PLANT 





LOCATED AT: 3601-3611 SOUTH IRON STREET, CHICAGO 3Q, ILL. 





FACILITIES: 
The plant is an 83,000 sq. ft. multi-story struc- 
ture equipped with sprinkler system, air condi- 
tioned offices, laboratory, machine shop, truck- 
loading, railroad siding and water transportation 
facilities, easily accessible on Iron Street between 
South 35th Street and South 39th Street (Persh- 
ing Road) at 1400 West and 600 Ft. South of 
West 35th Street. The new location has ample 


customer parking. 


GROAK ENGINEERING 
CORPORATION: 


Established 1910, engaged in Combustion, Boiler 
Plants, Research and Construction, also the man- 
ufacture of Ozonators, air and water purifiers. 
Operate and own: Heatpower Ltd., Electric 
Ozone Utilities. The Groak Engineering Corpor- 
ation represents in the middlewest: The National 
Airoil Burner Co. of Philadelphia, Pa., prominent 
oil and gas burner manufacturers; Deloro Smelting 
& Refining Co., Ltd. of Canada, specialists in 
Cobalt and Nickel-Base alloys to resist wear from 
corrosion, high temperature, erosion and abrasion; 


and distributor for Bethlehem Steel Co. strainers. 


NEWMAN TALLOW & SOAP 
MACHINERY COMPANY: 


Established in 1880, offering new, used and re 
conditioned process equipment, such as: dryers, 
boilers, stainless steel kettles and tanks, reactors, 
automatic and semi-automatic packaging equip- 
ment, portable agitators, centrifugals, grinding 
mills (roller, hammer, disc and ball), pumps, 
filters, mixers for liquid, powder and heavy paste, 
etc. for the soap, chemical, food, drug, pharma- 
ceutical, paint and allied industries, Plant liquida- 
tions and appraisals. 

Both companies are operated by the following 


management. 





ADMINISTRATIVE, ENGINEERING 
and SALES PERSONNEL: 


Addison Groak—Engineer, General Managet 

Samuel D. Neidorf—Ofhce manager—accountant 
and attorney 

Edward Gross — Chemical Engineer — formerly 
Vice President of Perolin Co. 

J. C. Ingram—Chemical Engineer, Consultant- 
formerly Supt. of Armour & Co. Auxiliaries. 

Charles Berman—Chemical Engineer — formerly 
manager Ecko Products Co., Minneapolis Plant 

William Degutis—Sales Engineer—formerly sup 
ervisor production programming and control 
of Ford Aircraft Engine Division, Chicago 

F. Gould Felman—Secretary to Irwin D. Groak, 
President 

West Coast Branch Office: Joseph Newman 


Santa Monica, California 


OFFICERS & OWNERS: 
Irwin D. Groak—President and Treasure: 
S. Newman Groak—Vice President 
Addison Groak—Secretary and Asst. Treasuret 


V. Groak Drues—Asst. Secretary 


TELEPHONES: GROAK ENGINEERING 
CORPORATION: LAfayette 3-5144-5. Cable 
address: GROAKENG 


NEWMAN TALLOW & SOAP MACHINERY 
CO. YArds 7-3665-6-7. Cable address NEW- 


TALCO 
Kee 
LEASES 


WE SELL THE WORLD OVER 
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~NEW) ERTEL 
— GRAVITY FILLER 


Prapcctea: EGR 


Features: 


1. Fills cans, plastic 
bottles and other standard 
containers 


2. Will fill all containers up to 
1 gal. capacity with min. neck 
openings of 7/16” 


3. Won't collapse or distort 
containers 


4. Better for filling foaming 
liquids 


5. Parts in contact with ne 


liquid are stainless steel 


6. Dripproof spouts / 
4 
7. Lower initial investment r - 
and operating cost laa 
8. Can also be supplied as w +] 
conveyorized unit / 
y . 
J om of soos ent af enab na lee 





y designed spout eve nown, forthe 
vniaue 





cot peptides ter ene 
mcm change over. Uni 
Write for 
SCC Tas ah Cee) am BULLETIN 
KINGSTON 6 NEW YORK EGR 


Mfrs. of Filters, Filter Sheets, Vacuum 
Bottle Fillers, Pumps, Mixers 


tor tull description 








DAW E’S 


a dependable source for 


SODIUM GLUCONATE 
and GLUCONIC ACID 


Promptly available in any quantity. 
Warehouse stocks across the country. 
Dawe’s high quality is assured. 


Write for technical data and samples. 








DAWE'S 
LABORATORIES. INC. 
4800 South Richmond Street 
Chicago 32, Illinois 
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| © Forward inlet design. Chemicals never touch 





Bs oie Rea 











SPRAYING SYSTEMS CO , 


Gunfet. 


No. 22-7676 














—— 


~T~ ) 
3 








1; * 2 








@ Shut-off needle extends through 
extension to orifice tip for immediate, 
DRIP-FREE shut-off. 

@ Choice of 8”, 18”, 24” and 48” extensions. 


trigger control assembly. | 


three features for better performance 


Here’s a spray gun that’s drip-free 

after shut-off no matter how it’s held or 
how long the extension. Ends chemical 
waste and the nuisance of dripping. 
Supplied in complete choice of 
interchangeable orifice tips for flat, 

hollow cone, full cone and solid stream 
sprays. For information write for 

Data Sheet 7676. 

For lighter duty spraying, see the 

Trigger TeeJet shut-off valve with straight 
or curved extensions. Also bottle sprayers for 
sanitation spraying and related applications. 


SPRAYING SYSTEMS CO. 


3217 Randolph Street © Bellwood, Illinois 


ADVERTISING 

CLOSING DATE 

for SOAP AND 
CHEMICAL SPECIALTIES 


is the 


10Ou of preceding month 


YOUR COOPERATION IN 
FURNISHING COPY IN- 
STRUCTIONS ON TIME 
WILL HELP US MEET OUR 
PUBLICATION DATE. 
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Positions Open | 





Jobbers & Brokers Wanted: 
kor windshield deicer, melts ice 
ind frost from car windows, im 
mediately, Write for samples and 
prices to) Lehigh Chemical Co., 
P.O. Box 31, Louisville Td, Ky. 


Outstanding Opportunity: Ix 
perienced sales manager wanted by 
national manufacturer of sanitary 
chemicals for established branch 
operation ino midwest covering ex 
5 figures, 


tensive area. Salary in 


plus expenses and over-ride on 
sales. Apply by letter giving com 
plete resume. All replics confiden 


tial. Address Box 385, c/o Soap. 


Situations Wanted 
Organic Chemist: Dr. in organ 
ic chemistry, specialized in’ soaps, 
vegetable oils, fats, fatty acids, and 
derivatives. 12 years experience, 
research, product development and 
responsible 


formulation. Desires 


position Address Box 393, c/o 


Soap. 


Chemist: Executive, expert in 
formulations and manufacture of 
sanitary maintenance chemicals. 
Experienced in handling men in 
factory and on large maintenance 


rOY 


jobs. Address Box 382, ¢/0 Soap. 


Chicago Mfrs. Rep.: With es 
tablished following among dete 
gent, household specialty, cosmetic 
manulacturers seeks 
Address Box 399, 


and acrosol 
additional line. 
CoO Soap. 














CHEMIST, SR 
RESEARCH & DEVELOPMENT 


Excellent oppty for man with scholastic 


degree & substantial industrial back 
ground to associate with a leading mtr. 
of household consumer products as a 


Development Chemist. Research exp. 
with waxes, resins, pigments, solvents & 
emulsions essential. Some administra 
tive exp. desirable. Metropolitan New 
York location. Please send complete de 
tails including salary requirements 

which will be held in strict confidence. 

Address Box 384 


oF 


c/o Soap & Chemical Spectalties 











254 W. 3ist St.. New York 1, N. Y. 











Chemist: Graduate, extensive 
background in chemical specialties. 
Development, research, production, 
control in’ the industrial, house 
hold, 


fields. Formulations include emul 


institutional, automotive 


sions, coatings, WiAXCs, polishes, 
cleaners, disinfectants, etc. Current 
ly employed, Secks responsible pos 
Address Box 301, 


tion. C/O Soap. 


Industrial Sales Mgr. 20 years 


top-level planning, — recruiting, 


training, mirs. agents. Exception 
al record. Change due merger. Ad 
dress Box 377, c/o Soap. 
Research Chemist: Ph.D., 27 
years ol versatile experience in on 
ganic and industrial chemistry, 
creative, specialized in synthesis of 
basic detergents, wetting and che 


g agents, analysis and formu 


lating of detergent compositions 


and cleaners. Foreign linguages. 


Publications. Literature search. 
Presently employed in New Jersey 
Desires challenging position in- re 
development, 


frelal. 


preter 
Address 


search and 
ably in surtactant 
co Soap 


OX 57, 


Situations Wanted 

Chemist-Salesman: |8 years ex 
perience in research, development, 
and sales of chemical specialties 
and raw materials. Seeking posi 
tion in Florida. Address Box 398, 


c/o Soap. 


Chemical Sales: 7 years exper 


ience selling surfactants, cmulst 


fiers, basic detergents and indus 
trial chemicals to mirs. of varied 
all purpose cleaning products, COS 
metics, agricultural pesticides and 
chemical specialties. Also dyes, pig 
ments, wax/resin and lacquer coat 
oils. Graduate 


ing and cutting 


Address 


chemist. Box 395, clo 


Soap. 


Salesman: Man calling on fac 
tories, industrial and) commercial 
buildings seeks lines in cle tcrgcnits, 
cleaners, and other chemical prod 
ucts. Located Connecticut, cover 
ing New England and New York 
state. Not now carrying any chem 


ical products. Send particulars to 


596, c/o Soap. 





NEW PATENTS, 
PROCESSES, 
PRODUCTS WANTED 


Well financed industrial firm will buy out 


right, or develop and market on royalty 
basi We ure particularly interested in 
patented ideas in the chemical or packasg | 
ing fields. If the item is not patented 
disclosure will be received only on a non 
confidential basis. Your written reply will] 


receive most careful consideration 


M. M. FISHER ASSOCIATES, Dept. Q 
79 West Monroe Street 
Chicago 3, Illinois 























MODERN REBUILT 
AND GUARANTEED 
PROCESS 
MACHINERY 


Arm Mixers. 


low and high speed. 
Pneumatic Scale Tite Wrap Machine. 
Stokes and Smith Transwrap. 











Specially Priced For Quick Sale 
Werner & Pfleiderer 3,000 gal. and 3,500 gal. Jacketed Double 


Pneumatic Scale Cartoning Unit consisting of Automatic Carton 
Feeder, Bottom Sealer, Top Sealer and Wax Liners. Both 


Package Machinery FA, FA2, FA3, FA4, FAQ, Scandia Wrappers. 
Tell Us All Your Machinery Requirements 


| Complete Details and Quotations Available On Request 


J. H. Day 450 





Inspection Can Be Arranged By Appointment 


Hudson Sharp Campbell 
Package Machinery Models S and S-2 Soap Wrappers 
Standard Knapp 429, A-B-C, Ferguson Carton Sealers 
Mikro 4TH, 3TH, 3W, 
Resina LC Automatic, Pneumatic and Capem 4-Head Cappers 
Burt AU-611, CRCO and Standard Knapp Wraparound Labelers 
Baker Perkins 50 gal., 100 gal. Steel, Stainless Steel S. J. Mixers 
650 gal. Steam Jacketed Jumbo Mixers 
H. K. Porter 650 gal. 
R. A. Jones E Automatic and Houchin Semi-Automatic Soap Presses 
J. H. Day and Robinson 50 up to 10,000 Ib. Dry Powder Mixers 
Colton Model 140 Semi-Automatic Stainless Steel Tube & Jar Fillers 
G2, HG84, HG8B Auger Powder Fillers 
Pony M, TO, Ermold, World Semi and Automatic Labelers. 


UNION STANDARD EQUIPMENT COMPANY 


318-322 Lafayette St., New York 12, N. Y. Phone: Canal 6-5334 


Stokes and Smith Gl 


Automatic Cellophane Wrapper 


2TH, 1SH Pulverizers 


S. J. Double Spiral Mixers 
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Business Buy/Sell | 








Wanted to Buy: Chemical spec- 
ialty company, minimum volume 
$100,000, 
Metropolitan New Jersey area only. 
Address Box 392, c/o Soap. 


profitable — operation. 


Wanted: Copy of February 1956 
issue Ol SOAP & CHEMICAL SPECIAI 
rks to complete our file. Write 
Lever Gibbs, S.p.A., Via Pirelli, 19, 
Milano, Italy. 


For Sale 


For Sale: 4’ x 9% chilling roll. 
3 & 4 roll granite and steel roller 
mills. Plodders. Grinders. Chippers. 
Crutchers. Slabbers. Cutting ta- 
bles. Kettles. Filter presses. Mixers. 
Sifters. Foot and power soap press- 
es. Partial listing. We buy surplus 
equipment. Stein Equipment Co., 
107 - 8th St., Brooklyn 15, N. Y. 


For Sale: Full line new and 
used processing vats, pumps, cool- 


ers, homogenizers, fillers, etc. Send 
us your inquiries. Stuart W. John- 
son & Co., Lake Geneva, Wis. 


For Sale: Bowen pilot ‘T-304 SS 
spray dryers, Sharples #16V_ in- 
conel soap centrifugals, Hope 
single piston stainless filler. Perry 
Equipment Corp., 1410 N. 6th St., 


Phila. 22, Pa. 


For Sale: Reconditioned 12-line 
“Geyer” straight line piston filler 
complete with stainless steel in all 
contact parts. Will handle liquid 
and viscous products. Ideal for 
aerosol Maximum 
speeds 200-240 per minute. Reason 
ably priced. Filler Machine Co., 


Inc., Philadelphia 11, Pa. 


ingredients. 


For Sale: 78 page listing of 
“Surfactants” (1958) Price $2.50. 
Write John W. McCutcheon, 475 
Fifth Ave., New York 17. 


Available Soon: ‘Third edition 
HANDBOOK OF PEST CONTROL by 
Mallis will be available in a few 
weeks. Price $12.50. Outside U.S. 


add 50¢ ton postage. 





“SCIENTIFIC” 


Tanks Required. 





portable SEMI-AUTOMATIC STRAIGHT LINE 


VACUUM FILLER 


@ Fills Directly from Drum. No Overhead 


e@ Vials to Quarts, Glass or Tin. 

e@ Up to 10 Spouts for Small Containers. 
Quick Change-Overs. 
Cleans Itself, 5 minutes. 


ONLY ONE 
For Loading and Filling. 


LOW PRICED BENCH AND STAND §. 


MODELS 
ACTUALLY PAYS FOR ITSELF 
IN A FEW WEEKS 
WRITE FOR FREE TRIAL OFFER 


OPERATOR 








Fatigue and Worn-Out Fingers. 


Portable, Flexible, Fast; Easy to Operate. 
Can You Afford to 
Be Without It? 










SCIENTIFIC FILTER COMPANY 


New York Cit 


59 Rose St 
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SCREW 
Whirlwind w»ppn 


Replaces Uncertain Hand Capping; Eliminates 


Any Cap — Any Container — Perfect Sealing! 


Adjustable Tension Device Controls Cap Tightness. 


ACT NOW! Send Sample 
Caps for FREE TRIAL, 





SPRAYS 






e PRODUCT FORMULATION 
e PACKAGE CREATION 
e QUALITY CONTROL 


PLASTIC TUBES & CONTAINERS FILLED 


Aniline Names Schramm 
Arthur T. Schramm _ has 
been appointed to the newly creat- 
ed position of manager, field sales, 
for the National Aniline Division 
of Allied Chemical Corp., New 
York, it was announced last month 
by Neal M. Draper, assistant to 
the president. Mr. Schramm now 
reports to the director, dyestuff 
sales and branch operations in the 
Division and is responsible for the 
direction of the field) sales fore 
through the branch 
With National Aniline since 1936, 


he was most recently resident man 


managers 


ager of the New York sales branch 

\t the same time the divi 
sion announced the appointment 
of Robert A. Hollman as resident 
manager in the Philadelphia sales 
branch replacing Paul J. Sullivan, 
who becomes resident manager in 
New York. Mr. Hollman joined 
the Philadelphia sales otfhcee in 1937 
as a laboratory assistant. With the 
company since 1951, Mr. Sullivan 
became Philadelphia branch man 


ager in. 1957, 


ry 


PERFUMES & 
COLOGNES 
FORMULATE 
MANUFACTURE 
PACKAGE 


TOOTHPASTE 


SHAMPOO 


HAIR SPRAYS 


aerosol packag ng DEODORANTS 


AND NITROGEN FILLING 


FOAMS 
METERED PURSE-SIZE AEROSOLS 


SHAVING CREAMS 


SKIN PREPARATIONS 


HAND PREPARATIONS 


OINTMENTS 


PHARMACEUTICALS 
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Insect Resistance 
(From Page 89) 





nouseflies more quickly than nor 
mal strains. However when CBA 
was tested by a laboratory method 
1 short-contact exposure, and 
iested in the field in Denmark, it 
jailed to show these differences. 
It is possible that’ related com 
pounds such as cetyl fluoroacetate 
(CFA) may show the negative 
correlation. of cross-resistance more 
decisively. ‘The most promising ex 
ample ts phenylthiourea (FEU), 
which shows a negative correlation 
with the resistance to DDT and 
other insceticides developed by the 
vinegar-fly Drosophila, It has been 
demonstrated in Japan that PTU 
susceptibility and the DD'T-resist 
ance derive from precisely the same 
gene allele, located in fact at map 
distance 65 on chromosome II. 
Here we have an unbreakable 
negative correlation, since selection 
with PTU must inevitably select 
for DD'P-susceptibility, and vice 
versa; it has been proved experi 
mentally that this indeed happens 
n Drosophila, Unfortunately PTU 
is not markedly insecticidal, nor 
is it known whether it is nega- 
tively correlated with DD'T-resist 
ance in house flies. 

Although the resistance 
problem has us on the run, at 
least we can fight a delaying action 
and possibly mount a counteroffen 
sive. At present we must make the 
most of what we have, in essence 
amounting to only 3 groups of 
insecticides: DDT and its) ana 
logues, the BEIC-cyclodiene group, 
and organophosphorus compounds, 
Phey should be used sparingly 
but decisively, avoiding as far as 
possible the widespread condi 
tions of partial kill) which are 
so elfective in selecting for resist 
ance. ‘These three weapons should 
be husbanded closely, so that 
there is at least one in reserve. 
Substitution of one — insecticide 
group for another, it would there 
lore appear, should not be made 
prematurely. Use of the original 


proven insecticide should be main 
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tained right up to the time when 
susceptibility tests indicate that a 
control failure is imminent. ‘Thus 
we can gain time until a fourth 
group of ctlective residual insecti 
cides can be discovered and estab 
lished. Meanwhile, it would) seem 
logical and profitable to institute 
a search for negatively-correlated 
compounds, seeing that the only 
extra cllort needed is to add a re 
sistant strain to the normal strains 
used in screening tests. Adsorption 
of this policy offers our only hope 
of throwing the resistance problem 


into reverse. 
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Kurtzweil MM4&R Sales Rep. 
Robert R. 


appointed sales representative last 


Kurtzweil was 


month in Wisconsin, eastern Lowa, 
and western and northwestern Il 
linois, lor Magnus, Mabec & Rey 
nard, Inc., New York, essential oil 


G-R-P Appoints Bickner 
Alvah W. Bickner was re 
cently named technical sales rep 
resentative for Gillespie-Rogers 
Pyatt Co., New York, Importers 
and processors ol shellac and shel 
lac specialties. Belore joining the 
company, Mr. Bickner was a sales 
Sovle-Mid 


American Hon 


representative for the 
way division ol 
Products Corp., New York. He now 
covers western New York and the 
midwest region for Gillespic-Rog 
ers-Pyatt. 
a 

Quinn Wymat V. P. 

Phe appointment of J. A 
Quinn as vice-president of Wymat 
Chemical Corp., a division of “Thr 
Pheobald) Industries, Kearny, N 
J.. Was announced last month by 
Harry Theobald, president Most 
recently sales manager of the ce 
tergent: and chemical specialties 
division of ‘Theobald, Mi Quinn 
alo has a background ino manu 
facturing and research and devel 
opment, Wymat manufactures syn 
thetic organic chemicals and phar 


maceutical intermediates 
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As Reader Sees It 


(krom Page 49) 


TU Ee 


one ol the priests spent the entire 
summer at the Lodge. He felt that, 
in order to justify his board, he 
might as well help with painting 
the trim on the two dozen cabins 
around the place The first cay 
one ol his triends sprayed his neck 
with a well-known insect repellent 
On the 


around to help so Pete sprayed 


second clay nobody was 
himself thoroughly with what 
seemed to be the same can. An 
hour later, when the whol camp 
was roaring with laughter, he was 
led to a mirror and allowed to 
examine the beautiful job he had 
done with the spray can of white 
enamel bought to redo the toilet 
seats. So help me, this is entirely 
a true story! 

B. W. Mehren 

PM Chemical Co. 

San Diego, Calif. 
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COMING MEETINGS 


American Chemical Soci- 
ety. national meeting, Cleveland. 
April 5-14. 


American Oil Chemists So- 
ciety spring meeting, Baker Hotel, 
Dallas, April 4-6, 1960. 1960 fall 
meeting, New Yorker Hotel, New 
York, Oct. 17-19. 


Association of American 
Soap & Glycerine Producers, 33rd 
annual convention, Waldorf-Astor- 
ia Hotel, New York, Jan. 20-22. 


Chemical Market Research 
Association, Lord Baltimore Hotel, 
Baltimore, Feb. 17 and 18. 


Chemical Specialties Manu- 
facturers Association, 46th mid- 
year meeting, Drake Hotel, Chi- 
cago, May 16-18; 47th annual 
meeting, Hollywood Beach Hotel, 
Hollywood, Fla., Dec. 3-9. 


Drug. Chemical & Allied 
Trades Association, 70th annual 
meeting, Sagamore Hotel, Bolton 
Landing, N.Y., Sept. 15-18, 1960. 


Federation of European 
Aerosols Association, Duesseldorf, 
Germany, April 20-27. 

Folding Paper Box Assn., 


annual meeting, Ambassador Ho- 
tel, Los Angeles, March 22-23. 


International Congress of 
Surface Activity, Cologne, Ger- 
many, Sept. 12-17. 

National Packaging Show. 
Convention Hall, Atlantic City. 
N. J., April 4-8, 1960. 

National Sanitary Supply 
Assn. 37th annual convention, 
Fonta‘aebleau Hotel, Miami, Fla., 
May 22-25, 1960. 


National Sanitary Supply 7 


Association, district meeting, 


Webster Hotel. Pittsburgh, Pa. / 


Feb. 11. 


Packaging Machinery Man- 
ufacturers Institute, (PMMI) fourth 
annual show, Cobo Hall, Detroit. 
Oct. 31-Nov. 3, 1960. 


Plant Maintenance & Engi- 
neering Show, Convention Hall. 
Philadelphia, Jan. 25-28. 


Purdue Pest Control Oper- 
ators’ Conference, 24th annual 
meeting, Purdue University, La- 
fayette, Ind., Feb. 1-5. 


Society of Cosmetic Chem- 
ists, New York Chapter, New 
Yorker Hotel, April 20. 


Synthetic Organic Chemi- 
cal Manufacturers Association, 
monthly luncheon meetings, 
Roosevelt Hotel, New York, Feb. 
2; March 8; April 12; annual 
spring outing. Shawnee Inn, 
Shawnee, Pa., May 11-13; annual 
meeting. Roosevelt Hotel, New 
York, Dec. 8. 


Toilet Goods Association, 
25th annual meeting, Poland 
Springs House, Poland Springs, 
Me., June 27-29, 1960. Scientific 
Section, Waldorf-Astoria Hotel, 
New York, May 11, 1960. 
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BOOKS... 


Books for ready reference in your 
plant + home ° office * laboratory 


* + * * 


— 


. Pressurized Packaging (Aerosols) by Herzka-Pickthall. 
411 pages, profusely illustrated. First book on aerosols ever to be published 
Covering formulation of all aerosol products, filling techniques, propellants, etc 
Price $12.00. 


2. Surface Active Agents and Detergents by Schwartz-Perry. 


Volume !—590 pages, 51 illustrations. Covers manufacture, chemistry and 
practical applications of surface active agents. Price $13.50 
Volume !1—860 pages, 26 illustrations. Covers processes for synthesizing 


surfactants, composition of surfactants and their chemistry and 
application. Price $19.50. 


3. Detergent Evaluation and Testing by Jay C. Harris. 
220 pages, 26 illustrations. A critical selection of methods and procedures 
for testing detergents. Price $4.50. 

4. Soap Manufacture by Davidson, et al. 


Volume !—537 pages, 66 illustrations, 118 tables. Covers history of soap, 
principles of soap manufacture, fats and other raw materials for 
soap manufacture. Price $13.50. 

Volume ti—Now in course of preparation. 


5, Modern Chemical Specialties by Milton Lesser. 


514 pages, 22 illustrations. Covers formulation, properties and application 
of 50 types of household, industrial and automotive chemical products. Price 
$7.25. 


* * ft ’ 


For shipments outside of U.S.A., add 50¢ 
to each of above prices. 


* * x * 


— Send Check with Order — 


MAC NAIR-DORLAND CO. 
254 West 31st St., New York 1, N. Y. 


Enclosed find check for $.................. 
the books checked above: 





RI. sicctanccnceemtecsueueieinmiacmedeniae 
Address .............. cede PAP Seen eee oned mee ee ee 


SU ii atsaclanitessheccenumses aaeaieec mbes a: 


(Add 3% sales tax if in New York City) 
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OHN Rodda of Fairtield Chemical 
J (Food Machinery), the piperonyl 
king, will return to college shortly. His 
company plans to have him take the 
13 weeks course for business execu- 
tives at the Harvard Business School. 
John is undecided whether to be de- 
lighted or chagrined. Anyway. his 
friends are banding together to buy 
him a bright red freshman cap. 

* * * ca + 

First bet on the 1960 world series 
was placed recently. Len Oppenheimer 
of West Chemical Products in Long 
Island City and a die-hard Dodge 
rooter has bet John Flanagan of Fed- 
eral Varnish, Chicago White Sox fan, 
one dollar each way, do or don’t In 
short, the Dodgers and White Sox first 
have to win their respective pennants 
After that, it’s simple. 

k * k K * 

CSMA has a new prez for 1960, 
one Dr. George Fiero of Esso Standard 
Oil. Now, it’s amazing the number of 
people who mispronounce George’s name. 
The correct pronunciation is “Fear-row” 
and not “Fee-air-row” as some people 
believe. George and his name are Scot 
tish, his Grandfather Fiero having been 
born in Glasgow. So watch your pro 
nunciation. Some members of the Fiero 
family are touchy on the subject. 

kK * * kK * 

A liquid soap, alleged to contain 
40 per cent anhydrous soap, was un- 
covered in Peoria, Ill., recently by one 
of our spies. The stuff was made in 
New York City and shipped to Peoria, 
where it sold for 69 cents a gallon. 
Actually, raw materials, freight and 
drum would bring the cost of the soap 
way over the per gallon retail price. 
No wonder buvers scream about lack 
of quality in the products they are 
buying! 

K ok * ok Ba 

Are we living in an age of over 
specialization? At meetings of the Cos 
metic Chemists, we find chemurgists and 
microbiologists presenting gums dertved 
from glucose by microbial synthesis 
They are suggested for use in cosmetics, 
hair sprays, lotions, etc. The dentist 
talks to the toiletries formulator as does 
the dermatologist and the endocrinolo- 
gist. The formulator of polishes is con- 
cerned with optics and other branches 
of applied and pure physics. The per 
fumer goes in for vapor phase chroma- 
tography. The aerosol boys need the 
metallurgist, rheologist, etc. High poly- 
mer chemistry touches every one of the 
sbectalties fields, Boy, just to live gets 
more complicated every day! 

k * * * * 

Oh for the life of a traveling 
sales manager! John Nykiel, sales boss 
of the Associated Products Division of 
Colgate-Palmolive Co., New York, got 
back to New York City just before 
Christmas following a 2-weeks road 
trip. En route John visited such assorted 
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and sundry cities as Chicago, Denver, 
San Francisco and Jacksonville, Fla 
How that last one got in there we'll 
never know. John seems to be on the 
road perpetually on behalf of Colgate’s 
industrial and institutional detergents, 
soaps, cleansers, room deodorants, etc 
He travels well over 100,000 miles a 
year. So, if you happen to bump into 
John in any of our major cities, don't 
be surprised, it’s all in the line of duts 
ok * ok x 

Recently, the Communist maga- 
zine “Women of China,” published a 
recipe for moon cakes which called for 
caustic soda as an ingredient. A month 
later the Peiping magazine published 
a correction which stated: “In our 
recipe for moon cakes, there was an 
unfortunate error in translation: Soda 
(sodium carbonate) was _ regrettably 
listed as caustic soda.” Well, they 
probably don’t mean sodium carbonate 
either. Sodium carbonate is “washing 
soda.” Cooking “soda” is usually sodi- 
um bicarbonate. Sort of compounding 
the error, as it were. Poor moon cakes! 

* * * OK 

One of the prime topics of dis 
cussion at the recent SAACI Christmas 
Party at the Waldorf-Astoria in New 
York was girls. Not that this is unusual 
at a salesmen’s party—but the girls 
under discussion were not the hula 
dancers on stage, but the granddaugh 
ters of the various SAACI members 
Two eager participants in the discus 
sion were Herb Kranich of Kranich 
Soap in Brooklyn and Harry Armitage 








of Emery. The gleam in the eyes of 
these two gents was something to 
behold—and it makes you realize that 
Time Marches On 
ee: & & @ 

A reproduction of pyrethrum 
flowers decorates a new issue of East 
African twenty-shilling notes. On the 
front is a picture of the Queen and on 
the reverse side a beautiful design show- 
ing coffee branches and pyrethrum 
flowers. This twenty-shilling note is the 
second to be issued in the new series 


of designs for currency of Kenya, 
Uganda, Tanganyika and Zanzibar. 
ok * * * 


Bob Crockett, vice-president of 
Oil Specialties & Refining Co., Brook- 
lyn, is up and around again at home 
following a very serious stomach oper- 
ation early in December. Bob lives at 
457 Ridgewood Road, Maplewood, N. 
J.. and would love to hear from his 
friends in the industrv. 

* ok * * 

Pace, Inc., Wilmington, Del., con 
tract aerosol loader distributed a novel 
aerosol product, “Instant Christmas”, just 
before the holidays. The product, ac 
cording to the label, “does everything.” 
“Spray it on friends you forgot to buy 
a gift for when they drop in during the 
holidays. They'll appreciate your thought- 
fulness.” The two-ounce can, with red, 
white and green paper label featuring 
Wlustration of Santa Claus, is filled with 
very attractive spray fragrance 


* * 


Hit of the CSMA meeting in 
Washington: Initialed, gold car ignition 
keys cut out and initialed while you 
waited right in the suite of General 
Dyestuff Co. and Antara Chemicals, 
sales divisions of General Aniline & 
Film Corp. 


Peter C. Reilly (left), president of Reilly Tar & Chemical Co., Indianapolis, Ind., 
is presented with “Atmos” clock upon his retirement as treasurer of Chemical 
Specialties Manufacturers Assn. Making the presentation on behalf of CSMA at 
46th annual meeting in Washington, D. C., Dec. 9, is Charles E. Allderdice, Jr., 
of Bell Co., Chicago, newly elected second vice-president of CSMA. Looking on 
is Jeanette Reilly, Peter's wife. Pete was given a wrist watch, too. 
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